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Smaller  Inland  Newspapers  Displeased 
With  Sale  of  News  to  Radio 

Survey  Covering  52%  of  Inland  Press  Membership  Discloses  Dissatisfaction 
With  Present  Trend — 45%  Carry  Paid  Programs 

By  GEORGE  a.  BRANDENBURG  total  returns  expressing  disapproval  of 


Chicago,  Aug.  12 — inland  Daily 
Press  .Xssociation  publishers  view 
radio  as  a  direct  competitor  of  news¬ 
papers  both  as  a  news  and  advertising 
medium,  according  to  a  survey  just 
completed,  and  as  such,  it  is  the  con¬ 
sensus  of  Inland  publishers  that  radio 
s^d  be  “played  down’’  both  as  to 
programs  and  press  service  dispatches 
dealing  with  speeches  or  features  that 
have  previously  been  broadcast. 

The  survey,  representative  of  52  per 
cent  of  the  Inland  membership,  brings 
out  several  interesting  attitudes  of  non- 
metropolitan  daily  publishers  on  the 
subject  of  press-radio  relations.  It 
shows,  for  instance,  that  of  the  pajiers 
responding  to  the  questionnaire,  54.74 
per  cent  are  not  using  radio  programs 
as  news  as  compared  with  45.26  tier 
cent  who  are  printing  such  programs. 
\VMe  most  Inland  papers  carry  radio’ 
programs  as  paid  advertising,  the  .sur¬ 
vey  shows  a  decline,  rather  than  an 
increase,  in  this  type  of  advertising  in 
the  smaller  daily  papers. 

A  majority  of  publishers  answering 
the  questionnaire  is  greatly  concerned 
over  “news-casting”  by  radio,  whether 
such  news  broadcasts  are  sponsored  by- 
advertisers,  or  newspapers,  or  inde¬ 
pendently  flashed  by  radio  stations.  It 
was  the  general  feeling  of  publishers, 
responding  to  the  survey  questionnaire, 
that  further  extension  of  newscasting 
will  tend  to  increase  newspaper  circula¬ 
tion  efforts  and  problems  for  tK>th  morn¬ 
ing  and  evening  papers.  Public  resent¬ 
ment  to  “sandwiching”  of  news  and 
advertising  in  radio  broadcasts  was 
reported  by  87.59  i)er  cent  of  those  re¬ 
plying.  Over  half  of  those  answering 
expressed  approval  of,  or  satisfaction 
with  Press-Radio  Bureau  ojrerations, 
although  72.26  per  cent  declared  that 
“newscasting’’  as  done  at  i)resent  is 
not  beneficial  to  newspapers. 

In  order  to  fully  appreciate  the 
apiarent  apprehension  of  Inland  pub¬ 
lishers  to  further  encroachment  by  radio, 
it  is  impcjrtant  to  consider  that,  aside 
from  metropolitan  papers,  which  did 
not  participate  in  the  survey,  only  four 
Inland  papers  own  radio  stations,  one 
has  an  interest  in  a  station  and  another 
is  about  to  purchase  a  station. 

“The  survey  returns  showed  that  a 
growing  majority  of  mid-western  daily- 
publishers  and  editors,  and  more  csi)eci- 
illy  the  afternoon  dailies,  believe  it 
sound  news  judgment  to  omit  from 
news  reports  of  radio  speeches  the 
^tements^  that  the  matter  had  been 
broadi  nst.”  said  Secretary-T  reasurer 
John  L.  Meyer  in  commenting  upon  the 
study.  “In  addition,  deskmen  edit  such 
copy  frorn  the  stanclpoint  that  previous 
broadcasting  of  such  speeches  itermits 
these  news  reports  to  be  used  only  in 
brief  and  skeletonized  form.  A  few 
editors  never  use  news  reports  of 
speeches  already  broadcast,  and  a  con¬ 
siderable  number  do  not  use  any  that 
have  ^n  widely  broadcast,  with  the 
exertion  of  the  President  of  the 
'-'nhed  States.” 

Secretary  Meyer  pointed  out  that  no 
usual  weights  were  employed  in  the 
nland  press-radio  survey.  “The  52 


Ijer  cent  returns  come  from  the  rank  the  survey  revealed  that  one  Inlander 
and  file  of  the  membership,”  he  said,  not  using  such  programs  owns  a  local 
"none  of  the  few  large  metropolitan  ladio  station.  Another  permits  no  ad- 
members  have  responded  so  far.”  vance  mention  of  broadcasts,  except  a 

Of  the  45.26  per  cent  who  jtrint  radio  nation-wide  Presidential  address.  It 
programs  as  news,  many  were  parti-  was  reported  that  in  Montana,  no  daily 
cular  to  point  out  they  use  only  As-  newspaper  uses  radio  programs  as 
sociated  Press  or  similar  listings,  and  news. 

emphasized  they  ijermit  publication  Of  those  not  publishing  radio  pro- 

RESULTS  OF  INLAND  PRESS-RADIO  SURVEY* 

*  (Represent*  52%  Inland  Membership) 


O — Use  Names  of  Sponsors,  Advertisers 


G — Use  News  Features,  Cuts,  etc.,  up  to 

“pace”,  of  Stars,  etc.  . 

H — Own  Radio  Stations,  or  Interest  in 


I — Have  Local  News-Casting  Set-up  with 
Local  Station  . 


K — Sell  Advertising  Co-operatively,  Joint 

Rate  . 

L— News-Casting  as  Done  Today  Bene- 


M — Will  Further  Extension  of  News-Cast¬ 
ing  Tend  to  Increase  Circulation 
Efforts  and  Problems  Evening 


O — Don’t  Mind  Sale  of  News  for  Broad- 


P — Don’t  Mind  Sale  of  New*  for  USE 

(Spo.-isored)  Among  Radio- Adv _ 

Q — Approve  of,  or  Satisfied  with  Press- 
Radio  Bureau  as  it  Has  Been 


R — Find  Public  Resent  Sandwiching  of 
News  and  Ada  in  Radio,  Similarly 


7o— Ye* 

%— No 

ful,  Quee- 
tioning 

Vc— No 

Answer 
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7.40 
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0.7Z 

99. Z8 

10.  !5 
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15.35 

1.44 

61.31 

ZS.35 

3.54 

8.80 

33.57 

17.51 

1.48 

47.44 

) 
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64.96 

7.Z9 

Z.94 

5.84 

89.05 

4.39 

0.7Z 

51. 8Z 

3  45 

11.36 

33.37 

87.59 

7.30 

5.11 

(t)-  Report  “Decreasing”. 

— Report  “little  or  no  change”. 

(D— 4  Own.  1  has  Interest,  1  Purchasing  Station  Now. 


ouly  in  skeletonized  form.  Some  also 
directed  attention  to  the  fact  they  do 
not  publish  programs  as  news  regularly 
every  day  and  in  all  editions.  Some 
stated  they  publish  such  programs  “oc¬ 
casionally.”  One  said  his  paper  uses 
only  programs  of  a  local  state-owned 
station,  entirely  non-commercial.  Two 
use  only  skeletonized  programs  of  the 
nearest  big  chain  station. 

Nearly  three-fourths  of  those  using 
radio  programs  as  news  do  not  believe 
that  news  broadcasting,  as  now  done, 
creates  or  stimulates  public  interest  in 
newspapers.  Relative  to  further  e.x- 
tension  of  new-s  broadcasting,  25.80  jier 
cent  program-news  users  declared  it 
would  not  retard  new-spaper  circula¬ 
tions,  while  74.20  per  cent  said  it  would. 
This  expression  came  only  from  after¬ 
noon  papers,  it  was  pointed  out. 

None  of  the  45  per  cent,  who  re¬ 
ported  they  use  radio  programs  as 
news,  print  sponsors’  names ;  21  per 
cent  of  this  group  delete  orchestras’ 
names  and  18  per  cent  omit  celebrities’ 
names. 

Considering  the  54.74  per  cent  who 
do  not  publish  radio  programs  as  news. 


grams  as  news,  17.33  i>er  cent  voted 
they  regard  newscasting  as  now  done 
as  beneficial  to  newspapers  in  creating 
and  stimulating  interest  in  newspapers. 
Among  this  same  group,  22.66  jicr  cent 
believe  that  further  extension  of  news 
broadcasting  will  not  tend  to  retard 
circulation  progress  of  afternoon  papers. 
No  Inlander  not  using  radio  programs 
favored  sale  of  advertiser-sponsored 
news  for  radio  broadcast  purposes. 

None  of  the  dailies,  rellorting  radio 
station  ownership,  sells  advertising  co¬ 
operatively  at  a  joint  rate  for  use  in 
the  paper  and  over  the  radio.  One  pub¬ 
lisher,  now  purchasing  a  station,  stated 
his  pajier  would  try  such  a  plan,  how¬ 
ever. 

While  few  Inland  dailies  liave  radio 
news  bulletin  tieups  with  local  broad¬ 
casting  stations,  several  indicated  they 
lielieve  broadcasting  of  news  bulletins 
by  radio  is  helpful  to  the  pajxjr  if  tied 
up  directly  with  the  name  of  the  pub¬ 
lication.  They  also  feel  that  use  of 
radio  program  news  is  beneficial  to  the 
paper  when  the  station  mentioned  is 
newsiiaper-owned. 

IiKluded  among  the  3.45  jier  cent  of 


total  returns  c.xpressing  disapproval  of 
the  Press-Radio  Bureau,  were  several 
emphatic  complaints.  Included  in  this 
group  were  those  who  suspect  that  news 
liroadcasts  of  any  kind  intrigue  only 
those  who  read  newspapers  specializing 
in  street  sales  and  “numerous  hectic”  ’ 
editions,  resulting  in  this  type  of  reader 
buying  a  paper  on  the  street  when  “big 
news”  breaks,  rather  than  subscribing" 
for  a  regular  home-delivered  paper. 

It  was,  however,  the  consensus  of 
51.82  per  cent  replying  to  the  question¬ 
naire,  that  the  Press-Radio  Bureau  has 
l>een  quite  satisfactory  from  a  newspa- 
ix:r  standpoint,  especially  prior  to  the 
current  “open  season”  for  radio  news 
broadcasting,  with  two  press  associ¬ 
ations  now  selling  their  services  to  sta¬ 
tions. 

New  England  Papers 
Oppose  Sales  to  Radio 

A  survey  similar  to  that  circulated 
among  the  members  of  the  Inland 
Daily  Press  .Association  has  been  done 
in  the  New  England  field  and  the  re¬ 
sults  reported  by  the  New  England 
Daily  Newspaper  .Association.  On  the 
question  of  sale  of  regular  news  bul¬ 
letin  services  to  broadcasting  stations 
by  the  press  associations  the  vote 
against  this  practice  was  20  to  8. 

One  publisher  who  did  not  object 
to  such  sale,  made  the  suggestion  that 
he  "‘wishes  the  .Associated  Press  had 
associate  memberships  for  radio  stations 
and'  would  compete  with  other  news 
associations  in  supplying  responsible 
news  bulletin  service  to  stations.  Co¬ 
operation,  at  mutual  profit,  seems  bet¬ 
ter  to  me  tlian  duplication  of  expensive 
news-gathering  services.  I  don’t  see 
how  we  can  stop  radio  I’ews  competi¬ 
tion  getting  stronger.” 

‘"If  the  news  is  broadcast  over  the 
air  without  charge,”  one  paper  asks, 
"‘what  incentive  is  there  to  buy  news¬ 
papers?  Many  people  just  scan  the  big 
news  events  and  a  short  radio  account 
of  the  essentials  of  the  story  is  all  they 
want.  It  is  another  one  of  those  colos¬ 
sal  mistakes  the  city  newspapers  often 
make  insofar  as  business  judgment  is 
concerned.” 

"Why  contribute,”  asks  another,  “in 
any  way  to  boosting  the  institution  that 
steals  our  bread  and  butter?  Let  ’em 
<lig  up  their  own  news.” 

The  questions  asked  by  the  New 
bjigland  association  were  answered  in 
the  following  proportion: 

1.  Do  you  regard  further  develop¬ 
ment  and  extension  of  news  broad¬ 
casting  as  dangerous  to  all  newspapers? 
-Ans. :  Yes,  21 ;  No,  7. 

2.  Do  you  object  to  sale  of  regular 
news  bulletin  services  to  broadcasting 
stations  by  the  various  press  associa¬ 
tions?  -Ans.:  Yes,  20;  No,  8. 

.Among  the  responses  of  the  six  w1k> 
answered  no  to  both  (|uestions  was  this 
comment ; 

“We  believe  tlie  further  development 
and  expansion  of  news  broadcasts  by 
the  press  not  to  be  fundamentallv  dan¬ 
gerous  to  all  newspapers.  We  believe- 
{Conthiufd  on  page  37)  ■ , 
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HOUSE  DELVES  INTO 
‘MEDICALS*  PRESSURE 


Inquiry  Rereals  Manufacturers  Wrote 

to  Papers'  and  Stations'  Advertis¬ 
ing  Departments  Asking  Aid 

Against  Tugwell  Bill 

By  James  J.  Buti-er 

(Editor  &  Publisher  Correspondt-ni) 

Washington,  D.  C.,  Aug.  14— A 
-searcliing  inquiry  into  the  high  pressure 
campaign  of  the  American  Institute  of 
Medicine  Manufacturers  on  news])apers, 
magazines,  publications  and  radio  sta¬ 
tions  to  build  up  opposition  against  food 
and  drug  legislation  was  conducted  this 
week  by  the  House  Commerce  sub-com¬ 
mittee,  considering  the  Copeland  food 
and  drug  bill. 

Testifying  for  package  medicine  man¬ 
ufacturers,  William  P.  Jacobs,  their  rep¬ 
resentative,  was  questioned  sharply  by 
Rep.  Virgil  Qiapnian  of  Kentucky, 
chairman  of  the  sub-committee,  con¬ 
cerning  the  reported  appeals  of  medicine 
manufacturers  in  1933  to  newspapers, 
magazines  and  raiiio  to  support  their 
stand  against  the  Tugwell  bill  or  suf¬ 
fer  the  loss  of  advertising  revenue.  Ap- 
liearing  before  the  committee  to  present 
the  industr>'’s  viewpoint  concerning  the 
Copeland  bill,  Jacobs  was  thrown  on 
the  defensive  by  Chapman  when  it  was 
revealed  that  his  as.sociation  wrote  to 
nearly  every  daily  new.spaper  and  ma¬ 
jor  radio  station  in  the  country,  warn¬ 
ing  that  unless  they  whipjied  public 
support  behind  the  industry’s  opixisition 
to  such  legislation,  the  passage  of  the 
Tugwell  bill  would  cause  .serious  loss 
of  advertising  revenue  from  the  medi¬ 
cine  manufacturers. 

The  Creomulsion  Com|»any,  Inc.,  of 
Atlanta,  Georgia,  on  October  30,  1933, 
sent  letters  to  the  newspapers  which 
outlined  a  three-^int  campaign  to  be 
followed  in  a  drive  against  the  Tug¬ 
well  food  and  drug  bill.  Over  the  sig¬ 
nature  of  W.  K.  Rivers,  secretary  of 
the  ctMnpany,  it  was  suggested  that  the 
newspapers  take  an  aggressive  stand, 
bring  till  possible  pressure  to  bear  on 
Representatives  and  Senators  to  defeat 
the  bill,  and  to  enlighten  the  public  as 
tc  the  dangers  of  the  bill  for  the  medi¬ 
cine  manufacturing  industry.  This  let¬ 
ter  stated  to  the  newspapers  that  the 
passage  of  the  Tugwell  bill  would  “have 
a  deterrent  effect  on  advertising  of 
medicine  manufacturers’’  and  that  the 
newspaj^rs  should  oppose  the  measure 
for  their  own  self-interest.  A  hint 
was  dropped  that  newspapers,  in  the 
final  analysis,  should  not  allow  their 
“altruistic  policies’’  to  interfere  with 
the  “necessary  profit.’’ 

Chief  speaker  to  testify  lief  ore  the 
sub-committee  hearings  closed  Monday, 
was  Judge  Ewen  L.  Davis,  chairman 
of  the  Federal  Trade  Commission. 
Judge  Davis  stated  that  in  the  control 
of  false  advertising,  it  was  not  a  mat¬ 
ter  of  taking  jurisdiction  either  from 
the  Commission  or  from  the  Food  and 
Drug  administration,  as  proponents  or 
opponents  claim.  The  Food  and  Drug 
administration  has  never  had  control  of 
false  advertising  of  food  and  drugs, 
nor  should  it  under  the  revised  bill,  as 
dual  jurisdiction  was  to  be  avoided,  he 
contended. 

He  declared  that  court  decisions  over 
a  (leriod  of  years  had  sustained  the 
contention  that  Congress  gave  the  FTC 
control  over  false  advertising,  and  that 
it  is  in  the  public  interest  to  allow  the 
FTC  to  continue  its  work  in  this  field. 


DUMAS,  McCAY  IN  CHICAGO 

(Special  to  Editor  &  Publisher) 

Chicago,  Aug.  14— F.  Lloyd  Du¬ 
mas,  managing  editor  and  director 
of  the  Adelaide  (South  Australia)  Ad¬ 
vertiser,  and  Delamore  McCay,  editor- 
in-chief  of  the  Sun  Newspapers,  Ltd., 
Sydney,  Australia,  were  here  yesterday 
en  route  to  their  homes  from  London, 
where  they  attended  and  reported  the 
jubilee  festivities.  While  here,  Mr. 
Dumas  confirmed  the  $5(X),000  order 
placed  by  the  Melbourne  Herald  group 
for  two  Goss  heavy  duty,  high  speed 
presses. 


REIDS  IN  ADIRONDACKS 

Ggden  M.  Reid,  editor  of  the  Xciu 
York  Herald  Tribune,  and  Mrs.  Reid, 
vice-president  of  the  New  York  Tri¬ 
bune  Inc.,  have  gone  to  Camp  Wildair, 
their  summer  home  at  Upiier  St.  Regis 
I.akes  ill  the  Adirondacks. 


$40  OFFER  FOR  1936 
NEWSPRINT  REJECTED 

Order  for  $100,000  If  Price  Pegged 
at  1935  Levels  Is  Turned 
Down  in  Quebec — $2  to 
$3  Price  Seen 

(By  telegraph  to  Editor  &  1‘ublisheb) 

Montreal,  Aug.  14 — Outlook  in  the 
newsprint  industry  took  on  today  a 
decidedly  better  hue  than  it  has  had  for 
some  months,  due  to  the  decision  of  one 
of  the  large  Quebec  producing  com¬ 
panies  to  reject  an  offer  of  an  order 
of  from  50,000  to  100,000  tons  of  news¬ 
print  if  they  would  peg  1936  prices  at 
the  same  level  of  this  year  and  1934 
which  is  $40  a  ton. 

Tlie  offer  was  a  particularly  attrac¬ 
tive  one  for  immediate  return,  but  the 
officials  of  the  company  felt  that  such 
an  offer  would  upset  the  industry, 
which  is  looking  for  an  advance  in 
price  for  the  1936  contracts. 

The  offer  came  from  one  of  the 
large  American  publishers  who  started 
negotiations  for  new  contracts  many 
weeks  ago,  in  the  fear  that  there  would 
be  a  sharp  advance  in  newsprint,  and 
it  is  understood  that  offers  on  a  similar 
liasis  were  made  to  other  low  tonnage 
mills,  while  there  was  even  a  talk  of 
the  leasing  of  certain  plants.  The  in¬ 
dustry  in  Quebec,  however,  seems  to 
have  come  to  the  unanimous  conclusion 
that  present  prices  are  not  profitable, 
and  an  advance  of  $2  or  $3  a  ton  is 
called  for. 

As  things  stand  at  present  with  the 
rejection  of  the  big  offer,  there  does 
not  seem  to  be  any  indication  that  any 
of  the  companies  will  dejiart  from  their 
present  determination.  It  is  not  usual 
for  any  of  them  to  make  an  announce¬ 
ment  of  prices  until  the  fall.  The  price 
of  newsprint  securities  has  shown  a 
steady  advance  in  the  last  few  days. 


CONFIDENCE  BILL  IN  ALABAMA 


Governor  Promised  Signature  Awaited 
on  New  Law 

(By  telegraph  to  Editor  &  Publisher) 
Birmingham,  Ala.,  Aug.  14 — Pass¬ 
ing  the  Senate  without  debate  and  with¬ 
out  opposition,  the  bill  relieving  news- 
jiaiier  reporters  from  any  responsibil¬ 
ity  for  revealing  sources  of  information 
to  any  jury-  or  inquisitorial  body,  bas 
been  dispatched  to  Ciovernor  Bibb 
Graves  for  his  signature. 

The  Governor  weeks  ago  indicated  he 
would  sign  the  measure,  although  he 
counseled  newspapermen  to  “put  your 
own  house  in  order.” 

R.  H.  Walker,  speaker  of  the  Lower 
House  and  also  editor  of  the  Limestone 
Democrat,  Athens,  sponsored  the  bill 
through  that  body,  declaring  that,  law 
or  no  law,  no  reporter  “worth  a  tink- 


EDITOR  A  PUBLISHER 

Aug.  25-28--lnternatioiial  Asso¬ 
ciation  of  Printing  House  Crafts¬ 
men,  convention,  iNetheriand 
Plaza  Hotel,  Cincinnati. 

Sept.  7-14 — international  Typo¬ 
graphical  Union,  79th  annual 
convention,  Montreal. 

Sept.  13-15 — California  News¬ 
paper  Publishers  Association, 
Northern  group  meeting,  Stan¬ 
ford  University. 

Sept.  15-16 — Interstate  Circula¬ 
tion  Managers’  Assn.,  fall  meet¬ 
ing,  Madison  Hotel,  Atlantic 
City,  N.  J. 

Sept.  16-17 — New  York  State 
Publishers  Association,  fall  meet¬ 
ing,  Saratoga  Springs,  N.  Y. 

Sept.  19-20 — Associated  Court 
and  Commercial  Newspapers, 
meeting,  Minne.ipolis. 

Sept.  22 — Ozarks  Press  Assn., 
fall  meeting.  Willow  Springs,  Mo. 


er’s  dam”  would  betray  a  confidence. 
Opposition  was  voiced  on  the  grounds 
that  an  effort  was  being  exerted  to 
“make  jxilieemen  out  of  the  newspaper 
reporters.” 

Mayor  Bangs  Starts 
Fourth  Month  In  Jail 

Mayor  Clare  W.  H.  Bangs  of  Hun¬ 
tington,  Ind.,  editor  of  the  Huntington 
Xcu's,  begran  his  fourth  month  in  jail 
late  last  week  in  defiance  of  the  North¬ 
ern  Indiana  Power  Company.  From 
his  cell  in  the  county  jail  at  Hunting- 
ton,  Mayor  Bangs  asserted: 

“If  it  is  necessary  that  I  stay  in  jail 
to  win  the  people  of  Huntington  free¬ 
dom  from  power  company  dictation.  1 
am  willing  to  stay.  I  would  rather  rot 
in  jail  than  pay  one  penny  to  the  North¬ 
ern  Indiana  Power  Company  or  post 
Iwnd  for  my  appeal.” 

The  editor-mayor  inaugurated  and  has 
continued  a  municipal  power  plant  in 
Huntington. 

In  view  of  the  Indiana  Supreme 
Court’s  crowded  docket.  Mayor  Bangs 
may  have  to  wait  a  year  for  his  appeal 
in  his  fight  for  lower  utility  rates  and 
municipal  ownership.  He  holds  the 
demand  for  bond,  pending  appeal  of  the 
$1,500  judgment  against  him  for  viola¬ 
tion  of  an  injunction  obtained  by  the 
ixiwer  company  restraining  the  city 
from  extending  its  power  lines  to  con¬ 
sumers,  is  illegal  under  an  Indiana  law 
of  1931  by  which  no  appeal  bond  may 
lie  asked  of  public  officials  in  actions 
lirought  against  them  as  public  officials. 

On  Friday  the  power  company’s  at¬ 
torneys  were  to  go  before  special  Judge 
David  E.  Smith  to  seek  a  permanent 
restraining  order.  City  .Attorney  Claude 
Cline  will  ask  that  the  order  be  quashed. 
If  the  city  wins,  Huntington  citizens 
will  probably  be  permitted  to  get  their 
light  and  power  from  the  municipal 
plant.  If  the  city  loses,  it  will  mean 
that  more  than  400  citizens  must  remove 
electric  lines  installed  under  Mayor 
Bangs’  nocturnal  wire-taping  crusade. 
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CHICAGO  TRIBUNE  HAS 
NEW  TYPE  DRESS 

Specially  Designed  Face  It  Uaiq*, 
on  U.  S.  Newspapers — T-Poiat 
Roman  Face  on  8)^ -Point 
Slug 

(Special  to  Editor  &  I’crlishlr) 

Chicago,  Aug.  12— The  Chicago 
Tribune  today  presented  a  new  tyi* 
face  for  news  and  editorial  matter,  rep¬ 
resenting  the  result  of  experirnenu 
which  have  been  carried  on  for  mort 
than  three  years.  The  new  Regal  type 
designed  especially  for  the  Tribune  by 
the  Intertype  Comnanv.  is  different 
from  that  now  in  use  by  any  other 
newspaper.  It  is  a  seven  point  modem 
Roman  face  type  on  an  eight  and  one- 
half  point  slug  as  contrasted  with  the 
Tribune’s  former  type  dress  of 
IKiint  type  on  an  eight  jioint  slug. 

In  presenting  the  new  type  face,  the 
Tribune  is  using  a  one-point  lead  be¬ 
tween  lines  on  the  first  page  only.  On 
the  editorial  page,  seven  point  No.  1 
Regal  is  being  used  on  a  10-point  slug, 
with  editorials  set  16  ems  wide.  Other 
editorial  page  features  are  being  set  in 
six  point  Regal  No.  1  on  an  eight-point 
slug.  No  changes  liave  lieen  made  in  ; 
headline  type  faces.  I 

The  Tribune  problem  assigned  to  type 
companies  was  to  get  a  larger  and  more  j 
readable  type  and  yet  not  to  “eat  up”  ' 
too  much  space.  After  considerable  * 
experimenting,  the  Tribune  composing  s 
room  executives  selected  two  different 
type  faces,  which  were  presented  to 
Tribune  employes  to  choose  from.  A 
majority  chose  Regal  No.  1,  made  by  the  I 
Intertype  Company.  I 

It  was  pointed  out  that  particular 
consideration  has  been  given  to  sudi  s 
letters  as  “a,”  “e,”  and  “o,”  which  i 
sometimes  become  blurred  with  ii*.  | 
These  have  been  opened  up  to  make  I 
them  plainer,  but  there  has  been  a  de-  | 
crease  in  the  as'-'iding  and  descending 
parts  of  such  letters  as  “b”  and  “4”  J 
What  has  been  taken  away  from  one  I 
jart  of  these  letters  has  been  added  to  I 
the  other  part,  it  was  stated.  The  result  | 
from  a  space  standpoint  is  that  only 
about  ten  lines  have  been  lost  to  each 
column.  The  new  type  is  also  a  little 
darker  than  the  old. 

With  the  selection  of  a  “new  dress," 
the  Tribune  composing  room  was  faced 
with  the  job  of  preparing  for  the  change 
which  took  effect  today.  The  decision 
liad  to  be  made  three  months  in  advana 
of  the  day  of  change.  For  the  last  six 
weeks,  printers  have  been  at  work  set¬ 
ting  advance  syndicate  material  in  the 
new  type  face. 

The  cost  of  making  this  change  is 
estimated  at  more  than  $10,000. 


A.B.C.  MEETING  SEPT.  13 

A  joint  meeting  of  the  newspaper 
publishers’  committee,  appointed  at  last 
year’s  convention  to  study  rules,  by-laws 
and  jirocedure  of  the  Audit  Bureau  of 
Circulations,  and  a  committee  of  A.B.C 
board  of  director  members  is  scheduled 
to  be  held  at  10  a.  m.,  F'riday, 

13,  at  the  Hotel  Astor,  New  York  City. 
The  regular  September  meeting  of  the 
bureau  board  of  directors  will  t^t 
place  at  the  same  hotel  the  following  [ 
day,  Sept.  14.  The  joint  meeting  has  i 
been  called  to  discuss  recommendations  • 
made  by  the  newspaper  publishers’  com- 1 
mittee,  following  an  analysis  of  sud( 
recommendations  by  O.  C.  Harn,  A.B.C  1 
managing  director,  at  the  Canadian 
meeting  of  the  board  last  June.  Mr 
Ham’s  analysis  failed  to  agree  in  prin-i 
ciple  with  any  of  the  major  recommen-i 
dations  of  the  newspaper  committee  r 
report. 

SELASSIE  WELCOMES  WRITER 

-Although  he  was  disinclined  to  dis-t 
cuss  the  political  situation,  promising  to 
answer  more  serious  questions  lat«> 
Emperor  Haile  Salassie  received  in  in¬ 
formal  audience  Robinson  Macl^aa 
staff  correspondent  of  the  Toronto  Eve¬ 
ning  Telegram,  who  was  sent  to  cov« 
the  Italian-Ethiopian  dispute. 
Telegram  was  one  of  the  first  individual 
papers  to  dispatch  a  man  there. 
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BINGAY  answers  HOLLYWOOD  WRITER 

Denies  He  Withdrew  Movie  Comment  Column  Because  of  Advertiser  Pressure — Says  Newspapers 

Have  No  Right  to  Blast  Artistic  Illusion  in  Films 


I  HAVE  just  had  three  eminent  medi¬ 
cal  men  examine  my  neck  and  they 
are  willing  to  testify  that  there  are 
upon  it  no  marks  of  the  iron  heel  which 
IJ^glas  C.  Churchill  so  lugubriously 
^  about  in  Editor  &  Publisher. 
(Aug.  10.  page  3) 

The  Detroit  I  ree  Dress  is  quite  com¬ 
petent  to  light  its  own  battles  and  does 
not  need  the  melodramatic  assistance 
of  this  dragon-slaying  St.  (ieorge,  out 
of  Hollywood. 

1  emphatically  deny  his  allegation  that 
the  Skolsky  column  was  dropped  from 
the  Free  Press  due  to  any  withdrawal 
of  advertising.  More  about  that  later. 

The  general  allegation  made  by  Mr. 
Churchill  is  that  motion  picture  pro¬ 
ducers  and  exhibitors  arc  doing  every¬ 
thing  they  can  to  get  as  favorable  a 
press  as  jHissible  for  the  goods  they  have 
to  sell.  That  some  of  these  goods  are 
very  smelly  goes  without  argument. 

In  an  effort  to  get  good  publicity  and 
to  avoid  bad.  they  are  warring  with 
the  correspondents  at  Hollywood  and 
with  the  newspaiicrs  around  the  country. 
He  specifically  charges  that  they  are 
using  as  a  weapon  a  threat  to  withdraw 
advertising ;  and  he  more  specifically 
alleges  that  this  was  accomplished  with 
the  Detroit  Free  Press.  This  is  abso¬ 
lutely  untrue. 

Mr.  Churchill,  long  a  correspondent 
at  Hollywood  for  the  Detroit  I'ree 
Press,  though  presented  as  the  corres¬ 
pondent  of  the  .Very  York  Timos,  should 
know  better.  However,  he  is  no  longer 
associated  with  the  Detroit  Free  Press. 

I  dropped  the  Skolsky  feature  on  my 
own  editorial  judgment,  but  liefore  I 
get  into  that  I  would  like  to  take  a 
larger  view  of  the  subject  tossed  into 
my  lap  than  the  one  offered  by  Mr. 
Churchill,  whose  eyes  are  evidently  so 
close  to  one  tree  that  he  cannot  see  the 
forest. 

I  hold  no  brief  for  the  motion  pic¬ 
ture  industry.  Nobexly  has  written  in 
more  bitter  mood  about  the  faults  and 
derelictions  of  the  producers  than  I 
have. 

Mr.  Churchill  seems  to  think  it  evil 
that  an  advertiser  has  a  right  to  fight 
for  his  product  and  that  no  paper  should 
ever  ^  influenced  in  any  way  by  ad¬ 
vertising.  This  is.  of  course,  pure 
cant.  Flvery  newspaper  is. 

Let  us  not  be  over-righteous.  “Why 
beholdest  thou  the  mote  in  thy  brother’s 
eye,  but  considereth  not  the  lieam  that 
is  in  thine  own  eye?”  Certainly,  news¬ 
papers  are  influenced  by  advertising 
and  more  especially  by  motion  picture, 
thratrical  and  other  amusement  adver¬ 
tising.  If  this  is  not  so,  why  is  there 
a  special  amusement  rate?  I  know  of 
no  paper  in  the  country  that  does  not 
charge  a  higher  rate  for  such  adver¬ 
tising. 

Why?  Because  so  much  editorial 
space  is  given  to  the  promotion  of  these 
enterprises.  Then,  our  editorial  altru¬ 
ism  is  not  so  pure  and  unadulterated 
as  we  would  like  to  think.  If  our 
editorial  columns  ate  only  for  the 
*^^der,  and  he  alone  is  to  lie  considered, 
then  why  should  the  amusement  adver¬ 
tiser  be  penalized  for  what  the  reader — 
contend — is  legitimately  entitled  to? 
_-^gain :  The  manufacture  of  motion 
pictures  is_  one  of  the  four  largest 
businesses  ^  in  America.  Wholly  aside 
from  consideration  of  it  as  a  business, 
d  IS  of  incalculable  importance  as  an 
educational,  cultural  and  sociological 
Every  man.  woman  and 
child  IS  influenced  by  the  motion  pic- 
***.CC;  In  Detroit  alone  over  a  half 
imllion  people  a  week  attend  the 
theaters. 

.^com  a  financial  standpoint  in 
the  business  welfare  of  the  nation  and 
^  cultural  attitude,  every  right- 
thinking  newspaper  should  give  the  in¬ 
dustry  the  best  of  constructive  support 
—bitterly  assailing  it  when  it  is  bad ; 
applauding  and  helping  it  when  it  is 
good. 


By  MALCOLM  W.  BINGAY 

Managing  Editor,  Detroit  Free  Press 


This  has  always  been  the  policy  of 
the  Detroit  Free  Press  and  will  con¬ 
tinue  to  be. 

When  the  Roman  Catholic  Church, 
promptly  joined  by  all  other  faiths, 
launched  the  I^egion  of  Decency,  the 
newspapers  of  America  applauded  the 


Malcolm  W.  Bingay 


crusade  and  rightly  so.  I  heard  not 
one  complaint  from  any  producer  or 
exhibitor  about  the  crusade  or  about 
editorial  criticism.  In  over  25  years 
of  editorship,  I  never  have  had  any 
exhibitor  or  producer  jirotest  against 
bitter  criticism  of  films  because  they 
were  indecent  or  tending  to  lower  the 
moral  tone  of  the  community. 

They  have  protested  against  what 
they  thought  was  unfair  criticism. 
1-A-ery  editor  has  had  that  experience. 
.Sometimes  the  showman  has  been  right 
and  very  often  he  has  been  wrong.  But 


the  sweeping  generalities  of  the 
Churchill  attack  do  not  consider  these 
minor  differences  in  local  judgments. 

He  pictures  Hollywood  as  a  cess¬ 
pool  of  vice  and  hints  darkly :  “There 
is  not  a  reporter  in  Hollywcxxl  who 
could  not  rock  the  country  by  sitting 
down  to  his  typewriter  and  recording 
merely  a  (Ktition  of  the  things  he 
knows.” 

My  answer  to  that  is :  “Why  don’t 
they?  There  are  enough  pornographic 
publishers  in  America  who  would  be 
glad  to  print  the  dirt  if  it  exists.  Or 
does  the  fear  of  libel  make  them  hesi¬ 
tate?” 

Whether  there  is  filth  and  degeneracy 
and  everything  that  is  evil  in  Hollywood 
is  beyond  the  iioint.  I  suppose  there 
are  such  “goings-on”  also  in  Xevv 
York  and  Chicago  and  even  in  my 
i/wn  fair  home  town  of  Detroit.  To 
those  who  are  minded  to  look  for  that 
kind  of  stuff,  that  is  the  kind  of  stuff 
they  will  find— anywhere. 

^’ct  they  cannot  all  lie  degenerate  and 
amoral  in  Hollywcxxl  or  the  industry 
would  not  now  be  in  existence;  the 
police  would  have  clo.sed  the  theatres 
of  the  w'orld  long  ago.  In  fact  the 
majority  of  the  companies  out  there 
must  have  people  heading  them  who  at 
least  have  an  understanding  of  fund¬ 
amental  morality  or  the  majority  of  the 
films  produced  would  not  be  of  a  suf¬ 
ficient  moral  tone  to  pass  muster  with 
the  general  public  ancl  more  especially 
with  such  organizations  as  the  Legion 
of  Decency. 

The  vicious  few  cannot  be  the  yard- 
.stick  of  the  great  majority. 

Now  we  come  down  to  the  real  issue 
out  at  Hollywood,  the  war  of  the  cor¬ 
respondents  and  the  producers,  if  one 
exists.  I  think  Churchill  is  reporting 
a  tempest  in  a  tea  ixit. 

I  think  it  need  not  be  said  that  I 
will  fight  as  hard  as  any  man  to  main¬ 
tain  the  freedom  of  the  press,  but  there 
comes  a  time  when  one  must  ask,  what 
is  freedom  and  what  is  license?  _ 


Managing  Editors  Say  Local  Movie 

Exhibitors  Beginning  To  See  Light 


IN  response  to  a  question  from  Editor 
&  Publisher  on  the  movie  censor¬ 
ship  charges  voiced  by  Douglas  W. 
Churchill,  Holly  wcxid  reporter,  last 
week,  a  number  of  managing  editors 
indicated  that  movie  efforts  to  control 
the  local  press  are  increasingly  rare  and 
fruitless. 

These  are  some  of  the  typical  com¬ 
ments  on  the  question ; 

F'llis  Hollums.  managing  editor, 
Miami  Herald:  ‘‘The  cynical  movie 
producers  must  have  overlooked  the 
Herald  entirely  in  their  program  of 
controlling  editorial  opinion  through 
business  office  pressure.  We  get  our 
share  of  movie  advertising,  most  of  it 
purely  local,  but  during  a  12  months’ 
period  considerable  from  our  national 
representatives.  I  do  not  recall  any 
single  instance  wherein  we  have  been 
asked  to  give  ‘the  breaks’  to  any  matter 
affecting  the  movies,  directly  or  in¬ 
directly. 

“.A  good  many  years  ago  we  occa¬ 
sionally  e.xperienced  threats  from  local 
exhilfitors  of  withdrawal  of  advertising 
because  our  movie  critic  had  seen  fit 
to  ‘pan’  productions  which  had  been 
extensively  advertised  as  the  most 
colossal  yet  to  be  shown  on  Miami 
screens.  But  in  late  years  a  more  en¬ 
lightened  attitude  has  engulfed  the  ex¬ 
hibitors  to  such  a  degree  that  on  at 
least  three  occasions  which  come  to  my 
mind,  theater  managers  themselves  have 
written  notes  of  appreciation  for  articles 
condemnatory-  of  pictures  then  current 


on  their  screens.  Unheard  of,  of 
course,  but  it  happened.  The  exhibi¬ 
tors  feel  that  if  our  critic  condemns  a 
pfxir  picture,  his  readers  will  believe 
him  when  he  praises  a  good  one.” 

Kenneth  D.  Tooill,  managing  edi¬ 
tor,  Columbus  Ohio  State  Journal:  “I 
never  have  known  of  any  effort  on  the 
l>art  of  motion  picture  interests,  local 
or  otherwise,  to  dictate  news  handling 
of  Hollywood  events. 

“There  is,  of  course,  the  usual  pres¬ 
sure  for  special  plugging,  free  space, 
etc.,  but  editorial  resistance  has  been 
met  by  good  natured  acquiescence.  We 
are  fortunate  in  Columbus  in  having  in¬ 
telligent  theater  management  and  a  fine 
spirit  exists  between  the  movie  men 
and  the  newspapers. 

“However,  I  do  not  hesitate  to  say 
that  this  newspaper  would  not,  under 
any  circumstances,  bow  to  Holly¬ 
wood  dictatorship  or  censorship  in  any 
form. 

“When  Hollywood  produces  news,  it 
goes  in  the  paper  if  we  in  the  news 
department  deem  it  of  public  interest. 
The  film  center  turns  out  much  that  is 
genuine  news  to  a  community  so 
thoroughly  movie  conscious  as  this  and 
we  are  glad  to  print  it.  But  regardless 
of  its  character,  we  judge  all  this 
material  on  its  news  value;  and  we  are 
— and  expect  to  remain — the  judge.” 

Southern  Managing  Editor  :  "A 
number  of  years  ago,  a  very  definite  at¬ 
tempt  was  made  on  the  part  of  repre- 
( Continued  on  pape  38) 


Would  the  publisher  of  any  news¬ 
paper  permit  his  financial  reporter,  his 
industrial  reporter,  his  market  reixirter 
or  his  real  estate  reporter  the  same 
license  that  is  allowed  the  Hollywood 
and  the  theatrical  reporters? 

Would  he  allow  a  reporter  to  go  into 
the  motor  car  factories,  shoe  factories, 
tobacco  factories,  the  banks  and  the 
merchandising  houses  and  rejxirt  the 
intimate  details  of  the  lives  of  their 
executives  in  the  same  ruthless  manner 
that  the  theatrical  and  motion  picture 
world  is  exposed?  Would  he  allow 
keyhole  reporters  to  tell  about  every 
human  frailty  and  every  indiosyncrasy  ? 

I  doubt  it. 

He  would  stop  it  on  grounds  of  pub¬ 
lic  ixilicy  and  pu'olic  decency  even  be¬ 
fore  the  advertisers  could  register 
a  protest  and  withdraw  their  advertis- 

Churchill  writes  in  his  article,  ‘  One 
of  the  interesting  things  about  the  con¬ 
troversy  is  that  no  objections  have  been 
raised  to  the  publication  of  scandal 
about  personalities.” 

This  bears  out  my  earlier  statement 
that  I  never  have  had  a  complaint  from 
any  exhibitor  or  producer  about  de¬ 
nunciations  of  immorality.  They  de¬ 
plore  it  apparently  as  much  as  any  edi¬ 
tor  or  social  worker ;  even  more  so,  lie- 
cause  scandal  ruins  a  star  for  box  of¬ 
fice  purposes.  When  a  fortune  has 
been  spent  in  the  building  up  of  a  name 
and  scandal  breaks,  an  illusion  is  gone 
and  every  theater  critic  worthy  of  the 
name  knows  that  all  the  stage  is  an 
illusion. 

But  Churchill  admits  they  never  have 
tried  to  suppress  the  truth  of  these 
things.  He  contradicts  himself.  He 
further  says  correspondents  are  wined 
and  dined  at  parties  after  each  preview 
and — “though  it  is  natural  for  a  re- 
view'cr  to  temper  his  words’ — while 
eating  free  food  and  drinking  free  Ixioze 
of  the  favor-seeking  gentlemen,  they 
roast  them  as  soon  as  they  get  away 
from  the  party.  He  naively  states  that 
this  is  resented! 

What  are  reviewers  permitting  them¬ 
selves  to  be  wdned  and  dined  for  in  such 
wicked  surrortditigs  ?  sincere  critic 
should  lie  free  from  such  eriervating  at¬ 
mosphere.  Why  does  he  think  publicity¬ 
seeking  people  give  parties  to  newspa- 
|x-r  men?  Ilis  editors  should  ask  him. 

Again,  how  many  so-called  'critics 
arc  there  out  there  who  are  themselves 
engaged  in  the  business  of  writing  ^ste- 
narios  and  what  happens  if  they  are'  so 
bad  that  the  producer — even  that' 'low 
miserable  creature — cannot  see  merit  to 
them?  '• 

Is  that  critic  still  impersonal  in  his 
judgments? 

Editors  get  so  in  the  habit  of  looking 
objectviely  at  everybody  else  in  the 
world  they  occasionally  need  large  doses 
of  introspection. 

By  all  means  let  us  look  into  the  mo¬ 
tion  picture  industry  to  find  its  faults, 
hut  let  us  look  into  our  own. 

Our  only  business,  as  I  see  it,  is  to 
pass  jdgment  on  the  finished  picture — 
that  is  the  only  thing  that  concerns  the 
public.  Let  us  be  honest  with  ourselves 
first,  then  tackle  Hollywood. 

I  never  have  known  a  motion  pic¬ 
ture  producer  to  howl  about  a  legiti¬ 
mate  criticism  of  the  show  or  to  pro¬ 
test  again.st  honest  denunciation  of  im¬ 
morality  either  in  Hollywood  or  on  the 
screen.  But  I  think  he  is  absolutely 
within  his  rights  in  protesting  against 
these  so-called  “inside”  gossip  writers 
who  have  an  idea  the  business  is  con¬ 
ducted  for  the  sole  purpose  of  giving 
them  something  to  wisecrack  about. 
Keyhole  reporting  does  not  belong  to 
any  good  newspaper. 

The  producers  have  protested  against 
destroying  the  illusion.  I  see  nothing 
wrong  in  that  protest.  I  think  they 
are  entitled  to  fight  it  with  every  legiti¬ 
mate  means  at  hand — even  to  the  can- 
(Continued  on  page  12) 
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BIG  MARKET  FOR  NEW  MACHINERY 
SEEN  IN  REQUESTS  FOR  LOAN  DATA 


Nearly  200  Letters  Asking  Information  Received  by  FHA  Officials 
— Majority,  Are  From  Weeklies — Loan  Procedure 
Outlined 


By  JAMES  J.  BUTLER 
Eilitor  &  Publuker  Correspondent 


WASHINGTON,  D.  C,  Aug.  13- 
Detinite  indication  of  a  nation¬ 
wide  market  for  machinery  and  equip¬ 
ment  for  newspaper  plants  was  shown 
in  approximately  200  communications 
received  recently  by  the  Federal  Hous¬ 
ing  Administration  from  newspaper 
owners. 

The  letters,  inspired  by  the  recent 
change  in  the  law  which  permits  loans 
up  to  $50,000  for  modernization  of 
plants  and  the  purchase  of  machinery 
and  equipment,  sought  information  con¬ 
cerning  such  loans  and  in  most  instan¬ 
ces  came  from  smaller  papers. 

Of  the  letters  received,  151  were 
from  weeklies  and  22  dailies.  Two  for¬ 
eign  language  newspai^rs  also  wrote 
for  additional  information.  A  number 
were  also  received  from  operators  of 
job  printing  plants  who  would  install 
additional  and  new  equipment  as  well 
as  repair  their  buildings. 

For  the  most  part,  typesetting  and 
other  machines  and  presses  were  in  de¬ 
mand  with  improvements  to  buildings 
coming  next. 

Other  requests  were  for  information 
concerning  loans  for  changing  a  weekly 
to  a  daily  paper  through  the  installation 
of  necessary  equipment,  refinancing 
machinery  and  paj^r  accounts,  purchase 
of  a  press  to  print  a  tabloid  supple¬ 
ment- for  a  cooperative  group  of  weekly 
papers,  installation  of  heating  plant  and 
rewiring  building  and  to  pay  off  or 
refinance  present  mortgages  on  papers. 

Inquiries  came  from  38  states  of  the 
union  with  Texas  leading  with  17. 
Other  states  and  the  number  of  inquir¬ 
ies  are  as  follows :  Wisconsin,  1 ; 
Alabama,  9;  Arkansas,  8;  California, 
8;  Florida,  8;  Georgia,  9;  Illinois,  9; 
Indiana,  2 ;  Iowa,  12 ;  Kansas,  6 ;  Ken¬ 
tucky,  8 ;  Louisiana,  4 ;  Maine,  1 ; 
Maryland,  1 ;  Massachusetts,  2 ;  Michi¬ 
gan,  4;  Minnesota,  3;  Mississippi,  2; 
Missouri,  9 ;  Montana,  1 ;  Nebraska, 
10 ;  Nevada,  1 ;  New  Jersey,  5 ;  New 
Mexico,  4;  New  York,  6;  North  Caro¬ 
lina,  2 :  North  Dakota,  2 ;  Ohio,  7 ; 
Oklahoma,  6 ;  Oregon,  2 ;  Pennsyl¬ 
vania,  9 ;  South  Carolina,  1 ;  South 
DakoU,  3;  Tennessee,  3;  Virginia,  3; 
Washin^on,  5;  and  West  Virginia,  2. 

The  inquiries  were  received  in  re¬ 
sponse  to  a  letter  sent  to  each  news- 
pai^r  in  the  nation  by  the  FHA  ex¬ 
plaining  the  modernization  possibilities 
under  the  amended  Modernization 
Credit  Plan.  Not  less  than  $190,414 
in  repairs  and  equipment  were  wanted 
in  ^e  letters  received.  The  FHA 
considers  this  estimate  conservative  as 
many  who  wrote  made  no  mention  of 
the  amount  of  money  involved  in  the 
projects  contemplated. 

I^ans,  it  was  explained,  are  made 
entirely  ^rough  local  banks  but  helpful 
information  may  be  obtained  by  writing 
the  Federal  Housing  Administration  in 
Washington.  It  was  stated  that  more 
than  13,000  banks  have  signed  con¬ 
tracts  with  the  FHA  which  makes  them 
eligible  to  make  such  insured  loans. 

Under  the  terms  of  the  loans,  the 
money  must  be  repaid  in  monthly  in¬ 
stallments,  the  terms  of  the  loans  not  to 
exceed  five  years.  The  matter  of 
security  an<l  terms  of  repayment,  it  was 
pointed  out,  rest  entirely  with  the  bank 
making  the  loan.  The  purpose  of  the 
FHA,  it  was  stated,  is  to  open  up 
credit  to  some  papers  which  under 
other  circumstances  might  not  be  able 
to  get  the  money  needed  for  contem¬ 
plate  repairs  and  new  equipment. 

FHA  officials  made  it  clear  that  this 
did  not  mean  a  paper  with  strained 
credit  would  be  able  to  walk  in  and 
get  the  desired  funds.  The  banks,  it 
was  said,  will  vary  little  in  the  condi¬ 
tions  under  which  they  ordinarily  make 
such  advances. 

Newspapers  taking  advantage  of  this 


opportunity,  it  was  said,  will  in  must 
instances  obtain  a  better  interest  rate 
as  the  FHA  contract  with  the  banks 
does  not  permit  more  than  a  $5  i^r 
$100  per  year  discount  and  this  applies 
to  the  unpaid  balance. 

By  this  method,  it  was  iwinted  out, 
the  interest  rate  will  constantly  be  re¬ 
ducing  through  the  repayment  of  the 
loan  each  month  and  year. 

Banks  are  protected  against  loss  in 
two  ways,  it  was  pointed  out.  First, 
the  insured  loan,  and,  second,  through 
a  conditional  sale  contract  or  chattel 
mortgage.  The  borrower  is  obligated 
in  the  same  way  to  repay  the  loan  as 
if  it  were  made  through  a  commercial 
bank  in  the  regular  manner. 

Should  a  paper  default,  the  lank  may 
nake  claim  against  the  FH.\  for  the 
unpaid  balaiKe  and  turn  over  to  that 
organization  its  collateral  taken  on 
the  loan  or  repossess  the  machinery  or 
foreclosure  on  any  other  collateral  and 
make  claim  for  the  loss  incurred  after 
realizing  on  the  sale  of  the  security  for 
the  loan. 

In  no  instance,  it  was  pointed  out, 
can  claim  be  made  against  both  the  bor¬ 
rower  and  the  FHA  for  the  same  de¬ 
fault. 

FH.\  officials  stated  that  every  ef¬ 
fort  was  being  made  to  make  collection 
at  the  point  of  the  loan  and  the  Hous¬ 
ing  Administration  neither  desires  nor 
wants  to  be  made  a  collection  agency. 

When  the  FHA  is  required  to  pay 
off  a  guaranteed  loan,  every  effort  will 
l)e  made  to  collect  the  unpaid  balance 
through  its  legal  department.  Where 
evidence  of  fraud  is  found  in  the  se¬ 
curing  of  a  loan.  Department  of  Just¬ 
ice  officials  will  lie  assigned  to  investi¬ 
gate. 

It  was  stated  that  up  to  this  time  the 
loss  from  loans  made  and  defaulted  has 
been  negligible  and  assets  are  still 
l)eing  realized  on  that  are  expected  to 
reduce  the  loss  to  a  still  lower  figure. 


EXPLOSION  IN  POST  BASEMENT 


WAR  GAMES  COVERED 
BY  NOTED  WRITERS 


Holder  of  Victoria  CroM  Aaoa| 
Those  Reporting  Maneuver*  o( 
U.  S.  First  Army  at  Piu 
Camp,  N.  Y. 


David  Darrah,  Rome  correspondent  for 
the  Chicago  Tribune,  who  was  ex¬ 
pelled  from  Italy  when  he  aroused  the 
ire  of  II  Dure’s  government  by  his 
writings  on  the  Ethiopian  situation, 
is  shown  here  with  Mrs.  Darrah  as  he 
arrived  in  New  York  Aug.  8  aboard 
the  S.  S.  Manhattan. 


STAR  TIES  UP  WITH  WCCO 


Three  Injured  in  Wuhington  When 
Transformer  Blows  Up 

(Special  to  Editos  &  Publishes) 
Washington,  D.  C,  Aug.  14 — 
iVashington  Post  reporters  and  pho¬ 
tographers  covered  one  of  the  most 
exciting  stories  of  the  week  from  their 
own  office  windows,  when  an  electric 
transformer  in  the  Post  Building  ex¬ 
ploded,  blowing  up  a  sidewalk  grating 
and  injuring  three  persons. 

Tlie  blast  shattered  windows  in  the 
newspaper  offices,  sending  flames  two 
stories  high.  More  than  a  score  of 
fire  trucks,  dozens  of  policemen  and 
five  ambulances  responded  to  an  alarm 
while  thousands  of  government  work¬ 
ers  just  released  from  work  because  of 
Washington’s  intense  heat,  looked  on. 

Two  of  the  injured  women  were  by¬ 
passers,  burned  by  the  flames.  The 
third,  a  maid  employed  by  the  Post, 
tripped  and  fell  downstairs  while  beat¬ 
ing  a  hasty  retreat  after  being  fright¬ 
ened  by  the  blast. 


Minneapolis  Daily,  Under  New  Pub¬ 
lishers,  Gets  Radio  Hookup 

Plans  for  joint  activities  between 
WCCO,  Minneapolis  and  St.  Paul,  and 
the  Minneapolis  Star  were  announced 
when  the  radio  station  paid  special 
tribute  to  the  newspaper  during  a  half- 
hour  broadcast  Monday  evening,  Aug. 
12.  Entitled  “A  Salute  to  The  Star," 
the  musical  program  was  interspers^ 
with  introductions  of  several  members 
of  the  Star  staff,  including  Davis  Mer- 
win,  publisher;  John  Thompson,  general 
manager;  Cliarles  Johnson,  sports  edi¬ 
tor;  Dave  Silverman,  managing  editor, 
and  other  department  heads. 

The  new  arrangement  between  the 
radio  station  and  the  newspaper,  marks 
the  enlargement  of  an  association  which 
was  the  first  newspaper-radio  alliance 
in  the  Twin  Cities. 

Under  the  new  agreement,  several 
news  broadcast  will  be  made  each  day 
with  the  cooperation  of  the  Star,  the 
United  Press,  and  WCCO  from  the 
news  offices  of  the  newspaper.  A  new 
series  of  daily  five-minute  programs  en¬ 
titled  “The  Star  Gazer’’  began  Monday, 
August  12. 


PROTESTS  KRAFT  MILL 

(Special  to  Editos  &  Publishes) 
Washington,  D.  C.,  Aug.  13 — The 
proposed  erection  of  a  100-ton  kraft 
paper  and  pulp  mill  at  Crossett,  Ark., 
with  funds  secured  from  the  Reconstruc¬ 
tion  Finance  Corporation  has  resulted 
in  a  protest  being  registered  with 
that  government  agency  by  Represent¬ 
ative  Charles  D.  Millard  of  Tarrytown, 
N.  Y.  The  Representative  declared 
that  if  the  loan  were  made  it  would  be 
an  improper  use  of  the  taxpayers* 
money  in  that  it  would  put  the  new  mill 
in  competition  with  those  already  oper¬ 
ating  and  serve  to  drive  down  the  price 
of  paper  as  well  as  wages. 


GOVERNOR  HGHTING  “BOOKIES” 

(By  telegraph  to  Editos  &  Publishes) 
Austin,  Tex.,  .Aug.  14 — Southwest¬ 
ern  Bell  Telephone  Company  Wednes¬ 
day  ordered  the  resumption  on  printer 
equipment  of  transmitting  to  newspapers 
entries  and  results  on  racing,  after 
(^vernor  Alfr«^  had  secured  injunc¬ 
tions  to  restrain  the  sending  of  the 
special  data  furnished  on  the  printer 
service  to  racing  form  publications  and 
purported  liookie  shops.  .A  press  ser¬ 
vice  reported  a  brief  break  in  the  trans¬ 
mission  of  the  news  filing  over  printer. 


In  the  group  of  83  newspaper,  nugj.  - 
zine  and  trade  journal  writers,  sound 
newsreel  men,  cameramen,  and  broad¬ 
casters  who  will  cover  the  First  Arim 
field  exercises  in  the  Pine  Camp  area  ol 
New  York  August  17-31  will  be  a 
correspondent  who  has  several  World 
War  decorations,  including  the  Victoria 
Cross  of  Great  Britain;  a  correspon-.' 
dent  who  is  a  graduate  of  the  U.  S. 
Military  Academy  at  West  Point;  an¬ 
other  who  is  a  graduate  of  the  U.  S 
Naval  -Academy  at  Annapolis;  a  famous 
New  York  Sun  correspondent  of  the 
World  War  days. 

William  L.  Pitts,  of  the  Synew 
(N.  Y.)  Herald,  is  the  correspondent 
with  the  Victoria  Cross. 

Hanson  W.  Baldwin,  military  expert 
of  the  New  York  Times,  is  a  graduate 
of  the  Naval  .Academy,  1924. 

Taylor  Henry,  of  the  Associated 
Press,  is  the  graduate  of  West  Point 
1933. 

Thomas  M.  Johnson  is  the  writer 
famed  as  the  New  York  Sun’s  World 
War  correspondent. 

Mr.  Pitts  enlisted  in  the  British  In¬ 
fantry  in  1914.  He  was  woun^  at 
Mons,  and  was  discharged.  He  re¬ 
enlisted  with  the  Third  Toronto,  First 
Canadian  Division,  1915.  Arbitrarily 
transferred  to  the  artillery  he  was  com¬ 
missioned  on  the  field  and  sent  to  the 
British  Engineers  to  help  drive  the  mine 
under  Messines  Ridge.  He  transferred 
to  the  Royal  Air  Corps  as  a  captain, 
and  was  assigned  to  the  42nd  Pursuit 
Squadron. 

He  was  discharged  as  a  Major,  Royal 
Air  Corps.  In  addition  to  the  Victoria 
Cross  he  has  the  Mons  Star,  Medaille 
Militaire,  Russian  Cross  of  St.  Geor^  ) 
Belgian  Croix  de  Guerre,  French  Croix 
de  Guerre  with  Palms,  British  Distin¬ 
guished  Service  Order,  Military  Medal, 
and  Military  Cross. 

During  the  war  he  wrote  “Grapes  of 
Wrath,”  “Between  the  Lines,”  “Action 
Front,’’  “Front  Lines,  Airmen  of  War," 
and  other  stories. 

Other  distinguished  military  writers 
from  New  York  City  will  include  Kent 
Curtis,  New  York  Atnerican;  Walter 
Kerr,  New  York  Herald  Tribune;  E 
K.  Titus,  World-Telegram;  Arthur  B. 
Donegan,  International  News  Senrio, 
Ray  Connally  and  Ray  Binder,  Daily 
News  and  Patrick  Lee,  New  York  Sun. 
N.  O.  Loiselle,  Danielson  (Conn.) 
Transcript  is  the  only  reporter  repie- 
senting  a  weekly. 

Major  General  Dennis  E.  Nolan  in¬ 
vited  all  newspapers,  press  associations, 
wire  services,  picture  and  press  associa¬ 
tions,  and  newsreels  of  the  1st  and  M 
Corps  Areas,  as  well  as  all  Canadian 
newspapers,  and  all  foreign  correspon¬ 
dents  in  New  York  and  Washington, 
D.  C.,  to  attend  the  maneuvers  in  tht 
area  near  Watertown,  N.  Y. 

A  press  section  has  been  established 
at  First  Army  headquarters.  Pine  Camp, 
Great  Bend,  New  York,  as  part  of  the 
G-2,  First  Army,  Major  Joe  N.  Dalton, 
General  Staff  Corps,  in  charge. 

The  Press  Section  will  be  in  charge 
of  Captain  Stanley  J.  Grogan,  Infan^, 
of  the  U.  S.  Army  Information  Servict, 
No.  39  Whitehall  street.  New  York. 


M.  C.  MOORE  MOVES 

M.  C.  Moore,  newspaper  broker  of 
Beverly  Hills,  Cal.,  has  moved  his  of¬ 
fices  to  444  North  Camden  in  Beverly 
Hills,  where  he  will  have  larger  quar¬ 
ters.  Mr.  and  Mrs.  Moore  have  just 
returned  from  a  business  trip  in  eleven 
western  states. 


JOINS  ELGIN  WEEKLY 

Edwin  S,  Clifford,  formerly  with  the 
Quigley  Publishing  Company,  Chicago, 
has  resigned  to  become  part  owner  and 
general  manager  of  the  (Elgin  (Ill.) 
Fox  Valley  Herald,  a  weekly  tabloid. 


NEW  “TIME”  MANAGER 

Ralph  McA.  Ingersoll,  since  1931 
managing  editor  of  Fortune  Magasint,\ 
has  been  appointed  general  manager^: 
Time,  Inc.,  and  all  subsidiaries.  Het 
joined  Time  in  1930  as  assistant  vasBr 
aging  editor  of  Fortune.  A  year  later,  i 
aged  30,  he  succeeded  the  late  Parker  f 
Lloyd-Smith.  ■ 


ZAIN  SYNDICATE  MOVES 

Zain  Features  Syndicate,  Inc.,  haii 
moved  from  the  Chrysler  Building  to| 
515  Madison  avenue.  New  York  City. 
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NO  FRONT  PAGE  CRIME  NEWS  IN  YEAR 

LaSalle,  Ill.,  Daily  Finds  Public  Didn’t  Howl  When  Crime  Stories  Were  Relegated  to  Inside  Page; 

Editor  Cites  Wholesome  Influence  After  Year’s  Trial 


By  CURTIS  H.  CLAY 

Managing  Editor,  LaSalle  (111-)  Poat-Tribune 


cities  I  do  not  hesitate  to  assert  that 
crime  news  can  be  "buried”  if  it  is 
routine,  played  up  a  bit  if  it  is  really 
important  and  all  carried  inside  and 
the  reader  will  be  better  satisfied  than 


tributed  such  demonstrations.  Women 
as  well  as  men  are  guilty.  Court  trials 
involving  the  brutal  and  gruesome,  or 
dealing  with  darkiy  distorted  minds, 
invariably  bring  out  this  scavenger 


IAS.^LLE,  111.,  Aug.  13 — “Keep 

j  crime  news  olf  page  one.” 

This  order  was  issued  more  than  a 
year  ago  to  the  news  department  of  the 
Daily  Post-Tribune  here  by  its  pub¬ 
lisher,  Preston  F.  Grandon.  The  paper 
gmned  some  subscribers,  didn’t  lose  a 
single  one  as  a  result,  and  undoubtedly 
it  gained  prestige  as  a  community  in¬ 
stitution  devoted  to  serving  it  with  in¬ 
formation  concerned  with  progress  and 
the  individual  welfare  of  its  citizens. 

To  take  such  a  step  required  the  deep 
conviction  that  it  was  justified  by  the 
best  interests  of  the  newspaper’s  read¬ 
ers.  In  the  LaSalle  territory  the  in¬ 
terest  in  crime  news  was  perhaps  as 
great,  even  greater  than  anywhere  in 

the  midwest  outside  Chicago  The  u  j  i  • 

S'S  Snr  "Z  2'  “,47  SS’sZf  aTtr'a?'  atU" 

anH  alttiost  dally  Hundr^s  of  things  are  happening  of  a  warning.  It  is  the  feverish  erup 

were^ransoiring  vital  importance  to  the  welfare  of  everv  tion.  indicating  deeper-lying,  more 

c-f.L.  county,  citizen;  relief,  jobs,  politics;  and  it  is  sinister  ills.  Society  must  remedy  these 

a  tired  editor,  indeed,  who  cannot  build 
an  interestng  front  page  from  the  day’s 
grist  without  resorting  to  crime. 

The  crime  news  question  was  forced 


if  it  is  spread  before  him  every  day  public, 
in  big  type  on  page  one.  "Deplorable  as  the  facts  back  of 

Home  circulation  is  what  every  news-  such  trials  are,  the  spectacle  of  men 
paper  should  strive  to  obtain  and  hold,  and  women  struggling  to  see  the  prin- 
Observing  the  Post-Tribune’s  develop-  cipals,  relishing  depraved  details  of 
ment  since  crime  was  shifted  inside,  I  testimony,  displaying  souvenirs,  is  even 
feel  justified  in  declaring  that  murder,  alarming.  Why  do  they  go? 

rape,  suicide,  robbery  and  all  the  other  How  is  it  that  men  and  women  who 
crimes  newspapers  have  been  featuring  ordinarily  conduct  themselves  with  de- 
are  not  relished  by  readers  in  a  final  cent  self-respect  can  stoop  to  such 
analysis  of  news.  debasement? 

“The  fact  that  they  do,  that  such 
demonstrations  continue  to  take  place. 


Even  the  Dillinger  case  had  a  local 
angle  for  then  it  was  currently  rumored 
that  a  former  LaSalle  doctor  was  the 
one  who  had  performed  Dillinger’s 


fare-liftinir  oivratinn  i  c  h  crime  news  quesiion  was  10 

man  to  the  attention  of  Illinois  editors 


Publisher  Grandon’s  orde7  ‘blr^in<^  Chicago, 

crime  from  the  first  page  one  should  alwunded  m  revolting  details, 

understand  that  the  ^ft-VSne  had  confession  of  Thompson  was  car- 

heen  rarrvi'niT  if.  “iDune  nad  ried  on  the  press  wires  and  was  printed 

oeen  carr>ing  its  share  of  the  murders,  bv  most  naners  The  Bauer  and  I  amr 
robberies  and  the  like  under  disniav  ^  I'-i  i  ne  nauer  ana  i-ang 

hearts  and  that  “"“er  display  cases  likewise  were  smashed  by  scores 

mde  ItL  tn  Z  papers  in  the  state  and  presumablv 

irade  prior  to  the  order  and  no  ex-  elsewhere  in  the  nation 

planation  was  made  after  it  became  c'sewnere  in  tne  nation. 

effective  for  several  months  The  oaoer  Jo  feature  such  stories,  to  my  mmd. 
simnlv  shunted  rrime  .L  .“’c  paper  ,,uts  the  newspapers  “on  the  spot.’  For 
olaved  it  dou/n  theri°  inside  and  those  who  want  to  play  up  “a  Dillinger” 

S  cies  “"'I  then  I  have  no  Lgument :  it’s 

As  I  reraii  n-ii-  .  j  Just  a  matter  of  policy  and  the  possibil- 

an  eiirht  column  nr!'  7  ^  death  jty  that  emphasizing  the  fact  that  death 

Sge  twi  a^dTome^nmh?!,^^^^  is  ultimately  the  fate  of  the  Dillingers  .  .  ^  .  . 

in  which  a  bandit  pani^k^n^  a  . budding  gangster  here  and  papers  to  encourage  it.  Our  duty,  it 

officials  in  a  T  a«;aii»  ^  there  is  admitted,  but  I  wish  to  put  my-  seems  to  me,  is  to  curb  it  and  I  firmly 

and  the  bandits  iIlj,..!!.-i*.^L  '^1™-  ^^1^  record  against  featuring  “sex”  believe  judicious  lumdling  of  sex  crime, 

CO  „oc  crimes  no  matter  if  murder  is  involved,  in  fact  all  sex  stories,  will  prove  a  big 

I  think  the  newspaper  will  have  per¬ 
formed  its  duty  as  a  servant  of  society 
in  confining  the  story  to  the  barest  out¬ 
line. 

The  Peoria  trial  caused  a  syndicate 
editorial  writer  to  discuss  the  issue  as 
follows : 

LUST  FOR  S’ENSATION 


ills  or  expect  more  serious  outbreaks.” 

.After  reading  this  editorial,  I  am 
moved  to  comment,  need  we  be  sur¬ 
prised  ? 

If  the  “lurid”  details  had  not  been 
the  front  pages  of  the 
and  elsewhere,  is  it  not 
that  the  “scavenger”  public 
wouldn’t  have  been  stirred  up? 

1  am  not  even  an  embryo  psychiatrist, 
but  I  believe  passions  are  aroused  by 
what  we  see  and  hear  to  a  notable  ex¬ 
tent  ;  at  least  imagination  is  stirred 
thus,  and  it  seems  to  me  that  banner 
heads  and  intimate  details  of  the  Peoria 
murder  in  black  type  on  page  one 
where  no  reader  could  fail  to  see  it  is 
at  least  open  to  investigation  as  a  pos¬ 
sible  cause  for  the  outbreak  the  editor¬ 
ial  writer  deplores. 

If  there  is  a  “feverish  eruption,”  I 
can  see  no  duty  resting  with  the  news- 


and  the  bandits  themselves  were 
rounded  up,  one  dead  and  three  prison- 
ers,  the  trio  later  going  to  the  chair  at 
Joliet  prison,  was  given  banner  head 
display  inside. 

The  reaction  of  our  readers  was 
awaited  with  much  interest. 

Frankly,  some  of  the  news  room  staff 
thought  the  public  would  howl  loud  and 
long. 

There  wasn’t  any  howl. 

The  day  Mr.  Grandon’s  order  was 
first  placed  in  effect  one  or  two  crime 
stories  broke  locally  that  were  given 
p^e  one  display  in  other  papers  over 
the  county,  but  the  only  kick-backs  we 


factor  in  changing  the  outlook  on  life 
of  countless  thousands  of  our  readers. 

I  do  not  believe  any  newspaj^r  is 
justified  in  printing  crime  details  of 
this  nature  on  the  theory  that  the  “pub¬ 
lic  wants  it.” 

There  is  no  more  excuse  to  print 
such  stuff  in  a  newspaper  than  to  por- 


“Once  more — in  Peoria,  Ill. — Amer-  tray  it  in  word  and  action  in  the  mov- 
ica  has  been  shamed  by  the  spectacle  ing  picture,  and  if  some  movie  producer 
of  morbid,  sensation-mad  crowds  storm-  went  to  such  lengths  as  sorne  news- 
ing  a  courthouse  where  the  trial  for  papers  there  would  be  a  howl  echoing 
a  particularly  revolting  murder  was  the  world  over. 

being  held.  Of  course  I  realize  that  not  one  out 

had  rotilrt'  nnt  VioVJLa  V"  “it  is  reported  that  would-be  spec-  of  a  hundred  newspapermen  will  agree 

rather  thev  were  r«>ni»>cic  tators,  battling  for  seats  in  the  court  with  me,  but  I  wish  some  of  the  papers 

tion  on  X  tb.  room,  tore  doors  from  their  hinges,  that  have  been  “smashing”  crime  news 

inside  One  reader  ivrnfe  •  windows  and  created  open  street  would  try  the  other  way  for  just  a 

“I  thouirht  vnn  di'dn’r  bo  ♦!,  u  A't.  •'iots  before  police  could  control  them,  month  and  then  analyze  their  results, 
storv  Whef  iZkif  at  Jo.^r  fir!t  “Thc  ugly  picture  is  not  new.  East  Many  newsmen.  I  believe  are  firmly 

butTl  found  h  on  page  three.  Halxyoii  convinced  the  public  waits  for  the  day 

stopped  printing  crime  on  the  first 
page?” 

Altogether  staff  men  received  about 
IW  queries  during  the  first  week  after 
the  order  was  issued  and  then  the  crime 
news  question  faded  from  the  slate. 

Nobody  seemed  to  care  whether  it  was 
on  or  off  page  one.  We  continued 
printing  it  inside,  “boiling”  the  stories 
and  putting  one  line  heads  over  most 
of  them. 

It  was  probably  six  months  before 
the  publisher  printed  a  statement  that 
CTime  news  had  been  banished  to  the 
mside  pages.  Less  than  a  dozen  read¬ 
ers  thought  enough  of  the  matter  to 
write  in  about  it.  The  letters  all  were 
complimentary. 

I  can  predict  that  crime  news  never 
will  reappear  on  the  Post-Tribune’s 
front  page  as  long  as  Mr.  Grandon 
niles  its  destinies. 

In  some  of  the  big  cities,  crime  sen¬ 
sations  may  be  necessary  to  keep 
circulation  figures  up.  TTie  question 
>s  at  least  debatable,  but  for  the  small 


“MORE  TO  KUM” 

By  Edith  Bristol 

Women’s  Editor 
San  Francisco  Call  Bulletin 

4.  CASUAL  CANDOR, 

Engagement  of  the  gay  young  debutante 
Had  been  reported,  repeatedly. 

In  the  society  columns. 

And,  unlike  Caesar’s  wife,  she  was  not 
Above  suspicion. 

But  what  malicious 

Imp  of  printer’s  ink 

Blinded  the  proof-reader 

Who  failed  to  catch  that  most 

Unhappy  phrase  in  the  account  of  the  wedding 

That  read: 

“The  beautiful  bride  bas  loved 

In  many  parts  of  the  United  States  and  Europe.” 


when  a  new  and  juicy  crime  is  un¬ 
folded  and  I  lielieve  that  a  small  per¬ 
centage  of  readers  might  be  of  that 
attitude,  but  there  is  no  positive  fact 
to  prove  that  the  “rank  and  file”  want 
crime  as  their  chief  display  in  the  daily 
newspaper. 

Law  changes,  taxation,  WPA,  PWA, 
welfare  programs,  money,  jobs,  indus¬ 
trial  development,  the  traffic  menace, 
jiossible  war,  in  fact  a  thousand  and 
one  things,  are  of  far  more  interest  to 
the  average  man  today  than  how  Mr. 
Doe  killed  Mr.  Roe.  or  revolting  de¬ 
tails  of  crimes  kept  by  “a  Gerald 
Thompson”  in  his  “black  book.” 

And  I  believe  that  a  newspapermM, 
who  thoroughly  loves  his  profession 
and  sees  in  it  the  responsibility  and 
duty  that  are  associated  with  the  public, 
will  come  to  the  same  conclusion  if  he 
but  permits  his  mind  to  analyze  the 
facts.  If  we  devoted  the  same  enter¬ 
prise  to  other  news  that  we  do  to  crime, 
we  would,  I  feel  sure,  find  that  we  are 
serving  humanity  with  the  inspiration 
to  lift  itself  out  of  the  sordidness,  which 
many  of  our  newspaper  front  pages 
imply  exists. 

F.D.R.  O  K’»  $110,000 
Fund  for  Writers 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C..  Aug.  12— The 
president  has  approved  allotment  of 
$110,000  in  Federal  funds  to  be  used  by 
the  Works  Progress  Administration  to 
use  newspaper  editorial  workers  to  ^- 
ther  complete,  accurate  and  unbiased  in¬ 
formation  on  the  Works  Program  in 
New  York  City.  ,  .  j 

No  contributions  have  been  pledged 
by  the  sponsors  of  the  program,  but  as¬ 
surance  has  been  given  that  the  Fed¬ 
eral  funds  will  be  supplemented  by  ad¬ 
ditional  contributions. 

PROPOSED  TAX  DEFEATED 

Alabama  Hour*  Committee  Disap¬ 
proves  Newspaper  Measure 

By  a  unanimous  vote  the  House  ways 
and  means  committee  of  the  .Alaba^ 
legislature  last  week  adversed  the  Vin¬ 
son  bill  levying  a  Ux  of  one-tenth  to 
three-tenths  of  one  per  cent  on  circula¬ 
tion  revenue  and  one  to  three  per  cent 
on  advertising  revenue  of  daily  news¬ 
papers. 

Members  of  the  committee  appeared 
unmoved  by  the  charge  of  Represent¬ 
ative  Kelly  that  they  did  not  have  “the 
intestinal  fortitude  to  do  anything  the 
newspapers  opposed.”  He  charged  that 
one  publisher  in  the  state  was  paid  a 
salary  of  $360,000  a  year. 

WASHBURN  WITH  ‘THIS  WEEK’ 

Ray  Washburn,  formerly  of  the  Chi¬ 
cago  Tribune  business  survey  depsu^- 
ment,  has  joined  the  CTiicago  staff  of 
This  Week.  He  was  at  one  time  Euro¬ 
pean  representative  for  the  Tribune, 
New  York  Times  and  other  Ameriesm 
newspapers. 

SHREVEPORT  RATE  RISE 

Effective  Sept.  1,  the  Shreveport 
(La.)  Times  will  increase  its  national 
advertising  rate  from  9i  per  line  to  11^ 
and  from  12^  to  13^  in  the  Sunday  ^- 
tion.  Black  and  one  color  will  be 
daily,  16^  Sunday.  Richard  Hale  is 
the  national  advertising  manager. 

ALTON  TELEGRAPH  APPOINTS 

The  Alton  (Ill.)  Telegraph  has  ap¬ 
pointed  Franklin  IP.  Alcorn  Company, 
Inc.,  as  its  national  representatives,  ef¬ 
fective  Sept.  1.  The  Alcorn  Company 
is  opening  a  St.  Louis  office  at  411  No. 
Tenth  street,  with  L.  E.  Hayes,  for¬ 
merly  of  the  Chicago  office,  in  charge. 
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F.  T.  C  HEARS  DAILY 
COMPETED  AT  LOSS 

TMtimony  In  Blackwell,  Okie.,  Shows 
Paper  Cut  Rate  to  15c — Witnesses 
Say  Solicitors  Said  Journal 
Would  Oust  Tribune 


(By  telegraph  to  Editos  &  Publisher) 
Blackwell,  Okla.,  Aug.  15 — For  the 
first  time  in  history  of  newspapers, 
the  Federal  Trade  Commission  has 
charged  one  newsilaijer  with  unfair 
com|)etitiun  in  an  attempt  to  run  a 
competitor  out  of  business.  -After  tliree 
days  hearing  concluded  here  Wednes¬ 
day  the  commission  adjourned  to  Okla¬ 
homa  City  to  hear  further  evidence 
beginning  August  18  in  the  case  against 
the  Blacku>ell  Daily  Jottriial,  an  after¬ 
noon  pai)er. 

The  commission’s  complaint  charges 
the  Journal  with  soliciting,  setting  up 
and  publishing  advertising  substantially 
below  the  cost  of  production  and  be¬ 
low  the  cost  at  which  the  Blackwell 
Morniuy  Tribune  can  publish  similar 
advertising.  It  also  charges  that  in 
soliciting  subscribers  the  Journal  falsely 
represented  that  the  Tribune  was 
on  the  verge  of  financial  failure,  that 
the  Tribune  would  soon  l)e  forced  out 
of  business  and  subscribers  would  lose 
the  money  paid  by  them  to  the  Tribune 
for  subscriptions.  The  complaint  fur¬ 
ther  alleges  that  these  practices  were 
carried  out  by  the  Journal  in  order 
to  gain  a  newspaper  monoiwly  in  this 
territory. 

Evidence  before  the  commission  shows 
that  the  Journal  lost  $94,54 1.07  from 
the  date  of  first  publication,  June  11, 
1933,  to  June  30,  1935.  The  loss  the 
first  half  of  this  year  was  over  $4,000 
per  month,  the  records  revealed. 

Witnesses  for  the  commission  testi¬ 
fied  tliat  E.  M.  McIntyre,  publisher  of 
the  Journal,  and  solicitors  for  adver¬ 
tising  and  subscriptions  told  that  the 
Tribune  would  soon  be  out  of  business. 
Solicitors  said  that  Lew  W'entz  (Ponca 
City  oil  multi-millionaire)  was  con¬ 
tributing  funds  to  the  Journal  in  order 
to  run  the  Tribune  out  of  business; 
that  C.  R.  Bellatti,  publisher  of  the 
Tribune,  owed  about  $200,000  in  notes 
and  mortgages,  which  were  due  July 
1,  1935,  and  which  Wentz  had  bought 
up  and  was  going  to  foreclose  at  ma¬ 
turity. 

As  the  Journal  publisher  sees  the 
case,  it  is  “a  purely  private  contro¬ 
versy”  and  the  action  is  not  “in  the 
public  interest,”  therefore  not  a  proper 
subject  for  Trade  Commission  jurisdic¬ 
tion. 

The  defense  presented  little  evidence, 
but  introduced  exclusive  advertising 
contracts  of  the  Tribune,  which  they 
alleged  took  business  from  the  Journal. 
The  contracts  were  begun  in  January, 
1933. 

_Mr.  Bellatti  was  asked  by  the  com¬ 
mission  why  he  began  the  exclusive 
contracts. 

“Because  the  Journal  cut  its  adver¬ 
tising  rates  to  15  cents  per  inch  in 
November,  1933,  and  I  had  to  hold  my 
business.” 

The  defense  asked  Mr.  Bellatti  why 
he  stopped  his  exclusive  contracts  in 
May  of  this  year. 

“Because  we  expected  to  get  relief 
from  the  Federal  Trade  Commission.” 

“Didn’t  you  stop  because  of  a  state 
statute  ?” 

“Partly  so — Yes.” 

Evidence  introduced  by  the  defense 
shows  that  the  Tribune  lost  $25,253.84 
from  June  1,  1933  to  June  30,  1935.  Mr. 
Bellatti  testified  that  he  b^ame  pub¬ 
lisher  of  the  Tribune  in  1919  when  it 
had  a  circulation  of  400.  The  Tribune 
reached  a  peak  circulation  of  9,000  and 
an  afternoon  issue,  discontinued  during 
the  depression,  reached  4,500. 

In  1924  a  new  plant  was  constructed 
at  a  cost  of  ^0,0(X).  The  publisher 
stated,  and  equipment  was  installed  at 
a  cost  of  nearly  $90,000.  Two  years 
later  a  16-page  press  was  installed. 

Testimony  of  farmers  contacted  by 
Journal  solicitors  revealed  subscriptions 


offered  at  from  $1.50  to  $2  per  year. 
One  witness  said  he  paid  25  cents  for  a 
month’s  subscription  in  I'ebruary  and 
was  still  getting  the  i>aper. 

L.  D.  Farmer,  merchant  and  Triliune 
advertiser,  said  about  .April  this  year 
Mr.  McIntyre  solicited  him  for  adver¬ 
tising  and  said  “The  Tribune  won’t  be 
in  business  in  six  months.  You  will 
need  a  home  and  need  our  paper.” 

In  the  same  conversation.  Fanner 
testified  he  told  Mr.  McIntyre  he 
couldn’t  afford  to  advertise  in  IkuIi 
pai)ers  and  was  satisfied.  “You  can’t 
afford  to  sell  me  advertising  at  15  cents 
an  inch  and  continue  to  do  so,”  Farmer 
said  to  the  publisher,  who  admitted  he 
was  losing  money.  “But  that’s  my 
business,”  Mr.  McIntyre  was  said  to 
have  replied. 

Tire  commission’s  evidence  shows  the 
Jounial  charged  42  cents  per  inch  lor 
advertising  on  first  publication,  but  sev¬ 
eral  days  later  dropi)ed  t<»  1814  cents 
to  make  the  charge  approximately  one 
cent  per  inch  per  l(K)  subscribers.  Con¬ 
tinuing  such  scale  the  price  reached  .14 
cents  October  10,  1933. 

November  1  the  rate  was  cut  to  15 
cents  i^er  inch,  which  continued  to  .Aug¬ 
ust  1,  1935,  evidence  showed. 

-An  attempt  by  Commission  .Vttoriicy 
Robert  N.  McMillen.  Washington,  to 
link  Lew  Wentz,  Clyde  Muchmore, 
Ponca  City  publisher,  Carl  Haun. 
Blackwell  oil  man,  and  McIntyre  to  a 
meeting  in  Ponca  CJty  previous  tt)  es¬ 
tablishing  of  the  Journal,  relative  to 
setting  up  a  pajjer  in  Blackwell,  failed 
when  Judge  William  C.  Reeves,  Wash¬ 
ington,  examiner  for  the  hearing,  sus¬ 
tained  the  objection  of  defense  coun.sel 
that  the  commission  was  trying  to  prow 
a  conspiracy,  which  was  not  set  out  in 
the  complaint. 

Bellatti  testified  that  at  the  time  the 
Journal  started  the  Tribune  was  charg¬ 
ing  98  cents  iter  inch  for  national  ad¬ 
vertising  and  from  40  to  02  cents  for 
local  contracted  advertising  with  the 
average  local  rate  between  55  and  5b 
cents.  Changes  included  a  six  cent  dis¬ 
count  for  payment  by  the  10th  of  the 
following  month ;  then  a  discount  of  20 
Iter  cent,  which  was  offered  all  mer¬ 
chants  who  gave  the  Tribune  all  their 
advertising  during  any  one  month  and 
paid  the  bill  by  the  tenth. 

Financial  statements  of  both  palters 
were  audited  by  John  S.  Biggs,  accoun¬ 
tant  for  the  trade  commission.  Roy 
St  Lewis,  W’ashington,  was  a  counsel 
for  the  defense. 


RUUNG  FAVORS  DAILY 

$100,000  Increase  in  Wichita  Beacon 
Vsduation  Is  Overruled 

Overruling  once  again  the  attempts 
of  the  Sedgwick  county  board  of  com¬ 
missioners  to  levy  assessments  against 
the  H'ichita  (Kan.)  Beacon,  the  Kansas 
state  tax  commission  in  Tttiteka,  Kan., 
Aug.  6  ordered  the  removal  of  a  $100,- 
000  increase  in  valuation  on  the 
Beacon’s  Stock.  .Attorneys  for  the 
Beacon  had  protested  an  increase  in 
valuation  of  capital  stock  from  $250,- 
000  to  $350,000  on  the  grounds  that  the 
ITichita  Eagle  assessment  of  $J50,009 
includes  real  estate  valued  at  $92,000. 

The  ruling  made  by  the  commission¬ 
ers  is  similar  to  one  made  in  1934,  in 
which  it  was  held  that  each  paper  should 
pay  $250,000  on  actual  newspaper  prop¬ 
erty  and  that  in  addition,  the  Eagle 
should  pay  on  its  real  estate  separately. 


MOORE  SUCCEEDS  ORCUTT 

Becomes  Managing  Editor  of  Bloom¬ 
ington  (III.)  Pantagraph 

Appointment  of  Arthur  Moore  as 
managing  editor  of  the  Bloomington 
(111.)  Daily  Pantagraph  has  been  an¬ 
nounced  by  Loring  Merwin,  associate 
etlitor,  and  Joe  M.  Bunting,  general 
manager.  He  succeds  C.  W.  Orcutt, 
resigned,  who  goes  to  the  Harrisburg 
(Pa.)  Telegraph. 

Mr.  Moore  went  to  tlie  Pantagraph 
from  the  Pacific  Coast,  where  he  has 
l)een  active  in  newspaper  work  since 
graduation  from  Grinnell  College, 
Iowa,  in  1927  Just  before  joining  the 
Pantagraph,  Mr.  Moore  was  managing 
editor  of  the  San  Diego  (Cal.)  Sim. 


ON  HONEYMOON  TRIP 


.Mr.  uiid  Mrs.  Donald  (>.  Borg  shown  on 
board  the  S.  S.  Eastern  Prince  as  they 
began  a  honey  moon  trip  to  South 
.America  .Aug.  III.  -Mrs.  Borg  is  the 
former  Flora  Blair  .Austin,  daughter  of 
.Albert  M.  Austin  of  New  York  City 
and  Sparkill.  N.  A’.  Mr.  Borg,  part 
owner  and  editor  of  the  Uuckensack 
( N.  J.  I  Bergen  Evening  Record,  is  the 
son  of  Mr.  and  Mrs.  John  Borg,  the 
paper's  publisher.  The  couple  will  re¬ 
turn  Sept.  18  to  make  their  home  in 
Hackensack. 

HEARST  RADIO  SALES  FORMED 

Effective  Octolter  1,  radio  sales  efforts 
of  Hearst  Radio  Stations  (WINS, 
New  A'ork ;  WC-AE,  Pittsburgh; 
WBAL.  Baltimore;  WISN.  Milwau¬ 
kee;  KY-A,  San  Francisco;  KEHE- 
KELAV.  Santa  Monica)  will  be  trans¬ 
ferred  to  a  new  Hearst  department  un- 
tler  M.  H.  Peterson,  national  sales 
manager  since  February.  Hearst  Radio 
is  under  contract  to  Paul  H.  Raymer, 
sales  representatives,  until  October  1. 
To  date  the  Hearst  stations  have  Ijeeu 
selling  time  individually.  Mr.  Peter.son 
said  this  iwlicy  would  be  continued.  It 
is  thought  in  some  quarters,  however, 
that  this  is  aufUher  step  leading  to  a 
Hearst  network.  Homer  Hogan  will 
bead  a  Chicago  office.  Manager  for  a 
San  Francisco  office  has  not  been 
named.  Mr.  Peterson  is  assisted  in 
New  A'ork  by  E.  B.  Foote,  formerly  of 
the  World  Broadcasting  System,  and 
Burton  Lamliert,  formerly  of  Sales 
Management  and  Crossley  Radio  (Torp. 


FIRST  COLOR  ROTO  IN  NEWS 

This  Sunday,  -August  18,  will  climax 
more  than  a  year’s  experimentation  in 
color  rotogravure  by  the  Neiv  York 
Daily  Xews.  when  that  paper  carries  its 
first  i)age  of  color  roto  in  general  run 
-Advertising  in  color  will  start  .August 
25  In  its  enlarger!  Brooklyn  plant,  the 
News  had  to  overcome  problems  pre¬ 
sented  by  high  speed  printing  of  a  2.- 
200,600,  roughly.  Sunday  edition.  For 
many  months  the  paper  has  been  coo])- 
erating  with  advertising  agencies  in 
])erfecting  its  i)resentation  of  this  new 
development.  This  week’s  j)age  of  edi¬ 
torial  matter  is  composed  of  a  colorful 
bathing  scene,  nattily  dresserl  women, 
etc. 


NOVEL  ROTOGRAVURE  EFFECT 

Devoting  the  entire  first  page  of  the 
Xcioark  Sunday  Call  rotogravure  sec¬ 
tion  of  -August  11  to  a  composite  “To 
a  Dreaming  Boy,”  Robert  L.  Moora. 
roto  editor,  achieved  an  unusually  effec¬ 
tive  feature  with  vignette  paste-ups  on 
a  larger  photograph  of  a  young  lad, 
asleep  under  a  tree.  Scattered  around 
the  i)age  were  several  “dreams” — the 
boy  as  a  fireman,  policeman,  racer,  engi¬ 
neer,  etc. — and  in  the  lower  lefthanfl 
corner  an  appropi'ate  poem. 


1,000  AT  NASHVILLE 
‘FAMILY*  JAMBOREE 

Unique  Celebrntion  by  Banner  Cli¬ 
maxed  by  Awarding  of  Caribbean 

Cruiae*  to  Four  Carriers _ 

Officials  Present 

iBy  telegraph  to  Kditur  &  I’uslishlr) 

-Nashville,  Tenn.,  -Aug.  17— In  a 
great  newspaiier  gathering  and  promo¬ 
tional  activity,  more  than  1,000  mem- 
liers  of  the  .Yaslwille  Banner  “family" 
were  guests  of  that  newspa|)er  at  an 
all-day  “Jamboree”  in  Nashville,  .Aug. 
14.  SiK'cial  guests  at  the  “Jamboree’ 
were  tlie  carrier  salesmen,  mail  agents 
and  corresiKHidents  from  all  over  the 
area  in  Tennessee,  Kentucky  and  .Ala¬ 
bama  where  the  newspaiier  is  circulated. 

In  charge  of  the  entire  “Jamhoree” 
as  master  of  ceremonies  was  E.  B. 
Stahlman,  Jr.,  secretary  of  the  Banner, 
(juests  were  first  welcomed  liy  James 
tj.  Stahlman,  president  and  publisher  of 
the  Banner,  who  sjKike  briefly  of  the 
liersonalities  who  were  ami  are  con¬ 
nected  with  the  newspaper. 

Mr.  .Stahlman  made  special  reference 
to  the  founder  of  the  newsiaper,  the 
late  Major  E.  B.  Stahlman,  who  died 
-Aug.  12,  19.10. 

t  )thers  who  spoke  were  t  leorge  H 
Armistead,  Sr.,  editor-in-chief;  J.  W. 
West,  state  news  editor;  Charles  Moss, 
city  editor ;  Freddie  Russell,  sports  edi¬ 
tor;  John  F.  Hood,  head  of  the  photo¬ 
graphic  department;  and  W.  C.  Drey¬ 
fus.  circulation  manager. 

The  clima.x  of  the  “Jamboree’’  was 
the  awarding  of  four  Caribbean  cruises 
and  44  shorter  trijis  to  carriers  who  had 
won  summer  subscription  contests. 
Champion  carriers  were  George  Camp¬ 
bell,  Odis  Meador,  Charles  AV'illis  and 
Joe  -Asher,  all  of  Nashville. 

SEES  5-DAY  WEEK  IN  SIGHT 

In  the  first  negotiations  last  week  be¬ 
tween  the  Universal  and  Internationa; 
News  Services  and  the  American  News- 
pajHir  Guild  in  lichalf  of  Hearst  service 
staff  members  in  New  York  City  and 
elsewhere,  Joseph  V.  Connolly,  presi¬ 
dent  of  the  two  services,  told  the  guild 
that  “as  quickly  as  INS  can  afford  to 
restore  the  five-day  week  it  most  cer¬ 
tainly  will.”  He  indicated  that  if  busi¬ 
ness  continued  to  improve  the  shift 
might  come  within  a  matter  of  months. 
The  guild  is  seeking  an  agreement  on 
severance  notices,  wages,  restoration  of 
pay  cuts,  a  greviance  committee,  and 
closed  shop.  (3n  the  tiuestions  of  sever¬ 
ance  notice  and  guild  shop,  Mr.  Con¬ 
nolly  said  these  were  matters  of  general 
Hearst  jiulicy,  to  lie  decided  by  the 
Hearst  general  management. 

PERRY  ADDS  ANOTHER 

The  Bay  County  (Fla.)  Herald  has 
t>een  purchased  by  the  John  H.  Perry 
interests,  according  to  an  announcement 
made  a  few  days  ago  in  Pensacola. 
The  Herald,  published  at  Panama  City 
for  a  number  of  years  as  a  weekly, 
will  be  converted  into  a  daily  in  the 
early  fall.  The  new  owners  will  take 
over  publication  of  the  Herald  at  once 
it  is  said,  and  the  jiaper  will  become  an¬ 
other  link  in  the  Perry  chain,  which  al¬ 
ready  includes  newspapers  in  Jackson¬ 
ville.  Pensacola,  and  Reading,  Pa. 
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$150  CAMERA  IS  SMASHED  . 

IBy  telegraph  to  Editor  &  Publisher) 

Detroit,  -Aug.  15— Gus  Thomrosc 
Detroit  Times  jihotographer,  had  his 
$150  camera  smashed  and  was  allegedly 
assaulted  yesterday  by  Albert  Rates, 
transiKirtation  superintendent  of  the 
Ford  Motor  Co.  and  former  policeman, 
after  Thornrose  snapped  Bates’  picture 
in  the  office  of  Prosecutor  Duncan 
McCrea.  Bates  had  gone  to  the  pros¬ 
ecutors  office  after  three  men  had  lieen 
arrested  as  suspects  in  a  plot  to  kidnap 
him. 

BEGINS  SPORTS  BROADCAST 

-Arch  Ward,  Chicago  Tribune  sports 
editor.  I>egan  his  new  sports  broadcast 
over  station  WGN.  .Aug.  14.  He  wiill 
be  heard  every  Wednesday  evening 
from  8  to  8:15  o’clock.  The  program 
is  titled  “The  World  of  Sports  with  [1 
•Arch  Ward.” 
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JULY  LINAGE  REGAINS  UPWARD  TREND 

Apparent  Slump  of  June  Arrested  by  Large  Gains  in  General,  Classified  and  Financial — Retail 

Also  Better,  While  Automotive  Marks  Time 


CHAKP  recovery  from  the  linage 
J  drop  newspaper 

„gnres  is  seen  in  the  July  reports  com¬ 
oiled  this  week  by  Media  Records,  Inc., 
L  52  leading  cities.  The  gain  for 
luly  1935.  over  the  same  month  last 
; ear’ is  5  per  cent,  against  a  1.4  per  cent 
for  June,  and  the  Kiiitor  &  Pub¬ 
lisher  Linage  Barometer  rebounded 
M  points  to  93.0  -regaining  che  aver¬ 
se  level  for  the  year  to  date.  It  is 
again  well  ahead  of  last  year’s  index 
in  total  advertising. 

The  upward  movement  was  led  by 
general,  financial,  and  classified  advei - 
tising,  all  of  which  are  well  abo\  e  pro- 
>ious  levels  for  the  month.  Cleneral 
advertising,  which  was  10.3  per  cent 
ahead  of  last  July,  reached  its  high 
point  in  the  index  for  the  year — ^99.7 
per  cent.  This  is  in  marked  contrast 
to  the  June  trend  in  general,  which 
brought  the  index  down  to  84.9,  second 
lonest  for  1935. 

Financial  advertising  reflected  again 
the  better  tone  of  Wall  street,  gaining 
12.1  per  cent  over  last  year  and  prac¬ 
tically  holding  its  previous  place  on 
the  index.  61.3. 

Gassified  gained  11  per  cent  over  last 
June  and  also  set  a  new  high  for  itself 
in  the  Linage  Barometer,  reaching  the 
972  level.  Possibly,  continued  tax-sale 
advertising  in  July,  already  noted  in 
June,  helped  classified  in  its  climb. 

Retail.  Department  Store,  and  Total 
Display  made  smaller  gains,  lx)th  over 
last  year  and  in  the  index,  but  reversed 
their  downward  trend  of  the  previous 
month.  This  was  especially  marked  in 
the  department  stores  classification, 
which  marked  its  first  loss  of  the  year 
in  June,  and  shoved  its  nose  again  above 
the  surface  in  July. 

.Automotive  made  a  larger  gain  in 
July  than  in  June  over  last  year’s 
figures,  hut  fell  off  in  the  index,  which 
is  based  on  a  five-year  average — 1930 
to  1934.  Mid-summer  activity  in  the 
automotive  field  resumed  to  some  extent 
in  early  .August,  after  the  July  slacken¬ 
ing  and  the  heavy  sales  of  the  first  six 
months,  and  wdth  the  expected  early 
introduction  of  several  new  models, 
more  then  usual  schedules  are  antici¬ 
pated  in  the  fall  months. 

Generally  clear  weather  in  July,  con¬ 
trasted  with  a  rainy  June  in  many  sec¬ 
tions  of  the  country  and  a  recovery 
of  confidence  after  the  jolt  of  the  Su¬ 
preme  Court  decision  on  \R.\.  are  seen 
as  plausibile  explanations  of  the  re¬ 
vival  in  the  retail,  general,  and  financial 
classifications.  Tlie  current  tone  in 
merchandise  and  financial  markets  lias 
improved  considerably  over  that  of  two 
months  ago,  and  business  seems  again 
definitely  on  the  up-grade  despite  un- 


TREND  OF  NEWSPAPER  LINAGE 

(Compiled  from 

measurements  in  52 

cities  by  Media  Records, 

Inr.) 

1935 

1934 

Pet.  of 

E.&P. 

Linage 

Linage 

1934  Barometer 

Total  .Advertising: 

July  . 

87,363,037 

83,183,488 

105.0 

93  3 

June  . 

102,209,512 

103,645,828 

98.6 

91.2 

■May  . 

115,854461 

112,122417 

103.3 

95.2 

.April  . 

112,803,427 

107,490,670 

104.9 

93.7 

Marrh  . 

_  110,066,979 

103,648,150 

106.2 

94.8 

February  .... 

85,430459 

80,787,702 

105.7 

86.8 

January  . 

.  88,054,983 

82,454,643 

106.8 

86.2 

Display  Unl> : 

July  . 

69,063,650 

66,708,610 

103.5 

92.3 

June  . 

82,148,716 

84,957468 

96.7 

90.2 

May  . 

.  95,680,354 

94,190,021 

101.6 

95.4 

(dassified: 

July  . 

18499,387 

16,474,878 

111.0 

97.2 

June  . 

20,060,796 

18.688460 

107.3 

95.8 

May  . 

.  20,173,907 

17,932,196 

112.5 

94.0 

Retail: 

Jul>  ........ 

.  43,860,916 

42,635,841 

100.3 

93.1 

June  . 

.  54.038.435 

54,394.540 

99.3 

92.2 

May  . 

64,584.377 

61,615,773 

104.8 

98.2 

Department  Store: 

July  . 

.  17,451,124 

17,386,957 

100.3 

93.1 

June  . 

22,082405 

23,103,479 

95.6 

92.8 

May  . 

.  26,718,135 

26,051,414 

102.6 

102.5 

(ieneral: 

July  . 

.  16,861,883 

15479,386 

110.3 

99.7 

June  . 

.  18,042,410 

19,531,119 

92.4 

84.9 

May  . 

.  20,503,7.50 

21,797,612 

94.1 

89.5 

Automotive: 

July  . 

.  6,414430 

7,075,595 

90.6 

87.8 

June  . 

.  8,426497 

9..503416 

88.7 

98.2 

May  . 

.  8,977,874 

9,295,994 

96.6 

100.0 

Financial : 

July  . 

.  1,926,321 

1,717,788 

112.1 

61.3 

June  . 

.  1,641474 

1.528.393 

107.4 

61.9 

Mav  . 

.  1,614,353 

1.180,642 

109.(1 

61.6 

of  the  Chattanooga  (Tenn.)  Times,  was 
assaulted  by  Reeves  on  Aug.  2.  Reeves 
was  fined  $100  by  Joe  Engel,  president 
of  the  ball  club.  The  player  also  was 
arraigned  in  city  court  but  was  dismissed 
with  a  reprimand. 


COPELAND  BILL  ATTACKED 
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PreM  ‘‘Sand-Bagged”  by  Agenciea, 
Ambruster  Says  in  Proteat 

(Special  to  Editor  &  Pubdisher) 

Washington,  U.  C.,  .Aug.  14— .As¬ 
serting  the  press  has  been  "sand-bagged 
by  the  advertising  agencies,”  and  that 
the  House  committee  conducting  hear¬ 
ings  on  the  Copeland  ftxxl-drug-cos- 
metic  bill  is  unwilling  to  receive  a 
complete  presentation  of  the  facts.  How- 
ward  W.  .Ambruster  of  Westfield,  N.  J., 
has  filed  a  bTtter  and  vig:orous  protest 
with  sub-committee  Chairman  Virgil 
Chapman. 

.Ambruster,  leading  opponent  of  the 
bill,  complained  he  was  not  permitted 
to  present  facts  which  will  show  mal¬ 
administration  of  the  Wiley  food  and 
drug  act  which  would  reveal  that  en¬ 
forcement  of  the  existing  law  would 
obviate  the  need  for  a  new  statute.  He 
contends  the  Copeland  bill  would  brehk 
down  the  pure  food  and  drug  movement. 

Condemning  the  “lobby”  supporting 
the  Copelanci  Bill,  Ambruster  wrote 
Chairman  Black  of  the  utilities  lobby 
investigating  committee  urging  that  it 
extend  its  scope  of  .study  to  include  the 
ffXKl-drug-cosmetic  lobby,  and  the  bill’s 
sponsor,  .Senator  Copeland.  The  sug¬ 
gestion  was  rejected. 

Twelve  national  women’s  organiza¬ 
tions  went  on  record  before  the  House 
Commerce  subcommittee  this  week  en¬ 
dorsing  the  present  bill. 


TEXAS  TO  SPEND  $500,000 
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This  rhart  shows  the  Editor  &  Publisher  Linage  Barometer  for  1935.  This 
is  designed  to  eliminate  seasonal  iniluenres  and  to  show  the  trend  of  total 
newspaper  linage  in  comparison  with  the  average  trend  of  the  last  five  years. 


certainties  in  the  tax  situation  and  an 
unusual  num!)er  of  labor  disturbances. 
The  latter,  in  fact,  are  regarded  by  the 
sign-readers  as  omens  of  returning 
prositerity. 


Fl.SED  FOR  ASSAULT 

Ff>r  writing  a  story  which  indicated 
his  Iwlief  that  Bobby  Reeves,  Cbattan- 
mga  ball  player,  w’as  in  a  slump.  Wirt 
Gammon,  sports  editor  and  columnist 

□  MONTHS  ^MONTHS  ^MONTHS  ■  MON 

Of  193?  |(Jon93J  ij  or  1934  ■ori9 


Promotion  Program  For  Centennial 
Celebration  Outlined 

The  Texas  centennial  commission  of 
control  .Aug.  8  mapjted  an  ambitious 
campaign  to  stimulate  interest  in  the 
centennial  next  year  and  advertise  it 
to  residents  of  other  states  when  they 
met  at  Palacios,  Tex. 

The  commissioners  decided  to  divide 
the  $500,000  appropriated  for  publicity 
and  advertising  as  follows :  radio  ad¬ 
vertising,  $40,(X)0;  advertising  in  Texas 
ncwspa^icrs  and  other  Texas  media, 
$50.(KX);  advertising  in  publications  out¬ 
side  Texas,  $160,000;  printed  literature, 
booklets,  folders  and  travel  posters,  out¬ 
door  bulletins  and  the  like,  $65,000 ; 
I'ublicity  and  staff  personnel,  $50,000; 
reserve  for  future  allocation,  $135,000. 

Charles  Roster  of  Corpus  Christi 
was  apjxfinted  manager  of  publicity. 
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This  chart,  prepared  by  Media  Records.  Inc.,  shows  actual  linage  as  measured  in  the  newspapers  of  52  important  cities,  month  by  month,  from  the  beginning 
of  1928  to  the  present  time.  The  solid  black  vertical  bars  represent  total  linage  by  months  in  1935. 
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TRANSRADIO  SEEKS  GOVERNMENT  AID 
IN  PRESS-RADIO  LITIGATION 

Newscasting  Service  Announces  It  Will  Oppose  Renewal  of 
Licenses  for  CBS  and  NBC — Effort  Launched  to  Interest 
Attorney-General’s  Office  on  Anti-Trust  Score 
By  BICE  CLEMOW 

Further  taking  the  initiative  in  its  “(d)  The  above  named  stations  have 
$1,170,000  restraint  of  trade  suit  !)een  guilty  of  monopolistic  practices 


Ain  lions  and  the  International  News  Scr-  credit  companies,  and  they  reeardi-H  .w. 

vice  is  at  a  standstill  with  only  part  liberalization  of  FHA  with  gre^<£! 
3  LI  1  IGA  I  ION  oi  the  answers  having  been  filed.  I'he  pleasure.  Banks  and  similar  lending 

-  broadcasters  and  I.  N.  S.  have  not  yet  institutions  iind  it  attractive,  and  the? 

It  Will  Oppose  Renewal  of  answered.  activities  in  this  field  accounts  for  , 

-- _ .  .  L  j  *  I  *  ^  $53,797,335  FHa 

■Huort  Launcnea  to  interest  ^  series  of  news  broadcasts  insurance — the  largest  month  ever. 

:e  on  Anti-Trust  Score  was  started  Aug.  7  by  the  Battle  Creek  fhe*r  campaign  for  legislation  to 

-  (Mich.)  Emiuircr-N ews  through  its  ‘I”/'  efforts  to  promote 

-LEMOW  station,  WELL,  with  the  co-operation  sales  ol  domestic  machinery,  commer- 

“(d)  The  above  named  stations  have  of  the  -Associated  Press.  Two  brief  ‘^o'^panies  were  represented 

lieen  guilty  of  monopolistic  practices  broadcasts,  one  at  10  a.  m.  and  the  ^ 


♦i,i/u,uuu  resiraim  or  iraue  suu  ......  su..i,  ...  ..  .........  a.  ...  a.  ....  a..u  ....  ^  assistant  to  -Attorney  Gener. 

against  the  three  big  press  services  and  unlawtul  restraints,  and  have  en-  other  at  12:30  p.  m.,  are  providing  im-  Homer  Cummings  and  now  eniraJ^- 
and  the  chain  broadcasters,  the  Trans-  tered  into  combinations  and  contracts  portant  news  flashes  developing  during  practice  of  law  with  offices  in  it,'" 
radio  Press  Service  has  completed  two  in  restraint  of  trade  in  resj^ct  of  inter-  the  day,  while  a  more  extensive  broad-  j,jjy  Stanley  placed  his  clients’  ob  " '* 
moves  intemled  to  interest  the  national  state  radio  communications.”  cast,  introducing  the  Enquirer- News  „ons  before  members  of  the  confer^ 


government  in  pressing  Transradio’s 
charges  of  a  conspiracy  in  arranging 

the  Press-Radio  .Agreement.  ^  ^  a  continues  to  offer  its  aid  to  low  intere«  ) 

Isaac  W.  Digges,  attorney  for  Trans-  CirCUlt  £  imiS  UVIVS  tO  £111111  £ UA.  financing.  They  cannot  match  the  gov-  ! 

radio,  has  petitioned  the  Federal  Com-  ernment's  low-cost  carrying  charges  < 

munications  Commission  in  Washington,  w  ai  wt  ws  1 list  and  remain  in  business,  he  told  mem* 

that  Transradio  be  allowed  to  be  heard  tSJ  M.  UllUsK  bers  of  the  senate  and  the  house.  The  | 

in  opposition  to  renewal  of  broadcasting  -r.  •  .  •  j  attorney  was  advised  that  the  unyieM-  I 

licenses  to  stations  owned  by  the  Na-  JAMES  J.  BUTLER  he  government.  This,  he  opined,  may  ing  rule  of  congressional  conferencei  I 

tional  Broadcasting  Companv  and  the  (Editor  &  Publisucr  C<»rrespondent)  .  't  impression  to  go  stands  in  the  way  of  any  restrictkw  I 

Col*  Broadwing  ^ASHI.NGTON,  .>  C,  Aug.  14-  'XS  '.XTe  XS  bflf'"''’*  ““  I 

functory  matters  no  notice  being  given  which  would  prevent  the  Federal  Hons-  Sio^.  r^ffit  ^ 

Jy  the  F.  C.  C.  and  only  brief  fori^l  mg  .Vdmmistratum  iroiii  steering  the  Bulkley  said  he  has  heard  of  S  even  ff  it  had  Sn^ouffnn?^!  ' 

tearings  being  held.  But  Transradio,  tinancing  ot  air  conditioiiing  equipment,  „o  proposed  bills  which  would  accom-  1  ill ’’  ThereTS^  ^ 

in  Its  petition  holds  that  to  renew  h-  pHsh  what  the  commercial  credit  com-  adoption  of  such  a  measure  in  th^  j 

raises  of  the  cliain  broadcasters  would  accoLhsh  heir  obby  tailed  to  achieve  in  the  session,  it  is  jiointed  out,  since  FHAfi  I 

Mntravene  the  public  interest,  conven-  accompiisii  inur  olijectne  they  new  hanking  hill.  He  has  not,  and  docs  an  administration  “babv”  and  its  doHcW  3 

iwee  and  necessity”  on  the  basis  that  ■^“^BLikin^'-Wt' orill’l?  not  intend  to.  introduce  such  a  measure  and  practices  have  White  House  Wen-  I 

these  stations  have  entered  into  re-  ,  .  *  .  whiui  wouul  When  originally  set  up,  the  Lederal  | 

strictive  convenants  preventing  them  P*'ohmit  I'HA  troni  insuring  loans  on  Housing  .Administration  made  it  a  rule  _  S 

from  broadcasting  news  of  public  in-  ^  ^hat  it  would  insure  no  hank  loans  , .  _  .  I 

terest,”  and  have  exercised  “power  of  conferees  are  power-  ^le  purpose  of  purchasing  and  EDUCATION  LINAGE  IS 

;;;7.iiSu:r;»x-ShS  up  le  percent  i 

XhtoSSo/oT,  xrio  XSciuXXXiaS.  Tht^:  Sp.ui..U.i.S.ho...»dC..U..*4, 

interest  the  United  States  AttorW  ‘j'*-  ,  months  ago  this  rule  was  abrogated  to  vertumg  Say.  Increased  EnroU- 

General’s  office  in  the  Transradio  case,  u  im  x  i  the  purchase  of  such  articles  ment.  Point  to  Better  Time.  i. 

and  it  was  reported  in  by  one  source  i  ™ I,  J  I  L  ^  equipment,  autonm  ic  Educational  BudgeU 

fgn.  n  ft...  pow ct  tlirougli  au\ ectisiiig  promotion  refrigerators,  washing  machines  and  the  - - 

SttorSv^eneral’^^  staff  Sd^zi^c  hi  .‘"‘vetne  equipment  sales  by  retailers  like.  Tlie  same  restriction  on  carrying  The  16%  rise  in  educational  adver-  ^ 
S^st  ir  liola^  and  manufacturers  charges  was  imposed  with  reference  to  schedules  for  1935-1936  bring,  f 

.  I  .  *  i.*  r  a*  ^  Senator  Robert  J.  Bulklt\  ol  Ohio,  a  these  articles  as  applied  to  structural  ijje  auDrooriations  higher  than  for  smy 

poached  aiid  g'ven  satisfaction  to  memt^r  of  the  conference  group  who  work,  namely,  that  no  loan  would  be  year  since  1929  and  indicates  the  end  V 

Transradio  that  the  federal  agency  has  was  reported  to  be  in  favor  of  writing  insured  where  tlie  discount  charge  was  ^f  the  deuression  for  schools  and  col-  > 

toe  case  in  mind  and  is  considering  the  restriction  into  the  banking  act,  put  more  than  $5  to  each  $100  loaned.  In  leces  states  a  reoort  made  oublic  this  i 

inve.stigation.  Mr.  White  was  away  these  rumors  at  rest  by  citing  the  Con-  effect,  the  borrower  signed  a  $100  note  week'  bv  George  Butterly  director  of  ' 

Vvo cninor+’r.n  fnic  ii-aaL  If  «c  irfAcci. vtao t  «^«1a  tirVit/'K  _ I  1a.  l.i_  I _ i.  _ ®  _  — 


The  Transradio  suit  against  the  -As¬ 
sociated  Press,  United  Press  Associa- 


headline  interpreter  goes  on  the  air  at  group,  complaining  that  the  companiS 
•  ■•*5  p.  m.  _  _  w'ill  be  driven  out  of  business  if  FHA 


Credit  Firms’  Drive  to  Limit  FHA 

Financing  Doomed  to  Failure 


By  JAMES  J.  BUTLER 

(Editor  &  PublisUcr  Correspondent) 

W.A.SH1NGTON.  I).  C.,  .Aug.  Id- 
Commercial  credit  companies 
driving  hard  this  week  tor  legislation 


functory  matters  no  notice  being  given  which  would  prevent  the  Federal  Hous- 
by  the  F.  C.  C.  and  only  brief  formal  ing  .Vdmiuistration  from  steering  the 
hearings  being  held.  But  Transradio,  financing  of  air  conditioning  eiiuipment. 


iR  the  government.  This,  he  opined,  may 

’ondent)  caused  the  impression  to  go 

.  .  - _  abroad  that  he  favored  the  restriction, 

.  ug.  f  pointed  out  that  the  move  he 

companies  jjsjKjused  would  have  a  contrary  effect ; 
-  that  it  would  broadep,  through  clari- 

;ral  flous-  f, cation,  rather  than  restrict. 

*rmg  the  Senator  Bulkley  said  he  has  heard  of 
f(|Uipment,  proposed  bills  which  would  accom- 


in  its  petition  holds  that  to  renew  li-  refrigerators,  washing  machines,  etc.,  p)j^lj  what  the  commercial  credit  com 
censes  of  the  cliain  broadcasters  “would  ‘"*2.  hjw  interest  channels,  faced  defeat.  i>anies’  lobbv  failed  to  achieve  in  tin 


To  accomplish  their  objective  they 
.sought  to  have  provisions  written  into 
the  Banking  Act  of  1935  which  would 


strictive  convenants  preventing  them  prohibit  1’HA  front  insuring  loans  on 

^  A  ,  nnnip  ina4*hinf*rr  I  hill  ic  m 


censes  of  the  cliam  broadcasters  would  iiutrcM  ciiaiiiitis,  lacea  aeieai.  j)anies’  lobby  failed  to  achieve  in  the 

contravene  the  public  interest,  conven-  accomplish  llieir  objective  they  hanking  bill.  He  has  not,  and  does 

icnce  and  necessity’*  on  the  basis  that  '^^Sht  to  have  provisions  written  into  intend  to,  intrcxluce  such  a  measure, 
these  stations  have  entered  into  “re-  which  would  W’hen  originally  set  up,  the  Federal 

strictive  convenants  preventing  them  b^’^bmit  I'HA  front  insuring  loans  on  Housing  .Administration  made  it  a  rule 
from  broadcasting  news  of  public  in-  machinery.  Ihe  bill  is  in  con-  would  insure  no  bank  loans 

terest,”  and  have  exercised  “power  of  conferees  are  power-  ^le  purpose  of  purchasing  and 

censorship  over  the  news  broadcasting  whkh  hit^not  Sn  ad.m^  installing  “movables”-any  furnishing 

to  the  Dublic  at  large”  wnicn  nave  not  iteen  ^optetf  i>>  eiflitr  ei|uijiinent  not  so  attached  to  the 

It  is  also  learned  from  a  reliable  ‘’I  Longress.  1  heir  sole  tunc-  building  as  to  Itecome  a  jiart  of  the 

It  Is  also  learneci  irom  a  reiiaoie  differences  that  exist  structure  bi  legal  contemulation  Three 

source  that  Transradio  is  trying  to  the  hill  it  was  sent  to  theo.  ."iri.ciurt  .n  legai  conitinpiaiion.  iiirc-e 

interest  the  TTnited  States  Attoriiev-  them.  months  ago,  this  rule  was  abrogated  to 

General’s  office  in  the  Transradio  case  Newsiwpers  are  exiiected  to  lienetit  encourage  the  purchase  of  such  articles 
Md  it  was  reported  in  by  one  source  hherahzation  of  FH.A  lending  as  air  conditioning  equipment,  automatic 

that  Hampson  Whife,  a  member  of  the  orelectr^^SnmeiirSs^hr  washing  machines  and  the 

^  ,,  .’a  •  I-  ■  .Of  electric  equipment  sales  by  letailers  like.  Ine  same  restriction  on  carrying 

attorney-generals  staff  s^c.a hzmg  in  .manufacturers.  charges  was  imposed  with  reference  to 

anti-timst  law  violations,  has  been  ap-  Senator  Robert  J.  Bulkley  of  Ohio,  a  these  articles  as  applied  to  structural 


from  broadcasting  news  of  public  in¬ 
terest,”  and  have  exercised  “power  of 
censorship  over  the  news  broadcasting 
to  the  public  at  large.” 

It  is  also  learned  from  a  reliable 
source  that  Transradio  is  trying  to 
interest  the  United  States  Attorney- 


home  machinery.  The  bill  is  in  con¬ 
ference,  and  the  conferees  are  power¬ 
less  to  add  any  sections  or  amendments 
which  have  not  been  adopted  by  either 
house  of  Congress.  Their  sole  func¬ 
tion  is  to  iron  out  differences  that  exist 
in  the  bill  as  it  was  sent  to  them. 

Newsiwpers  are  exiiected  to  lienetit 


General’s  office  in  the.  Transradio  case.  bvto^'HKizatio.r Iff  FH.A  1  n  n« 
and  It  was  reported  in  by  one  source 


inve.stigation.  Mr.  White  was  away  these  rumors  at  rest  by  citing  the  Con- 
trom  Washington  this  week  and  it  is  gressional  rule  which  would  make  it 


effect,  the  borrower  signed  a  $100  note 

wnicn  wouia  maxe  It  mid  delivered  it  to  his  bank,  receiving  education  for  Frank  Kiernan  &  Com- 

^  known  w-hen  he  will  return  from  nnpossible  o  add  a  provision  to  the  $93  in  return.  By  inakmg  monthly  re-  age„cy  of  41  Maiden  Lane.  New 

Panama.  J.  Edgar  Hoover  s  bureau  of  bill.  He  had  expressed  himself  m  iwyments,  this  financing  plan  works  out 

mvestigation  of  the  Department  of  Jus-  favor  of  clarifying  language  relating  to  to  true  interest  of  9.7  iver  cent  a  year.  vVith  the  continuance  of  the  depres- 
tice  professed  this  week  to  know  noth-  I'HA  loan  insurance  which  would  m  This,  however,  is  far  below  the  carry-  .i.^  inr-rMeincr  tpndenrv  of  the 

ing  of  the  matter.  'lo  way  affect  the  scope  of  that  arm  of  ing  charges  exacted  by  commercial  ge.Veral  public  was  to  enroll  their 

I  IJT'*  ^  WT  HT"*.  I  children  in  the  public  school  system,  he 

r  £Oae  rr  mas  LJ p  rr  Ittl  said.  Now,  with  conditions  again  re^- 

^  .  -J  .  w  J-1  ^  i"8  normal,  the  schools  are  resuming  an  i 

$34,929  Surplus  For  Future  Use  S'lerse’ fn ] 

its  expiration  July  lo,  the  .A.  N.  P.  A.  Mr.  Williams  has  over  1934.  While  registrations  are  ; 

Code  for  the  Daily  left  for  Sturgeon  Lake.  Minnesota,  still  below  1928,  if  the  excellent  pi^  i 


ing  of  the  matter.  'fo  way  affect  the  scoiie  of  that  arm  of 

In  the  F.  C.  C.  phase,  no  action  will  ^  rwr* - i - wr - — i — 

be  possible,  probably,  for  a  period  of  DIeWSpaper  Code  fV  lUds  Up  frith 
about  six  months,  since  the  N.  B.  C.  *  *  i 

and  C.  B.  S.  station  licenses  were  *it  929  1 

renewed  in  recent  weeks.  Licenses  come  ^  OUl 

up  for  renewal  every  six  months.  pvEAD  since  its  expiration  July  lo. 

The  Transradio  petition,  in  substance,  U  the  NR.A  Code  for  the  Daily 


ing  charges  exacted  by  commercial 


read  as  follows: 


-Newspaper  Publishing  Business  was  which  will  be  his  address  for  the  next 


still  below  1928,  if  the  excellent  pickup  I 
of  the  last  few  months  continues,  19^  ^ 


•  J  r  •  .  - *  * —  - - ®  ntiivii  itia  auui  iiic  -  -  ----  ----  -  - 

Ihe  paitioner  is  possessed  of  in-  lornially  buried  .Aug.  13  when  the  few  months.  Mr.  Butler  is  iroine  to  should  prove  to  be  a  banner  year  in 

nnA  Im  4Ua  _  __.l  I _ 1  ** _ * .  II  I  .1  ...  «.*.  /  .  ®  ®  .1 _ a1 _ 1  _ _ 


formation  and  intelligence  which  in  the  second-hand  furniture  iiieii  called  at  the 
opinion  of  the  petitioner  clearly  and  Code  -Autliority  office  in  the  Xew  York 
conclusively  demonstrate  that  to  renew  Herald  Tribune  building. 


the  broadcast  licenses  of  th 


-All  assentors  to  the  code  received  this 


nam^  stations  would  contravene  the  week  a  summary  of  a  detailed  audit  of 
public  interest,  convenience  and  neces-  the  accounts  and  records  of  the  Code 


Mankato,  Minn.,  for  a  month. 

Following  is  a  detailed  summary  of 
the  audit  report  of  Greenman,  Mac- 
N  icol  &  Co. : 


sity,  in  that: 


.\uthority  from  its  inception  March  12, 


“(a)  The  above  named  stations  have  termination  and  through  its 


Incomt 

AsNCbsin^nts  collected 
from  Members  . . . 
Other  income  . 


123,073.45 

281.29 


altered  into  restrictive  convenants  and 
contracts,  the  effect  of  which  is  to 
prevent  them  from  broadcasting  ‘fresh’ 


liquidation  by  S.  M.  Williams,  former 
secretary  of  the  .Authority.  The  $34,- 
929.50  surplus  from  assessments  has 


news,  whereas  such  stations  formerly  [fen  formally  turned  over  to  Howard 
were  able  to,  and  in  many  instances  did,  -American 

broadcast  'fresh’  and  vital  news  of  Newspaper  Publishers  daily  newspaper 
deep  interest  to  the  public  of  the  Uni-  c««’m'ttee  a  conmuttee  authonz^ 


ted  States ; 

“(b)  The  above  named  stations  have 


at  the  -April  .A.  N.  P.  A.  meeting  in 
New  York.  The  fund  was  assigned  by 


entered  inio  894  members  of  the  Code  authority 

fi—  I  •  ,u  •  4  -A  sum  of  $5,72/ .40  was  refunded  direct 


contracts,  the  effect  of  which  is  to 
prevent  them  from  broadcasting  any 


to  210  members  who  did  not  sign  as¬ 
signments.  Only  eight  publishers 


news  save  in  very  limited  quantities  asked  for  the  return  of  their 

and  tor  very  limited  periods,  whereas  nioneyJ 

formerly  such  stations  were  able  to.  Oversubscribed  by  $23,000,  the  code 
and  m  many  instances  did,  broadcast  assessments  were  readily  paid  by  pub- 
fresh  and  vital  news  of  drep  interest  fishers.  At  the  final  liquidation  only 
to ^ the  public  of  the  United  States;  and  45  papers  had  not  paid  any  on  their 
“(c)  The  above  named  stations  have  promised  subscription.  An  additional 
presumed  to  exercise  powers  of  censor-  45  had  paid  only  half.  Although  only 
ship  over  the  news  broadcast  to  the  800  code  assentors  were  expected,  more 
public  at  large  with  resultant  derogation  than  1,220  actually  gave  their  assent, 
of  public  interest  and  convenience,  and  C.  R.  Butler  said, 
have  conspired  to  and  have  restricted  The  $34,929  will  be  maintained  for  an 
and  destroyed  the  radio  broadcast  of  indeterminate  period  for  use  of  what 


news  to  the  public  at  large ;  and 


is,  in  effect,  a  legislative  committee  of 


Expenses 

Salaries  .  31,195.48 

Office  exi>enses  ....  4,414.24 

I’ostage,  telephone 
and  teleRraph  ....  3,042.53 

Code  .\uthority  raem- 

l>ers  travel  expenses  7,647.03 
Employees  travel  ex- 

I)enscs  .  1,365.17 

I-cRal  and  accounting 

fees .  19,974.44 

Survey  of  news  de¬ 
partment  workers  .  1,127.66 

Newspaper  Industrial 

Hoard  .  12,658.77 

Office  equipment  ...  1,272.52 

82,697.84 

Sumius  from  Opera¬ 
tions  .  40,656.90 

123,354.74  123,354.74 

Surplus  from  Opera¬ 
tions  .  40,656.90 

Transferred  to  Daily 
Newspaper  Publish¬ 
ers  Code  Committee 
(assignment  by  894 
members  of  their 
share  of  Code  sur¬ 
plus)  .  34,929.50 

Refunded  direct  to 
210  members .  5,727.40  40,656.90 


educational  circles,  according  to  the  i 
reiKirt.  It  says  1929  levels  have  already  ^ 
lieen  passed.  , 

The  country  day  schools  are  leading  ! 
in  new  enroUments,  with  business  and  f 
specialized  schools  slightly  behind.  Gil-  i 
leges’  and  universities’  registrations  are  ” 
at  about  the  same  levels  as  1934.  U 
Frank  Kiernan  &  Co.,  have  been  re-  I 
commending  to  their  clients  a  new  form  1 
of  advertising,  consisting  of  institutional  ,) 
copy  throughout  the  year,  rather  t^  N 
the  use  of  regular  catalogue  advertise-  y 
ments  periodically.  The  results  obtained 
have  been  unusually  gratifying,  espea- 
ally  along  the  .Atlantic  seaboard,  where 
the  experiments  have  been  under  way 
for  the  last  12  months,  the  report  says. 

KELLER  REJOINS  FACULTY 

(Special  to  Editor  &  Publisher) 
Columbia,  Mo.,  Aug.  13 — Charles  W. 
Keller.  Jr.,  field  secretary  of  the  Mis¬ 
souri  Press  -Association,  will  rejoin  the 
faculty  of  the  University  of  Missouri 
school  of  journalism  on  a  part  time 
basis  this  fall. 

MARKHAM  TO  ETHIOPIA 

R.  H.  Markham  staff  writer  of  the 
Christian  Science  Monitor  stationed  m 
Vienna  left  last  week  to  cover  the  im¬ 
pending  war  between  Italy  and  Ethi¬ 
opia. 


Editor  &  Publisher  for  August  17,  1935 


11 


B 


ASED  on  the  idea  of  newspapers  as 
a  whole  presenting  a  united  front 
to  advertisers.  20  iwpers  in  a  num- 
bff  of  major  centers  are  launching  a 
series  of  advertisements  in  their  own 
papers,  becinning  the  week  of  Sept.  1. 
emphasizing  the  slogan:  “Newspaper 
advertising  is  t’oint-of-slwf'fnng  adver- 

*'*Behind  this  unictue  campaign,  which 
is  open  to  all  newspapers,  is  the  under- 


NfWSPAPER  ADVERTISING  IS 

POINT-OF-SHOPPING 

ADVERTISING! 


20  DAILIES  IN  DRIVE  TO  REAFFIRM 
SELLING  POWER  OF  NEWSPAPERS 

“Point'of-Shopping”  Series  Was  Created  by  Chicago  Tribune  to 
Sell  Newspapers  as  a  Whole — Copy  Available  to 
All  for  Price  of  Electros 

campaign,  which  is  entirely  free  of  any¬ 
thing  that  might  conceivably  be  con¬ 
strued  as  competitive  between  individual 
newsppers.  Upon  request  to  Chesser 
M.  Campbell,  Tribune  advertising  man¬ 
ager,  proofs  of  the  ads,  together  with  an 
outline  of  the  plan,  will  be  mailed.  The 
cost  of  the  20  electros  is  $35. 

Indicative  of  the  cooperative  spirit 
being  evidenced  by  the  newspapers 
which  have  subscribed  to  the  series  is 
the  letter  received  by  the  Tribune  from 
the  Chicago  Daily  News,  accompanying 
its  order  for  the  ads,  in  which  it  is 
stated : 

“We  of  the  Daily  News  are  back  of 
you  100  per  cent  in  this  worthwhile 
work.” 

George  Auer,  New  York  Herald 
Tribune  advertising  manager  and  chair¬ 
man  of  hoard  of  the  Newspaper  .Adver¬ 
tising  Executives  Association,  suggested 
use  of  a  sticker  to  supplement  the  ads. 

Mr.  Campbell  emphasized  to  Editor  & 
Publisher  that  the  campaign  is  not 
designed  primarily  to  “sell”  newspaper 
advertising  to  the  man  on  the  street, 
but  rather  to  present  logical  reasons  for 
using  newspapers  to  all  who  have  an 
active  interest  or  connection  with  ad¬ 
vertising,  namely,  general  advertisers, 
manufacturers,  distributors,  salesmen, 
executives  of  manufacturing  plants,  di¬ 
rectors,  space  buyers  and  account  ex¬ 
ecutives. 

Mr.  Campbell  described  the  proposed 
series  as  “Etop,  Look  &  Listen”  adver¬ 
tisements,  with  the  main  idea  to  lay 
down  a  “barrage”  of  impressions  that 
will  make  the  advertiser  and  his  agent 
“newspaper  conscious”  before  his  appro¬ 
priation  is  allocated  between  various 
media. 

"We  don’t  expect  an  advertiser  to  be 
entirely  ‘sold’  on  newspaper  advertising 
from  this  series,”  explained  Mr.  Camp¬ 
bell,  “but  we  do  hope  to  impress  him 
with  the  importance  of  newspaper  ad¬ 
vertising  so  that  he  will  give  equal  con¬ 
sideration  to  the  merits  of  this  primary 
medium  along  with  other  types  of 
media.  There  may  be  better  themes 
developed  later,  but  it  is  a  start,  we 
think,  in  the  right  direction.  Refine¬ 
ments  can  come  later.  Tliese  ads  are 
designed  as  the  opening  wedge  in  a 
major  effort  to  sell  newspapers  as  a 
whole. 

“The  fact  that  a  number  of  newspa¬ 
pers  will  be  featuring  the  slogan  means 
the  campaign  will  attract  attention  and 
should  give  opportunity  at  least  for 
more  thorough  presentation  of-  the 
newspaper  case  by  national  salesmen 
for  newspapers  and  special  representa¬ 
tives.” 

Mr.  Campbell  stated  Col.  Robert  R. 
McCormick,  Tribune  editor  and  pub¬ 
lisher,  is  especially  enthusiastic  about 
this  project  of  making  more  advertisers 
newspaper  minded.  Mr.  Campbell  sug¬ 
gested  that  other  publishers  give  this 
plan,  or  one  of  their  own  design,  care¬ 
ful  consideration  this  fall. 

Elaborating  on  the  “point-of- shopping” 
theme,  Mr.  Campbell  said  that  all  na¬ 
tional  advertisers  recognize  the  impor¬ 
tance  and  value  of  “point-of-sale’’  or 
“point  -  of  -  purchase”  display  material 
placed  in  retail  outlets.  “Advertisers 
spend  a  great  deal  of  money  for  this 
display  material  and  for  the  field  work 
required  to  install  it,”  he  said.  “.And 
the  hope  of  all  advertisers  is  that  their 
advertising  messages  will  be  on  the  job 
when  prospects  are  making  up  their 
minds  to  buy. 

“The  phrase  ‘point-of-shopping’  pre¬ 
empts  for  the  newspaper  the  next  closest 
position  to  the  point  of  sale,”  he  de¬ 
clared. 

“It  capitalizes  upon  the  fact  that  the 
newspaper  is  the  retailers’  advertising 
medium  and  must  sell  goods  every  day. 
Newspaper  advertising  typifies  action 
and  immediate  sales.” 

The  advertisements  are  illustrated  by 
halftones  of  women  shoppers  in  various 
fields  of  retail  buying  using  their  news- 


Composite  photos  are  used  in  the 
larger  pieces  of  copy  to  put  “point-of- 
shopping”  idea  across. 

lying  thought  that  before  individual 
newspapers  can  materially  increase  their 
volume  of  national  advertising,  there 
must  come  from  manufacturers  and  their 
agencies  a  greater  total  volume  of  ad¬ 
vertising  intended  for  newspapers. 

Believing  the  basic  principles  and  ad¬ 
vantages  of  using  newspaper  advertis¬ 
ing  must  strongly  presented  and 
widely  publicized  so  as  to  influence  in 
favor  of  newspapers  every  person  who 
has  any  authority  in  determining  how 
advertising  dollars  are  to  be  spent,  the 
Chicago  Iribune,  in  cooperation  with  19 
(^er  dailies  has  inaugurated  the 
point-of-shopping”  campaign  to  im¬ 
press  general  advertisers  with  the  im¬ 
portance  of  the  daily  newspaper. 

A|1  of  the  Chicago  newspapers,  in¬ 
cluding  the  Chicago  Daily  Nezvs,  Chi¬ 
cago  American,  Chicago  Herald  and 
Biammer,  Chicago  Daily  Times  and  the 
Tribune,  have  signified  their  intentions 
of  running  the  series.  Other  newspa- 
^rs  cooi^rating  are:  Baltimore  Sun, 
mtffalo  Courier  Extrress,  Detroit  Nezvs, 
Cincinnati  Times- Star,  Milzvaukee 
oenhnel,  Minneapolis  Journal,  Ncziark 
^ar  Eagle,  Philadelphia  Inquirer,  Pitts- 
^9h  Press.  Pittsburgh  Sun-Telegraph, 
liichmond  (Va.)  Nezvs- Leader,  Indian- 
‘’Pahs  Nezvs,  Indianapolis  Star,  Toledo 
dme  .and  Washington  (D.  C.)  Star. 

the  papers  mentioned, 
the  following  publishers’  representatives 
are  actively  sponsoring  the  campaign  to 
the  newspapers  which  they  represent: 

George  A.  McDevitt  Company,  Guy 
Usborn,  Scolaro  &  Meeker,  Inc.,  P.  L. 
newiquez,  Branham  Company  and 
•uajor  Market  Newspapers,  Inc. 

John  Mench  of  the  Hearst  organiza- 
^  recommended  the  campaign  to 
All  newspapers  in  larger  cities. 

All  newspapers  are  Invited  to  run  the 


paper  to  aid  them  in  making  purcliases. 

The  text  matter  brings  out  the  fact 
that  newspajier  advertising  has  the  liest 
opportunity  to  make  sales  at  lowest  cost 
because  advertising  in  the  newsjjaper 
gets  across  its  message  to  the  people 
when  they  arc  in  a  “buying  mood,”  or 
when  they  are  “on  the  point  of  shop¬ 
ping.”  It  is  pointed  out  that  in  the 
newspaper,  the  advertiser  does  not  have 
to  spend  any  money  on  “wasteful  pre¬ 
liminaries.”  He  does  not  have  to  spend 
money  “in  an  effort  to  amuse  the  read¬ 
er,”  nor  does  he  have  to  overcome  the 
resistance  of  people  primarily  interested 
at  the  moment  in  entertainment. 

In  short,  dynamic  phrases,  the  ads 
drive  home  the  thought  tnat  in  using 
newspapers,  the  advertiser  can  concen¬ 
trate  his  full  energy  on  selling.  Readers 


Smaller  copy — 5"  on  1  column,  carries 
a  single  emphatic  message. 

not  only  expect  to  find  advertising  in 
their  newspaper,  they  jiurposely  look 
for  it,  one  ad  points  out.  .Another 
states : 

“Newspaper  advertising  creates  buy¬ 
ing  action.  It  is  local.  It  is  sought. 
It  is  read  at  the  time  the  prospect  is 
actively  planning  to  buy.” 

Inquiry  by  Editor  &  Publisher  re¬ 
garding  the  reason  for  increased  news¬ 
paper  activity  by  food  advertisers  which 
have  long  been  large  users  of  magazine 
space  and  of  recent  years  have  been 
spending  generous  .sums  in  radio  ad¬ 
vertising,  brought  the  following  com¬ 
ment  from  one  agency  executive,  who 
declined  to  have  his  name  appear : 

“The  chief  reason,  as  I  see  it,  is  not 
that  they  (advertisers)  have  suddenly 
become  sold  on  newspaperes  as  a  medi¬ 
um,  so  much  as  the  fact  that  newspa¬ 
pers  are  doing  a  more  intelligent  job 
of  selling.” 

This  agency  official  agreed  that  if 
newspapers  present  a  united  front,  and 
give  the  advertiser  a  better  knowledge 
of  the  newspaper,  such  efforts  will  pro¬ 
duce  more  linage. 

No  Reason forPessimism, 
rs  W,  S.  Knudsen 


Sayi 


Announcing  Aug.  8  that  General 
Motors  Corporation  had  built  its  mil¬ 
lionth  motor  vehicle  in  American  pro¬ 
duction  in  1935,  William  S.  Knudsen, 
executive  vice-president,  said  “There  is 
not  a  shred  of  reason  for  pessimism  on 
the  business  horizon.” 

Mr.  Knudsen  went  on  to  say  that 
“some  people  still  entertain  the  super¬ 
stition  about  ill  effects  on  business  of 
presidential  campaigns,  but  a  study  of 
the  records  shows  that  election  years 
are  not  as  a  rule  bad  years  for  business, 
and  consequently  I  can  see  no  reason 
for  pessimism  about  1936.” 

The  automotive  industry’s  steady  re¬ 
covery,  Mr.  Knudsen  said,  may  be 
traced  directly  to  the  rise  in  the  farm 
income.  “To  find  the  reason  for  re¬ 
covery,”  he  said,  “compare  the  number 
of  hogs  or  bushels  of  grain  the  farmer 
has  to  exchange  for  an  automobile  to¬ 
day  with  the  number  he  had  to  turn 
over  last  year  or  the  year  before.” 

This  week  General  Motors  made 
front  pages  on  an  announcement  of  a 
$50,000,000  plant  enlargement  program. 


AUTO  SCHEDULES  QUIET 

Detroit  ‘‘Buzzing^’  Over  Aftermath 
Of  Kudner’t  Move 

iSpcciai  to  Editor  &  Publishlr) 

Detroit,  .Aug.  14 — The  important  • 
agency  announcement  which  was  the 
basis  of  many  rumors  in  the  automobile 
field  was  made  official  toflay  when 
.■lutomotive  Daily  News,  the  Editor 
&  Publisher  of  the  automotive  in¬ 
dustry  announced  the  formation  of 
•Arthur  Kudner,  Inc. 

Newspapers  are  asked  to  forget  1936 
models — this  lieing  the  big  year  of  1935. 
The  Ford  Motor  Company  after  a  two 
weeks’  shut-down  has  resumed  opera¬ 
tions  at  the  River  Rouge  plant  and  16 
assembly  branches  throughout  the 
country  with  a  production  schedule  cal¬ 
ling  for  200,000  units  for  August.  One 
might  think  Mr.  Ford  is  running  on 
1936  models  but  all  activity  is  on  the 
1935  line  and  to  date  850,000  Ford  cars 
have  lieen  built  in  the  United  States. 
One  of  the  most  interesting  industrial 
stories  is  that  Ford  for  the  first  time 
in  the  history  of  automobile  manufac¬ 
turing  is  air-conditioning  the  factory 
and  foundries  as  well  as  the  executive 
offices  out  at  the  River  Rouge  plant. 

There  is  little  activity  on  the  surface 
in  the  way  of  automobile  schedules  at 
this  time.  Most  manufacturers  are 
working  on  plans  for  the  fall  drive  and 
the  sale  of  1935  models  which  has  been 
moving  along  so  well. 

The  small  Dodge  list  was  cancelled 
and  no  insertions  are  being  made  after 
.August  15. 

The  dealer  points  of  Hudson-Terra- 
plane  are  receiving  their  one  ad  for 
.August  this  week.  Brooke,  Smith  & 
French  are  releasing  448  line  copy  to 
newspapers  generally. 

F.  T.  C,  EXAMINES  VOGUE 

.After  a  week-long  session,  hearings 
of  the  Federal  Trade  Commission  on  a 
citation  alleging  practices  deceptive  to 
the  readers  of  Vogue,  published  by 
Conde  Nast  Publication,  Inc.,  were 
concluded  before  Examiner  John  W. 
Norwood  in  New  A'ork  August  9,  to  be 
resumed  in  Washington  after  Labor 
Day.  McDonald  DeWitt  denied  the  al¬ 
legations  as  counsel  for  Conde  Nast. 
The  hearings  were  over  the  “Vogues 
Finds  of  The  Fortnight”  column  where¬ 
in  manufacturers’  items  are  selected  and 
priced  receiving  a  “ready-made  market 
organized  by  Vogue  so  that  readers  in 
outlying  towns  can  buy  the  dresses  or 
coats  illustrated  in  that  section  of  the 
magazine.  To  partially  defray  the  cost  of 
the  department,  operated  at  a  $20,000 
annual  loss,  Conde  Nast  showed,  manu¬ 
facturers  pay  five  per  cent  on  the  sales 
of  all  models  illustrated  in  “Finds  of  the 
Fortnight.”  Vogue  denied  this  practice 
was  deceptive  or  organized  for  profit, 
denied  that  it  was  unduly  in  restraint 
of  trade,  or  that  it  contained  phases 
varying  from  ordinary  trade  practices. 

BROADCAST  FROM  RIO 

John  T.  McCutcheon,  Chicago  Tri¬ 
bune  cartoonist,  was  scheduled  to  make 
a  siiecial  broadcast  from  Rio  de  Ja¬ 
neiro  Thursday  evening,  Aug.  15,  over 
the  Tribune’s  radio  station  WGN  and 
the  entire  Mutual  Broadcasting  System. 
Mr.  McCutcheon,  who  is  now  on  a 
four-continent  tour,  was  to  speak  on  the 
eve  of  his  departure  for  Germany  on 
the  Graf  Zeppelin.  His  voice  was  to 
be  brought  by  radio  telephone,  through 
special  arrangements  with  the  Interna¬ 
tional  Telephone  and  Telegraph  Com¬ 
pany’s  short  wave  transmitter  station, 
to  New  Jersey,  and  then  by  special  wire 
to  WGN,  a  distance  of  6,000  miles. 
This,  it  was  stated,  would  constitute 
the  longest  distance  broadcast  ever  made 
by  an  American  newspaper. 

N.  Y.  PRESS  MEET  SEPT.  13-14 

The  fall  conference  of  the  New  York 
Press  Association  will  be  held  on  the 
Syracuse  Universitv  camnus  in  connec¬ 
tion  with  the  Syracuse  School  of 
journalism  Sept.  13-14.  The  pmnrram 
is  being  developed  by  Dp''n  M.  Lyle 
Spencer  of  the  School  of  Journalism 
and  J.  W.  Shaw,  secretary  of  the 
association. 
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FREE  PRESS  M.  E.  REPUES  TO 
-FlOLLYWOOD  WRITER 


iCoiitinucd  from  page  5) 


celling  of  advertising.  What  paper 
would  long  get  cigarette  or  motor  car 
or  any  other  advertising  that  persis¬ 
tently  and  willfully  did  everything  it 
could  to  injure  that  business  and  pre¬ 
vent  it  from  making  profits? 

As  for  myself,  when  I  am  half-way 
through  a  g(K)d  murder  mystery  yarn 
and  am  absorbed  in  trying  to  figure 
out  which  one  of  the  characters  is  the 
murderer,  I  am  about  willing  to  com¬ 
mit  real  murder  when  someone  comes 
along  and  tells  me  how  it  ends.  That 
is  de.stroying  an  illusion. 

1  know  of  no  meaner  person  than  the 
man  who  tells  you  how  a  magician  does 
his  tricks  before  the  performance  so 
that  you  do  not  have  the  fun  of  being 
mystified — the  thing  for  which  you  have 
paid  out  your  money. 

Again,  if  on  the  legitimate  stage  a 
fine  actress  does  a  beautiful  piece  of 
acting  and  lifts  you  out  of  your  seat, 
do  you  want  to  pick  up  the  paper  next 
morning  and  have  the  critic  explain  to 
you  that  she  really  is  not  so  beautiful 
as  she  appears,  that  she  is  made  up  to 
look  young,  that  it  is  merely  her  ar¬ 
tistry  which  has  fooled  you  and  that 
you  are  a  sucker  to  be  f(K)led?  You 
would  want  to  punch  that  critic  right 
in  the  jaw — if  you  are  possessed  of 
gentlemanly  instincts  and  a  love  of  the 
theater. 

The  good  theater  critic  sits  in  his 
seat  and  sees  the  show.  The  setting, 
the  lights,  the  artistry  of  the  cast,  the 
play  it.self,  weave  around  liini  an  illusion 
He  is  an  authority  on  illusions.  He 
does  not  devote  most  of  his  space  the 
next  day  telling  his  readers  that  the 
beautiful  moonlight  setting  was  a  cheap 
looking  daub  when  you  got  up  close 
to  it,  that  it  wasn't  a  real  moon,  any¬ 
way,  and  it  wasn’t  real  water. 

But  there  is  a  certain  type  of  Holly¬ 
wood  correspondent  who  thinks  that 
that  is  his  job — to  expose.  Expose 
what?  Certainly  there  are  illusions 
created  just  as  there  are  on  the  stage. 
That  is  the  whole  art  of  the  theater 
and  of  literature  itself.  You  live  the 
story  of  a  book  or  you  don’t  enjoy  it. 

One  of  the  most  beautiful  and  most 
competent  and  most  highly  respected 
women  of  the  screen  plays  in  such  dig¬ 
nified  and  lovely  parts  that  she  dresses 
normally  as  a  woman  of  g(Xid  taste 
would.  One  of  the  wisecracking  Holly¬ 
wood  reporters  drops  in  a  i>aragraph 
that  the  reason  she  never  exi>o.ses  her 
])erson  is  that  she  is  bow-legged ! 

This  is  supposed  to  be  expert  criti¬ 
cism  and  any  protest  made  against  it 
by  the  company  that  has  siient  millions 
of  advertising  money  presenting  this 
young  woman  is  seeking  to  infringe  the 
freedom  of  the  press! 

.Another  cultured  and  splendid  char¬ 
acter  of  the  films,  a  young  woman  of 
fine  attainments,  is  presented  in  de¬ 
tail,  even  to  the  kind  of  underwear 
she  wears,  how  she  puts  on  her  night¬ 
dress  when  she  wears  one — but  it  is 
asserted  she  usually  sleeps  naked ! 

How  did  this  reporter  find  out  all 
that?  And  what  business  is  it  of  his, 
or  yours,  or  mine?  What  would  have 
happened  to  a  theater  reporter  who 
wrote  such  a  story  about  Julia  Mar¬ 
lowe  or  Mary  Anderson  or  any  other 
lovely  woman  of  the  stage  whose  re¬ 
finement  and  sensitiveness  was  well 
known?  How  would  you  like  it  if  it 
was  said  about  your  daughter? 

The  vulgarity  and  the  indecency  is 
not  all  among  the  producers  and  actors 
and  actresses  in  Hollywood. 

There  are  decent  people  in  Holly¬ 
wood  just  as  there  are  decent  people 
in  journalism. 

As  for  Mr.  Skolky’s  column,  I 
think  it  is  honestly  written  and  well 
done,  considering  his  purposes.  I  have 
no  quarrel  with  it  Editors  who  like 
that  kind  of  a  column  will  find  it  ideal. 
I  gave  it  a  good  long  trial  before  drop¬ 
ping  it  and  the  acid  test  of  leaving  it 
out  to  see  if  it  would  be  missed.  It 
was  not. 

When  we  started  printing  it,  the 


Detroit  exhibitors  complained  that  it 
was  injurious  to  their  business,  that  it 
was  written  to  hurt  their  box  office 
and  that  it  was  unfair.  1  paid  little  heed 
to  their  complaints. 

Here  I  must  confess  a  dereliction  as 
an  editor.  1  did 'not  read  the  Skolsky 
column  very  often  and  never  with  any 
analytical  judgment.  I  should  have; 
not  only  because  it  was  running  in  the 
Free  Press  but  also  because  1  have  a 
very  deep  interest  in  the  “movies.”  1 
see  in  them  a  nascent  art  of  tremend¬ 
ous  consequence  when  it  has  reached 
maturity.  Judging  from  its  lowly 
nickleodeon  beginnings,  it  has  made 
amazing  cultural  strides. 

When  stories — to  name  but  a  few — 
like  “Ruggles  of  Red  Gap”  (with 
Charles  Laughton’s  thrilling  recital  of 
the  Gettysburg  Address),  "Les  Miser- 
ables,”  “One  Night  of  Love,”  “Love 
Me  Forever”  (with  Leo  Carillo  creat¬ 
ing  an  unforgettable  character), 
“Naughty  Marietta,”  “Escape  Me 
Never,”  and  “The  Little  Minister,” 
are  carrying  wholesome  joy  and  sub¬ 
stantial  culture  to  every  forlorn  little 
crossroad  in  the  world  and  into  the 
slums  as  well  as  to  the  major  cities, 
a  great  work  is  lieing  done.  These 
efforts  should  be  applauded. 

As  an  editor  who  prides  himself  per- 
haps  unduly  as  seeing  beyond  the  edi¬ 
tion  of  the  day  as  part  of  my  life’s 
work,  I  am  for  the  movies  when  they 
are  good  and  when  they  are  bad  I 
feel  it  is  a  newspaper’s  duty  to  the 
public  to  denounce  them  so  that  im¬ 
provement  will  continue. 

I  have  co-operated  with  the  Hays 
organization  and  with  the  producer.s  in 
giving  them  constructive  criticism 
whenever  they  have  asked  for  it — which 
has  been  frequently. 

I  am  convinced  that  they  are  eager 
to  improve  the  plane  of  their  pictures. 
And  it  is  not  a  matter  of  morals;  but 
of  hard,  common  sense  as  business  men. 
They  know  that  the  cheap  and  the 
taudry  and  the  filthy  cannot  last  be¬ 
cause  the  people  at  heart  are  morally 
sound  and  react  normally  to  indecency. 
They  have  one  of  the  largest  financial 
investments  in  America  tied  up  in  the 
industry.  Does  it  stand  to  reason  that 
they  are  so  stupid  that  they  do  not 
know  that  decency  pays  dividends  in 
the  long  run?  The  whole  history  of 
the  theater  show's  that  sane,  wholesome 
plays,  based  on  sensible  stories,  pictur¬ 
ing  normal  people,  are  the  only  ones 
that  last  through  the  years  and  pay  big 
box  office  dividends. 

I  am  not  saying  the  producers  arc 
moral ;  their  private  morality  has  noth¬ 
ing  to  do  with  the  subject  at  hand. 
But  they  are  not  stupid,  in  a  financial 
sense.  Big  business  never  is  or  it  would 
not  remain  big  business. 

I  rei)eat,  I  did  not  pay  much  atten¬ 
tion  to  the  complaints  of  the  ex¬ 
hibitors  nor  did  I  analyze  Skolsky’s 
column.  Then  a  local  manager  went 
into  a  rage  over  something  in  it  which 
directly  affected  his  sale  of  seats.  He 
had  a  brainstorm  and  withdrew  his  ads 
from  one  edition  of  the  Free  Press, 
w'ithout  saying  anything  as  to  his 
reason. 

It  was  his  money  and  he  had  a  per¬ 
fect  right  to  do  with  it  as  he  pleased. 
I  felt  that  if  he  could  get  along  without 
the  Free  Press,  the  Free  Press  could 
get  along  without  him.  It  was  really 
not  my  business,  as  I  am  not  in  the 
advertising  department.  The  advertis¬ 
ing  manager  told  me  of  the  action.  I 
naturally  asked  what  the  kick  was  all 
about. 

The  issue  this  time  was  over  “Les 
Miserables.”  It  was  fortunate  for  the 
manager’s  contention  and  for  myself 
that  I  had  seen  that  picture  the  night 
before.  Seldom  have  I  ever  seen  a 
more  perfectly  balanced  cast,  a  better - 
told  story,  or  finer  photography.  I  had 
thoroughly  enjoyed  a  delightful  evening. 

But  if  I  had  read  Skolsky’s  report  on 
that  picture,  I  would  not  have  gone  to 
it.  He  said  it  took  “o;i/v  34  days  to 
make  it.”  That  word  ONLY  would 
have  given  me  the  idea  that  it  was 
cheap  claptrap  thrown  together.  I 
know  nothing  about  the  time  it  takes 
to  make  a  picture.  If  he  had  written 


“Only  a  year,”  I  would  have  thought 
it  a  remarkably  short  time.  The  “only” 
was  ominous,  whether  deliberate  or  not. 

I  know  it  would  have  kept  me  from 
going  and  in  all  honesty,  I  asked  my¬ 
self,  how  many  others  would  have  had 
the  same  reaction?  Especially  when 
he  stated  that  shots  were  taken  a  month 
apart  when  Frederic  March  and  Charles 
Laughton  were  supiK)sed  to  be  looking 
at  each  other. 

1  do  not  recall  at  any  time  in  the 
show  when  the  filming  was  not  tierfect 
nor  could  1  detect  a  flaw  of  any  kind 
in  tlie  action. 

Does  all  this  look  like  a  little  thing? 
In  and  of  itself  it  is,  but  when  it  is  re- 
licated  about  every  film,  day  after  day, 
1  can  readily  understand  the  resentment 
of  the  motion  picture  industry. 

Business  men  sjiend  anywhere  from 
$1(10, (KK)  to  a  million  and  more  to  cre¬ 
ate  something  which  will  please  the 
public  and  return  to  them  an  honest 
profit.  Is  it  fair  to  have  a  handful  of 
self-app<iinted  ulemas  pass  judgment 
uiKin  them  out  at  Hollywood.' 

The  idea  of  the  flip  wise-cracking 
Broadway  gossip  columnist  and  theater 
critic  seems  to  be :  "Write  your  heart 
out  creating  something  and  sjiend  a  for¬ 
tune  presenting  it  to  the  iieople — so  that 
1  may  have  the  privilege  of  showing 
how  smart  1  am  in  sneering  at  it.” 

1  resent  that  kind  of  criticism  whether 
it  is  on  Broadway  or  in  Hollywood; 
whether  it  is  in  music  or  any  of  the 
other  arts. 

1  do  think  an  editor  is  not  worthy 
of  the  name  "Editor”  if  he  is  not  will¬ 
ing  to  listen  to  both  sides  of  a  contro¬ 
versy  and  is  not  willing  to  see  things 
from  another  man’s  iwint  of  view,  esjie- 
cially  when  that  man  feels  he  lias  a  just 
grievance. 

Mr.  Patterson,  the  manager,  came  to 
my  office  by  request. 

“.All  1  ask  of  you.  .Mr.  Bingay,”  he 
said,  “is  that  you.  yourself,  read  Skol- 
sky's  column  for  the  past  month.  Read 
it  yourself  and  see  if  it  is  in  keeping 
with  your  standards  of  criticism ; 
whether  it  is  constructive  and  helpful 
to  our  business,  or  to  the  jieople’s  en¬ 
joyment.  I  will  leave  the  decision  in 
your  hands.” 

I  agreed  and  read  back  for  not  one 
month,  but  for  several.  I  became  satis¬ 
fied  it  was  not  the  kind  of  a  copy  that 
was  in  keeping  with  the  traditions  of 
the  Free  Press,  a  tradition  on  criticism 
established  through  .^0  years  by  the  late, 
great  George  Goodale. 

I  am  not  linding  fault  with  Skolsky, 
but  with  myself  for  having  iiermitted 
it  to  apjiear.  It  is  a  good  column  as 
that  kind  of  a  column  goes ;  as  that 
kind  of  a  column  goes  in  the  Free 
Press,  it  went. 

It  is  breezy,  gossipy,  well  written,  but 
overly  smart  for  us  and  too  eager  to 
tell  little  and  disagreeable  things  of  no 
consequence.  There  is  a  constant  ef¬ 
fort  to  apiiear  very  wise  and  on  the  in¬ 
side,  often  in  matters  of  such  delicacy 
that  people  of  giwd  taste  would  not  care 
to  discuss  them  in  polite  company.  That 
style  of  journalism  has  its  place  in  pa¬ 
pers  that  cater  to  that  type  of  reader, 
I  have  no  quarrel  with  it. 

-Again  I  do  not  like  to  have  a  film 
spoiled  for  me  by  telling  how'  the  ef¬ 
fects  are  achieved  before  I  see  it.  As 
I  said  earlier,  1  do  not  want  to  be  told 
the  key  to  the  murder  mystery  I  am 
reading,  nor  do  I  want  to  know  how  a 
magician  does  his  tricks  before  I  attend 
his  performance. 

That  is  the  main  objection  of  the 
producers  to  Skolsky  and  I  am  heartily 
in  accord  with  them.  “Criticism,”  said 
Emerson,  “should  not  be  querulous  and 
wasting,  all  knife  and  root  puller,  but 

guiding,  instructive,  inspiring _ ”  Of 

course,  Emerson  wrote  before  the  day 
of  keyhole  reporting. 

Though  I  had  made  up  my  own 
mind  as  to  the  reading  value  of  Skol¬ 
sky,  I  did  not  want  to  determine  his 
case  on  my  own  judgments.  I  used  the 
old  acid  test  that  every  newsiiaper 
editor  understands.  I  dropped  him  out 
of  the  paper.  The  order  said  for  two 
weeks.  I  wanted  to  see  what  demand 
there  was  for  its  return. 

There  was  none. 

Two  months  have  passed  since  he  was 


dropped  out  and  the  Free  I'ress  received 
just  one  letter  of  inquiry  about  him. 

It  was  not  a  complaint  that  he  did  not 
apiiear,  but  merely  asking  what  had 
happened  to  him. 

riiere  may  be,  no  doubt  is,  a  tremend- 
ous  demand  for  him  in  some  papers 
but  the  Detroit  Free  Press  is  not  that 
kind  of  a  pajier.  The  mistake  was  mine 
in  running  him  and  the  fact  that  he 
was  not  missed  shows  that  1  was  giving 
the  readers  of  the  Free  Press  some¬ 
thing  they  quite  obviously  did  not  want 

That  is  all  there  is  to  the  Skolsky 
case  in  connection  with  the  Free  Press 
Why  Editor  &  Publishkr  should  allow 
.Mr.  Churchill  to  make  the  incident  into 
a  major  issue  when  it  is  mere  Batra- 
choniyoniachia  of  the  ink  pots  is  be-  S 
yond  me.  The  F'ree  Press  is  not  venal  I 
and  is  not  dictated  to  by  its  advertisers.  3 

One  of  Mr.  Churchill’s  major  com-  ^ 
plaints  is  that  Hollywood  correspondents  J 
are  not  treated  pleasantly  at  cocktail 
I>arties  given  by  producers  after  panning 
a  picture.  Isn’t  it  time  the  newspapa 
publishers  began  looking  into  their  own 
liackyards  to  liiid  out  what  kind  of  cor- 
respondents  they  have  at  Hollywood 
who  attend  such  parties  ?  Giving  parties 
is  the  oldest  gag  among  press  agenu. 
I’ve  been  35  years  in  the  newspaper 
business  and  have  not  attended  one  of 
these  press  agents  affairs  yet;  not 
because  I’m  so  highly  ethical,  but  I 
don’t  like  to  have  my  intelligence  in¬ 
sulted  with  any  idea  that  I  can  be  in¬ 
fluenced  that  cheaply. 

As  for  Mr.  Churchill,  himself,  as  a 
critic,  I  dropped  him,  too.  And  that 
had  nothing  to  do  with  advertising, 
either.  He  is  a  very  good  critic  but  I 
do  not  like  his  opinions. 

He  wrote  with  all  the  power  of  his 
brilliant  {len  a  paean  of  glory  about  Ben 
Hecht’s  picture  “The  Scoundrel”  with 
Noel  Coward  and  .Alexander  Woollcott 
as  co-stars.  He  just  about  exhausted 
his  supply  of  adjectives  in  proclaiming 
it  as  the  art  supreme.  He  used  it  as 
his  lead  to  drop  to  Mae  West’s  “Goin’ 
to  Town.”  He  pictured  the  two  as 
going  from  the  sublime  to  the  ridicu-  j 
lous.  He  was  bitter  and  furious  in  his 
assault  upon  breezy  Mae. 

W’ell,  as  part  of  my  newspaper  educa¬ 
tion,  I  went  to  l)oth.  I  found  “The 
Scoundrel”  a  brittlely  brilliant  bit  of 
metaiihysical  morbidity,  which,  while 
smart  and  in  the  later  Coward  manner, 
pleased  me  not  at  all.  I  went  to  see  > 
•Mae  West  and  enjoyed  an  evening  of  j 
good  fun,  of  the  earth  earthy  and  vulgar  i 
in  the  lietter  usage  of  that  word.  The  ' 
horse  race  scene  and  Mae’s  liurlesque  ? 
on  “Samson  and  Delilah”  were  well 
worth  the  money.  | 

I  am  an  average  .American  editor,  I 
think;  I  can  enjoy  grand  opera  or  ; 
chamber  music  and  I  can  also  enjoy 
a  good  burlesque  show.  I  think  tfud 
does  not  denote  any  wide  catholicity 
of  taste.  If  I  had  followed  Churchill 
as  a  guide  and  had  only  the  price  of  ' 
one  performance  for  that  week,  I  would 
have  gone  to  “The  Scoundrel”  and  spent 
a  tiresome  evening  tempered  only  by 
smart  dialogue;  and  I  would  have 
missed  the  glorious  buffoonery  of  Miss  ■ 
West — the  liest  clown  in  woman’s  skirts 
and  one  of  our  really  cl^’-er  satirists; 
far  more  subtle  than  a  blinker-wearing 
youth  of  the  intelligentsia  would  think. 

The  answer,  however,  is  that  while 
“The  Scoundrel”  starved  to  death, 
“Going  to  Town”  played  extra  weeks 
to  capacity. 

I  think  it  is  not  the  task  of  a  critk 
to  tell  people  what  they  have  got  to 
.see  and  rage  at  them  for  being  morons 
if  they  do  not  agree  with  him.  A 
Binet  test  will  show  me — I  hope — sev¬ 
eral  degrees  above  a  moron  and  I  like 
Mae  West.  And  I  do  not  want  a  critic 
to  tell  me  that  I  am  subnormal  because 
I  enjoy  her  nonsense. 

-As  advertisers  and  as  contributors  to 
the  wealth  of  the  nation  and  to  its 
happiness,  I  think  the  motion  nicture 
producers  are  entitled  to  just  as  much 
consideration,  just  as  much  helpful 
sane  and  wholesome  co-operation  as  the 
meat  packers,  the  motor  car  manufac¬ 
turers.  the  department  store  merchants, 
the  tobacco  manufacturers  or  any  other 
(Continued  on  page  36) 
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THE  CENSOR  SAID 


Photo  Wide  World 


Yet  TIMES  Readers  Learned  of  the  Revolution 


“Revolution!”  The  flash  came  through  from 
a  neighboring  South  American  capital.  The 
government  censor  had  acted  quickly  to  close 
cables  and  wireless.  Silence  from  the  country 
itself. 


was  taken  down  in  the  news  room  of  The  New 
York  Times  ...  an  eye-witness  story  from  a 
correspondent  expert  in  the  news  and  affairs  of 
South  America. 


Next  morning  readers  of  The  New  York  Times 
did  not  have  to  guess  and  wonder.  They  had 
the  story.  The  Times  had  acted  .  .  .  the  news 
was  got  .  .  .  the  story  told  .  .  .  the  censor 
scratched  his  head — and  then  clamped  down  on 
the  trans-oceanic  phone. 

3b  “Remarkable!”  you  think.^ 


}b  Newspapers  and  news  services  were  powerless. 
In  the  news  room  of  The  New  York  Times,  as 
in  news  rooms  everywhere,  this  was  maddening. 
But  obstacles  spur  to  action.  “Get  them  on 
the  phone!” 


3b  The  trans-oceanic  phones,  then,  new  to  South 
America,  were  through  for  the  day.  But  orders 
were  sent. .  .operators  hurried  miles  through  the 
night  .  .  .  the  connection  was  made  ...  a 
correspondent  reached. 

“What  do  you  know 
about  the  revolution?’ 

“Plenty!” 


Routine!”  said  the  news  department.  “Noth- 
but  routine!” 

3b  “Routine!”  with  The 
New  Y ork  Times  means 
extra  news  performance 
.  .  .  performance  that 
makes  The  Times 
stand  out  from  other 
that 


•  Notable,  too,  is  The  Times  leadership  in  advertising 
.  .  including  automotive  advertising.  •  Also 

"routine,”  in  that  every  month,  for  sixteen  years, 
more  advertising  has  been  placed  in  The  Times  than 
in  any  other  New  York  newspaper.  •  Performance 
in  the  advertising  pages  follows  performance  in  the 
news  department.  •  And  The  New  York  Times  is  ever 
building  an  even  better  news- gathering  organization. 


3b  Thousands  of  miles 
over  the  wireless  tele¬ 
phone  came  the  uncen¬ 
sored  story.  Swiftlv  it 


newspapers 
makes  The  Times  first 
as  a  newspaper. 
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ADDITIONAL  NEWSPAPER  STATIONS _ 


In  the  July  ZJ  issue  of  Editor  &■  Publisher  a  listing  of  radio  statwns  owned 
by  newspapers  Zivs  carried,  and  because  some  failed  to  answer  an_  earlier  ques¬ 
tionnaire,  the  list  not  entirely  complete.  Presented  herewith  is  information 
on  additional  stations  received  since  the  July  27  issue. 


INDIANA 

WTRC— Elkhart 

Owner — Elkhart  Daily  Truth. 

Operator — Same. 

Wave-length — 1310  kilocycles. 

Power — 100  watts,  day;  50,  night. 

Studio  and  Transmitter — Hotel  Elk¬ 
hart,  Elkhart. 

Network — World  Broadcasting  system. 

LOUISIANA 

W  J  B  O — Baton  Rouge 

Owner — Baton  Rouge  Broadcasting  Co., 
Inc.  (Baton  Rouge  States-Times 
and  Morning  Advocate.) 

( Iperator — Same. 

Wave-length — ^211.1  meters;  1420  kilo¬ 
cycles. 

Power — 100  watts,  day  and  night. 

N  et  work — None. 

K  T  B  S — Shreveport 

Owner — Times  Publishing  Co.,  Ltd. 
Operator— Tristate  Broadcasting  Co. 
Wave-length — 1450  kilocycles. 

Power — 1,000  watts,  day  and  night. 
Operated — 7  a.  m.  to  midnight. 

Studio — Washington  Youree  Hotel. 


VIRGINIA 

W  D  B  J — Roanoke 

Owner— Times  World  Corp.  (Roanoke 
Times  and  Roanoke  World-News). 
Oi)erator — Same. 

Wave-length — 322.4  meters;  930  kilo¬ 
cycles. 

Power — 500  watts. 

Operated — Daily  and  Sunday,  8  a.  m. 
to  midnight. 

Studio — Jefferson  Street,  Roanoke. 

T ransmitter — Shetiandoah  Life  Insur¬ 
ance  Co.  Bldg.,  Roanoke. 

WISCONSIN 

W  T  M  J — Milwaukee 

(Correction — WTMJ  is  affiliated  as  a 
supplementary  station  with  both  the 
red  and  blue  networks  of  the  National 
Broadcasting  Co.) 

HASKELL  RETURNS  TO  DESK 

Recovers  From  Injuries  Sustained 
When  Thrown  From  Horse 

William  E.  Haskell,  assistant  to  the 
l)resident  of  the  .Xew  York  Herald 
Tribune,  has  returned  to  work  after 


Transmitter — Dixie  Garden,  Shreveport,  recuperating  from  injuries  he  received 


Network — NBC. 

News  Broadcasts — Four  daily,  IS 
minutes. 

K  W  K  H — Shreveport 

Owner — Times  Publishing  Co.,  Ltd. 

Operator — Tristate  Broadcasting  Co. 

Wave-length — 1450  kilocycles. 

Power — lO.lHX)  watts,  day  aiKl  night. 

Operated — 8  a.  m.  to  midnight. 

.studio— Washington  Youree  Hotel. 

Transmitter — Mooringsport  Road, 
Shreveport. 

Network — CBS. 

-News  Broadcasts— Four  daily,  15 
minutes  each. 

OHIO 

W  H  I  O— Dayton 

Owner— llie  Uay.ton  Daily  News. 

Operator— The  .Vliami  Valley  Broad¬ 
casting 

Wave-length— 238  meters;  1200  kilo¬ 
cycles. 

Power — 1,000  watts,  day  and  niglit. 


when  he  was  thrown  from  his  horse 
at  his  summer  home  at  i-'utnam  Valley, 
New  York,  on  June  29.  He  has  re¬ 
covered  from  his  injuries.  Imt  he  has 
not  yet  recovered  his  horse,  which  ran 
away  after  lie  upset  Mr.  Haskell. 

Mr.  Haskell  has  advertised  a  reward 
lor  the  return  of  the  animal,  the  state 
ixilice  liave  lieen  asked  to  ItKik  for  him 
and  a  week  ago  the  local  newspaper 
carried  a  half  column  story  on  the  front 
page  asking  everyliody  “to  help  Bill 
Haskell  tind  his  horse.”  Mr.  Haskell 
says  the  failure  of  the  publicity  and  the 
advertising  to  bring  liack  the  .steed 
leads  him  to  believe  that  it  must  have 
lieen  found  by  thieves  who  are  keeping 
it  under  cover  or  even  may  have  shipped 
it  out  of  the  state.  If  the  animal  has 
iK-en  stolen  it  is  the  first  case  of  horse 
stealing  in  the  New  York  area  in  a 
great  many  years. 

PAPER  FIRM  SHOWS  PROFIT 

marked  expansion  in  tlie  company’s 


Operated— Daily  except  Sunday,  6:.30  earnings  is  shown  in  a  statement  for 
a.  m.  to  midnight;  Sundays,  8  a.  m.  the  first  six  months  of  1935  issued  by 
to  midnight.  Bathur.st  Power  and  Paper  Company, 

Studio — 39  S.  Ludlow  St.,  Dayton,  O.  following  a  meeting  of  tlie  board.  In 
Tran.smitter — Five  miles  northeast  of  the  first  half,  it  was  stated,  consolidated 


the  city  on  Brandt  pike. 
Network— Basic  NBC  RED 


estimated  net  profit  was  $110,638,  before 
providing  for  depreciation  and  subject 


News  Service— Press  Radio  and  Daily  to  audit  and  ypr-end  adjustment.  The 


News  (local  news). 

News  Broadcasts — IS  minutes  morning, 
5  minutes  afternoon. 

News  Broadcast  not  sponsored. 


PENNSYLVANIA  ,  . 

W  H  P — Harrisburg 

Ownei — Telegraph  Newspapers. 

Operator — Same. 

Wave-length— 209.7  meters;  1430  kilo¬ 
cycles. 

Power— 1.000  watts,  day;  500  night. 

Operated— Daily  8 :30  a.  m.  to  1  a.  m. ; 
Sunday  9  a.  m.  to  1  a.  m. 

Studio— Telegraph  Bldg.,  Harrisburg. 

Transmitter — Lemoyne,  Pa. 

Network — CBS. 

W  H  A  T — Philadelphia 

Owner — Inde^ndence  Broadcasting  Co., 
Inc.  (subsidiary  of  Public  L^ger, 
Inc.) 

Operator — Independence  Broadcasting 
Co.,  Inc. 

Wave-length — 1310  kilocycles. 

Power — 100  watts,  day  and  night. 

Operated— Daily  and  Sunday  on  vary¬ 
ing  schedule. 

Studios — Public  Ledger  Bldg.,  6th  & 
Chestnut  Sts. 

Transmitter — Hotel  Pennsylvania, 

Philadelphia,  Pa. 

N  etwork — N  one. 

-News  Service — None. 


extent  of  the  improvement  is  annarent 
,g  from  a  coini)arison  with  the  full  year 
1934.  In  that  period,  the  company  had 
a  net  profit,  l)efore  depreciation,  of 
i '  $93,030  and  after  provision  for  depre¬ 

ciation  at  $100,000  there  was  a  net 
1  loss  of  $6,969. 


ARE  YOU 

reaching  93%  of  the 
families  through 
your  present  media? 

You  Can  Do  It 

In  Plainfield,  New  Jersey, 
through  The  Courier-News 
— Because  .  .  with  its  car¬ 
rier  system 

•  Goes  Home !  Stays  Home ! 

•  Welcomed  by  Entire  Family! 

60,978  population,  4-mile  trading  area,  1930  census,  AU.C. 

One  in  9  Pays  income  Tax 

Plainfleld  is  one  of  few  cities  showing  Increase 
in  number  paying  Income  tex  for  1934. 

C^aant 

Some  of  the  true  stories  told  by  Plainfield, 
N,  J.  merchants  ,  .  .  . 

71%  Increase  March,  1935 

Miron^s,  Leading  Furniture  Store 

Your  paper  put  our  Sale  across  with  a  Bang!  It  was 
one  of  the  most  successful  promotions  realised  In  our 
forty  years  of  selling  furniture. 

AprU,  1935  (Signed)  Adolfih  Miron 

Greatest  Response  in  15  Years 
ISevius^  Leading Men^sFurnishing  Store 

Results  from  Courier-News  advertising  are  always 
good  investments.  Our  business  Is  showing  a  steady 

Jane,  1935  (Signed)  John  K.  Nevius 

100  Inquiries — 44  Ready  to  Build  NOW 
Plainfield  Lumber  and  Supply  Co. 

Results  from  one  advertisement  totaled  more  than  100 
inquiries  of  which  44  are  R£ADY  TO  BUILD. 

Jane,  1985  (Signed)  Martin  A,  McDonough 


276,914 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Mornins 
and  Eveninq  issues)  (or  the  month  of 


PONTI ACS 

215%  Increase  Sale 
First  5  Months  1935 


280  FORD  V-8’S  | 

Sold  First  5  Months 

1935  = 


JULY,  1935  I  Jiig  Plainfield  Courier-News 


This  represents  A  GAIN  OF  7,408 
OVER  JULY,  1934  .  .  .  The  Sunday 
Sun  circulation  averaqed  193,007  per 
Sunday  (or  July,  1935 — a  gain  of 
M97  over  July,  1934. 


Eomrythin.i  in  Baiiintorm 
Revt>iv^  Around 


THE 


SUN! 


leads  the  United  States,  both  dispUy  and  classified,  s 
in  its  population  class. 

a  Gannett  ISemtpaper 

J.  p.  McKinney  &  son 

National  Representative 

NEW  YORK  CHICAGO  SAN  FR.4NCISCO 


Morning  Evening  Sunday 
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How’ ;  Business? 

Mr.  J.  I).  Fairweather  will  tell  you  tl'.at 
business  has  gone  to  hell  in  a  handbasket 
anrl  will  be  a  long  time  coming  back.  Mr. 
Fairweather  droppetl  three  million  dollars 
in  October  1929,  lost  a  lot  more  later.  His 
return  on  investments  last  year  was  1  .Syk  j  • 
riie  new  inheritance  and  income  taxes 
make  him  sick.  He  is  trying  desperately 
to  keep  down  his  personal  expenses  .  .  . 
But  Mr.  Fairweather’s  fifty-dollar-a-wivk 
secretary  asked  for  an  extra  week  off  tills 
summer  and  took  a  Caribbean  cruise. 

Ask  t’.icdirectorsof  the  Versus  Company 
about  business  and  they  will  be  pretty 
uncertain.  Tlie  Company’s  volume  this 
year  Itas  been  close  to  1929 — but  tl'.e  profits 
are  nowliere  near  1929.  The  Company  is 
making  only  immediate  commitments . . . 
Ask  the  Versus  Company’s  employees 
how  business  is  now,  and  they  will  tell 
you  Okay.  Tliey  have  had  twenty-three 
solid  months  of  work.  Tlie  parking  lot 
around  the  factory  is  bright  with  new 
cars.  Retail  trade  in  the  district  has  gone 
up  steadily  for  two  years,  and  savings 
bank  deposits  are  at  an  all-time  high. 

Ask  Joe  T ripoli  about  business.  Joe  will 
tell  you  it’s  swell.  Joe  runs  a  freigh.t 
elevator,  and  gets  $24  a  week  for  forty- 


it  to 


Sweeney 


. .  ./a/t  dpul 


eight  hours.  His  sister  Rirsie  earns  $123 
week  in  a  rayon  mill.  In  1932,  Joe  worked 
sixty  hours  a  week  for  $20,  and  Rosie 
made  a  wix-'k  some  weeks. 

Pete  Hummel  sells  life  insurance  on  the 
dime-a-week  basis.  By  1 932  more  than  half 
of  Pete’s  customers  had  let  their  policies 
lapse.  Most  of  the  lapsed  policies  have 
since  been  reclaimed;  and  Pete  is  writing 
more  insurance  than  in  1929. 

*T\vo  factors  make  a  customer — means 
and  mood.  In  all  the  depression  there  was 
plenty  of  means — but  mood  was  lacking. 

Tlie  mood  is  no  longer  lacking.  The 
family  of  the  man  who  didn’t  have  a  job 
in  1932  and  has  a  job  now — thinks  1935 
is  a  pretty  prosperous  year.  The  man  who 
has  had  his  salary  cuts  restored  feels  that 
the  world  is  normal  again.  When  pt'ople 
feel  prosperous,  they  spend.  And  the 
American  public  has  bc-en  spending  since 
the  spring  of  t933.  The  rise  in  business 
has  been  due  to  consumption  goods — 
which  the  public  buys.  Capital  goods  and 
heavy  equipment,  which  business  buys, 
have  lagged — because  business  men  aren’t 
settled  in  tlieir  outlook. 


Too  many  business  men  have  failed  to 
appreciate  the  public’s  mood.  Distressed 
by  their  own  affairs,  distracted  by  politics, 
perturbed  by  change — they  mistake  th.eir 
own  mood  for  their  markets’.  Tliey  assume 
people  don’t  want  to  spend  money  because 
they  themselves  don’t.  And  they  assume 
periple  aren’t  buying  because  they  aren’t. 


So  they  lose  sales  and  customers  diat  they 
might  have  and  could  well  use! 

TCiis  is  a  good  time  to  advertise.  This 
is  a  good  time  to  Tell  It  to  Sweeney — 
the  1,500,000  families  in  New  York  City 
with  incomes  ranging  from  $6,000  down. 

Aside  from  having  more  transients  on 
his  relief  rolls,  Sweeney  felt  the  depression 
less  than  most  Amerieans.  Tlie  wide  di¬ 
versity  of  New  York’s  business  made  his 
job  less  dispensable,  more  secure.  Retail 

^  > 


trade  here  never  dropped  to  the  low  levels 
elsewhere,  and  rose  faster.  The  building 
trades  had  work  here  during  the  worst  of 
the  depression.  Sweeney’s  average  income 
has  been  and  is  above  the  American 
average.  And  the  vast  size  of  the  New 
York  City  and  suburban  market  makes 
more  opportunities,  less  competition. 

Advertising  is  cheaper  here,  and  more 
resultful — because  most  of  the  market  can 
be  reached  by  this  one  paper,  read  by  two 
out  of  three  New  York  City  families. 
And  the  success  of  The  News  as  a  medium 
— first  in  display,  retail,  and  department 
store  advertising  in  New  York  this  year 
— takes  any  gamble  out  of  your  major 
dependence  on  this  major  medium. 

'The  News  costs  little.  Your  advertising 
dollar  in  Tlie  News  will  buy  more  adver¬ 
tising  in  the  best  market  in  the  country 
than  in  any  other  local  market  not  as  good ! 
Add  Tlie  News  to  your  fall  schedule — 
and  watch  The  News  add  to  yi  ur  New 
York  sales! 


the: 
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Tribune  Tower,  Chicago  •  Kohl  Bldg.,  San  Francisco  •  220  East  Fortv-second  Street,  New  York 


PASS  IN  REVIEW 


FORMING  GUILD  COUNCIL 


re-open  negotiations  for  a  written  col 
tract  with  the  paper.  The  letter^ 
in  compliance  with  the  resoini^ 
adopted  by  the  World-Tel^ram  ^ 
in  its  regular  meeting  Aug.  g  seek^ 
further  negotiations  on  a  “conti* 
covering  working  conditions,  ho® 
minimum  wages,  and  restoration 
wage  cuts.”  Mr.  Howard’s  office 
not  yet  replied.  Negotiations  wert 
terminated  several  months  ago  whentli 
World-Telegram  management  poste 
notices  allowing,  voluntarily,  nianv  (, 
the  guild  requests,  but  refusing  a  in 
ten  contract. 


Seven  Unit  Repreaentntive*  Meet  to 
DiscuM  New  Group 

The  setting  up  of  a  solid  Greater 
New  York  council  of  the  New  York 
newspaper  guild  proceeded  another  step 
toward  fruition,  August  10,  when  dele¬ 
gates  from  seven  chapters  met  in  the 
metropolis  and  worked  out  a  plan  which 
w.ll  be_  submitted  to  their  individual 
units  within  the  coming  two  or  three 
weeks.  Once  approved  by  the  units, 
the  district  council  will  become  an  early 
reality. 

LtH)  Hershdorfer,  Hudson  County 
guild  state  delegate,  presided  over  a 
meeting  of  18  representatives  from 
XVestche.ster,  Newark,  Hudson  County. 
New  York,  Springfield,  Mass.,  Boston 
and  Providence  guilds.  The  latter  three 
chapters,  now  in  the  recently  organized 
New  h'ngland  district,  seek  temixirary 
inclusion  in  the  New  York  district. 
Milton  Kaufman,  secretary  of  the  New 
York  guild,  served  as  secretary  of  the 
meeting.  The  formal  plan  of  a  greater 
New  York  council  has  gone  out  to  the 
units  for  approval. 

Organization  of  the  New  h'ngland 
<listrict  was  effected  at  an  informal  con¬ 
ference  at  the  Hotel  Hridgway.  Siiring- 
field.  Mass.,  at  which  six  guilds  were 
represented.  The  conference,  subject  to 
ratification  by  member  guilds,  tempor¬ 
arily  elected  Ed  Allen  of  Boston,  chair¬ 
man  and  Scott  .\nderson  of  Spring- 
field.  .secretary.  The  meeting  voted 
unanimously  to  solicit  inclusion  in  the 
(jreater  New  York  district. 

Guilds  represented  at  the  conference 
were  Boston.  Brockton,  Lvnn.  Provi¬ 
dence,  R.  I.  Meriden.  Conn..  New 
York,  Cleveland.  O.  and  Springfield. 

CONTRACT  STILL  SOUGHT 

Milton  Kaufman,  secretary  of  the 
New  York  newspaper  guild,  has  writ¬ 
ten  to  Roy  W.  Howard  of  the  Scripps- 
Howard  Newspapers  communicating  to 
Mr.  Howard  the  desire  of  the  Xnv 
York  IVorld-Telcf/ro’"  guild  unit  to 


quiet  retreat.  He  wants  it  to  be  a  real 
quiet  vacation,  so  he  is  leaving  no  ad¬ 
dress.  His  capable  secretary,  however, 
will  see  that  all  NNP.A  business  is 
taken  care  of  as  usual. 

George  Benneyan,  New  York  Sun, 
spent  three  weeks  on  his  farm  “Top 
of  the  Hill”  at  Willow,  N.  Y.  puttering 
around  the  place,  trying  to  make  the 
vegetables  grow,  fighting  potato  bugs, 
climbing  mountains,  and  getting  rid  of 
surplus  fat. 

George  Grim,  Worcister  Telegram- 
Gazette,  ’’•'s  so  much  work  to  do  that 
he's  not  taking  a  vacation.  He’s  taking 
deep  breaths  with  his  lunches  and  call¬ 
ing  them  vacation  spots. 

Adolf  Drey,  Chicago  .American, 
started  on  his  vacation  on  August  10, 
not  knowing  where  he  was  going  or 
what  he  was  going  to  do.  .■Ml  he  knew 
was  that  he  would  get  in  his  Pontiac 
and  head  north.  Where  he  landed,  we 
don’t  know. 

William  Shine.  Columbus  Citizen,  is 
saving  part  of  his  vacation  to  see  the 
best  shows  in  New  York  mxt  winter. 
The  other  jiart  he  started  to  s|)end  on  a 
40  foot  cabin  cruiser  on  Lake  St.  Claire 
but  a  big  gale  wrecked  the  ship  and  he 
siK-nt  the  rest  of  the  time  swimming  in¬ 
stead  of  Ixiating. 

Jerry  Byrnes,  Chicago  Tribune, 
doesn’t  get  a  vacation  this  summer  lie- 
cause  he  silent  several  weeks  in  Florida 
last  winter.  He  is,  however,  playing  a 
little  golf  for  exercise. 

A.  H.  Talbot,  New  Orleans  Times- 
Picayune,  is  going  to  Chicago  by  way 
of  Paris,  Tennessee,  and  Memphis  as 
soon  as  his  wife  gets  enough  new 
clothes. 

Charles  Baum,  Portland  Oregon 
Journal,  thinks  he  can  get  away  in 
September  for  Harrison’s  Hot  Springs 
in  Western  Canada  where  he  expects 
to  do  a  lot  of  horseback  riding. 

Joyce  Suan,  Des  Moines  Register  and 
Tribune,  spent  the  early  part  of  August 
in  the  Rocky  Mountains. 


A  Nip  o*  Scotch 

HERE’S  another  newspai^r  promot¬ 
ing  with  actual  sale  prices  the  ad¬ 
vantage  of  shopping  from  the  ads.  Last 
week  we  told  you  about  the  New  Or¬ 
leans  Morning  Tribune’s  activities  in 
this  direction.  It  struck  us  as  some¬ 
thing  new.  Apiiarently  it’s  not  so  new 
and  merely  shows  how  little  we  know. 

The  Dayton  Daily  News’  promotion, 
however,  has  a  slightly  different  angle. 
It  appeared  on  Tuesday,  July  9,  and 
quotes  prices  from  ads  in  the  next  day’s 


6itSa)icA? 


W^ESDAY  Thrift  Spots 


I  liooey  Moon  Glider  .  4 .  •  .  S3.95 

>  Twin  Bed  Outfit . S33.00 

I  Sturdy  Card  TaW* . S'Jc 

I  T^pder  Bunelcsk  Strip  Steaks,  Lb.  .  M'lC 

iCbeetof  Drawm . S6.W 

.  Ocooional  Chair  . 

I  kPkcc  Maple  CokNiial  Bedroom  Suite  .  &39  JO 

» 25^t.  Hum  and  NouW . S1.29 

I  Cold  Pack  Cannerv  7*01.  Siie . ’>7c 

I  Wcatem  Flyer  Bicycle .  •  S20.9K 

ibilOilS  Inner  Tubea . 40c. 

» Ice  Cold  Wat4;riiielon  •  ■  •  > . 10c 


More 

GENERAL 
Advertising 
than  any  other 
six-day  evening 
newspaper  in 
the  country  -  - 
during  the  first 
six  months  of 
1935. 


THE  DAYTON  DAILY  NEWS 


paper.  (“You  will  welcome  the  savings 
you  may  enjoy  tomorrow  and  each 
Wednesday.”)  Every  Wednesday  dur¬ 
ing  July  and  August  it  seems,  the 
News  runs  a  special  advertising  feature 
called  “Wednesday  Thrift  Spots.”  The 
savings  include  a  variety  of  merchan¬ 
dise,  as  you  can  see  if  you  squint  your 
eyes  at  ^e  reduced  reproduction  shown 
above  ...  ice  cold  watermelons,  twin 
beds,  inner  tubes,  boneless  steaks  and 
bicycles.  The  copy  appeals  to  the 
Scotch  in  all  of  us  to  shop  from  the  ads 
and  save  money.  But  how  does  the 
paper  select  the  ads  from  which  the 
prices  are  quoted  ?  And  what  about 
the  advertisers  whose  prices  are  not 
quoted  in  this  promotion? 


NEW  YORK 


Rising  Pittsburgh 

IF  you  are  just  an  ordinary  person, 
Pittsburgh,  with  all  its  smoke,  may 
be  a  good  place  to  stay  away  from.  But 
if  you  are  a  space  buyer  you  may  want 
to  go  there  pretty  soon  or  go  there 
more  often,  because  the  smoke  is  becom¬ 
ing  thicker.  Dan  Sullivan  thinks  Pitts¬ 
burgh  merits  more  attention ;  and  so,  he 
thinks,  does  the  Pittsburgh  Press.  To 
support  his  opinion  he  shows  a  good 
photograph  of  bustling  Pittsburgh  and 


I 


Allen  French, 


DAILY  AND  SUNDAY  •  •  REACHES 
MOST  FAMILIES  AT  LOWEST  COST 


^  <!^ew  / 

J  THAMPT^N 


^  jrARru/vG 

GRA^T  Di5cio5ure5 


[aDAR  rapid! 


Dennison 


OE?  lAOlWtS 


The  Iowa  Newspaper  that  really  “does 
things”  forces  statewide  investigation  of 
corruption  involving  high  public  officials. 
More  than  30  indictments  returned! 


(0W4 


OTTUNSWA 


Bluffs 


In  the  few  short  months  from  February  to  July,  1935,  this  newspaper  started  and  carried  through  a  campaign  against 
graft  and  corruption  in  public  office  in  Iowa  that  extended  to  all  parts  of  the  state  and  resulted  in  indictments  of  more 
than  fifty  persons,  including  the  state’s  attorney  general,  his  first  assistant,  two  state  agents,  a  sheriff,  the  chairman  of 
the  Iowa  Liquor  Control  Commission,  since  resigned,  the  former  chairman  of  the  Democratic  state  central  committee, 
since  resigned,  and  numerous  other  persons  of  lesser  political  stature. 

Alone  and  single-handed,  this  aggressive  and  powerful  newspaper  carried  on  its  fight  for  decency  and  honesty  in  public 
office  until  it  won  the  acclaim  of  all  the  thinking  people  of  the  state  and  the  admiration  and  editorial  support  of  most 
of  the  state’s  newspapers. 


This  type  of  militant  editorial  direction  is  the  advertiser’s  surest  guarantee 
that  his  advertising  placed  in  the  columns  of  this  newspaper  will  "do  the  job.’’ 

Any  newspaper  that  is  powerful  enough  to  sway  public  opinion  over  an 
entire  state  is  powerful  enough  to  sell  merchandise.  All  Iowa  recognizes 
The  Cedar  Rapids  Gazette  as  the  newspaper  that  "does  things.’’  Local 
merchants  who  are  more  closely  in  contact  with  conditions  in  Iowa  have 
again  given  this  newspaper  a  greater  volume  of  retail  and  total  advertising 
than  carried  in  any  other  Iowa  daily  during  the  first  six  months  of  1935. 

National  advertisers  will  do  well  to  investigate  this  powerful,  productive 
medium  and  tie  in  their  advertising  to  this  newspaper’s  tremendous  reader 
interest. 


BLANKETS  IOWA’S  RICHEST  MARKET 


Represented  Nationally  by 
ALLEN-KLAPP-FRAZIER  CO, 


St.  Louis 


Chicago  Detroit 

Now  Delivering  the  Largest  Net  Paid  Circulation  In  Its  52-Year  History! 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 


The  first  whole  week  of  August 
showed  a  fine  gain  in  retail  busi¬ 
ness.  In  and  around  New  York  city  the 
gain  over  a  year  ago  was  as  much  as 
lO  to  12%.  In  New  England  was  better 
than  for  years,  (jains  over  the  corre- 
siKjnding  week  in  1934  were  around 
10%  in  the  Chicago  district,  near  20% 
in  St.  Lx)uis,  and  about  12%  in  .Atlanta 
territory. 

Much  better  wholesale  business 
Itroves  growing  confidence  among  re¬ 
tailers.  The  first  week  of  Dallas' 
three  weeks  market  event  shows  35% 
more  volume  than  a  year  ago.  In  Chi¬ 
cago  buying  at  wholesale  was  better 
than  any  time  since  1929,  and  about 
30%  better  than  a  year  ago.  Kansas 
City  wholesale  trade  was  10%  ahead  of 
the  preceding  week  and  15%  ahead  ol 
a  year  ago.  In  New  York  July  arrivals 
of  buyers  this  year  beat  all  records 
since  1929,  and  the  number  was  almost 
half  again  as  great  as  in  1932  when 
trade  was  lowest ;  and  this  activity,  as 
well  as  mail  orders,  held  up  in  the  early 
days  of  August. 

In  Chicago,  Flint  Garrison,  director 
general  of  the  Wholesale  Drj’  Goods 
Institute,  told  retailers  that  fall  busi¬ 
ness  will  be  much  better  for  the  follow¬ 
ing  reasons :  greater  farm  income ;  lar¬ 
ger  industrial  payrolls ;  uptrend  of  re¬ 
tail  trade ;  “mo.st  significant  of  all,  p<is- 
sibly,  the  $4,800,000,(100  Emergency  Re¬ 
employment  Fund. .,  .bound  to  bring 
about  a  tremendous  increase  in  the  de¬ 
mand  for  goods  and  a  corresponding  in¬ 
crease  in  retail  trade.” 

*  *  * 

/^.AINS  in  fall  business  of  10  to  15% 
^  J  are  predicted  by  leading  merchants 
in  a  survey  just  completed  by  the  Na¬ 
tional  Retail  Dry  Goods  .Association. 
The  high  spots — estimates  by  a  single 
merchant  in  each  city — are :  Boston, 
15%;  Binghamton,  10  to  15%;  Balti¬ 
more,  10% ;  Pittsburgh,  10%,  Youngs¬ 
town,  10  to  12% ;  Chicago,  3  to  5% — 
the  Fair  helped  last  year;  I^uisville, 
10  to  15%;  Memphis,  20%;  Miami, 
10%;  Dallas,  10  to  15%;  Des  Moines, 
8  to  10%;  Kansas  City,  15%;  Omaha, 
20  to  25% ;  Spokane,  10% ;  Los  .An¬ 
geles,,  10%, 

*  «  * 

Many  reports  from  different  parts 
of  the  country  and  from  various 
types  of  stores  stress  the  gain  in  busi¬ 
ness  that  has  come  from  better  (piality 
g(K>ds  and  larger  unit  sales.  If  this 
keeps  up.  and  if  there  is  super-added 
mass  buying  as  a  result  of  the  billions 
spent  by  the  Federal  Government,  there 
should  l)c  the  makings  of  sound  busi¬ 
ness. 

Strikes  on  WPA  work  may  delay 
the  spending  of  the  Federal  billions  and 
delay  the  mass  selling.  The  other  main 
economic  news  of  the  last  week — the 
final  pas.sage  of  the  President's  Social 
Security  Bill — puts  new  burdens  on  re¬ 
tail  employers ;  but  they  will  come  grad¬ 
ually  and  they  will  not  have  the  un- 
IKipularity  of  most  new  levies. 

*  *  * 


that  farm  income  this  year  will  be  up 
10  to  20%  over  last  year  and  that  farm 
expenses  have  been  cut  heavily. 

Montgomery  Ward  sales  tor  July 
were  27.7%  more  than  a  year  ago.  For 
June  the  rate  of  increase  had  been 
23.()%,  and  for  the  six  months  of  the 
present  fiscal  year  the  gain  was  20.4% — 
trom  $110,697,908  last  year  to  $133,- 
289,039  for  the  first  halt  of  1935.  July 
sales  this  year  were  14.8%  below  the 
June  figures. 

*  «  « 

A.MONG  recent  chain  store  reports, 
these  are  itnix)rtant.  Note  how 
uniformly  the  July  rate  of  gain  is  Itetter 
than  that  for  the  seven  months  of  the 
year — an  excellent  sign! 

J.  C.  Penney  Company's  July  .sales 
this  year  were  13.97e>  lietter  than  in 
1934;  June  sales  had  lieen  up  6.1%  and 
the  gain  for  seven  months  over  last 
year  same  iieriod  was  4.7%. 

Spiegel,  May,  Stern  Company,  Inc., 
had  July  sales  54.1%  Ijetter  than  a  year 
ago;  June  sales  (>4%  better;  and  the 
seven  months  sales  up  37.5%. 

S.  S.  Kresge  Comiiany  this  July  had 
5.6%  more  sales  than  a  year  ago.  For 
this  June  sales  were  4.1%  under  June, 
1934;  and  for  the  seven  months  the 
volume  was  2.1%  less  than  in  1934. 

S.  H.  Kress  &  Co.  July  sales  were 
10.3%  better  than  a  year  ago.  June 
had  shown  a  decrease  of  1%  from  June 
of  1934 ;  and  for  the  .seven  months  of 
this  year  sales  were  0.7%  below  1934, 
same  period. 

Interstate  Department  Stores,  Inc., 
had  July  sales  this  year  8%  better  than 
a  year  ago.  June  had  shown  a  drop  of 
3.1%  from  last  year;  and  the  six- 
month  total  was  1.9%  below  last  year. 

Peoples  Drug  Stores,  Inc.,  showed 
little  variation  in  rate  of  gain  over  last 
year;  July,  17.9%;  June,  14.3%;  and 
seven  months,  13.8%.  Note  the  in¬ 
creased  rate  in  the  later  months. 

Walgreen  Company  with  a  (t.6%  gain 
this  July  over  last  July,  and  4.7%  gaiti  in 
June,  has  not  kept  up  the  [tace  of  earlier 
months  this  year — the  increase  for  the 
seven  months  is  8.4%. 

Lerner  Stores  Corporation  shows  a 
great  access  in  July  with  28.4%  in¬ 
crease  over  19.34,  though  the  gaiti  for 
the  six  months  of  the  new  fiscal  vear 
was  only  13.6%. 

G.  C.  Murphy  Company's  July  sales 
this  year  were  up  18.4%  over  a  year 
ago ;  J  line  had  bwn  up  by  4.8% ;  and 
the  seven  months  sales  were  up  1(1.7%. 

*  *  * 

B.ACK  in  April  the  Store  Manage¬ 
ment  Group  of  the  National  Retail 
Dry  (ickkIs  .Association  published  a 
report  on  restaurants  in  66  department 
stores  with  individual  gross  volume 
ranging  from  two  million  to  more  than 
ten  million.  The  66  stores  totaled  157 
departments  that  sold  fiKKl — restaurants, 
fountians,  cafeterias,  etc.  Nineteen  de¬ 
partments  broke  even;  and  of  the 
others,  a  few  more  lost  money  than 
made  any.  The  report  decided  that 


The  fall  catalogues  of  Montgomery 
Ward  &  Co.  and  Sears,  Roebuck  & 
Co.  have  just  been  distributed — larger 
and  handsomer,  and  with  slightly  higher 
prices.  Color  photography  is  used  by 
Ward  to  illustrate  upholstery  materials, 
which  are  offered  for  the  first  time,  and 
floor  coverings;  and  home  furnishings 
and  the  Ward  interior  decorating  ser¬ 
vice  get  considerable  space.  Drapery 
and  furniture  are  cross-referenced  for 
ensemble  harmony. 

And  the  two  big  mailorder  and  de¬ 
partment  store  concerns  have  also  just 
issued  their  half  year  reports. 

From  January  30  through  July  16. 
1935,  Sears  sales  were  $178,122,3()4,  an 
increase  of  26.7%  over  the  total  for  the 
corresponding  period  in  1934.  The  net 
profit  for  the  24  weeks  was  $9,071,071 
this  year;  $6,808,189  in  1934;  $1,619.- 
811  in  1933;  and  a  deficit  of  $2,120,019 
in  1932.  Ratio  of  profit  to  gross  sales 
this  year  for  the  period  was  5% ;  last 
year,  4.8% ;  and  in  1933,  1.5%. 

General  Wood,  president  of  Sears,  in 
a  comment  on  the  statement,  estimates 
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a  restaurant  like  any  other  department  contained  in  House  Beautiful  for  S,. 
should  be  run  for  profit  and  should  lie  tember  and  in  Good  Housekeeping^ 
operated  and  planned  consistently — and  the  same  month, 
it  commented  on  a  “defeatist  attitude”  Hecht’s  in  Washington  is  starting  i 
in  the  management  of  many  department  Home  Improvement  Plan  with  financ- 
store  restaurants,  and  their  failure  to  ing  up  to  $1,(XX). 
maintain  different  price  lines  and  dif-  Retailing,  Home  Furnishings  Edi- 
ferent  standard  qualities  of  merchandise  tion,  is  surveying  3(X)  leading  stores  to 
in  this  department.  learn  whether  department  stores  will 

♦  *  *  sell  pre-fabricated  houses.  .About  70a 

“TMPROV^E  retail  selling”  was  the  of  those  answering  said  “Yes.”  A  f(^ 
1  gist  of  a  recent  talk  by  Dr.  Paul  thought  it  a  new  problem  in  selling  that 
Nystrom  of  Columbia  Unnversity  and  should  not  be  tackled  until  present  tech- 
of  the  Limited  Price  Variety  Stores  nique  has  been  improved. 


.Association — and  ‘of  several  masterly 
Ixtoks  on  different,  aspects  of  retailing. 
Serve  youth,  he  said,  because  it  is  the 
young  who  are  making  money,  and 
everywhere  there  are  “youth  move¬ 
ments  and  youth  worship.” 

Better  looking  stores  are  needed.  In 
spite  of  modernization  the  average 
store.  Dr.  Nystrom  says,  is  from  three 
to  five  years  behind  the  times.  Shop¬ 
ping  must  be  made  more  comfortable. 
Why  not  chairs  at  counters?  he  asks. 
"I  have  heard  more  criticisms  about 
store  restrooms  than  any  other  single 
item.”  he  says. 

*  *  * 

AG.AIN  this  year,  as  in  mid-summer 
.  of  1934,  Du  Rand’s  Inc.,  of  Louis¬ 
ville,  closed  for  two  weeks  after  a 
three  weeks’  pre-vacation  sale.  The 
store  was  renovated  during  the  two 
weeks  of  vacation.  .A  small  newspaper 
advertisement,  headed  with  a  crude  il¬ 
lustration  of  a  four-car  steam  train, 
reads:  “HOO-RAY!  Employes  On 

\’acation.  We  Thank  You — the  people 
of  Louisville,  for  your  splendid  supjKirt 
during  our  pre-vacation  sale.  It  has 
made  possible  this  two  weeks’  vacation 
for  our  store  family.  Our  buyers  are 
in  New  York — selecting  fine,  new, 
smart  apparel  for  your  fall  needs. 
We’ll  lie  home  again  soon,  and  glad  to 
welcome  you.  Will  reopen  .August  12th 
with  new  fall  styles. 

«  * 

Good  supplementary  promotion 
material  for  furniture  selling  is 


GUM  SENT  TO  10  MILUON  I 

Wm.  Wrigley,  Jr.,  Company,  Chicago  I 
has  placed  in  the  U.  S.  mails,  samples  f 
of  Wrigley’s  Sj^armint,  Double  Mint  j 
and  Juicy  Fruit  gum  to  10,(X)0,()00 
.American  homes.  The  cost  of  postage 
was  $1(K),(X)0  and  that  of  labor  will 
bring  the  total  expense  to  approxi¬ 
mately  $500,(XX),  according  to  Harry  L. 
Webster,  advertising  manager. 
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DRY  MATS 


“Just  what  we  have  been 
looking  for  .  . 

So  say  new  users  of  FLEX  dry  mats,  and  more  and  more  of  them 
are  turning  to  the  FLEX  method  of  improving  presswork.  •  FLEX 
dry  mats  are  different,  with  techniced  advantages  which  make  for 
cleaner  printing  of  type  matter,  blacker  solids,  and  better  reproduc¬ 
tion  of  hcilftones.  FLEX  dry  mats  mold  with  less  pressure,  hence  with 
less  chance  of  breaking  down  porous  slugs  and  delicate  hairlines 
and  screen  dots.  •  Samples  of  FLEX  dry  mats  will  be  sent 
on  request. 


FLEXIDEAL  DRY  MAT  COMPANY 
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LINOTYPE 


The  2-in-l  Linotype  is  so  called  because  it  is  really  two  machines  in  one  ...  a 
text  machine  and  a  display  machine.  It  sets  the  smaller  sizes  just  like  any  other 
text  Linotype,  from  standard  90-channel  magazines;  and  then  shifts  instantly  to 
the  display  range,  setting  24  and  30  point  and  larger  condensed  faces  from  a 
72-chaimel  main  magazine  .  .  .  and  still  larger  faces,  up  to  condensed  60  point, 
from  the  wide  auxiliary.  2-in-l  Linotypes  are  supplied  in  a  variety  of  magazine 
combinations  to  meet  any  composing-room  requirement. 


TEXT  SIZES  FROM  90- 
CHANNEL  MAIN  MAGAZINE 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK  •  SAN  FRANCISCO  -  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINO¬ 
TYPE,  UMITEO,  TORONTO,  CANADA  •  REPRESENTATIVES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 
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60  pt.  Eibai  Bold  Cond. 


48  pt.  Pabst  Ex.  Bold  Cond. 
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30  pt.  Bodoni  Bold 


30  pt.  Cloister  Italic 


24  pt.  Metioblack  No.  2 
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...  a  Selling  Power,  dominant  and 
productive  ready  to  span  the  con¬ 
tinent  at  an  executive's  command. 
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E  D  I 

LEGAL  MANOEUVRES 

INCiENlOUS  as  are  the  legal  moves  undertaken 
by  Transradio  Press  in  its  tight  for  a  place 
in  the  news  distributing  sun,  they  are  far¬ 
fetched,  productive  of  doubt  in  prospective  custom¬ 
ers’  minds,  and  unlikely  to  succeed.  The  million- 
dollar  suit  launched  in  May  against,  the  Press-Radio 
group  regarded  by  Transradio  as  conspirators 
against  its  welfare  has  undergone  several  legal  prun- 
ings  by  the  courts,  striking  out  much  of  the  data 
set  forth  in  the  complaint  on  which  the  suit  was 
Itased.  It  now  awaits  trial,  a  year  or  so  hence, 
with  the  defendants  protesting  their  innocence  of 
any  intent  or  action  of  conspiracy.  Meanwhile 
Transradio  has  received  a  lot  of  free  publicity. 

It  will  receive  more  of  the  same  and  probably 
hopes  for  plenty,  on  its  latest  move,  petitioning  the 
Federal  Communications  Commission  to  refuse  re¬ 
newal  of  licenses  to  stations  owned  by  National  and 
Columbia  chains,  on  the  ground  that  they  have  “re¬ 
strictive  convenants”  preventing  them  from  broad¬ 
casting  news  of  public  interest  and  have  censored 
broadcast  news.  Again,  no  immediate  action  looms, 
since  these  licenses  are  said  to  have  been  renewed 
recently  for  six-month  periods.  Apparently,  the  new¬ 
comer  news  agency  expects  to  intimidate  the  radio 
chains  by  compelling  them  to  defend  their  right  to 
licenses  which  they  have  had  renewed  without  dis¬ 
pute  in  the  past. 

Whether  radio  stations  have  the  right  to  agree 
on  how  much  news  they  will  broadcast,  and  whether 
they  can  restrict  their  news  sources  to  agencies 
functioning  when  the  agreement  was  made,  thereby 
closing  the  gate  to  new  and  experimental  sources — 
these  are  questions  of  major  policy.  That  they  have 
lieen  answered  affirmatively  in  the  past,  through  re¬ 
newal  of  station  licenses  by  the  F.  C.  C.  during  the 
life  of  the  protested  “convenants”  does  not  govern 
future  rulings.  It  does  warrant  a  strong  presump¬ 
tion,  however,  that  no  strong  public  interest  has  been 
contravened  by  the  practices.  The  charge  of  cen¬ 
sorship  is  new,  and  it  will  be  interesting  to  note  the 
evidence  to  be  advanced  in  its  support.  If  the  com¬ 
mission  and  the  courts  sustain  this  charge,  it  may 
l)e  necessary  to  write  a  new  definition  of  that  much 
abused  term. 


Perhaps  the  most  harmftU  influence  at  work 
in  the  netvspapcr  field  is  the  cynical  belief  amom/ 
advertisers  of  a  type,  especially  motion  picture 
exhibitors,  that  the  advertising  dollar  buys  space 
of  equal  XKilue,  plus  whatever  propaganda  the 
lulvertiser  thinks  is  needed  for  a  thorough  exploi¬ 
tation  of  the  reader. 


CONTEMPT  OF  COURT 

The  Texas  judge  who  cited,  tried  and  sen¬ 
tenced  six  Houston  newspapermen  for  print¬ 
ing  the  news  of  a  trial  against  his  command 
that  it  be  not  printed,  appears  to  be  a  genial  soul 
acting  on  the  dictates  of  his  conscience.  Neverthe¬ 
less,  our  observations  on  his  conduct  two  weeks 
ago  are  unamended.  Consciously  or  inadvertently, 
he  is  attempting  an  undue  extension  of  the  judicial 
power,  denying  the  constitutional  provision  for  pub¬ 
lic  trials  and  also  the  universal  American  concept 
of  free  journalism.  His  “test  case”  before  the  ap- 
l>ellate  courts  should  end  in  a  thorough  reversal  of 
his  ruling. 

It  is  time  also  that  the  bar  and  the  press  consider 
the  futility  of  the  ancient  rule  that  a  talesman  must 
approach  the  jury  box  without  any  preconceived 
ideas  as  to  the  guilt  of  a  defendant.  Murder  is  news, 
theft  is  news.  Under  our  system  publicity  in  ad¬ 
vance  of  trial  is  unavoidable,  and  in  a  case  of  wide 
interest  only  an  illiterate  or  a  moron  can  truthfully 
report  that  he  is  entirely  unfamiliar  with  the  pub¬ 
lished  facts  and  completely  devoid  of  opinion  on 
them.  If  a  man’s  opinions  formed  from  published 
information  cannot  be  changed  by  evidence  presented 
in  court,  he  is  unfit  for  jury  service;  but  to  bar 
a  man  from  a  jury  because  he  has  read  a  newspaper 
story  or  heard  a  radio  broadcast,  is,  with  our  present 
communications,  only  ridiculous.  That  idea  can  and 
should  be  changed. 


Only  constant  newspaper  vigilance  can  prevent 
unwise,  itnneces.sary  relief  protects  ivhen  Gov¬ 
ernment  has  nearly  $5,000,000,000  trying  to  get 
itself  spent. 

1 _ 


But  he  forsook  the  counsel  which  the  old 
men  gave  him,  and  took  counsel  with  the 
young  men  that  were  brought  up  with  him, 
that  stood  before  him. — II  Ehronicles;  X,  8. 


PHILOSOPHER 

t)K  a  discourse  on  newspaper  philosophy, 
readable  in  August  heat  or  any  other  time, 
we  commend  our  readers  to  the  article  in  this 
issue  by  Malcolm  \\’.  Bingay,  editorial  director 
of  the  Detroit  Free  Press.  Mr.  Bingay’s  contribu¬ 
tion  arises  from  the  statement  in  Editor  &  Pub¬ 
lisher  last  week,  credited  to  the  Motion  Picture 
Herald,  that  advertising  pressure  from  Hollywood 
caused  the  Free  Press  to  discontinue  publication  of 
Sidney  Skolsky’s  movie  column.  In  his  categorical 
and  circumstantial  denial  of  that  statement,  Mr. 
Bingay  gives  a  picture  of  an  editor’s  relation  to  his 
rentiers  and  advertisers  that  should  be  read  by  all 
concerned  with  newspapers. 

,\mong  other  things,  he  points  out  the  double- 
ended  character  of  the  free  publicity  that  Hollywood 
nurtures  so  carefully  and  that  newspapers  extend, 
seemingly  with  little  regard  for  space  or  sense, 
to  the  sprawling  movie  industry  and  its  millions  of 
followers.  When  a  dress,  or  a  hair  bob,  or  a  style 
in  gloves  becomes  a  ten-week  rage  among  millions 
of  women  because  a  press-agent  pumps  a  story  and 
picture  into  thousands  of  newspaper  ai^  magazine 
pages,  Hollywood  rejoices  in  the  blessings  of  free 
press  and  banks  the  box  office  receipts  by  truck- 
loads.  But  when  Madame  for  the  fifth  time  seeks 
the  solace  of  Reno,  with  antecedent  circumstances 
duly  chronicled  by  inquisitive  reporters,  and  her 
l)ox  office  value  drops  with  a  thud,  Hollywood  pulls 
the  advertising  gun  on  the  same  press  with  equal 
enthusiasm. 

Mr.  Bingay  and  a  thousand  other  editors  know 
this,  and  they  know  that  nine-tenths  of  the  stuff 
printed  about  screen  doings  is  either  bunk  or  free  ad¬ 
vertising — in  either  case  inappropriate  to  the  news 
columns.  W’hen  newspapers  treat  the  films  as  they 
treat  other  commercial  enterprises  (commercial 
sports  too)  the  troubles  with  Hollywood  press- 
agents  (doubling  as  censors)  will  be  over. 


Big  oil  companies  arc  now  offering  four- 
column  nujts  of  “trmrl  features,”  the  “pay-off" 
being  a  small  advertising  line  in  the  map  illus¬ 
tration.  One  company  introduced  its  offering 
zvith  the  statement  that  it  is  supplying  a  nezvs- 
paper  demand  for  good  z'acation  material.  .90.® 


UPS  IN  JULY 

Linage  figures  for  July  indicate  the  end  of 
the  panicky  fears  that  have  restrained  busi- 
^  ness  progress  for  the  first  half  of  1935.  Retail 
linage,  which  showed  an  alarming  drop  in  June  des¬ 
pite  rising  sales,  is  on  the  way  back  to  normal,  though 
still  below  early  year  levels.  Department  stores, 
naturally,  reflect  the  same  tendency.  Genuine  en¬ 
couragement  is  found  in  the  statistics  on  general 
advertising,  at  their  relatively  high  point  for  the  year 
and  for  the  first  time  almost  abreast  of  the  five  year 
average  for  midsummer.  Classified  also  moves  for¬ 
ward  again,  after  apparent  hesitation  in  June.  Fi¬ 
nancial  is  also  up.  Automotive  is  at  its  usual  sum¬ 
mer  low. 

Paralleling  the  optimistic  predictions  of  business 
leaders,  more  cautious  now  than  five  years  ago,  and 
the  evident  renewal  of  confidence  in  the  stock  mar¬ 
ket,  the  newspaper  linage  barometer  points  to  con¬ 
tinued  advances  during  the  rest  of  the  year.  Busi¬ 
ness  has  recovered  from  the  jitters  of  the  NRA 
decision,  is  battling  to  retain  control  of  wages,  keep¬ 
ing  a  skeptical  eye  on  the  Washington  tax  discus¬ 
sions,  but,  contrary  to  past  performances,  not 
letting  these  worries  upset  the  day’s  work  too  much. 
That  leads  to  the  hope  that  some  day  soon,  we  will 
learn  that  jieople  have  to  eat,  sleep,  wear  clothes, 
and  have  some  fun,  regardless  of  death  and  taxes, 
and  that  business  prospers  in  serving  human  needs. 


I  A  L 

IDEAS  IN  JOURNALISM 

HERE  is  no  substitute  for  a  resourceful 
editorial  department  in  the  production  of  a 
successful  newspaper.  That  applies  whether  a 
newspaper  aims  to  be  a  complete  compendium  of  the 
day’s  news,  to  combine  entertainment  with  informa¬ 
tion,  or  to  emphasize  entertainment  with  the  dully 
informative  subordinated.  Perhaps  the  need  of  a 
resourceful  managing  editor  is  greatest  on  a  (laper 
with  the  first  objective,  for  nothing  is  less  attractive 
to  readers  than  routine  news  handled  by  routine 
minds.  Eight  column  headlines  rarely  develop  for 
these  newspapers  spontaneously,  though  papers  of 
less  solemn  bent  can  find  five  or  six  a  day.  The  sel¬ 
ling,*  compelling  headline,  which,  repeated  often 
enough,  creates  the  aura  of  enterprise,  has  to  spring 
from  the  mind  of  a  man  who  can  see  l)ehind  the 
rtiutine  the  human  factors  which  make  a  big  story. 

In  the  days  of  its  greatness,  the  Nexv  York  IVorld 
was  seldom  without  a  story  that  needed  no  dateline 
to  command  interest.  For  a  dull  Monday  morning, 
the  World  make-up  man  could  always  open  the  ice- 
l)ox  and  find  a  lead,  fresh  and  crisp,  that  represented 
days  or  weeks  of  patient  work  behind  the  scenes, 
finding  the  answers  to  questions  suggested  by  rou¬ 
tine  items  that  others  had  treated  as  routine.  Some¬ 
times  overplay  of  insignificant  news  resulted,  but 
the  World’s  record  of  public  information  over  two 
decades  or  more  stands  as  a  pinnacle  of  journalistic 
achievement.  It  was  brilliant  editing  and  courageous 
publishing,  and  its  decadence  on  the  World  presaged 
that  ftaper’s  end 

These  observations  arise  from  the  news  that  an 
editor  distinguished  in  a  comparatively  small  city 
for  just  such  enterprise  as  this,  is  leaving  his  post, 
presumably  liecause  of  salary  differences  with  his 
employer.  Probably  that  result  was  inevitable. 
There  is  always  room  in  the  upper  reaches  of  jour¬ 
nalism  for  a  man  who  keeps  his  brains  working,  and 
the  opportunity  sometimes  seeks  the  man.  More 
often  the  process  is  reversed,  and  the  man  has  to 
seek  his  fame  and  fortune  where  he  thinks  it  lies. 
The  system  has  its  advantages,  and  it  is  the  system 
by  which  the  metropolitan  press  is  perpetually  re¬ 
freshed.  and  the  small  city’s  departed  genius  is 
eventually  replaced  by  a  new  young  man  who  can 
l<K>k  over  the  crowd’s  heads.  .\  fortune  awaits  the 
organizer  who  can  make  the  system  operate  with 
a  minimum  of  wasteful  experiment,  and  gaps  of  dis¬ 
couraging  unemployment — finding  the  young  men  of 
promise  and  knowing  the  spots  where  their  peculiar 
talents  can  lie  employed  to  mutual  profit. 


The  military  disaffection  censorship  bill  should 
die  zvith  the  74th  Congress.  It  luts  no  place  in 
the  code  of  a  free  republic. 


WORTHWHILE  PROMOTION 

CO-OPER.ATIVE  advertising  campaign  with 
a  message  that  has  prospects  of  greater 
success  than  most  such  efforts  since  1929,  has 
just  been  launched  by  a  score  of  newspapers.  Its 
object  is  to  emphasize  that  newspaper  advertising 
is  “point  of  shopping”  advertising — and  it  thereby 
seeks  to  occupy  a  gap  in  newspaper  .selling  that 
has  been  long  evident. 

Despite  the  obvious  advantages  of  the  newspaper 
as  a  point  of  sale,  or  point  of  shopping,  medium, 
they  have  for  many  years  permitted  the  undisputed 
use  of  this  term  hy  other  media;  in  fact,  the  out¬ 
door  interests  have  nearly  pre-empted  the  term, 
sharing  it  with  counter  and  window  displays.  Few 
newspaper  sales  presentations  have  given  more  than 
passing  attention  to  this  argument,  possibly  assuming 
it  was  self-evident  to  studious  advertisers. 

This  campaign  centres  on  the  idea  that  newspaper 
advertisers  approach  their  prospective  customers 
without  preliminaries,  strike  their  eyes  while  they 
are  interested  in  advertising,  do  not  distract  them 
when  they  are  bent  on  recreation,  nor  spend  large 
sums  to  amuse  the  audience.  It  is  a  shrewd  and 
honest  statement  of  the  newspaper’s  place  in  adver¬ 
tising  and  merits  the  general  support  of  publishers 
who  are  interested  in  seeing  an  increase  in  the  sale 
of  nationally-advertised  merchandise. 


There’s  a  story  in  what  ordinary  newspaper 
readers  think  of  our  nezv  military  manoeuvres 
on  the  grand  scale. 
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PURELY  PERSONAL 


IHIL  S.  HAXNA,  Chicago  Journal 
I  of  Commerce  editor,  who  returned 
last  ivreek  from  a  trip  to  Kngland.  ad¬ 
dressed  the  weekly  luncheon  of  the 
ChicaRO  Real  Kstate  Board  Aug.  14  on 
the  subject :  “The  Effect  of  Business 
on  Real  Estate.” 

Robert  Lathan.  editor,  AsherUle  (N. 
(;.)  Cithen,  delivered  the  address  of 
welcome  Itefore  the  Southern  Writers’ 
L'onfereiue  which  opened  at  Blue  Ridge 
last  week. 

Kugene  I.orton,  publisher.  I'tilsu 
(Okla. )  Paily  World  and  member  of 
the  international  joint  commission,  con¬ 
ferred  with  President  Roosevelt  at  the 
White  House  .\ug.  6.  Uikjii  leaving,  the 
Tulsa  publisher  said  he  had  merely 
called  for  a  personal  visit  with  the 
President.  With  .Mrs.  Lortou  he  left 
this  week  for  a  short  vacation  in  Eur¬ 


ope. 


I..  .Miller,  publisher  of  the  Battle 
Creek  (Mich.)  liiiquin’r-Xetos,  and 
.Mrs.  Miller,  entertained  the  Battle 
Creek  branch  of  the  National  Women’s 
Farm  and  (iarden  association  .Aug.  8. 

0.  C.  Harn.  managing  director  of 
the  .Audit  Bureau  of  Circulations,  and 
.Mrs.  Harn,  are  at  Sugar  Hill,  \'.  H. 
this  week  and  will  take  a  motor  trip 
into  Canada  later  this  month. 

Walter  \'.  Hogan,  editor.  White 
Plains  (M  A’.j  Daily  Reporter,  chair¬ 
man  of  the  Recreation  Park  Commis¬ 
sion  has  been  appointed  by  Covernor 
I.ehman  as  a  delegate  to  the  National 
Recreation  Ciongress  in  Cliicago,  Sept. 
.lO-Oct.  4. 

J.  T.  Kenower  this  week  completed 
kis  fortieth  year  as  editor  and  publisher 
of  the  Breekeiihridge  (Mo.)  Bulletin. 

John  .A.  Watkins,  publisher  of  the 
l.iiitun  (Ind.)  Citizen,  was  elected  sev¬ 
enth  district  commander  of  the  .Ameri¬ 
can  Legion  at  its  convention  held  at 
Vincennes.  Ind.  recently. 


i: 


IN  THE  BUSINESS  OFFICE 

FI.  KER,  general  manager  of  the 
•  llnmiltoii  (Out.)  .Spectator,  ac- 
comianied  by  Mrs.  Ker  and  their  two 
sons,  I'red  and  David,  recently  sailed 
from  Hamilton  to  Queliec  on  their 
>acht  Dayspring. 

John  .McIntyre,  of  the  financial  ad¬ 
vertising  dei>artment,  Xcw  York  Herald 
Trihiuie,  is  passing  his  vacation  on  a 
iishing  trip  in  northern  Ontario.  Jim 
(’arsons,  of  the  same  department,  will 
EO  the  the  Thousand  Islands  next  week 
to  join  his  family  there  on  vacation. 

Louise  .Allen,  in  charge  <»f  the  wo¬ 
men’s  wear  advertising  department  of 
the  Xeie  York  [{■erald  Tribune,  is  i>ass- 
ing  her  vacation  on  the  Great  I^kes. 
She  is  a  successful  angler  and  caught  a 
13  pound  pike  (jne  day  recently  accord¬ 
ing  to  a  report  she  sent  back. 

Milton  R.  Miller,  business  manager, 
halai-ia  ( N.  AL)  Xervs  delivered  the 
l^incipal  address  at  the  bancjuet  of  the 
Federated  Stamp  Clubs  of  Northern 
New  A’ork. 

John  Lisbenbe  has  joined  the  circula¬ 
tion  department  of  the  Taylor  (Tex.) 
Baily  Press,  handling  rural  circulation. 

Walter  J.  Brill,  business  manager. 
Sedalia  (AIo.)  Democrat,  has  resigned 
as  chairman  of  the  Pettis  County  nlan- 
ning  hoard. 

P .  E.  Ritcha,  president  of  the  Long 
Beach,  Cal.,  .Ad  Club,  and  member  of  the 
display  stafT  of  the  I^ong  Beach  Press- 
Telegrain  and  Stm,  last  week  resigned 
both  positions  to  become  local  display 
manager  of  the  Alhambra  (Cal.)  Post- 
Adi'ocate.  _  With  this  appointment 
Henry  Welsh,  formerly  advertising 
manager,  becomes  advertising  director, 
twndling  national  accounts  and  the  Post- 
Advocate’s  home  management  institute. 

Harold  Essex,  Chicago  Daily  Times 
promotion  manager,  returned  this  week 
trom  his  vacation.  He  and  Mrs.  Essex 
took  a  motor  trip  to  North  Carolina, 
visiting  relatives  and  friends. 

Parker  F.  Prouty,  general  manager. 


H.  F.  Byrd^  Jr.^  Strives  to  Equal 

Fathers  Record  as  Daily  Editor  \ 


Harry  F.  Byrd,  left,  and  his  son  Harry  F..  Jr.  .Admiral  Richard  Byrd,  right, 
is  a  brother  of  Mr.  Byrd,  Sr.  They  were  snapped  at  the  (diicago  Repuhliran 
national  convention  in  1932 


THIRTV-THREE  years  ago  a  15- 
year-old  Virginia  boy  took  over 
the  management  of  a  daily  newspaper 
at  W’inchester,  Va.  .After  years  of 
struggle,  he  made  it  pay.  From  that 
meagre  beginning  he  became,  in  time, 
governor  of  Virginia,  one  of  the  world’s 
largest  apple  orchardists  and  United 
States  senator. 

Now  that  newspaper — the  Win¬ 
chester  .Star — appears  with  his  son’s 
name  at  the  top  of  the  first  editorial 
column:  “Harry  F.  Byrd,  Jr.,  Editor.” 

Young  Harry,  who  this  summer  com¬ 
pleted  his  schooling  at  the  University 
of  Virginia,  is  beginning  his  business 
life  in  the  exact  manner  his  illustrious 
father  got  his  start.  True,  the  younger 
Byrd’s  debut  in  the  newspaper  field 
came  when  he  was  20  years  of  age — 
five  years  older  than  the  starting  age 
of  his  father — and  he  was  equipped  with 
more  schooling;  but,  if.  in  the  years 
to  come  he  overshoots  the  high  stand¬ 
ards  of  success  set  by  the  ex-governor, 
then  he  will  have  made  additional 
V'irginia  history. 

I.ubbock  (Tex.)  AiKilanche  Journal, 
and  Mrs.  Prouty.  are  parents  of  a 
daughter  horn  last  week. 

Joseph  Foltz,  advertising  manager  ot 
the  f.ansing  (Mich.)  .Slate- Journal,  re¬ 
turned  recently  from  a  several  days 
fishing  trip  in  northern  Michigan, 
Milton  R.  Miller,  business  manager. 
BatasSa  (N.  Y.)  Daily  Netos,  recently 
addressed  the  Federated  Stamp  Clubs 
of  Northern  New  York  at  Clayton. 


Editor  Byrd  said  he  intends  following 
the  preliminary  course,  followed  by 
Harry  Byrd,  Sr.  This  kvinter  he  in¬ 
tends  to  purchase  a  smalr  orchard  near 
Berryville  and  start  apple-growing. 

.About  his  position  in  the  Fourth 
Estate  since  July  1,  he  said  recently: 

“So  far  I  have  greatly  surprised 
father  as  well  as  myself  by  getting  an 
editorial  in  every  day.” 

Member  of  a  noted  Virginia  family, 
Harry  Flood  Byrd,  Jr.,  was  liorn  at 
Winchester  on  Dec.  23,  1914.  He  re¬ 
ceived  his  primary  schooling  in  the  pub¬ 
lic  schools  of  his  home  town  and  during 
the  four  years  his  father  was  A’^irginia’s 
governor,  he  attended  Binford  junior 
high  school  and  John  Marshall  high 
school  in  Richmond. 

On  his  return  to  Winchester,  when 
fiovernor  Byrd’s  term  expired,  young 
Harry  studied  at  and  was  graduated 
from  the  .Shenandoah  A’alley  Academy. 

f.ater  he  attended  the  A’^irginia  Mili¬ 
tary  Institute  for  two  years  and  then 
entered  the  .State  University  at  Char¬ 
lottesville. 


Alex  Jackson,  member  of  the  adver¬ 
tising  staff,  Amarillo  (Tex.)  Clobc- 
Xesvs,  while  on  vacation  in  Del  Norte. 
Colo.,  was  injured  when  a  bolt  of 
lighting  struck  near  him  as  he  was 
fishing.  He  was  knocked  into  the 
stream  and  lay  there  half  an  luitir  lic- 
fore  being  rescued. 

Robert  B.  Miller,  assistant  publisher 
of  the  Battle  Creek  (Mich.)  Enquirer- 
I Continued  on  ne.rt  page) 
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WHI^i\  tin*  Mow  Y'ork  Mirror 
hogaii  publishing  LPL 
ABMKR  \ugiist  12  it  brought  tho 
lolal  of  Ibis  sensational  comic  fea- 
I lire’s  subscribers  for  the  first  year 
of  its  existence  to  102 — for  LI’L 
MINER  made  its  initial  bow 
\ugust  13,  1931. 

No  wonder  this  is  a  happy  birth¬ 
day  for  \1  ('.app’s  hero — the  big 
hill-billy  boy  who’s  made  the  first 
hill-billy  comic  strip  such  an  «)ul- 
standing  national  hit. 

.\nd  what  makes  him  happy,  kM», 
is  this:  that  LI’L  .VBNER,  either 
the  daily  strip  or  the  Sunday  color 
page,  has  never  had  a  single  ean- 
I’ellation. 

THAT’S  the  vote  for  Ll’L 
ABNER  on  its  first  anniversary 
—every  subscriber  for,  and  none 
against. 

You’ll  find  readers  voting  likewise 
— your  readers.  The  daily  strip 
and  the  Sunday  color  page  them¬ 
selves  will  show  you  why.  Let  us 
send  you  samples  of  them,  and 
terras.  Address; 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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( C  ontiinirH  on  pat/c  23) 


\m's.  and  Mrs.  Miller  are  tlie  parents 
of  a  son.  horn  at  Leila  hospital.  Battle 
Creek.  Aur.  10. 

.\.  C.  Keifcr,  general  nianaRcr  of  the 
Terre  Haute  (Ind. )  Trihutw,  Mrs. 
Keifer,  their  son.  Louis  F.  Keifer.  na¬ 
tional  advertisinR  inanaRer  of  the  Trih- 
nne.  his  wife,  and  their  son.  Louis.  Jr., 
who  have  spent  the  past  six  week  in 
Scandinavian  countries,  arrival  in  Xew 
Vork  Aur.  9. 

Richard  B.  Mtiyd,  classified  advertis¬ 
inR  inanaRer  of  the  iMkeland  (h'la.) 
I.edt/er  and  Slar-Tele<iratn  has  just  re¬ 
turned  from  a  two-week  vacation  sjient 
in  \orth  .and  South  Carolina  and 

( leorRia.  _ 

IN  THE  EDITORIAL  ROOMS 


Harold  F.  WHEKLKR.  executive 
editor.  Boston  Herald-Travetcr 
left  last  week  for  a  three-week  vacation 
in  Xew  Hampshire. 

Alfred  L.  Southwick.  managinR  edi¬ 
tor,  Boston  Eveiting  Awerican,  returned 
to  his  desk  Aug.  17  after  a  three- week 
vacation. 

T.  E.  Johnson,  managing  editor.  Ama¬ 
rillo  (Tex.)  Glohe-X ezi’s,  was  recently 
elected  commander  of  the  .\mericau 
Legion  post  at  Amarillo. 

Lieut.  Col.  Oldham  Paisley,  managing 
editor  of  the  Marion  (Ill.)  Daily  Be- 
ptddican,  was  the  commanding  officer  at 
the  C.  M.  T.  C.  training  camp  at  Fort 
Sheridan  for  a  two-weeks  periinl  re¬ 
cently.  Lieut.  Col.  Paisley  was  gradu- 
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atal  from  the  first  officers  traininR 
cami)  at  I*'ort  Sheridan  during  the 
W'orld  War  and  is  now  lientenant- 
coloncl  on  the  344th  Reserve  Corps. 

Kenneth  Toler,  chief  of  the  Memphis 
(  l  enn. )  Commercial  Appeal  Imreaii  at 
Jackson,  Miss.,  was  at  Water  N^alley, 
Miss.,  .\uR.  7  and  S  to  reixirt  the  annual 
watermelon  carnival. 

H.  F.  Burmester,  financial  editor, 
l.oiifi  Beach  (Cal.)  Bre.is-Telcgram,  is 
at  tile  Seaside  Hospital  there  rccover- 
iiiR  from  an  ap)K‘ndicitis  ojieration. 

Paul  Ruhlc,  ship  news  editor,  .Vite 
Vork  Herald  Tribune,  left  for  LandiiiR. 
X.  J..  this  week  with  Mrs.  Riihle  to 
pass  his  vacation  there. 

h'rank  Bruntto.  formerly  of  the  liinm- 
ston  Ketnexo  weekly,  has  joined  the  staff 
of  the  Hx'anston  (111.)  Xexcs-Indc.r  as 
cit>  hall  and  political  reixirter,  replac- 
iiiR  Ssndiord  F.  Brandt,  who  rcsiRticd 
recently  to  join  the  publications  de- 
iwrtment  of  .\ddressograph-MultiRraph 
Company,  Cleveland. 

Paul  M.  Montgomery,  formerly  news 
editor  of  the  Sacramento  I'nion,  has 
joined  the  Cos  Angeles  Times  rewrite 
desk,  replacing  Earle  Kudell,  resignerl. 

Richard  .\llgire.  until  recently  county 
courthouse  rejxirter  for  the  Battle  Creek 
(Mich.)  M oon-J oiinud ,  has  joined  the 
staff  of  the  Oxi'osso  (Mich)  Argiis- 
1‘ress. 

John  K.  Minnoch,  who  recently  left 
the  .Albany  bureau  of  the  .Xssca-iated 
Press,  has  joined  the  editorial  staff  of 
the  Kochester  (X.  Y.)  Times-Union. 

Tom  Revell,  formerly  city  editor, 
.Spartanburg  (S.  C. )  Journal,  has  re¬ 
sumed  his  duties  on  the  Charlotte  (X. 
C'. )  -Vi’iiw  copy  desk,  following  a  vaca¬ 
tion. 

Don  BriKike,  of  the  Philadelphia 
Cxeuiug  Bidletiu  city  desk,  has  returned 
from  a  motor  tour  of  Western  Penn¬ 
sylvania. 

I'Msie  F'inii,  movie  editor.  Philadelphia 
Record,  is  in  Hollywood  for  a  month'.s 
visit  as  a  guest  of  film  officials. 

Laurence  W.  (iriswold,  managing  edi¬ 
tor  of  the  Balax'ia  (X.  Y.)  Daily  Xexi’s. 
has  joined  Mrs.  (iriswold  and  children 
at  Orleans,  ("ape  CikI  where  he  will 
s]K‘nd  a  nuinth. 

Ralph  F'.  Schraedley,  city  editor. 
Harrisburg  (Pa.)  Telegraph,  ■and  Mr>. 
Schraedley  are  spending  the  summer  at 
Wiiliams  drove,  a  summer  resort  near 
Harrisburg. 

Lionel  Lliildress  is  editor  and  T.  J. 
Wagner,  business  manager  of  the  Ber¬ 
ger  (Tex.)  enterprise,  a  new  weekly. 

W.  G.  F'oster  has  resigned  as  state 
news  editor  of  the  Chattanooga  (Tenn.) 
Times  to  liecome  managing  editor  of 
the  Chattanooga  Tree  Press,  throw¬ 
away  paper  published  by  Roy  McDon¬ 
ald,  head  of  a  grocery  chain.  Mr.  Fos¬ 
ter  was  managing  editor  of  the  Times 
for  the  i>ast  three  years,  until  he  was 
succeeded  Aug.  15  by  Raleigh  Crum- 
hliss. 

Limi  C.  Lightuer,  city  editor,  Ifar- 
risbnrg  (Pa.)  livening  Xexos,  and  Mrs. 
Lightuer  are  the  parents  of  a  son.  Ixirn 
Aug.  12. 

Frank  Yetter,  picture  editor,  Phila¬ 
delphia  Bulletin,  visited  Mexico  on  a 
month  vacation  tour  from  which  he  has 
just  returned. 

Clifford  Bradt,  assistant  city  editor, 
.Schenectady .  {X.  Y.)  Union  .Star  has 
returned  to  work  after  several  week’s 
stay  in  Ellis  hospital.  Schenectady. 

Roy  .\dams,  telegraph  editor,  Buffalo 
Times,  has  returned  to  duty  after  a 
five-week  leave  during  which  he  toured 
the  west. 

J.  Paul  Pedigo,  city  editor.  Philadel¬ 
phia  Cxvning  Ledger,  and  Mrs.  Pedigo 
motored  this  week  to  F'lorida,  where 
tiny  aie  visiting  relatives. 

(ieorge  Sutherland,  sixirts  broadcaster 
of  the  Buffalo  (X.  Y. )  P.xening  .Xexos. 
has  left  a  hospital  where  he  was  cou- 
I'mcd  after  an  automobile  accident. 

(ieorge  Gale,  former  editor  of  the 
Quebec  Telegraph,  and  presently  located 
in  Montreal,  spent  several  days  in 
Qneiiec  last  week,  looking  up  old  ac- 
(|iiaintances.  and  getting  together  ma¬ 
terial  for  a  series  of  articles  on  the  city. 


FOLKS  WORTH  KNOWING 


PROMOTION  of  J.  W.  .Stahlswortb 
to  the  jvisition  of  advertising 
director  of  the  Oklahoma  Xext's, 
Oklahoma  City 
Scripps  -  Howard 
jiaper,  was  an- 
nounccfl  recently 
by  J.  R.  Payne, 
business  manager.  ; 
Mr.  Stahlswortb  i 
had  been  national  ' 
advertising  mana-  i 
ger.  I 

Fiarly  in  1924  ^ 
he  began  his| 
newspaper  career 
with  the  K  nox- 
ville  (Tenn.) 
News,  where  he 
remained  about 
six  years.  From  Knoxville  he  went  to 
the  Oklahoman  and  Times,  at  Okla¬ 
homa  City  for  three  years  during  which 
time  he  was  employed  as  an  advertis¬ 
ing  salesman.  For  the  past  two  years 
he  has  lietn  with  the  X^ws. 

Mr.  Stahlswortb  is  38  years  old,  was 
Ixtrn  at  Knoxville.  Tenn.,  and  was  grad¬ 
uated  from  Park  City  high  school  there. 
During  the  World  War  he  was  in 
naval  aviation,  as  gunner's  mate,  sec- 
(UkI  class.  He  had  studied  phv'-'<'al  edu¬ 
cation  and  after  the  war  taueht  classes 
at  the  Oklahoma  City  Y.  M.  C.  A.  and 
C'entral  high  school  at  Oklahoma  City, 
1921-23,  followed  by  two  '-ears  at  the 
high  school  at  Grand  Junction,  Colo. 

He  married  Miss  Mae  Davennort  of 
east  Tennessee  in  1921.  : 

The  Stahlsworths  have  a  son.  “BiF'-  ” 
who  is  now  eight.  Mr  Stahlsworth's 
Inihhies  naturally  lean  toward  athletics 
and  include  swimming,  attending  foot¬ 
ball  games  and  wrestling  matches.  He 
is  also  a  member  of  the  Oklahoma  City 
Lions  Club. 


Charles  H.  Sykes,  cartcxinist  of  the 
Philadelphia  Exvning  Ledger,  is  spend¬ 
ing  liis  vacation  in  .\thens.  .-Kla. 

Wendell  Bedichek,  former  managing 
editor.  Big  .Spring  (Tex.)  Herald,  has 
joined  the  staff  of  the  Abilene  (Tex.) 
Reporter-Xexi’s. 

Frank  H.  Murphy,  city  editor  of  the 
Boston  Lxvning  .-tmeriean  and  his  wife 
Juliet  Slielby,  beauty  editor  of  the  same 
laper  are  sjxjiiding  their  vacation  in 
Xew  York  City. 

Miss  Marv  M.  Howard,  music  critic 
for  the  Buffalo  Times  is  recovering 
from  a  broken  leg  sustained  while  at¬ 
tending  an  orchestra  rehearsal.  She 
tripiK'd  and  fell  on  a  balcony  stairway. 

T.  M.  Pridgen,  staff  writer  on  the 
Charlotte  (X.  C.)  Xexes  has  a  story 
coming  out  in  an  early  number  of  the 
magazine  Lsqitirc. 

N’olta  Torrey,  day  desk  man  for  the 
Omaha  (Xeh.)  World-Herald,  began  a 
motor  journev  to  Xew  York  Aug.  10  to 
meet  his  wife,  (ieneva.  who  has  been 
spending  the  summer  abroad. 

Mrs.  Myrtle  Mason,  society  editor. 
Omaha  (Xeb.)  Bee-Xcxvs  sailed  from 
Xew  York  recently  on  a  four-month 
round-the-world  cruise. 


.\lex  R.  Griffen,  city  editor.  Phila¬ 
delphia  Record,  and  Mrs.  Griffen  are 
the  parents  of  a  son,  Christopher,  born 
recently. 

Theodore  .\.  Ediger,  of  the  Tulsa 
Trilmtie  city  desk,  and  former  Xcxv 
York  Lxvning  Post  correspondent  in 
Mexico  City  and  Madrid,  is  assistant 
editor  of  a  new  travel  magazine,  Lands 
of  Rotnanee,  published  in  Oklahoma 
City  by  R.  G.  MacKenzie.  Pablo  C.  de 
Gante,  of  Mexico  City,  is  also  assistant 
editor. 


Mrs.  Mart  .Adams,  home  economic 
editor  for  the  Daily  Oklahoman  and 
Oklahonut  City  Times,  arrival  in  Xew 
York  .Aug.  (>  on  the  lie  De  France  re¬ 
turning  from  a  trip  to  France. 

Charles  M.  Boissoneault,  formerly 
attached  to  L’Lxvnement  Quebec,  but 
latterly  with  l.e  .Soldi,  Quebec,  has  re¬ 
signed  to  join  the  editorial  staff  of  the 
.Sherbrooke  Tribune. 

{Continued  on  page  34) 


RELEASE 

PROOF! 


I 'P’S  no  gamblo  when  a  jjaper 
adds  N.  Y.  Ncws-Chicago 
Tribune  comies.  iieeause  it  isn't 
lonp  i)el'ore  they're  adding  read¬ 
ers.  pepping  up  the  old  following! 
Cou-sider  a  contest  recently  held 
by  The  New  Bedford  Standard-  i 
Times  in  which  Terry  &  The  I 
Pirates  after  only  Seven  Sunday  I 
Releases  placed  second  with 
children,  fourth  in  total  votes 
against  a  field  of  32  features,  a 
number  of  which  have  l)een  run¬ 
ning  daily  and  Sundays  for  years!  j 
Re^iults: 


VOTES 

CHILD 

ADULT 

P . 

469 

234 

235 

J . 

459 

223 

236  . 

o . 

437 

212 

225  ^ 

Terry  &  The 

Pirates 

436 

231 

205  i 

B---- 

432 

209 

223 

TERRY 

AND  THE 

PIRATES 

.  .  .  P.\C.KKD  with 
t  lirilling  udvenlure  in 
the  (trient,  romance, 
humor  and  siispenw’. 
Features  the  kid 
hero,  Terry,  who's 
always  ready  for  dan¬ 
ger;  his  big,  hand¬ 
some  side-kick  Pat 
Ryan  who  loves^  a 
brawl;  and  “Connie" 
(short  for  Confucius) 
Chinese  man-servant, 
guide,  and  pal  who 
gets  off  a  hodge- 
fXKlge  of  confused 
-American  slang  and 
ancient  Oriental 
aphorisms !  Phone, 
write  or  wire  for 
proofs  and  prices — 

Chicago  tribune- 

new  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

General  Manaser 

News  Bldg.,  220  East  42nd  St..  New  York 
Murray  Hill  2-1234 
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A  Plain  Statement  of  Fact 
To  The  Newspaper  Publishers  of  America 


A  former  salesman  lor  Guy  T.  Viskniskki  and  Associates,  Inc.,  Is  soliciting  newspaper  clients 
for  a  service  of  his  own  In  competition  with  ours. 

That  Is  line - clean  competition  Is  always  healthy. 

But - we  are  sorry  to  say - basic  facts  are  not  being  strictly  adhered  to. 

For  example: - 

A  well-known  publisher  wrote.  In  part,  as  follows  to  one  of  our  clients: 

“Mr. - - - - called  on  me  yesterday  to  discuss  a  survey  of  our  entire 

organization  and  showed  me  certain  figures  to  substantiate  his  statement  that  he  had  made 
a  survey  for  you,  the  result  of  which  showed  the  possibility  of  saving  an  amount  approximating 
$ - a  year,  and  that  practically  all  of  these  savings  were  put  Into  effect. 

“Naturally  the  figures  are  Interesting,  and  I  would  appreciate  your  courtesy  If  you  would 
advise  me  that  the  figures  quoted  by  Mr.  -  are  approximately  cor¬ 

rect,  and  whether  you  have  felt  It  was  worth  while  to  have  had  the  survey  made,  and  the 
economies  put  Into  effect.” 

Our  client  replied.  In  part,  as  follows: 

“Mr. - has  been,  until  recently,  associated  with  Guy  T.  Viskniskki 

and  Associates,  Inc.  It  was  Colonel  Viskniskki’s  organization  that  made  the  survey  for  us. 

I  understand  Mr.  -  Is  considered  to  be  a  good  newspaper  man,  but  as 

he  did  not  actively  engage  In  the  work  In  our  survey  I  am  unable  to  give  any  first  hand  Infor¬ 
mation  as  to  his  ability. 

“I  am  frank  to  state  that  Mr. - misrepresents  when  he  states  he  made 

a  survey  for  the  (name  of  paper  here) .  However,  the  figures  of  a  saving  of  $ - 

a  year  are  approximately  correct. 

“My  personal  opinion  is  that  Mr.  - has  not  had  the  experience  to 

conduct  a  survey,  and  to  put  into  operation  the  suggested  economies  in  the  efficient  manner  in 
which  Colonel  Viskniskki  and  his  associates  did  on  the  (name  of  paper  here.) 

“If  you  are  interested  in  such  a  survey,  I  cannot  too  strongly  recommend  that  you  con¬ 
tact  Colonel  Viskniskki.  He  did  a  splendid  job  for  the  (name  of  paper  here),  and  I  am  sold 
on  his  method  one  hundred  per  cent.  I  will  be  glad  to  give  you  any  detailed  information  you 
may  desire  should  you  be  Interested  in  having  a  breakdown  of  his  method  of  operation.” 

There  is  not,  and  never  will  be,  a  substitute  for  fact.  And  as  to  whether  or  not  it  is  the 
Viskniskki  organization  of  operations  counselors  that  has  reduced  operating  expenses  for  clients 
without  harm  to  the  progress  of  the  newspapers  in  question,  and  also  Increased  their  advertising 
and  circulation  revenue,  we  shall  let  the  publishers  we  have  served  speak  for  themselves. 

Upon  request  we  shall  be  glad  to  furnish  the  names  of  these  clients - all  outstanding 

in  the  world  of  newspaper  publishing. 


GUY  T.  VISKNISKKI  AND  ASSOCIATES,  INC. 

Montclair  122  East  42nd  Street 

New  Jersey  New  York  City 


INDIANAPOLIS  NEWS 

k  sells  tlie  i 

kiNDIANAPOLlsJ 
^  RADIUS  I 

tkorouqhlif  U 
profitably  jH 
crenonfiicollu 


BOY  WINS  SCHOLARSHIP 

Ill  a  contest  sponsored  by  the  Mm- 
phis  (Tenn.)  Comtnercial  Ap‘>eal 
Frederick  F.  White,  16,  Aterdem! 
Miss.,  received  as  first  prize  an  $800 
scholarship  in  the  Gulf  Coast  Milhary 
Academy,  Gulfport,  Miss. 

"LOOKING  FORWARD"  SERIES 

The  Philadelphia  Hvcninq  Ledger  it 
publishing  a  series  of  signeil  articles  by 
prominent  young  Pliiladel[>hians,  titled 
"Looking  Forward  With  This  New 
Generation.” 


90,000  SPECTATORS  AT 
SOAP  BOX  FINALS 


52  Dailies  Participated  in  Selecting 
Local  Champion*  in  Contest  Spon¬ 
sored  by  Chevrolet — 50,000 
Boy*  Competed 

Ninety  thousand  spectators,  lining  the 
sides  of  Tallmadge  avenue  hill,  at  .\k- 
ron,  O.,  Aug.  11,  saw  Maurice  E.  Bale, 
Jr.,  age  l.\  of  .-Kiiderson,  Ind.,  coast  to 


PAPERS  SPONSOR  REGATTA 

The  Boston  liveninej  American  and 
Boston  Sunday  Adr'crtiscr  sponsored 
and  outboard  regretta  .Aug  10  and  11 
in  the  Charles  River  Basin  in  Bostoa 

1,000  BOYS  ENTERTAINED 

Milii'ituhce  li'iscunsin  \e7os  street 
sales  division  boys,  nnmliering  over 
1,(HI0,  were  guests  of  the  daily  at  a 
frolic  at  the  State  Fair  I’ark  .Aug.  11. 


Here  they  rome!  Scene  at  Soap  Box  Derby  finah 


SCHOOL  FOR  COACHES 


Nv  r,  -I  c  c  ,1.  II  r'  -^u  unusual  sirip  oi  iiiciures  iiius- 

.  Y.  Daily  Sponsors  rootball  Course  .  .  ■  .  i  ,  .  ■  .i 

.  trated  a  recent  heat  wave  story  in  the 

— Lou  Little  in  Charge  Philadelphia  He,  ord.  The  first  of  three 

Arrangements  for  a  fiKitball  scIukiI  pictures  across  six  columns  showed 
for  prep  school  and  college  football  Frank  Toughill,  staff  reporter,  mopping 
coaches  the  week  of  .Aug.  26  have  tx?en  his  brow  as  he  began  phoning  in  the 
completed  by  the  .Viw  )’ork  Herald  story  from  a  superheated  Ixxith.  In  the 
I  rihuiie.  T  he  teacher  for  the  school  second  Toughill  had  removi'd  his  coat 
will  lie  Ivoii  Little,  famous  coach  of  and  IcKisened  his  collar  after  10  minutes 
(.oluinbia,  and  the  sessions  will  lie  held  of  trying  to  make  the  rewrite  man 
each  day  in  the  auditorium  of  the  understand  him.  He  was  shown  in  the 
Herald  Tribune  l)uilding.  third  photo  near  the  end  of  his  story, 

.More  than  1/0  coaches  have  accepted  dooping  low  and  dripping  iierspiration. 
invitations  to  the  sclund  alre.ady,  as  his  shirt  removed  and  hanging  over  his 
have  a  large  nuinlier  of  inetro]K>litan  arm.  It  actually  hapiiened.  the  temp.r- 
football  writers,  including  Grantland  ature  in  the  bcKith  being  105  degrees. 
Rice.  Rolx-rt  1*'.  Kelly,  of  the  .\ew  York 
limes;  Jimmy  Powers,  -W'lo  York 
Daily  .Vnos;  Hugh  Br.ailley,  Xexi/  York 
Past;  Charles  .\ioran,  Xmiirk  Star- 
liaiile:  Eddie  Dixiley,  h'rank  Graham 
and  Wilbur  WikkI,  .Verc  York  Sun. 


BICYCLE  TRIP  FEATURED 

The  Philadelphia  Evening  Bidletin 
recently  sponsored  a  lO-day  bicycle  tour 
by  a  staff  reixirter.  Rowland  T.  Mori- 
arty.  covering  a  21S-mile  circuit  in  -i-x 
counties  in  Eastern  Pennsylvania,  t'y- 
cling  lietween  18  .md  .15  miles  a  day, 
the  reporter’s  trin  aroused  consider.able 
local  interest  in  the  scores  of  towns 
visited. 


Ivertising  manager,  who  last  year  in-  “PREVIEWING”  COMICS 

ituted  the  Derby  as  a  Chevrolet  enter-  “Previews”  of  the  Sunday  eilition’s 
i.se.  With  him  was  Myron  h..  Scott,  comics  are  being  given  by  the  Philadel- 
rinerly  of  Dayton,  now  head  ot  the  phia  Record  in  a  series  of  Saturdav 
lieyrolet  central  office  soap  bo.x  pro-  promotion  ads,  capitalizing  on  the  swift- 
otion  department.  moving  plots  surrounding  well-known 

Graham  McN'ainee  and  Tom  Man-  characters  on  its  comic  pages.  L’ndcr  a 
ng.  NBC  announcers  were  both  caption.  “.And  then  wliat  happens’” 
ightly  injured  when  knocked  down  by  single  action  scenes  from  four  of  its 
speeding  .soap  box  car  which  had  got-  principal  strips  are  reproduced  in  a  2- 
n  out  of  control.  column  ad.  Each  carriers  a  resume  of 

'1'^  l’*o*  to  the  point  illustrated,  and 
AWARDED  TRIPS  leaves  the  readers  in  susjiense  as  to  what 

Carriers  of  the  Birmingham  Nesvs  happens  after  the  crucial  moment  de- 
id  Age-Herald  held  a  parade  follow-  picted.  _  “See  what  liap|>ens  to  your 
g  the  announcement  last  week  of  Iterws  in  the  Sundav  Record”  is  the 
le  some  80  winners  in  the  third  an-  parting  reminder. 


8,000  AT  COMIC  CARNIVAL 

WMth  more  than  2,500  boys  and  girls 
dressed  as  characters  of  the  Chicago 
American’s  comic  page,  the  .American’s 
second  annual  “Carnival  of  Comics”  was 
held  .Aug.  12  at  the  Cook  County  Fair. 
Chicago,  attracting  a  crowd  of  more 
than  8,000  children.  The  carnival  was 
promoted  under  the  direction  of  Walter 
J.  Parker.  .American  circulation  man¬ 
ager,  assisteel  by  William  Hilliard  and 
Roy  Topper. 


DIVERSIFIED 

INDUSTRY 


Love  laughs  at  locksmiths  .  .  .  and  at  Peter  Piltdown 


represents  more  than  one 
hundred  important,  non¬ 
competing  publications 
in  Latin  America,  in 
Europe,  in  Australia,  in 
South  Africa  and  in  the 
Far  East. 


Advantases  of  diversified  in¬ 
dustries  are  clearly  indicated  in 
Rhode  Island  payrolls.  Allhoush 
current  totals  are  lower  for  some 
t  ypes  of  industry,  in  the  assregate 
payrolls  show  a  comfortable  in¬ 
crease. 


the  new  half  page  comic  by 

MAL  EATON 

It’s  the  funniest  thing! 

NEW YORK 


PROVIDENCE 

JOURNAL-BULLETIN 


JOSHUA  B.  POWERS,  inc. 

StO  Esd  48nd  Stoesl  New  Yoik  CNy 

London  Paris  Berlin  Buenos  Aires 
Rio  de  Janeiro  SSo  Paulo 
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CHICAGO  TRIBUNE 


ADOPTS  A  NEW  DRESS  OF 


INTERTYPE  REGAL 


A  NEW  INTERTYPE  NEWS  FACE 

And  here's  what 
The  Tribune  has 
to  say  about  it... 


SETVEN  POINT  REGAL  No.  1,  in  which 
The  Tribune  story  on  the  right  is  set,  was 
designed  especially  for  that  well-known 
newspaper  and  adopted  by  them  after  a 
series  of  comparative  tests.  The  result  of 
these  tests  is  fully  covered  in  this  story 
which  appeared  in  their  issue  of  August  12. 

REGAL  is  made  in  two  styles,  No.  1  and 
No.  2.  The  latter  is  larger  than  No.  1— as 
large  as  the  body  permits.  This  column  is 
set  in  8-point  Regal  No.  2  on  a  12-point  slug. 

REGAL  is  made  on  Intertype  Wide  Tooth 
Matrices,  which  run  as  smoothly  on  other 
line  composing  machines  as  they  do  on 
Intertypes.  Ask  us  to  send  you  full  details. 


INTERTYPE  CORPORATION  •  360  FURMAN  STREET,  BROOKLYN.  NEW  YORK 


GOOD  MORNING! 
DON’T  YOU  UKE 
OUR  NEW  FACE? 


The  Tribune  presents  a  new  face  to 
the  world  this  morning.  It  is  fresh 
from  the  “Regal”  beauty  shop  and  this 
newspaper  trusts  that  it  will  be  noted 
and  appreciated. 

The  new  type  face  which  you  are 
now  reading  is  the  result  of  experi¬ 
ments  which  have  been  carried  on  for 
more  than  three  years.  This  new 
“Regal”  type  is  different  from  that  in 
use  by  any  other  newspaper.  It  was 
the  choice  of  a  majority  vote  by  Trib¬ 
une  employees  and  experiments  have 
shown  that  it  is  easier  for  young  or 
old  to  read  than  the  type  which  was 
abandoned  with  yesterday’s  edition. 

More  Readable  Type 

The  problem  set  for  the  type  com¬ 
panies  and  The  Tribune  composing 
room  was  to  get  a  larger  and  more 
readable  type  and  yet  one  which  would 
not  eat  up  too  much  precious  space. 

It  will  be  noted  that  particular  con¬ 
sideration  was  given  to  such  letters  as 
“a,”  “e,”  and  "o,”  which  sometimes  be¬ 
come  blurred  with  ink.  These  have 
been  opened  up  to  make  them  plainer, 
but  there  has  been  a  decrease  in  the 


ascending  and  descending  parts  of 
such  letters  as  “b”  and  “d.”  What  has 
been  taken  away  from  one  part  of 
these  letters  has  been  added  to  the 
other  part.  The  result  from  a  space 
viewpoint  is  that  only  about  ten  lines 
have  been  lost  to  each  column. 

The  new  type  is  a  little  darker  than 
the  old  and  is  easier  to  read  for  two 
reasons:  It  is  larger  and  there  is 
slightly  more  space  between  the  lines. 

Choice  Between  Two  Faces 

After  years  of  experimenting  the 
type  machine  companies  finally  got 
out  two  new  faces  for  a  choice.  Copies 
of  the  front  page  of  The  Tribune  were 
printed  three  months  ago  in  both  these 
styles  and  a  vote  was  taken  among 
employees.  The  Tribune  management 
then  decided  to  accept  the  “Regal” 
style  made  by  the  Intertype  company. 

With  this  decision  it  became  the  job 
of  the  composing  room  to  prepare  for 
the  change.  The  decision  had  to  be 
made  three  months  in  advance  of  the 
day  of  change.  The  cost  of  making  this 
change  [in  newspaper  parlance  it  is 
called  a  new  dress]  for  the  benefit  of 
Tribune  readers  has  been  more  than 
$10,000. 

For  the  last  six  weeks  the  printers 
have  been  at  work  setting  the  new 
type.  This  was  made  necessary  by  the 
advance  work  for  the  syndicate  de¬ 
partment.  In  addition  to  this  500  col¬ 
umns  of  standing  type,  which  is  used 
for  various  emergency  purposes,  had 
to  be  reset. 


— Reprinted  from  the  Chicago  Daily  Tribune  of  August  li,  1935 


TEXT  SET  IN  REGAL.  DISPLAY  SET  IN  VOGUE  FAMILY. 


28 


Editor  &  Publisher  for  August  17,  1935 


PRESIDENT  KUDNER  OF  ERWIN,  WASEY 
RESIGNS  TO  FORM  OWN  AGENCY 

Executive  U  Jcmed  by  Several  Associates  and  Is  Expected  to 
Place  a  Number  of  Former  Erwin,  Wasey  AccounU, 
Including  Buick,  Goodyear 


The  spacious  offices  of  the  Erwin, 
Wasey  &  Co.,  Inc.,  Graybar  build¬ 
ing,  New  York,  were  the  scene  of  much 


Arthur  Kudner 


activity  this  week  as  one  of  the  coun¬ 
try’s  leading  agencies  went  through  a 
drastic  reorganization. 

Louis  R.  Wasey,  speaking  only 
through  written  statements,  was  in  a 
series  of  lengthy  conferences  as  Arthur 
Kudner,  president  and  treasurer,  re- 
signed  (effective  Sept.  30)  taking  with 


him  several  Erwin,  Wasey  accounts, 
along  with  a  number  of  key  men  in  the 
organization. 

The  announcement  of  Mr.  Kudner’s 
withdrawal  from  the  company  followed 
closely  on  the  news  that  Leo  Burnett, 
until  this  month  vice-president  of  Erwin, 
Wasey,  was  getting  his  own  agency 
underway  in  Chicago  with  six  former 
Erwin,  Wasey  men  on  his  staff. 

News  from  points  throughout  the 
country  indicated  that  the  Erwin, 
Wasey  organization  in  outlying  points 
will  remain  intact  for  the  present.  In 
Chicago  a  rumor  that  the  firm  would 
absorb  another  agency  there  was  quickly 
squelched.  The  offer  had  been  made 
to  Mr.  Wasey,  but  it  was  rejected. 
Mr.  Wasey’s  office  announced  that  he 
will  become  president  and  Owen  B. 
Winters,  treasurer,  with  Erwin.  Wasey 
continuing  under  the  same  firm  name 
and  in  the  same  quarters. 

Mr.  Kudner’s  new  company,  with 
headcjuarters  in  New  York,  will  be  known 
as  Arthur  Kudner,  Inc.  Detroit  offi¬ 
ces  will  be  in  the  New  Center  build¬ 
ing.  The  following  Erwin,  Wasey  men 
have  been  selected  to  join  the  Kudner 
organization:  J.  H.  S.  Ellis,  chief  ot 
copy ;  Edward  J.  Owens,  general  ser¬ 
vice  manager,  who  will  handle  the 
Goodyear  account ;  Charles  F.  Gannon, 
radio  man,  and  Sam  Fuson. 

The  New  York  Sun  reported,  ap¬ 
parently  authoritatively,  that  Mr.  Kud¬ 
ner  is  expected  to  handle  Buick.  Gen¬ 
eral  Motors  institutional,  Fisher  Body, 
Goodyear,  True  Story,  National  Distil¬ 
lers  accounts,  plus  some  others.  It 
was  reported  that  the  Buick  budget  for 
Mr.  Kudner  is  due  for  expansion,  with 
copy  in  advance  of  the  automobile  show 
in  New  York  City  in  November. _ 


DAILY  ANSWERS  SUIT 


SILK  WEEK  SEPT.  23 


Montgomery  AdvertUer  Defends 
Combination  Rate  Offer 

The  Montgomery  (Ala.)  Adzertiser, 
one  of  six  daily  newspapers  named  de¬ 
fendants  in  a  suit  filed  in  federal  court 
in  Montgomery  by  the  Alabama  Jour¬ 
nal  of  that  city,  in  a  statement  Aug. 
9  defended  the  organization  of  the  Ala¬ 
bama  Group  “as  a  practical  business 
arrangement  between  friendly  newspap¬ 
ers,  designed  to  increase  the  total  vol¬ 
ume  of  national  advertising  in  Ala¬ 
bama.” 

The  group  which  disbanded  several 
months  ago  was  composed  of  the  Bir¬ 
mingham  News,  Birmingham  Age-Her¬ 
ald,  Montgomery  Advertiser,  Mobile 
Register,  Mobile  Press  and  the  Hunts¬ 
ville  Daily  Times.  The  Journal’s  suit 
charges  the  rate  agreement  promulgated 
by  the  group  violated  the  Sherman 
antitrust  act  and  seeks  $150,000  dam¬ 
ages. 

“The  special  rate  quoted  by  the  group 
of  independently  owned  Alabama  papers 
was  not  by  any  means  the  outcome 
of  a  novel  business  idea,”  said  the  Ad¬ 
vertiser’s  statement.  “Many  American 
newspapers  have  made  a  practice  of 
cooperating  to  increase  their  national 
advertising  volume. 

“However,  it  so  happens  that  some 
months  ago  the  combination  rate  agree¬ 
ment  of  the  newspapers  now  being 
sued  by  the  publisher  of  the  .Alabama 
Journal,  was  abandoned.” 

The  Advertiser  also  states  that  a  few 
years  ago  the  Alabama  Journal  was 
one  of  a  chain  of  four  newspapers  in 
Alabama  published  by  Frederick  1. 
Thompson,  the  present  directing  head, 
with  one  business  representative  in  the 
foreign  advertising  field  “and  no  doubt 
special  rates  were  naturally  offered  to 
national  space-buyers  upon  condition 
that  the  Thompson  papers  should  be 
used.  The  Advertiser  made  no  protest 
against  this  legitimate  business  prac¬ 
tice.” 


Advertuing  Manager*  Can  Get  Pro¬ 
motion  Plan*  from  New  York 

Plans  for  the  Silk  Parade  of  1935, 
the  nation-wide  promotion  of  silk  and 
silk  merchandise  under  the  auspices  of 
the  International  Silk  Guild,  winch  will 
culminate  in  an  intensive  promotion  of 
silk  in  the  retail  stores  of  the  country 
the  week  of  September  23-28,  have  been 
completed. 

A  guild  book  of  the  Silk  Parade  con¬ 
taining  complete  plans  for  store  par¬ 
ticipation,  advertising  layouts  with  sug¬ 
gested  copy  and  selling  ideas,  window 
and  department  displays,  including  pho¬ 
tographs  of  actual  installations  and 
sketches  for  suggested  window  displays 
will  be  distribute  to  retailers  through¬ 
out  the  nation. 

Advertising  managers  interested  in 
soliciting  extra  business  on  this  pro¬ 
motional  event,  may  obtain  layouts  and 
plans  from  the  silk  guild  at  250  Fifth 
.\venue.  New  York  City. 


SLATTERY  STATION  MANAGER 

G.  H.  Slattery,  for  seven  years  radio 
director  of  the  Harry  M.  Frost  agency 
in  Boston,  will  step  into  the  manager¬ 
ship  of  Hub’s  newest  station,  WCOP, 
when  it  opens  with  studios  in  the 
Copley  Plaza  around  Aug.  26.  In 
the  preliminary  plans  there  are  no  pro¬ 
visions  for  newscasting. 

ROSSITER  GETS  TOOTSIE  ROLLS 

Ralph  Rossiter,  Inc.,  New  York 
agency,  has  been  appointed  to  direct 
the  advertising  and  merchandising  of 
the  Sweets  Company  of  America,  manu¬ 
facturers  of  Tootsie  Rolls,  Tootsie  Pops 
and  other  candies. 


PRESBREY  ADDS  TO  STAFF 

E.  A.  Thiele,  for  9  years  in  the  ad¬ 
vertising  department  of  Cunard  White 
Star,  and  for  the  past  two  years  with 
the  National  Council  of  Shoe  Re¬ 
tailers,  has  joined  the  Frank  Presbrey 
Company. 


NAMED  ART  DIRECTOR 

P.  Wayne  Jackson,  formerly  of  Toy 
Tinkers,  Inc.,  Evanston,  has  been 
named  art  director  of  Root-Mandabach 
.Advertising  Agency,  Chicago. 

HUMOR  EFFECTIVE  IN 
GIN  ADVERTISING 


Gilbey'*,  Uniler  Tutelage  of  Topping 
&  Lloyd,  Inc.,  Introduce*  Novel 
Note  in  Liquor  Copy — “Why 
Not?’*  Agency  Man  A*k* 


The  first  two  insertions  in  a  campaign 
with  copy  departing  from  the  current 
liquor  technique  has  brought  such  un- 


Kav*  bMA  ovaraerkad.  for  haro  ia 
ooa  o4  ttia  nwootkao  omt  you  avor 
raiaad  to  yovr  itpa.  Cilboy’t  hot  thot 
mtarwolioaol  totlo  thot  hot  moda  it 
worid  fofltovt.  Now  moda  hi  Amarko 
.  .  .  ood  told  ot  OA  aiitroordhiory  tow 
prka  .  .  .  tortff  fraai 


*1.34 


GILBEY’S  GIN 

TiM  Mwihnt  rwt  i  irithfii  arinmf  rfitfflln  rfcii  rrr  Ttrt 

Comedy  and  liquor  mix 

expwted  results  for  Gilbey’s  Gin,  a 
National  Distillers  product,  that  it  bids 
fair  to  open  up  the  humorous  copy  slant 
as  a  sales-puller  for  still  another  class 
of  products. 

The  entire  campaign  on  Gilbey’s  pre¬ 
pared  by  Topping  &  Lloyd.  Inc.,  New 
York  agency,  contemplates  from  15  to 
20  insertions.  The  first  cycle,  in  large 
space,  has  been  completed.  The  two 
first  insertions  in  the  second  cycle, 
both  220-1  ines,  are  in  the  comic  vein. 
The  cartoon-type  copy  with  this  story 
has  run  in  125  daily  papers  in  areas 
where  Gilbey’s,  a  new  product,  has 
heaviest  distribution.  A  second  piece 
of  copy  is  running  this  week.  Gilbey’s 
has  been  a  Topping  &  Lloyd  account 
since  April  when  the  product  was  put 
on  the  market. 

Laurence  M.  Lloyd,  of  the  agency,  ex¬ 
plains  that  their  attention  was  focused 


DEALERS  &  DISTRIBUTOKS 

OUT-OF-TOWN 

NEWSPAPERS 

> 

IN  NEW  YORK  SINCE  1905 


enjoyment  ana  shouldn’t  there  be  a  b 
of  a  smile  in  selling  your 
brarrf  to  the  public?"  H. 
that  humor,  in  several  specific 
has  been  conspicuously  successful  ^ 
past  m  merchandising  a  wide  vari^^ 
products. 

“I  am  reminded  at  this  moment"), 
said,  ‘  of  Ingram’s  Shaving  Cream  -2 
the  Sykes  cartoons.  Life  Savers  Fm 
num  and  Mason,  Lucky  Strikes  vZ 
they  brought  over  Bateman  fZ 
England,  and  the  introduction  of 
Gold  cigarettes  to  the  American  maZl 
by  Clare  Briggs. 

ARMOUR  ASKS  INJUNCTKM 

Packing  Firm  Say.  Rertaan, 
Wrongly  U*e*  It.  Nam.  ^ 

Injunction  proceedings  were  filai 
Federal  Court,  Manhattan,  this  w 
by  Armour  &  Co.,  against  Armo»r 
Planked  Steak  House,  Inc.,  seekine 
restrain  the  defendants  from  funh, 
use  of  the  name  “.\rmour.”  The  d» 
fendants  conduct  a  restaurant  and  ca^ 
in  the  Grand  Central  Palace. 

Counsel  for  .\rmour  &  Co.,  set  iur? 
in  its  petition  that  its  sales  in  Nf 
York  and  vicinity  total  $25,000,000  a 
nually  and  that  it  expends  $500 f*' 
yearly  in  advertising.  The  compla- 
ant  alleged  that  it  is  the  sole  and  a  . 
elusive  owner  of  the  trade  nair-i 
“.\rmour,”  that  no  officer  of  the  do 
fendant  firm  bears  the  name  of  Arnu 
and  that  the  name  “is  used  with  ft 
intent  to  create  the  impression  that 
is  conneced  with  plaintiff’s  business.” 

Armour  &  Co.,  also  asked  for  moi  ? 
damages  because  of  the  defendants’  a 
leged  infringement  of  its  trade  name. 


UGGETT  STORES  TO  PRESBREY  I 

-Arthur  Gatto,  advertising  directs 
of  Liggett  Drug  Stores,  Inc.,  lias  i-. 
nounced  the  appointment  of  the  Frrj 
Presbrey  Company  as  advertising  couh 
•sel.  Joseph  E.  Hanson,  Presbrey  vkr 
president,  will  act  in  an  adviser 
capacity  to  Liggett  Drug  Stores,  Inc.  ^ 


Clip  the  Seconds 

between 

Linotype  and  Press; 

When  the  news  is  breaking— 
when  edition  after  edition  must 
be  out  on  the  streets,  on  tima— 

I  that’s  when  seconds  coimt.  And 
I  that’s  when  seconds  can  be 
I  saved  with 

MORLEY 

MATS 

They  save  time  in  the  stereo 
room  because  they  mould  ac¬ 
curately,  scorch  quickly,  and 
release  easily  without  oil  or 
powder. 

They  require  minimum  mould'  ) 
ing  pressure  —  won’t  br^ 
down  type  or  cuts — and  give 
deep,  clean-cut  impressions  that 
produce  clean-printing  stereo*. 

Mill  conditioning  gives  them 
exactly  the  right  amount  of 
shrink. 

A  letter  from  you — samite* 
from  us. 

MORLEY  BUTTON 

MANUFACTURING  COMPAbt 
Portsmouth,  New  Hampsbix 


New  York  Office,  46  East  11th  Stml 
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-  EMPIRE  STATE 

The  N.,i„„.i  Reuii  ^ALES  ALREADY 

Ury  Cjoods  Associa- 

tion  predicts  gains  FORECASTII^G 

TririnHom  BTOTABLE  FALL 

sales  increases,  accord-  INCREASES 

mg  to  a  survey  just 

completed.  Channing 

E.  Sweitzer,  managing  director  of  the  Association  states  that  if  this  ad¬ 
vance  occurs  as  predicted,  “retailers  will  experience  the  best  Fall  since 
1931,  with  beneficial  effects  on  all  lines  of  business”. 

The  giant  First  Market  of  the  Union  is  not  waiting  to  experience 
these  “beneficial  effects”.  It  already  is  being  strongly  influenced  by 
the  great  upward  sweep  of  national  buying  power  that  they  represent. 

For,  already  in  the  Empire  State,  a  marked  buying  wave  is  under  way 
with  August  retail  Sales  advances  from  10  to  12  per  cent  in  the  metro¬ 
politan  district  of  New  York  City.  Other  sections  of  the  state  also  report 
large  gains.  That  the  coming  bettered  conditions  for  Fall  is  generally 
expected,  is  shown  by  the  largest  July  and  August  influx  of  buyers  into 
N.  Y.  City,  than  for  any  time  in  the  last  six  years. 

The  23  dominant  papers  named  here  are  playing  their  accustomed  part 
in  this  big  trade  upsweep.  And  this  newspaper  linage  activity  means 
printing  the  bulk  of  all  national  advertising  linage  which  actively  in¬ 
fluences  buying  by  the  First  Ylarket  and  its  13,000,000  people. 

Capturing  the  Empire  State — sharing  in  its  enormous  expansion  of  trade 
this  Fall — is  the  real  equivalent  of  winning  several  or  more  average 
markets.  Make  your  plans  now  —to  “go  where  the  money  is”  this  Fall. 


**Albanj  Evtninf  N«wt. ...  (E) 

**Albany  Knickerbcckar  Prast . (M) 

**Albany  Knickarbockar  Praia . (S) 

**Ainalar<Um  Racardar  Damacrat . (E) 

t Auburn  Cilaan-AdTarHsar . (E) 

*Bmgbamlan  Praia . (E) 

**Bufiala  Cauriar-Eipraii .  (M) 

**Bufiala  Courier-Eipraai . (S) 

IBuBata  Eianing  Nawi . (E) 

*Carninf  Eianing  Laadar . (E) 

*Elaiira  Star-Gaxatta  Advartiiar . (E&M) 

*GlaiarifiUa,  Jahnitawn  Maming  Harald  & 

Laadar-Rapublkan  . (E&M) 

titbaca  Journal  Nawi. ,  (E) 


Circu-  2,500  10,000 
lalian  Linai  Linai 
41,424  .13  .13 

27,111  .12  .12 

42,482  .17  .17 

9,088  .05  05 

8,123  .055  .055 

37,532  .12  .12 

125,117  .25  .25 

155,458  .30  .30 

186,547  .35  .35 

8,793  .05  .05 

30,193  .11  11 

13,280  .07  .07 

8,188  .05  05 


Circtt-  2,500  10,000 

lation  Linai  Lina* 

*Jainaitown  Morning  Poit . ....(M)  12,811  .04  .04 

**Kingiton  Daily  Fraaman . (E)  9,183  .05  .05 

*Nawburgh-Baacon  Nawi . (E)  15,024  .09  .09 

*Naw  York  Herald  Tribuna . (M)  315,771  .72  .698 

*Naw  Tark  Herald  Tribune . (S)  435.663  .76  .745 

*Niagara  FaUi  Gaiatia . (E)  22,981  .08  .08 

*Rachaiter  Timai-Unian . . (E)  70,999  ) 

*Rochaiter  Democrat  &  Chronicle . (M&S)  77,9l5i 

**Syracuia  Poit-Standard . (M)  55,444  .20  .20 

**Syracuia  Poit-Slandard . . . (S)  63,359  .20  .20 

**Troy  Record . (MAE)  26,470  10  10 

*A.  B.  C.  Publiihar’i  Statement,  Oct.  1,  1934. 

**A.  B.  C.  Publiibar’a  Statement,  April  1,  1935. 
tPubtiibar'i  Aftdaeit,  Oct.  1,  1934. 


BEHIND  THE  CAMPAIGNS 


^  ORTHP9RT,  Me.,  Auk.  12— Va- 
cation  time  is  supposed  to  be  a 
good  time  for  reading  of  all  the  books  c 
that  you  don’t  quite  get  into  during  the  £ 
rest  of  the  year.  Personally  we  con-  I 
sider  that  theory  merely  a  iK)pular  fal-  j 
lacy,  but  in  case  you  disagree  with  us,  1 
here  are  a  few  of  the  recent  volumes  on 
advertising :  1 

Layouts  I 

If  you  are  one  of  those  advertising  ^ 
men  who  take  layouts  for  granted  and 
who  think  of  copy  as  consisting  simply  ^ 
of  pictures,  headlines  and  text,  you  may 
get  a  new  idea  from  Eugene  de  Lopa- 
tecki’s  new  book,  “Advertising  Layout 
and  Typography’’  (Ronald  Press,  New 
York,  ^).  If  you  are  a  young  artist 
anxious  to  go  into  advertising  work,  you  1 
ought  to  get  a  flock  of  ideas.  Numer- 
o^  drawings  and  diagrams  lend  point  to  1 
his  discussions  of  dynamic  symmetry,  I 
rhythm,  invisible  scaflfolding,  etc.,  and  1 
his  application  of  these  points  to  place¬ 
ment  of  illustrations,  display  lines,  and  1 
type  masses  in  the  advertising.  Even 
one  who  knows  the  painstaking  effort 
with  which  the  copy  in  high-priced 
space  is  sliaped,  may  get  a  new  realiza¬ 
tion  of  whv  so  much  case  is  needed 
and  how  effective  even  minor  changes  in 
arrangement  may  be. 

In  typography  as  in  layouts,  the  au¬ 
thor  relies  largely  on  use  of  examples  to 
make  his  points,  showing  specimen 
lines  of  a  score  of  faces.  Some  of  the 
other  on  typography  is  rather  elemen¬ 
tary,  including  explanation  of  the  point 
system,  directions  for  calculating  the 
space  necessary  to  contain  given  copy, 
etc.  Nor  does  he  confuse  the  considera¬ 
tion  of  type  faces  by  going  into  too 
much  detail ;  but  there  are  valuable 

GEYER  CHANGES  NAME 

Agency  Reorgnniution  Follow*  Entry 
of  H.  W.  Newell 

Geyer-Comell  Company,  Inc.,  New 
York  agency  has  changed  its  name  to 
Geyer,  Cornell  and  Newell,  Inc.,  under 
which  name  all  of  the  company’s  offices 
will  be  operated,  including  the  Geyer 
Company,  Dayton. 

The  ch£uige  follows  closely  the  en¬ 
trance  of  H.  W.  Newell,  former  vice- 
president  in  charge  of  sales  for  Frigid- 
aire  Corporation  into  the  agency  as 
vice-president.  Mr.  Newell  left  his  Fri- 
gidaire  post  July  1. 

Officials  have  announced  that  a  De¬ 
troit  office  will  be  opened  as  soon  as 
possible  to  handle  the  advertising  ac¬ 
tivities  of  Kelvinator  and  other  accounts 
in  that  section.  Present  offices  are 
located  in  New  York,  Dayton  and 
Rochester. 

B.  B.  Geyer  organized  The  Geyer 
Comi)any  in  Dayton  in  1911  and  estab¬ 
lished  a  New  York  office  in  1928  and 
in  August  1933  merged  with  the  busi¬ 
ness  of  the  Paul  Cornell  Company,  Inc., 
in  New  York  the  agency  being  Imown 
as  Geyer-Cornell  Company,  Inc.,  and 
in  Dayton  as  The  Geyer  Company. 

In  the  Kelvinator  organization,  as  a 
result  of  Mr.  Newell’s  departure,  God¬ 
frey  Strelinger  has  been  appointed  gen¬ 
eral  assistant  to  the  vice-president  in 
charge  of  sales.  R.  I.  Petrie,  who  two 
years  ago  resigned  as  sales  manager 
for  Leonard,  to  take  over  the  position 
of  domestic  sales  manager  for  Kelvin¬ 
ator,  returns  to  the  post  of  sales  mana¬ 
ger  for  Leonard.  V.  J.  McIntyre  is 
appointed  to  the  position  of  domestic 
sales  manager  for  Kelvinator. 

G.  R.  STOCKER  DISPLAY  CHIEF 

Glee  R.  Stocker,  display  director  for 
the  Wohl  Shoe  Company,  women’s  shoe 
chain,  was  elected  president  of  the 
International  Association  of  Display 
Men,  at  the  annual  convention  held  in 
Hotel  Jefferson,  St.  Louis.  T.  M. 
Solomon  of  A.  Harris  &  Co.,  Dallas, 
Tex.;  E.  Joseph  Youtcheff,  Truly 
Warner  Co.,  Cincinnati,  and  Harvey 
Flynn,  Emporium,  St.  Paul,  Minn., 
were  elected  vice-president,  and  Frank 
Bingham,  Roberts  &  Bros.,  South  Bend, 
Ind.,  treasurer.  Cincinnati  was  selected 
for  the  1936  convention. 


By  Robert  S.  Mann 

comments  on  principal  classes  of  types 
and  their  characteristics,  suggestions  on 
hand-lettering  and  letter-spacing  of  dis¬ 
play  lines,  and  the  effects  to  be  obtained 
by  judicious  choice  of  types. 

The  author,  at  present  with  Hearst 
Business  Magazines,  has  had  long  ex¬ 
perience  with  advertising  agencies 
(Dorrance,  Sullivan  &  Co.,  and  the  old 
Thomas  F.  Logan  agency)  and  with 
well-known  magazines. 


called  non-technical,  that  word  can 
hardly  be  applied  to  the  appendix  oc¬ 
cupying  a  third  of  the  book,  in  which 
the  mathematical  formulas  are  ex¬ 
plained. 


And  Statistical  Techniques 

Mr.  de  LOPATECKI’S  book  is 

fundamentally  one  for  geometri¬ 
cians.  Following  is  one  for  algebraists. 
If  you  can  find  joy  in  mathematics,  t£ike 
them  both  on  your  vacation  and  don’t 
bother  about  beaches  or  fishing  or  any¬ 
thing  else. 

This  second  volume,  which  has  been 
on  our  desk  for  some  weeks  awaiting 
spare  time  that  never  arrived,  is  termed 
by  the  Harvest  Business  School  a  hand¬ 
book  to  assist  the  business  man  in  prob¬ 
lems  arising  in  market  research.  It  is 
No.  12  of  the  series  of  Harvard  Busi¬ 
ness  Research  studies,  prep£ired  by  Prof. 
Theodore  H.  Brown  and  issued  under 
the  title,  “The  Use  of  Statistical  Tech¬ 
niques  in  Certain  Problems  of  Market 
Research.” 

The  bulletin  presents  in  disguised 
form  material  supplied  by  several  ad¬ 
vertising  agencies,  and  explciins  in  a 
good  deal  of  <letail  the  statistical  proc¬ 
esses  involved  in  each  case.  Problems 
of  interpreting  percentages  and  of  de¬ 
termining  the  necessary  size  of  samples 
are  discussed.  While  the  study  is 

MASON  WARNER  RETURNS 

Mason  Warner,  Sr.,  head  of  Mason 
Warner  Co.,  Inc.,  Chicago  agency,  re¬ 
turned  this  week  from  a  four-month 
trip  to  the  Orient.  Included  in  his 
itinerary  were  Japan,  China,  Philip¬ 
pine  Islands,  Celebes,  Bali,  Java,  Ma¬ 
lay.  Siam,  and  Indo  China,  where  he 
visited  the  ruins  of  .-\ngkor  Phon.  Mr. 
Warner’s  descriptive  letters  of  his  travels 
have  been  apjiearing  in  the  travel  sec¬ 
tion  of  the  Chicago  Sunday  Tribune. 
In  commenting  on  the  commercial  ag¬ 
gressiveness  of  the  Japanese  in  the  Far 
East,  Mr.  Warner  said  a  bottle  of  ink 
can  be  purchased  for  one  cent,  remark¬ 
ing  “a  writer  surely  ought  to  be  able  to 
make  money  with  raw  material  so  cheap 
in  the  Orient.” 

LE  WALD  CHICAGO  MANAGER 

C.  E.  LeWald,  formerly  of  the 
Detroit  office  of  Campbell- Ewald  Com¬ 
pany.  has  been  appointed  manager  of 
the  Chicago  office  of  that  agency,  it 
was  announced  this  week.  Mr.  LeWald 
has  been  with  Campbell-Ewald  organ¬ 
ization  for  a  number  of  years,  and  at 
one  time  was  advertising  n\anager  of 
Buick  Motor  Car  Company.  He  re¬ 
turned  to  the  agency  business  in  1934 
and  has  been  in  the  Detroit  office  of 
Cami>bell-Ewald. 

L.  A.  OFRCES  MOVED 

Los  Angeles  offices  of  Lord  & 
Thomas  have  been  moved  from  the 
Chamber  of  Commerce  Building  to  the 
Edison  Building,  Fifth  street  and  Grand 


TEXAS 

Properly  to  oover  tbia  great  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evenina) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  busiuea*  iustitutioB 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

NttticruU  RtprutnUMw*! 

New  York  Cbieago  Detroit  San  Frsneisna 


Hotel  Advertising 

“  A  DVERTISING  of  Hotels,”  an- 
other  recent  book,  gives  a  lot  of 
good  advice  to  hotel  men,  starting  from 
the  ground  up.  The  author  is  Clcirencc 
Madden,  who  as  an  agency  man  and  £is 
an  associate  of  E.  M.  Statler,  hotel  man, 
during  the  later  years  of  Mr.  Staffer’s 
life,  was  active  in  hotel  advertising.  The 
material  in  the  book  appeared  chapter 
by  chapter  in  the  Hotel  Monthly,  and 
the  volume  now  is  published  by  the 
Hotel  Monthly  Press,  Chicago. 

Mr.  Madden  is  not  an  indiscriminate 
adviser  of  advertising.  Not  always,  he 
says,  is  a  hotel  in  a  position  to  advertise 
to  advantage.  Selling  and  promotion, 
he  points  out,  are  not  advertising,  and 
should  be  distinguished  clearly.  As  to 
appropriation,  he  suggests  a  method  of 
estimating  the  amount  necessary  to  do 
the  job,  rather  a  fixed  i)ercentage. 

On  due-bills  and  publicity,  he  casts  a 
skeptical  eye,  although  discussing  the 
uses  of  both.  “The  most  over-rated 
form  of  business-getting  activity  in  the 
hotel  man’s  book  of  tricks,”  he  writes, 
“is  publicity.  ...  It  is  employed  to 
make  sales,  and  its  usual  product  is  clip¬ 
pings.  .  .  .  The  lovely  sound  of  that 
word  ‘free’,  so  long  link^  to  the  word 
‘publicity’,  lingers  in  the  hotel  man’s 
memory.  So  sometimes  he  ties  great 
hopes  to  publicity — ‘free  publicity’ — and 
keeps  on  with  his  worries  over  house- 
counts  and  daily  gross-earnings  sheets.” 

MUELLER  WITH  JOHNSTON 

Lloyd  R.  Mueller,  prominent  in  sales 
promotion  work,  has  been  named  ad-* 
vertising  manager  of  the  biscuit  di¬ 
vision  of  the  Robert  A.  Johnston  Co., 
Milwaukee  (Wis.).  He  succeeds 
Walter  Haise,  who  recently  joined 
Hoffmcui  &  York,  Milwaukee  advertis¬ 
ing  firm,  as  account  executive. 

J.  P.  DAY  ACCOUNT  PLACED 

Joseph  P.  Day,  Inc.,  has  appointed 
Kerr,  McCarthy  Advertising  Service, 
Inc.,  New  York,  to  administer  its  real 
estate  account.  A  campaign  on  the  sale 
of  lots  at  auction  by  Mr.  Day  at  Island 
Park,  near  Long  Beach,  on  Saturday, 
Aug.  31  and  Labor  Day,  Sept.  2,  has 
started  in  Manhattan,  Brooklyn  £md 
Long  Island  newspapers. 

FARM  JOURNAL  APPOINTS 

The  Farm  Journal,  58-year-old  pub¬ 
lication  which  recently  reorganized  and 
announced  plans  for  expansion,  has 
appointed  Jerome  B.  Gray,  of  Phila¬ 
delphia  and  New  York,  to  direct  its 
advertising.  Space  in  newspapers  and 
business  papers  and  direct  advertising 
will  be  used. 


BRINGS  COPYRIGHT  SUIT 
Artist  S«y*  Wrigley  Company  U*#4 
His  Drawings 

-An  action  alleging  infringement  o< 
copyrights  upon  certain  drawings  JC. 
filed  this  week  in  Federal  Courtj  Man- 
hattan,  by  Benjamin  Heimlich  ni 
Union,  N.  J.,  against  the  Wiiliam 
Wrigley,  Jr.,  Company.  The  petition 
seeks  an  injunction  restraining  the  ck- 
fendants  from  making  further  use  ol 
the  drawings  and  asks  damages  of  oq( 
dollar  for  each  copy  of  the  purportedly 
infringing  cartoon  made.  ’ 

Mr.  Heimlich  stated  in  the  complaint 
that  he  is  in  the  business  of  inventing 
and  creating  drawings  for  advertising  J 
purposes,  and  that  he  submitted  two  1 
copyrighted  sketches  to  the  Wrigley  ! 
Company  on  April  21,  1932.  j 

Although  he  received  no  compensa-  ! 
tion  for  the  ideas,  he  charges,  the  de¬ 
fendants  engaged  a  cartoonist  and  sub- 
sequently  made  wide  use  of  his  plan 
to  advertise  chewing  gum. 

.Attorney  Merritt  Lane,  of  Newark, 
N.  J.,  is  counsel  for  the  complainant 

URE  DRUGS  IN  COLOR 

URE  Druggists,  a  subsidiary  of  the 
Mutual  Drug  Co.  of  Cleveland  will  use 
color  for  their  1935-1936  advertising 
campaign.  Contracts  were  placed  last 
week  with  a  number  of  newspapers  in 
one  of  the  largest  retail  color  cam¬ 
paigns  to  date. 

JOINS  PHELPS  AGENCY 

Norman  H.  Meiners  has  joined 
Phelps-Engel-Phelps,  Inc.,  Chicago 
agency’,  as  an  account  executive,  it  was 
announced  this  week. 
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By  L.  P.  UKELY 


IN  193^.  W.  H.  Conrad,  publisher  of 
The  Taylor  County  Star  News  at 
Medford.  Wis.,  attended  the  N.  H.  A. 
convention  in  California.  One  of  the 
incidents  often  told  by  him  concerning 
that  trip  bring  us  to  the  iwint  of  our 
subject. 

"One  night  at  l^ke  Arrowhead  we 
had  our  introduction  to  the  old  Hopi 
Indian  sport,  horned-toad  racing.  Toads 
were  released  in  the  center  of  a  40-foot 
ring  on  a  large  round  dance  floor.  The 
first  toad  to  cross  the  circle’s  rim  was 
the  winner.  Five  heats  with  15  toads 
each  were  run,  the  first  two  toads  in 
each  heat  to  (jualify  and  furnish  10 
toads  for  the  final. 

“I  bought  a  toad  for  $2.50”,  he  con¬ 
tinued,”  named  him  Want  .\d,  and  ran 
him  in  the  fifth  heat  in  which  he  took 
first.  Then  in  the  final,  the  darned  toad 
ran  almost  out  to  the  etlge  of  the  circle, 
changed  his  mind  and  ran  back  to  the 
center,  and  then  ran  through  the  circle 
like  lightning  to  take  first  place  and 
gave  us  $35  prize  money. 

“My  daughter,  asked  to  .say  some¬ 
thing  over  the  microplione  in  accept¬ 
ing  the  money,  could  only  think  of  the 
words,  ‘Tliank  you’,  but  after  she 
reached  her  seat  she  realized  she  should 
have  told  them,  ‘Want  -Ads  bring  re¬ 
sults.’  ” 

*  «  « 

Good  reason  members  of  the  Con¬ 
rad  family  have  for  thinking  much 
and  often  about  want  ads.  During  the 
twelve  years  that  publisher  Conrad  has 
had  the  Star-Xews,  a  weekly  newspa¬ 
per,  interest  in  want  ads  has  lieen  one 
of  the  jwtent  factors  in  enabling  him 
to  multiply  his  newspaper  income  five 
times.  Hammering  incessantly  on  the 
subject  of  want  ads  has  changed  a  four- 
page  1,100  circulation  two-i>erson  (mper 
into  an  average  12-iage  3,200  circula¬ 
tion  seven-person  publication  in  a  small 
country  town  of  1.900  ixjpulation. 

Mr.  Conrad  has  answered  f)87  letters 
of  inquiry  about  the  classified  business 
from  other  weekly  (and  some  daily) 
publishers.  Even  then,  he  has  confined 
his  replies  to  those  who  were  genuinely 
interested — to  those  who  would  ‘‘take  a 
second  crack”  at  him. 

Want  ads  in  the  Star-Xews  occupy  a 
page  and  more  nearly  every  week.  Sev¬ 
eral  kinds  of  promotion  are  consistently 
used  to  blast  away  to  residents  the  ad¬ 
vantages  of  want  ads  and  the  economy 
with  which  so  many  objects  can  be  at¬ 
tained  through  their  use. 

A  three  -  inch  eight  -  column  space 
across  the  top  of  the  want  ad  page  em¬ 
ploys  some  “action  art”  on  either  end. 
Copy  between  the  ears,  addressed  to 
weekly  readers  of  the  last  issue  in  July, 
reads : 

“Taylor  County’s  Great  Market  Place 
-Where  Buyer  Meets  Seller,  for  1 
cent  per  word ! 

‘The  Want  Ad  Page.  Your  Guide 
The_ Star-News  Want  Ads 
Will  Direct  You  in  Buying  Selling,  and 
exchanging. 

Want  Ads  in  the  Star-News  cost 
only  one  cent  a  word,  with  50  cents  the 
■east  total  charge  per  order;  that  is,  a 
ten-word  want  ad  cost  50  cents  for  five 
insertions ;  a  25-word  want  ad  costs  50 
cents  for  two  insertions,  and  a  50-word 
want  ad  costs  50  cents  for  one  insertion. 
Blind  address  ads,  25  cents  additional, 
plus  postage.” 

In  the  center  just  below  the  page- 
wide  heading,  appears  a  seven-inch  two- 
column  classified  result  testimonial.  The 
remainder  of  the  entire  page  is  taken 
by  paid  want  ads,  with  this  36-point  line 
concluding ; 

_Do  Not  Overlook  Reading  the  Ad¬ 
ditional  Want  Ads  on  Page  Six.” 

♦  ♦  ♦ 

Touring  the  earlier  stages  of  Mr. 

Conrad’s  want  ad  development  cam- 
^ign,  most  of  the  ads  began  with  ‘‘For 
bale  ,  or  “Wanted  To  Buy”.  But  long 
ago,  the  paper  started  to  counsel  its 
advertisers  to  arrive  at  the  point  of  the 
offer  with  the  first  words. 

Repetition  of  “For  Sale”  on  every 


item  running  down  a  want  column  is 
flat  and  uninteresting,  but  variety  and 
reader  interest  exist  when  the  first  two 
words  of  each  ad  are  set  in  caps  and 
when  each  ad  stands  out  from  its  fel¬ 
lows  with  words  that  “tell  the  most.” 

In  “Miscellaneous  For  Sale”,  for  in¬ 
stance,  “W’inchester  Pump  Gun  ” , 
“Standing  Hay”,  “Ice  Box”,  ‘‘Rabbit 
Dogs”,  and  “Pool  Table”  add  much  to 
the  zest  of  browsing  through  the  offer¬ 
ings  of  fellow-townsmen. 

*  *  * 

*'\\T  E  solicit  outside  want  ads 

V  V  very  sparingly,”  relates  Mr.  Con¬ 
rad,  “clipping  just  a  few  of  them  each 
week  from  our  exchanges,  and  using 
a  form  circular  to  ask  for  an  order. 
The  person  doing  the  work  soon  devel¬ 
ops  a  good  sense  of  selection  and  gets 
back  quite  a  few  orders  with  very 
little  expenditure  of  time  and  jiostage. 

“We  once  enjoyed  the  acquaintance 
of  a  Ringling  Circus  man  and  acquired 
from  him  the  notion  of  using  plenty  of 
red  ink  in  printed  advertising  (not  in 
the  ledger).  Our  want  ad  clips  are 
pasted  on  double  postal  cards  printed 
in  two  colors.  They  tell  of  our  thorough 
county  coverage,  and  want  ad  prices. 
In  the  case  of  a  clipited  want  ad  of  16 
words,  a  surprising  number  of  those 
who  send  hack  the  blanks  are  influenced 
by  that  little  suggestion  to  slip  a  one 
dollar  bill  in  the  enveloiie  for  six  is- 
sues. 

‘‘We  use  want  ad  order  blanks  within 
our  county  as  envelope  stuffers  when 
mailing  subscription  bills  or  soliciting 
subscriptions  by  mail  after  sampling, 
and  the  same  three-column  order  blank 
is  always  set  for  use  as  filler  in  the 
newspaiier.” 

Plenty  of  leeway  is  offered  prospects 
for  payment  of  want  ad  bills,  for  part 
of  the  order  blank  reads ; 

“I  enclose . cents,  at  1  cent  per 

word  per  insertion  (Fiftv  cents  is  the 
least  total  charge  per  order)  or  I  will 
pay  you  upon  receiirt  of  bill,  or  some¬ 
time  when  I  am  in  Medford.” 

#  *  * 

Asking  for  advertising  copy  of 
.  things  wanted  is  another  method 
Mr.  Conrad  is  strong  on.  His  em¬ 
ployees  try  to  get  across  the  idea  that 
when  a  farmer  wants  to  exchange  a 
good  purebred  Guernsey  bull,  instead  of 
spending  a  couple  of  days  riding  around 
in  a  car  to  see  who  can  match  his  ctffer, 
he  can  simply  put  a  50-cent  want  ad  in 
the  paper,  and  before  he  leaves  home 
have  his  mind  made  up  as  to  which  of 
several  farmers  is  his  best  prospect. 

*  *  * 

The  Star-News  carries  a  recipe 
column  and  gives  each  woman  fur¬ 
nishing  a  receipe  a  free  want  ad.  so 
that  interest  is  stimulated  lioth  in  the 
recipes  and  in  the  want  ad  columns. 
The  woman’s  name  at  the  top  of  the 
recipe  pleases  her. 

“People  look  for  our  want  ad  page: 


A  PUBLISHER  COMMENTS  ON 
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SERVICE 


”1  know  you  will  be  pleased  to 
hear  that  our  second  annual  cooking 
school  closed  last  week  a  bigger 
success  than  the  first  one  . . .  and  the 
initial  effort  last  year  was  far  above 
what  we  had  anticipated." 

(From  4  Connecticut  Newspaper) 

HOME  ECONOMICS 

SERVICE  CORPORATION 
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New  York 


1  have  watched  them  in  post-uffice  lob¬ 
bies,  in  stores,  at  lodges,  at  barn  raising 
bees,  and  at  farm  auctions.  We  try  to 
issue  a  lively  paper,  but  often  find 
people  turning  to  the  want  ad  page  be¬ 
fore  reading  much  else. 

“I  believe  there  is  no  better  advertis¬ 
ing  of  any  kind  than  the  testimonial 
letter.  We  occasionally  offer  prizes  of 
a  dollar  or  two  every  week  over  a  cer¬ 
tain  iK'riod  for  the  best  letter  telling  of 
the  good  results  from  Star-News  want 
ads.  These  always  create  a  lot  of  in¬ 
terest.” 

* 

PKRUSAL  of  the  want  ad  page  of 
this  weekly  newspaper  could  only- 
cause  one  to  acquiesce  in  Mr.  t'onrad’s 
Iniast  of  its  popularity.  In  his  own 
words  to  this  effect: 

“We  get  so  many  calls  for  copies  of 
the  laper  l)efore  it  goes  out  on  the 
routes  I'riday  mornings  that  we  display 
a  framed  copy  of  our  want  ad  page  in 
our  front  window,  and  one  on  an  easel 
at  eye- height  in  our  office,  as  soon  as 
printed. 

“There  is  a  street  lamp  upin>site  the 
window,  so  that  the  page  is  available 
day  and  night.  I  have  noticed  iR*ople 
reading  it  as  early  as  five  in  the  morn¬ 
ing  and  as  late  as  eleven  at  night. 

‘‘On  the  one  in  the  office,  we  cross 
out  things  that  w'e  know  have  been 


sold.  Those  calling  at,  or  phoning,  the 
office  appreciate  this  service  for  it  saves 
their  time  and  energy,  and  also  it  con¬ 
tinually  impresses  them  with  two  facts : 
that  things  are  really  sold  through  the 
want  ads,  and  that  if  they  want  to  do 
any  Inlying  they  had  better  get  busy  as 
s(K)n  as  the  paper  is  published.” 


DAILIES  BUY  PLANE 

Maine  Papers  Purchase  Stinson  Reli¬ 
ant  Cabin  Monoplane 

The  tiannett  Publishing  Co.,  Inc.  of 
Portland,  Me.,  has  accepted  delivery  of 
a  new  Stinson  Reliant  four-passenger 
cabin  monoplane  for  use  by  the  Portland 
Press-Hcrald,  Evening  Express  and 
Sunday  Telegram,  the  Kennebec  (Me.) 
Journal  and  the  Wateriille  (Me.) 
Sentinel. 

The  new  plane,  equipped  with  the 
very  latest  in  flying  appliances  and  with 
Stinson’s  newly  perfected  vacuum  flaps 
which  act  as  brakes,  will  greatly  aug¬ 
ment  the  news  gathering  and  news 
photography  services  of  the  Maine 
newsi)apers.  1’.  G.  Pond  will  act  as  pilot. 

PITTSBURGH  MERGER 

J.  B.  R(Kigers  Advertising  -Agency, 
Pittsburgh,  was  merged  with  Walker 
&  Downing,  of  the  same  city,  Aug.  1. 
Mr.  Rodgers  joined  Walker  &  Downing. 


// 


w. 


ESTABLISHED  1924 


■  Ihkn  you  call  a  telephone 
number  on  the  other  side  of 
town,  you  are  making  an  im¬ 
portant  purchase.  You  say  m 
effect— 

“Give  me  the  use  of  some 
miles  of  wire  in  a  cable  under 
the  street,  a  section  of  switch- 
iMiard  and  all  the  other  equip¬ 
ment  needed  in  the  central 
office.  I  shall  need  one  kind  of 
current  to  carry  my  voice  and 
another  to  ring  the  hells  that 
signal  the  other  party.  I  may 
need  the  services  of  an  operator 
or  two.  1  want  all  your  equip¬ 
ment  to  lie  in  perfect  vvorking 
order  so  that  my  call  is  clear 
and  goes  through  without  in*®*’" 
ruption.  1  would  like  this  all 
arranged  to  connect  me  with 
my  party  in8tantly--and  at  a 
cost  of  a  nickel  or  so.” 

Telephone  people  are  asked  to 
do  this  millions  of  times  a  day 
and  find  nothing  unusual  in  the 
request.  But  to  do  it  at  the  price 
you  pay  for  telephone  service— 
in  fact,  to  do  it  at  all — has  taken 
the  most  skilful  and  unremit¬ 
ting  research,  engineering  and 
organization. 

Telephone  service  in  the 
United  States  is  the  most  effi¬ 
cient,  dependable  and  economi¬ 
cal  in  the  world. 


%tor^  than  ttne^half  tha  telephnne»  in  tha  ivorlti  are  in  the  United  States 
aithoiigh  this  country  has  only  of  the  trorlti''s  §H»pulation,  Fifty  years  of 
progress  under  the  Bell  System  plan  of  operation  have  brought  the  telephone 
tcithin  reach  of  all. 

BELL  TELEPHONE  SYSTEM 
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MEDIA  RECORDS  FIGURES  FOR  JULY,  1935 


AKRON,  OHIO 

193S 


Times-Prets  . (e)  547,638  537,054 

Beacon-Journal  . (e)  918,781  859,178 

Times-Press  . (S)  154,028  198,219 


1934  Gain  or  1-oss 


10,584  G 
59,603  G 
44,191  L 


Times-Union . (e) 

News  . (e) 

Knickerbocker  Press  . . .  (m) 

•Times-Union  . (S) 

Knickerbocker  Press  ..(S) 


1,466,419 

1,396,232 

70,187 

G 

154,028 

198,219 

44,191 

L 

1,620,447 

1,594,451 

25,996 

G 

MY,  N.  Y. 

549,387 

578,068 

26,681 

L 

480,752 

635,093 

154,341 

L 

.335,343 

268,628 

66,715 

G 

125,560 

172,440 

46,880 

1. 

56,801 

86,454 

29,653 

L 

1,479,789 

258,894 


Total  Daily  .  1,365,482 

Total  Sundav  .  182,301 

Grand  Total’ .  1,547,843  1,738,683 

•Sunday  Times-Union  includes  American  Weekly  linage, 
1935—65,460  lines;  1934 — 74,161  lines. 


114,307  L 
76,533  L 
190,840  L 


ALBUQUERQUE,  N.  M. 

Journal . (m)  J8.),329  269,547  13,782  G 

Tribune  . (e)  336,277  277,978  58,299  G 

Journal  . (S)  37,777  52,610  14,833  L 

Total  Daily  .  619,606  547,525  72,081  G 

Total  Sunday  .  37,777  52,610  14,833  U 

Grand  Total  .  6.=;7,383  600,135  57,248  (i 

ATLANTA,  GA. 

Georgian  . (e)  342,901  295,502  47,459  G 

Journal  . (e)  498,948  468,850  30,098  G 

Constitution  . (m)  452,706  388,863  03,843  G 

•American  . tS)  139,172  151,193  12,021  L 

Journal  . (S)  133,497  171,627  38,130  1. 

Constitution  . (S)  131,405  177,288  45,883  L 

Total  Daily  .  1,294,615  1,153,215  141,400  G 

Total  Sunday  .  404,074  500,108  96,034  L 

Grand  Total  .  1,698,689  1,653,323  45,366  G 

•Sunday  American  ligures  include  American  Weekly  lin¬ 
age.  1935 — 65,400  lines;  1934 — 74,161  lines. 


ATLANTIC  CITY,  N.  J. 

•Press-Union  . (e)  418,232  373,257  44,975  G 

Press-Union  . (S)  56,934  64,185  7,251  L 

Grand  Total  .  475,166  437,442  37,724  G 

•Press-Union  sold  in  morning-evening  combination.  Lin¬ 
age  of  one  edition  shown. 


BALTIMORE,  MD. 


News-Post  . 

. (e) 

644,074 

633,219 

10,855  G 

Sun  . 

. (e) 

801,292 

818,241 

16,949  L 

Sun  . 

468,854 

447,613 

21,241  G 

•American  . 

. (S) 

225,351 

290,326 

64,975  L 

Sun  . 

. (S) 

293,463 

3b0,821 

67,358  L 

1,914,220  1,899,073 


Total  Daily  . 

Toul  Sundav  .  518;814  651,147 

Grand  Total  .  2,433,034  2,550,220  _ 

•Sunday  American  includes  American  Weekly  linage,  1935 
-65,460  lines;  1934 — 74,161  lines. 


15,147  G 
132,333  L 
117,186  L 


CHATTANOOGA,  TENN. 


Times . 

News  . 

Times  . 

. (S) 

Total  Daily  .  686,610 

Total  Sunday  .  79,461 

Grand  Total  .  766,071 


296,145 

307,749 

11.604  L 

390,465 

358,324 

32,141  G 

79,461 

87,630 

8,169  L 

686,610 

666,073 

20,537  G 

79,461 

87.630 

8.169  1- 

766,071 

753,703 

12.368  G 

CHICAGO,  ILL. 


BANGOR,  ME. 

Commercial  . (e)  232,682  186,700  45,982  G 

•^'ews  . (m)  367,046  301,072  65,974  G 

Grand  Total  .  599,728  487,772  111,956  G 

BIRMINGHAM,  ALA. 

Age-Herald  . (m)  284,128  268,815  15,313  G 

News  . (e)  419,092  389,335  29,757  G 

Post  . tel  302,414  276,290  26,124  G 

News  &  Age-Herald - (S)  173,294  192,403  19,109  L 

Total  Daily  .  1,005,634  934,440  71,194  G 

Total  Sunday  .  173,294  192,403  19,109  L 

Grand  Total  .  1,178,928  1,126,843  52.085  G 

BOSTON,  MASS. 

Kecord  . (m)  187,065  185,191  1,874  G 

American  . (e)  273,910  269,906  4,004  G 

•Globe  . (m)  446,453  433,700  12,753  G 

Herald  . (m)  618,713  569,246  49,467  G 

Post  . (m)  374,104  374,844  740  L 

Tianscnpt  . (e)  274,175  250,952  23,223  G 

tTraveler  . (e)  730,955  695,444  35,511  G 

y.Xdvertiser  . tS)  147,087  180,491  33,404  L 

Globe . (S)  221,345  283,205  61,860  L 

Herald  . (Si  188,161  223,493  35,332  L 

Post  . (Si  69,195  110,178  40,983  L 

Total  Daily  .  2,905,375  2,779,283  126,092  G 

Total  Sunday  .  625,788  797,367  171,579  L 

Grand  Totol  . .  3,531,163  3,576,650  45,487  L 

tTraveler  sold  in  combination  with  morning  or  Sundav 
Herald. 

•Globe  sold  in  morning-evening  combination.  Linage  of 
one  edition  shown. 

tSunday  Advertiser  includes  .American  Weekly  issue,  1935 
— 65,460  lines;  1934 — 74,161  lines. 

BUFFALO,  N.  Y. 

Courier-Express  . (m)  434,867  390,443  44,424  G 

News  . (e)  747,444  736,468  10,976  G 

Times  . (e)  425,578  390,441  35,137  G 

Courier-Express  . (S)  101,868  126,203  24,335  L 

Times  . (S)  92,984  79,277  13,707  G 

Total  Daily  .  1,607,889  1,517,352  90,537  G 

Toul  Sunday  .  194,852  205,480  10,628  1. 

Grand  Total  .  1,802,741  1,722,832  79,909  G 

CAMDEN,  N.  J. 

•Courier  . (e)  530,770  492,675  38.095  G 

‘Courier  (evening)  and  Post  (morning)  sold  in  combina¬ 
tion.  Linage  of  evening  edition  shown. 


Total  Daily  .  2,882,427  2,897,593  15,166  1. 

Total  Sunday  .  602,362  755,566  153,204  L 

Grand  Total  . 3,484,789  3,653.159  168,370  1. 

•Sunday  Herald-Examiner  6gures  include  American 
Weekly  linage,  1935 — 65,460  lines;  1934 — 74,161  lines. 


CINCINNATI,  OHIO 


Enquirer  . 

355.840 

371.689 

15.849  I. 

Post  . 

460,942 

426,316 

34.626  G 

Times-Star  .... 

. (e) 

713,192 

650,646 

62,546  G 

Enquirer  . 

. (S) 

320,552 

353,205 

32,653  L 

Total  Dailv  .  1.529,974  1,448,651 

Total  Sunday  .  320,552  353,205 

Grand  Total  .  1,850,526  1,801,856 


81,323  G 
32,653  I. 
48,670  G 


Plain  Dealer  . (m) 

News  . (e) 

Press  . (e) 

Plain  Dealer  . (S) 


CLEVELAND,  OHIO 

552,478  512,540 

502.505 
798,422 
251,188 


486.282 

741,996 

304,398 


39,9.18  G 
16,223  G 
56,426  G 
53,210  L 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1,853,405  1,740,818 
251,188  .104.398 

2,104,593  2,045,216 


112,587  G 

53.210  1. 
59,377  G 


COLUMBUS,  OHIO 


Dispatch  . 

.(e) 

774.579 

7.30,042 

44,.5.37  G 

('itizen  . 

.<e) 

517,519 

501,347 

16,172  G 

Ohio  Stale  Journal 

.  (m) 

208.094 

170.649 

37,445  G 

Dispatch  . 

.(S) 

174,667 

198,054 

23,387  L 

Star  . 

.(S) 

36,312 

53,980 

17,668  L 

Total  Daily  . . . . 

1,500,192 

1,402,038 

98,154  G 

Total  Sundav  . , 

210.979 

252.034 

41,055  1. 

Grand  Total  . . . 

1.711,171 

1,654,072 

57,099  G 

DALLAS,  TEXAS 

News  . 

.  (m) 

479,895 

465,442 

14,453  G 

Times-Herald  .... 

,.(e) 

620,782 

644,173 

23,391  L 

lournal  . 

..(e) 

442,990 

439.001 

3,989  G 

•Dispatch  . 

..(e) 

200.896 

184.925 

15,971  G 

New’s . 

.(S) 

1 79.865 

190,183 

10.318  I, 

Times-Herald  . 

.(S) 

214.715 

206,.501 

8,214  G 

Dispatch  . . 

.(S) 

55,833 

64,313 

8,480  L 

Total  Dailv  ... 

1,744,563 

1,733,541 

11,022  G 

Total  Stmdav 

450,413 

460.997 

10.584  L 

(irand  Total  . . 

2,194,976 

2,194,538 

438  G 

•Dispatch  issued 

five 

days. 

DAYTON,  OHIO 

Tournal  . 

.  (m) 

140.731 

144..390 

3,659  L 

Herald  . 

..(e) 

498.430 

616.216 

117.786  I, 

Xew's  . 

..(e) 

666,943 

650.772 

16.171  G 

lournal  . 

,  .(S) 

73.936 

135.291 

61,355  1. 

News  . 

.(S) 

82,305 

139,502 

57,197  L 

Total  Dailv  ... 

1..306,104 

1,411,378 

105.274  I. 

Total  Sundav  . 

156.241 

274,793 

118.552  I. 

(irand  Total 

1,462,345 

1,1.86,171 

223,826  1. 

DENVER,  COLO. 

Kockv  Mt.  News.. 

.  (m) 

334,345 

327,524 

6.821  G 

Post  . . 

. .  (e) 

727,153 

664,297 

62.856  G 

Rockv  Mt.  News. 

..(S) 

55,696 

74.510 

18,814  L 

Post  . 

..(S) 

166,062 

196.275 

30.213  L 

Total  Dailv  .  . . 

1,061,498 

991.821 

69.677  G 

Total  Sundav  . 

221,7.58 

270,785 

49,027  L 

Grand  Total  . . 

1,283,256 

1,262,606 

20,650  G 

DES 

MOINES,  IOWA 

Register . 

.  (m) 

294.715 

273.178 

21.537  G 

Tribune  . 

..(e) 

448,285 

451.510 

3.225  1. 

Register  . 

..(S) 

142,632 

165,567 

22,935  L 

Total  Dailv  . . . 

743.000 

724.688 

18.312  G 

Total  Sundav 

142,632 

165,567 

22,935  L 

Grand  Total  .. 

885,632 

890,255 

4,623  L 

DETROIT,  MICH. 


Times  . 

. (e) 

521,020 

489.540 

31,480  G 

l-‘ree  Press . 

410,750 

359,110 

51,640  G 

New's  . 

. (e) 

898,520 

851,984 

46,536  G 

•Times  . . 

. (S) 

221,567 

257.170 

35.603  1. 

Free  Pre^s . 

. (S) 

1 30.950 

133.887 

2.937  I. 

News  . 

. (S) 

284,946 

296,441 

11,495  L 

1.8.10.290  1.700.634 


Total  Dailv  . 

Total  Sundav  .  637.463  687,498 

Grand  Total  .  2,467,753  2.388,132 

•Sunday  Times  includes  American  Weekly  linage,  1935 — 
65,460  lines;  19,14 — 74,161  lines. 


EASTON,  PA. 

Express  . (e)  576,504  488,657 


EVANSVILLE.  IND. 


1935 

1934  Gain  or  Loss 

.  (m) 

783,368 

784,880 

1,512  L 

('mirier 

.(m) 

585,174 

562,994 

22,180  G 

Journal 

..(e) 

768,589 

801,675 

33,086  L 

Press  . 

..(e) 

482,039 

541,829 

59,790  L 

Courier 

,.(e) 

263,257 

206,215 

57,042  G 

Press  . . 

.(S) 

340,005 

408,856 

68,851  1. 

.(S) 

232.777 

320,872 

88,095  L 

Total 

.(S) 

29,580 

25,838 

3,742  G 

Total 

1935 


EL  PASO,  TEXAS 


368,256  388,611 

171,883  169,501 


1934  Gain  or  Loj. 

20.3HL 


435,025  401,501 

111,815  110,530 


97,015  84.762 


2.382  G 
33,524  G 
1.285 C 
12,253  G 


129.656  G 
50,035  1. 
79.621  G 


Times  . (m) 

Herald-Post  . (e) 

Times  . (S) 


297,207  281,538 

345,667  358,874 


89,224  125,705 


15,669  G 
13,207  L 
36,481  I. 


Total  Sunday 


Dispatch- Herald  . (e) 

Times  . (e) 

Dispatch-Herald  . (S) 


642,874 

640,412 

2,462  G 

89,224 

125,705 

36,481  L 

732,098 

766,117 

34,019  L 

E,  PA. 

424,964 

434,893 

9,929  L 

427,340 

409,992 

17,348  G 

60,465 

77,847 

17,382  L 

Total  Daily  . . 
Toul  Sunday 


852,304 

60,465 


Grand  Total  .  912,769 


844,885 

77,847 

922,732 


Grand  Total . 


1,183,994  1,154,905 


15,551  G 
13.538  G 
29,089  G 


FALL  RIVER,  MASS. 

Herald-Xews  . (e)  378,839  359,728  19,111  G 


FORT  WAYNE,  IND. 

Journal-Gazette  . (e)  351,199  294,906 

News-Sentinel  . (e^  601,889  517,063 


journal-(iazette  . (S)  148,463  161,179 


56,293  G 
84,826  G 
12,7161 


Cuinei 

Tiaw 

llo*“ 

jouma 


FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  3  2  5,67  1  3  1  9,97  2  5,699G 

Star  . (e)  209,133  1  66,550  4  2,583G 


Grand  Total  .  534,804  486,522  48,282  G 


GARY,  IND. 

Post-Tribune  . (e)  551,098  497,063 


54,035  G 


GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  379,045  329,060  49,985  0 

•I’ost-Star  sold  in  combination  with  Evening  Times,  lin¬ 
age  of  one  edition  shown. 


HARRISBURG,  PA. 

•Patriot  . (m)  403,491  406,675 

Telegraph  . (e)  337,963  272,950 


3,184 L 
65,013  G 


Grand  Total  .  741,454  679,625  61,829  G 

•The  Evening  News  carries  the  same  amount  of  advcitis- 
tising  as  the  Morning  Patriot. 


HARTFORD,  CONN. 


Courant  . 

. . . .  (m) 

346,587 

Times  . 

- (e) 

866,745 

Courant  . 

....(S) 

195,312 

Total  Dailv  . 

1,213,332 

Total  Sunday  . . . 

195,312 

Grand  Total  . . . 

1,408,644 

840,211 


43,528  G 
26,534  G 
64,016  L 


259,328 


70,062  G 
64,016  L 
6,046  G 


HOUSTON,  TEXAS 


. (e) 

536,232 

480,383 

3.19,855 

341,643 

. (e) 

386,963 

387.334 

. (S) 

161,996 

197,846 

lb  St  . 

. (S) 

151.025 

186,016 

55.849  G 
1,788  L 

.171  L 

35.850  L 
34,991  L 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


1,263.050  1.209,360 
313.021  .183,862 

1,576,071  1,59.1.222 


53,690  G 
70,841  L 
17,151  L 


INDIANAPOLIS,  IND. 

596,447 
395,539 
484,935 
235,286 


New«i  . 

. (e) 

697,574 

Star  . 

. (m) 

439,528 

Times  . 

558,533 

Star  . 

. (S) 

229,949 

101,127  G 
43,989  G 
73,598  G 
5,337  L 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1,695.635  1,476,921 
229,949  235,286 

1,925,584  1,712,207 


218,714  0 
5,337  L 
213,377 G 


JACKSONVILLE.  FLA. 


Times-Union  . (m) 

Journal^  . . (e) 

Times-Union  . (S) 


618,945 

417.731 

144,798 


39.1,324 

331,479 

176,583 


225,621  G 
86,252  G 
31,785  L 


ToUl  Daily- 
Total  Sunday 


1,036,676 

144,798 


Grand  Total  .  1,181,474 


724,803 

176,583 

901,386 


31 1,873  G 
31,785  L 
280,088  G 


JAMESTOWN,  N.  Y. 

lournal  . (e)  334,664  307,756 

Post  . (m)  326,172  282,345 


26,908  G 
43,827  C 


Grand  Total  .  660,83  5  5  90,10  1  70,735  G 


JOHNSTOWN,  PA. 

•Tribune  . ..(e)  519,189  484,118  35.071  C 

*Tribunc  (c)  sold  in  combination  with  Democrat  (o)* 
I.inage  of  one  edition  shown. 


KNOXVILLE,  TENN. 


7,419  G 
17,382  I. 
9,963  L 


Journal  . 

. . .  (m) 

282.859 

280,985 

News-Sentinel  . 

...(e) 

421,297 

343,464 

lournal  . 

...(S) 

87,395 

81,848 

News-Sentinel  . 

...(S) 

103,242 

126,271 

Total  Daily-  . 

704.156 

624,449 

Total  Sunday-  . . . . 

190,637 

208,119 

Grand  Total  . 

894,793 

832,568 

LOS 

ANGELES,  CALIF. 

Examiner  . 

. .  (m) 

593,595 

556,984 

Illustrated  News _ 

.  .(m) 

242,450 

180.370 

Times  . 

.  .(m) 

801,135 

650,860 

Herald-Express  _ _ 

...(e) 

748.081 

714,312 

Post-Record  . 

. . . (e) 

216,422 

192,030 

•Examiner  . 

...(S) 

311.133 

424,119 

Times  . . 

...(S) 

290.233 

334,802 

Total  Dailv  . 

2,601,683 

2,294,556 

Total  Sunday-  . . . 

601,366 

758,921 

Grand  Total  . . . . 

3,203,049 

3,053,477 

Tots 

Tota 

Grt< 

Not 


loioa 


Total  Dailv  . 

953,088 

811,969 

141,119  0  1 

Total  Sunday  . 

148,463 

161,179 

12.716  L  1 

Grand  Total  . 

1,101,551 

973,148 

128,403  0 

FORT 

WORTH,  TEXAS 

i 

Star-Telegram  . 

.(m) 

226,022 

210,588 

15,4)40  t 

Star-Telegram  . 

..(e) 

415,694 

414,590 

1.1040  1 

Press  . 

..(e) 

296,748 

315,319 

18.571  L  1 

Star-Telegram  . 

..(S) 

103,062 

109,853 

6,791  L  1 

Total  Daily  . 

938,464 

940,497 

2,033  L  i 

Total  Sunday  . . . . 

103,062 

109,853 

6,791  L  1 

tirand  Total  . 

1,041.526 

1,050,350 

8,8241. 

IW- 

Comi 


Tot 

Tot 

Gn 


5cii»< 

louro 

Uadi 

Wiio 

•Senl 

Joun 


To 

To 

Gr 

•S 

1935 


Jour: 

•TrS 

Star 


Gaz 

U 

U 

•u 


1.874  G 
77,833  0 
5,547  0 
23.029  L 


79,707  G 
17,482  L 
62,225  C 


36,611  G 
O2.080  G 
1 50,275  G 
33,769  G 
24.392  G 
1 12,986  L 
44,569  L 


307,127  G 
157,555  L 

. . .  . .  149,5720 

•Sunday  Examiner  figures  include  American  Weekly  1*' 
age,  1935 — 72,560  lines;  1934 — 75,681  lines. 
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MEDU  RECORDS  FIGURES  FOR  JULY,  1935 


irLoM 

1.355  L 
:.5UG 
',524  C 
.2(5  G 
.253  G 

.551 G 
.SJtG 
.0*9  G 


.IIIG 


.293  G 
.826  G 
.7161 

.119G 
.716  L 
.403  G 


.434  G 
.104  G 
.5711 
.791  L 

,033  L 
.7911 
,824  L 


699  G 
513  G 

282  G 

035  G 

985  C 
Un- 


184  L 
013  G 

829  G 

fertij- 


528  G 
534  G 
016  L 

062  G 
016  L 
046  G 


349  G 
7881 
371  L 

350  L 
191  L 


>90  G 
341  L 
151  L 


127  G 
189  G 
198  0 
!37L 

'14  G 
137  L 
177  G 


121  G 
152  G 
'85  L 

173  G 
85  L 


080 
127  C 

^G 


171  C 

(m). 


174  C 
133  G 
47  G 
129  L 


07  G 
82  L 


25  G 


.11  G 
180  G 
175  G 
69  G 
192  G 
186  L 
169  L 

27C 
,55  L 
72  G 
lin- 


LOUISVILLE,  KY. 

1935 

i.urnal  . 551,088 

loinerjournal  •••;;  556.556 

pi:' . (e)  316,465 

. . 250,538 

n-iiv  .  1,424,119 

Tolal  *  250  538 

Toul  Sunday  . 

Grand  Total  ...  •  •  •  •  •  ■  ’ 

jjoi  measured  in  1934. 


1934  Gain  or  la>s 


MANCHESTER.  N.  H. 

L-,io.-I.eader  . M  ‘*21,396  346,366 

MEMPHIS,  TENN. 


CotMieroa*  Appeal  . . 
Dj^Sciinitar  ...... 

CoBtssercial  Appeal  . 

.  ..(m) 
...fe) 
...IS) 

556,170 

341,990 

224,877 

476,649 

326,589 

242,336 

898,160 

803,238 

224,877 

242,336 

brand  Toul  . 

1,123,037 

1,045,574 

75,030  G 


79,521  G 
15,401  G 
17,459  L 


94,922  G 
17,459  1. 
77,463  G 


Sentinel  . 

loumal  . 

Leader  ,...■••••■ 

Wiioonsin  >ews 

•Sentinel  . 

Jonnul  . 

Total  Daily 


MILWAUKEE.  WIS. 

. (m)  268,300  272,871  4,571  I. 

. (e)  752,171  744,656  7,515  G 

. (e)  120,637  118,446  2,191  G 

. (e)  .385,117  331,037  54,080  G 

. (S)  153,516  179,106  25,590  1- 

. (S)  203,794  237,944  34,150  L 


.  1,526,225  1,467,010  59,215  G 

Toiai  Sund'ay  .  357,310  417,050  59,740  1- 

GrMd  Total  .  1,883,535  1,884,060  525  1- 

•Sunday  Sentinel  ligures  include  American  Weekly  linage, 
1935  —65,460  lines;  1934 — 74,161  lines. 


MINNEAPOUS.  MINN. 


. (e) 

521,823 

433,746 

508,101 

411,697 

. (e) 

382,441 

314,505 

. (S) 

117,291 

107,468 

triboDQ  . 

. tS) 

155,396 

213,900 

88,077  G 
96,404  G 
67,936  t: 
9,823  G 
58,504  L 


Toul  Daily  .  1,412,365  1,159,948  252,417  G 

ToUl  Sunday  .  272,687  321,368  48,681  L. 

Grand  Total  .  1,685,052  1,481,316  203,736  G 

•Tribune  morning  and  evening  sold  in  combination  only. 
Linage  of  one  edition  (e)  shown. 


MONTREAL.  CANADA 


. (e) 

802,585 

770,825 

31,760  G 

. (Ill) 

317,515 

315,323 

2,192  G 

713,921 

707,000 

6,921  G 

La  Patrie  . 

. (e) 

205,390 

235,489 

30,099  L 

•U  Patrie . 

. (S) 

23,910 

BROOKLYN.  N.  Y. 


1935  1934  Gain  or  Loss 


Eagle  . . 

Times-Union 

Eagle  . 

Times-Uniun  . . . 

. (e) 

. (e) 

. (S) 

. (S) 

762,683 

315,906 

149,842 

24,578 

861,452 

312,397 

252,949 

31,398 

98,769  1- 
3,509  G 
103,107  1. 
6,820  L 

Total  Daily  . . 
ToUl  Sunday 
Grand  Total  . 

1,078,589 

174,420 

1,253,009 

1,173,849 

284,347 

1,458,196 

95,260  L 
109,927  L 
205,187  L 

NIAGARA 

FALLS. 

N.  Y. 

Gazette  . . 

. (e) 

471,448 

411,899 

59,549  G 

OAKLAND,  CAUF. 

Post- Enquirer  . . 

Tribune  . 

Tribune  . 

. (e) 

. (e) 

. (S) 

439,923 

632,983 

125,135 

352,413 

533,176 

113,419 

87,510  G 
99,807  G 
11,716  G 

Total  Daily  . . . 

1,072,906 

885,589 

187,317  G 

Total  Sunday  . . 
Grand  Total  ... 

125,135 

113,419 

11,716  G 

1.198,041 

999,008 

199,033  G 

OKLAHOMA 

CITY, 

OKLA. 

Gkluhuman  . 

361,828 

360,301 

1,527  G 

Times  . 

. (e) 

457,544 

446,266 

11,-’78G 

“Oklahoma  News  . 

230,172 

223,213 

6,959  G 

Oklahoman  . 

. (S) 

164,495 

191,454 

26,959  L 

Oklahoma  News  . . 

. (S) 

53,553 

86,777 

33,224  L 

Total  Daily  . . . . 

1,049,544 

1,029,780 

19,764  G 

Total  Sunday  . , 

218,048 

278,231 

60,183  1- 

Grand  Total  . . . 
“Five  days. 

.  1,267,592 

OMAHA,  NEB 

1,308,011 

40,419  1- 

“Bee-News  . . 

. (e) 

404,559 

335,714 

68,845  G 

•World-Herald  .. 

. (e) 

557,855 

499,361 

58,494  G 

tBee-News . 

. (S) 

147,676 

161,360 

13,684  L 

World-Herald  . . . . 

. (S) 

151,917 

157,519 

5,602  L 

Total  Daily  .  962,414  835,075  127,339  G 

Total  Sunday  .  299,593  318,879  19,286  L 

Graml  Total  .  1,262,007  1,153,954  108,053  G 

“Omaha  Bee-News  and  Omaha  World-Herald  are  each  sold 
in  morning-evening  combination.  I-inage  of  (e)  edition  is 
shown, 

tBee-News  includes  American  Weekly  linage,  1935 — 
65,460  lines;  1934—74,161  lines. 


PEORIA,  ILL. 

Journal  . 

. (e) 

572,377 

454,642 

117,735 

G 

Transcript  . 

. . . .  (m) 

457,268 

398,857 

58,411 

G 

Star  . 

. (e) 

578,449 

416,137 

162,312 

G 

J  ournal-Transcript 

. (S) 

96,110 

119,863 

23,753 

L 

Star  . 

. (S) 

87,654 

92,163 

4,509 

L 

READING.  PA. 


1935 

1934  Gain  or  Loss 

Eagle  . 

...(e) 

552,955 

564,196 

11,241  L 

Times  . 

. .  .(m) 

421,757 

448,023 

26,266  L 

Eagle  . 

...(S) 

31.301 

41,349 

10.048  L 

Total  I>aily  . 

Total  Sunday  .  • . . 

974,712 

1,012,219 

37,507  L 

31,301 

41,349 

10,048  L 

Grand  Total  . 

1,006,013 

1,053,568 

47,555  L 

RICHMOND,  VA. 

News-Leader  . 

...(e) 

732,796 

o70,129 

62,667  G 

Times-Dispatch  . 

...(m) 

487,489 

430,170 

57,319  G 

TimesDispatch  . 

,...(S) 

194,891 

218,911 

24,020  L 

Total  Daily  . 

1,220,285 

1,100,299 

119,986  G 

Total  SunrLiy  . . . . 

194,891 

218.911 

24,020  L 

(irand  Total  . 

1,415,176 

1,319,210 

95,966  G 

ROCHESTER,  N. 

Y. 

...(e) 

522,242 

430,557 

91,685  G 

Times-L’nion  . 

..  .(e) 

609,457 

555,859 

53,598  G 

Democrat  &  (ihronicle. . (in) 

612,859 

522,108 

90,751  G 

“American  . 

...(S) 

147,028 

176,903 

29,875  L 

Democrat  &  Chronicle. .  (S) 

166,255 

221,238 

54,983  1- 

Total  Daily  . 

1,744,558 

1,508,524 

236,034  G 

Total  Sunday  . . . . 

313,283 

398,141 

84,858  L 

Grand  Total  . 

2,057,841 

1,906,665 

151,176  G 

“Sunday  American  iiicludei 
—  65,460  lines;  1934—74.161 

s  .-Xmerican  Weekly 
lines. 

linage,  1935 

SALT 

LAKE 

i  CITY, 

UTAH 

Tribune  . 

. . .  (m) 

499,976 

440,458 

59,518  G 

Deseret  News . 

. .  ..(e) 

290,968 

269,764 

21,204  G 

Telegram  . 

....(e) 

421,156 

363,311 

57,845  G 

Tribune  . 

...(S) 

146,775 

160.911 

14,136  L 

Total  Daily  . 

1,212,100 

1,073,533 

138,567  G 

Total  Sunday  . . . , 

146,775 

160,911 

14,136  L 

Grand  Total  . 

1,358,875 

1,234,444 

124,431  G 

SAN 

ANTONIO,  TEXAS 

Light  . 

....(e) 

492,386 

418,193 

74,193  G 

Kxpress  . 

...(m) 

275,764 

225,314 

50,450  G 

News  . 

....(e) 

448,384 

383,895 

64,489  G 

“Light  . 

...(S) 

220,265 

257,064 

36,799  I. 

Express  . 

...(S) 

144,939 

133,614 

11.325  G 

Total  Daily  .  1,216,534  1,027,402  189.132  G 

Total  Sunday  .  365,204  390,678  25,474  L 

Grand  Total  .  1,581,738  1,418,080  163.658  G 

“Sunday  Light  includes  .\merican  Weekly  linage,  1935 — 
65,460  lines;  1934—74,161  lines. 


SAN  DIEGO.  CAUF. 


Union . 

475,016 

372,098 

102,918  G 

Sun  . 

455,035 

363,567 

91,468  G 

Tribune  . 

. (e) 

717,273 

567,047 

150,226  G 

Union  . 

. (S) 

212,389 

223,573 

11,184  1- 

Toul  Daily  .  2,039,411  2,028,637  10,774  G 

Toul  Sunday  .  23,910  . 

Grand  Toul  .  2,063,321  2,028,637  34,684  G 

“La  I'atrie  (S)  started  publication  Jan.  16.  1935. 

MUNCIE.  IND. 

Press  . (e)  313,468  . 

Sttr  . (m)  305,865  . 

Star  . (S)  78,834  . 


Toul  Daily  .  619,333  . 

Toul  Sunday  .  78,834  . 

Grand  Total  .  698,167  . 

Not  measured  in  1934. 

NASHVILLE,  TENN. 

Banner  . (e)  336,061  304,559  31,502  G 

Tennessean  . (m)  334,431  276,454  57,977  G 

Banner  . (S)  134,155  128,458  5,697  G 

Tennessean  . (S)  103,911  99,876  4,035  G 


Toul  Daily  .  670,492  581,013  89,479  G 

Toul  Sunday  .  238,066  228,334  9,732  G 

Grand  Toul  .  908,558  809,347  99,211  G 


Total  Daily  .  1,608,094  1,269,636  338,458  G 

Total  Sunday  .  183,764  212,026  28,262  L 

Grand  Total .  1,791,858  1,481,662  310,196  G 


PERTH  AMBOY.  N.  J. 

News  . (e)  282,007  . 

Not  measured  in  1934. 

PHILADELPHIA.  PA. 

Bulletin  . (e)  694,197  657,162  37,035  G 

Inquirer  . (m)  551,212  575,459  24,247  L 

News  . (e)  278,218  382,083  103,865  L 

Public  Ledger  . (e)  780,572  724,323  56,249  G 

Record  . (m)  489,020  497,064  8,044  L 

Inquirer  . (S)  312,452  383,315  70,863  L 

Record  . (S)  252,125  326,269  74,144  L 

“News  . (S)  .  26,499  . 


Total  Daily  .  2,793,219  2,836,091  42,872  L 

Total  Sunday  .  564,577  736,083  171,506  L 

Grand  Total  .  3,357,796  3,572,174  214,378  1- 

“Philadelphia  News  (S)  discontinued  April,  1935. 


Total  Daily  .  1,647,324  1,302,712  344,612  G 

Total  Sunday  .  212,389  223,573  11,184  L 

Grand  Total  .  1,859,713  1,526,285  333,428  0 


SAN  FRANCISCO.  CAUF. 


Chronicle  . 

464.190 

375,059 

89,131  G 

Examiner  . 

555,719 

437,432 

118,287  G 

Call-Bulletin  . . . 

. (e) 

499,191 

403,560 

95,631  G 

News  . 

. (e) 

519,753 

418,066 

101,687  G 

Chronicle  . 

. (S) 

152,206 

155,245 

3,039  L 

•Examiner . 

. (S) 

298,029 

289,079 

8,950  G 

Total  Daily  .  2,038,853  1,634,117  404,736  G 

Total  Sunday  .  450,235  444,324  5,911  G 

Grand  Total  .  2,489,088  2,078,441  410,647  G 

“Sunday  Examiner  figures  include  American  Weekly  lin¬ 
age,  1935—72,560  lines;  1934—75,681  Lines. 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  553,374  . 

Union-Star  . (e)  483,376  . 


Grand  Total  .  1,036,750 

1934  not  measured. 


NEWARK,  N,  J, 


Ledger  . 

311,601 

188,267 

123,334  G 

.News  . 

. (e) 

843,709 

829,301 

14,408  G 

Star-Eagle  .... 

373,552 

339,826 

33,726  G 

CtU  . 

. (S) 

163,864 

320,619 

156,755  L 

Ledger  . . 

. (S) 

82,036 

70,640 

11,396  G 

ToUl  Dailv  . 

1,528,862 

1,357,394 

171,468  G 

Toul  Sunday 

245,900 

391,259 

145,359  L 

Grand  Total 

1,774,762 

1.748.653 

26,109  G 

NEW  ORLEANS, 

LA. 

Times-Picayune 

667,936 

606,842 

61,094  G 

Tribune  . 

328,962 

277,315 

51,647  G 

Item  . 

. (e) 

483,970 

458,119 

25,851  G 

States  . 

. (e) 

375,395 

272,909 

102,486  G 

junes-Picayunc  &  States  (S) 

248,887 

336,544 

87,657  L 

item-iribune  .. 

. (S) 

201,515 

270,926 

69,411  L 

Toul  Daily  . 

1,856,263 

1,615,185 

241,078  G 

Toul  Sunday 

450,402 

607,470 

157,068  L 

Crand  total 

2,306,665 

2,222,655 

84,010  G 

PHOENIX,  ARIZ. 


Republic  . (m)  359,584  304,207  55,377  G 

Gazette  . (e)  411,141  363,106  48,035  G 

Republic  . (S)  80,097  93,923  13,826  L 


Total  Daily  .  770.725  667,313  103,412  G 

Total  Sunday  .  80,097  93,923  13,826  L 

Grand  ToUl  .  850.822  761,236  89,586  G 


PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  743,243  692,451  50,792  G 

Press  . (e)  888,908  875,109  13,799  G 

Post-Gazette  . (m)  472,520  395,805  76,715  G 

“Sun-Telegraph  . (S)  188,848  240,759  51,911  1- 

Press  . (S)  168,034  212,225  44,191  L 


Total  Daily  .  2,104,671  1,963,365  141,306  G 

Total  Sunday  .  356,882  452,984  96,102  L 

Grand  Total  .  2,461,553  2,416,349  45,204  G 


“Sunday  Sun-Telegraph  includes  American  Weekly  linage, 
1935—65,460  lines;  1934 — 74,161  lines. 


SEATTLE.  WASH. 


Post-Intelligencer  . (m)  417,985  336,415  81,570  G 

Star  . (e)  270,553  291,326  20,773  L 

Times  . (e)  657,791  581,484  76,307  G 

“Post-Intelligencer  . (S)  245,594  218,973  26,621  G 

Times  . (S)  199,309  151,634  47,675  G 


Toul  Daily  .  1,346,329  1,209,225  137,104  G 

Toul  Sunday  .  444,903  370,607  74.296  G 

Grand  Toul  .  1,791,232  1,579,832  211,400  G 

“Sunday  Post-Intelligencer  includes  American  Weekly  lin¬ 
age,  1935 — 72,560  lines;  193-( — 75,681  lines. 

SIOUX  CITY.  IOWA 

Journal  . (d)  261,511  218,651  42,860  G 

Tribune  . (e)  305,424  250,304  55,120  G 

Journal  . (S)  78,924  90,045  11,121  L 


Total  Daily  .  566,935  468,955  97,980  G 

Total  Sunday  .  78,924  90,045  11.121  L 

Grand  Total  .  645,859  559,000  86,859  G 


“Journal  all-day  paper.  All  advertising  appears  in  all 
editions.  One  edition  measured. 


NEW  YORK.  N.  Y. 


American  . 

Times . 

Herald  Tribune  ... 
News  . 

. .  ..(m) 
....(m) 

.  ...(m) 

513,695 

728,646 

509,421 

740,774 

183,930 

413,247 

480,518 

680,007 

496,761 

619,012 

144,168 

445,401 

Mirror  . 

Journal  . 

Sun . 

. . . .  (m) 
- (e) 

(rt 

^^orld•Teleg^am  ,. 

Post . 

LAroerican  . 

Times  . 

. (e) 

. (e) 

- (S) 

rs) 

685,715 

228,394 

268,722 

638,366 

144,800 

339,720 

Mirror  . 

63.882 

273,956 

292,115 

Newfi  .... 

Herald  Tribune  ... 

. (S) 

367|200 

33,177  G 
48,639  G 
12,660  G 

121,762  G 
39,762  G 
32,154  L 
99,684  G 
47,349  G 
83,594  G 
70,998  1. 

102,207  1- 
12,175  G 
23,935  I. 
75,085  L 


Tou  Dailv  .  4,707,522  4,253,049  454,473  G 

loul  Sunday  .  1,339,506  1,590,556  260,050  L 

.  . .  6.047,028  5,852,605  194,423  G 

..  American  figures  include  American  Weekly  lin- 

»l*.  1935—65,460  lines;  1934—74,161  lines. 


PORTLAND.  ORE. 


Oregonian  . (m)  356,992  287,994  68,998  G 

Journal  . (e)  529,074  411,354  117,720  G 

News-Telegram  . (e)  365,442  273,901  91,541  G 

Oregonian  . (S)  161,487  162,717  1.230  1. 

Journal  . (S)  81,957  83,795  1,838  L 


Total  Daily  .  1,251,508  973,249  278,259  G 

Total  Sunday  .  243,444  246,512  3,068  L 

Grand  Total  .  1.494,952  1,219,761  275,191  G 


PROVIDENCE,  R.  I. 

Bulletin  . (e)  853,863  773,549  80,314  G 

Journal  . (m)  379,639  295,736  83,903  G 

News  Tribune  . (e)  202,177  234,758  32,581  L 

Journal  . (S)  141,571  181,981  40,410  L 


Total  Daily  .  1,435,679  1,304,043  131,636  G 

ToUl  Sunday  .  141,571  181,981  40,410  1- 

Grand  Total  .  1,577,250  1,486,024  91,226  G 


SOUTH  BEND,  IND. 


News-Times  . (e)  387,942  325,640  62,302  G 

Tribune  . (e)  497,125  437,814  59.311  G 

News-Times  . (S)  50,367  53,360  2,993  L 

Tribune  . (S)  63,634  71,021  7,387  L 


Total  Daily  .  885,067  763,454  121,613  G 

Toul  Sunday  .  114,001  124,381  10,380  L 

Grand  Total  .  999,068  887,835  111,233  G 

SPOKANE,  WASH. 

Spokesman- Review  . (m)  278,116  218,022  60,094  G 

<  hronicle  . (e)  504,438  405,394  99,044  G 

Press  . (e)  194,417  147,528  46.889  G 

Spokesman- Review  . (S)  152,629  129,614  23,015  G 


Total  Daily  .  976,971  770,944  206,027  G 

Total  Sunday  .  152,629  129,614  23,015  G 

Grand  Total  .  1,129,600  900,558  229,042  G 
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MEDIA  RECORDS  FIGURES  FOR  JULY,  1935 


ST.  LOUIS,  MO. 


TRENTON,  N.  J. 


WILKES-BARRE,  PA. 


1935 

1934  Gain  or  I.oss 

Glulic-Dcmocrat  . . . . 

....(m) 

454,285 

454,828 

543  1. 

Post-Dispatch  . 

. (e) 

741,401 

680,481 

60,920  G 

Star  &  Times . 

- (e) 

422,645 

394,809 

27,836  G 

( UobC'  Democrat  .  •  • . 

. (S) 

138,092 

162,929 

24,837  1- 

Post-Despatch  . 

....(S) 

264,067 

284,216 

20,149  L 

Total  Daily  . 

1,618,331 

1,530,118 

88,213  G 

Total  Sunday  . . . 

402,159 

447,145 

44,986  L 

Grand  Total  . . . . 

2,020,490 

1,977,263 

43,227  G 

1935 

1934  1 

Gain  or  Ix>ss 

1935 

Times  . 

....(e) 

469,108 

468,877 

231  G 

Kecord  . 

645,342 

Times-Advertiser  . . . 

59,111 

64,238 

5,127  L 

Times-Leader  . . . . 

. (e) 

629,211 

348.421 

139.421 

Grand  Total . 

528,219 

533,115 

4,896  L 

Independent  . 

. (S) 

1934  Gain  or  I*fc! 
709,349  64  007? 

623.160  VMli 
361,372  12,5,? 

37  7»t 


TROY,  N.  Y. 


Total  Daily 


1,622,974  1,693.881 


Kecord  . (m)  443,216  . 

Not  measured  in  19.34.  Record  (m)  sold  in  combination 
with  Times- Record  (e). 


70,9071 

Grand  Total' .  1,762,395  1.87i;052  ImIowl 


ST.  PAUL.  MINN. 

Pioneer  Press . (m)  477,590 

Dispatch  . (e)  542,988 

News  . (e)  311,140 

Honeer  Press . (S)  104,505 

News  . (S)  51,454 


TULSA,  OKLA. 


Tribune  . 

. (e) 

355,365 

424,852 

69,487 

L 

World  . 

405,941 

399,073 

6,868 

G 

Tribune  . 

. (S) 

66,228 

103,647 

37,419 

L 

World  . 

. (S) 

125,138 

159,395 

34,257 

L 

WORCESTER,  MASS 

Telegram  . (m)  420,139  370,581 

(iazette  . (e)  474,828  413,101 

Post  . (e)  280,733  “ 

Telegram  . (S) 


272,900 
115,264  128,366 


Total  Daily  .  1,331,718 

Total  Sunday  .  155,959 

Grand  ToWl  .  1,487,677 


Total  Daily  .  761,306  823,925  62,619  1. 

Total  Sunday  .  191,366  263,042  71,676  L 

Grand  Total  .  952,672  1,086,967  134,295  L 


«.5MG 

61.7270 

7.8330 

13,1021, 


Total  Daily  .  1,175,700  1,056,582  llOliir 

Total  Sunday  .  115,264  1  28,366  ll’liui 

tirand  Total  .  1,290,964  1,184,948  106,0160 1 


SYRACUSE.  N,  Y. 


lournal  . 

. (e) 

467,475 

465,130 

2,345 

G 

Herald  . 

550,405 

473,526 

76,879 

G 

Post-Standard  . . . . 

410,998 

368,361 

42,637 

G 

•American  . 

. (S) 

101,649 

125,037 

23,388 

L 

Herald  . 

. (S) 

49,419 

68,043 

18,624 

1. 

Post- Standard  . . . 

. (S) 

53,310 

53,470 

160 

L 

Total  Daily  .  1,428,878  1,307,017  121,861  G 

Total  Sunday  .  204,378  246,550  42,172  L 

tirand  Total  .  1,633,256  1,553,567  79,689  (i 

•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1935—65,460  lines;  1934—74,161  lines. 


Herald  . (m) 

Post  . (m) 

News  . (e) 

Times  . (e) 

Star  . (e) 

•Herald  . (S) 

Star  . ( S) 

Post  . (S) 


WASHINGTON,  D.  C. 

443,810  361,900 

440,363  352,209 

446,534  366,416 

663,914  520,789 

1,150,567  1,040,031 
250,791  272,766 

339,419  384,041 

162,314  185,546 


81,910  G 
88,154  G 
80,118  G 
143,125  G 
110,536  G 
21,975  L 
44,622  L 
23,232  L 


YOUNGSTOWN,  OHIO 

Vindicator  . (e)  586,458  514.703 

Telegram  . (e)  429,997  354,848 

Vindicator  . (S)  90,490  111,018 


61.755  Gi 
75,1490 
20.528  L 


TACOMA,  WASH. 


ToUl  l>aily  .  3,145.188  2,641,345  503,843  G 

Total  Sunday  .  752,524  842,353  89,829  1. 

Grand  ToUl  .  3,897,712  3,483,698  414.014  G 

•Sunday  Herald  includes  American  Weekly  linage,  1935— 
65,460  lines;  1934 — 74,161  lines. 


Total  Daily  .  1,0  1  6,4  5  5  869,551  146  9(ur 

Total  Sunday  .  90,490  111,018  205281 

Grand  Total  .  1,106,945  980,569  126]37<C 


I.«dger  . 

174,363 

122,973 

News-Tribune  . . . 

. . (e) 

376,653 

327,213 

Times  . 

. (e) 

306,458 

266,932 

Ledger  . 

. (S) 

89,609 

92,602 

Total  Daily  , , , 

857,474 

717,118 

Total  Sunday  . 

89,609 

92,602 

Grand  Total  . . , 

947,083 

809,720 

TOLEDO,  OHIO 

Times . 

129,044 

81,482 

Blade  . 

. (e) 

622,161 

596,280 

News- Bee . 

. (e) 

340,974 

287,381 

Times  . 

. (S) 

149,524 

166,215 

51,390  G 
49,440  G 
39,526  G 
2,993  L 


WESTCHESTER  GROUP 


HGURES  SUPPUED  BY  PUBLISHERS 
BRONX,  N.  Y. 

The  Horae  News . (e)  179,722  196,639  16,9171 

The  Home  News . (S)  61,985  82,441  20,4541 


140,356  G 
2,993  L 
137,363  G 


47,562  G 
25,881  G 
53,593  (i 
16,691  L 


Mamaruneck  Times  ....(e) 

Mt.  Vernon  Argus . (e) 

New  Rochelle  Standard- 

Star  . (e) 

Ossining  Citizen-Register(el 

Portchester  Item  . (e) 

Tarrytown  News  . (e) 

Yonkers  Hcrald-States- 

man  . (e) 

White  Plains  Reporter.,  (e) 
Peekskill  Star  . (e) 


167,788 

347,452 


160,711 

429,646 


7,077  G 
82,194  L 


Grand  Total  .  241,707  279,080  37J73I. 


377,767 

183,225 

273,540 

207,565 


363,624 

175,463 

290,417 

212,476 


14,143  G 
7,762  G 
16.877  I. 
4,911  L 


KANSAS  CITY,  MO. 


328,348  326,216  2,132  G 

507,568  473,578  33,990  G 

231,708  232,755  1,047  I. 


lournal- Post  . 

...(e) 

328,769 

309,653 

Star  . 

....(e) 

589,669 

551,248 

Star  . 

.  ..(m) 

588.921 

575,193 

Journal-Post 

....(S) 

98,543 

105,736 

Star  . 

....(S) 

297,003 

331,242 

19.114 G 
38,421 G 
13,728 G 
7,193 L 
34,2391 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . . 


1,092,17.9  965,143  127,036  G 

149,524  166,215  16,691  L 

1,241,703  1,131,358  110,345  G 


Grand  Total  .  2,624,961  2,664,886  39,925  L 


WICHITA,  KANS. 


Total  Daily  .  1,507,359  1,436,094 

Total  Sunday  .  395,546  436,978 

Grand  Total  .  1,902,905  1,873,072 


71,265 G 
41,432 L 
29333  G 


TORONTO,  CANADA 

CHobe  . (m)  269,392  272,331 

Mail  &  Empire . (m)  268,809  267,196 

Stor  . (e)  1,069.888  1,001,735 

Star  Weekly . (w)  86,508  82,201 

Telegram  . (e>  1,207,983  965,992 


2,939  L 
1,613  G 
68,153  G 
4,307  G 
61,991  G 


Beacon  . 

. (e) 

408,265 

406,770 

1,495 

G 

Eagle  . 

237,997 

224,553 

13,444 

G 

Eagle  . 

. (e) 

467,685 

447,583 

20.102 

G 

Beacon  . 

. (S) 

283,162 

259,860 

23,302 

G 

Eagle  . 

. (S) 

236,624 

254,123 

17,499 

L 

NEW  BEDFORD,  MASS. 


Standard-Times  . . . 

. (e) 

425,334 

352,198 

Mercury  . 

....(m) 

417,928 

334,040 

Standard-Times  . . . 

. (S) 

25,886 

44,436 

73,114G 
83,888  C 
18.5541 


Grand  Total 


2,722,580  2,589,455  133,125  G 


Totel  Daily  .  1,113,947  1,078,906  35,041  G 

Total  Sunday  .  519,786  513,983  5,803  G 

Grand  Total  .  1,633,733  1,592,889  40,844  G 


Total  Daily  .  843,262  686,238 

Total  Sunday  .  25,886  44,436 

Grand  Total .  869,148  730,674 


1 57,024 G 
18350  L 
1 38,474 G 


PERSONAL 


(Continued  from  page  24) 


Herman  H.  West  has  resigned  as 
Richmond,  Va.,  correspondent  of  the 
IVashiiigton  Herald  and  James  P.  Mad¬ 
ison  has  been  appointed  to  succeed  him, 
according  to  announcement  made  by 
Lacy  Reynolds,  state  editor  of  the 
Herald. 

Robert  P.  Vanderpoel.  Chicago 
AtMrican  financial  editor,  and  wife  left 
this  week  on  a  three-week  motor  trip 
through  Wisconsin,  Michigan  and  Ohio. 

Kenneth  Elli^  fonnedly  with  the 
Chicago  Evening  American  and  on  New 
York  papers,  has  joined  the  re-write 
staff,  Boston  Evening  American. 

Humphrey  Owen  and  Paul  Neale, 
reporters  of  the  Lynn  (Mass.)  Tele¬ 
gram-News,  are  on  a  motor  trip  to 
Mexico  City. 

Kenneth  F.  Sauer,  oil  editor,  Wichita 
(Kan.)  Eagle,  a  first  lieutenant  in  the 
Officers  Reserve  Corps,  recently  spent 
two  weeks  at  the  encampment  of  the 
353d  infantry  at  Fort  Leavenworth, 
Kan. 

Harry  W.  Mayo,  reporter,  Sedalia 
(Mo.)  Capital  and  Editor  &  Publishkr 
correspondent,  is  spending  his  vacation 
fishing  on  the  Lake  of  the  Ozarks. 

John  Goad,  formerly  of  the  promotion 
department,  Philadelphia  Record,  is  a 
recent  addition  to  the  Record  copy  desk. 

Gerald  Kelly,  formerly  of  the  Sliang- 
hai,  China,  office  of  the  United  Press, 
has  joined  the  Buffalo  Times  as  re¬ 
write  man. 

Jack  C.  Taylor,  news  editor,  Seddlia 
(Mo.)  Capital,  has  returned  following 
a  vacation  in  Columbia  and  Kansas 
City,  Mo. 

Betty  Dale,  member  of  the  editorial 
staff  of  the  Clinton  (Okla.)  Daily 
News,  resigned  recently  to  join  her 
husband,  Tom  Dale,  at  Stillwater,  Okla. 


He  is  with  the  federal  soil  erosion  ser¬ 
vice.  Mrs.  Dale  has  served  in  nearly 
every’  editorial  capacity  from  police  re- 
jxirter  to  society’  ^itor.  Margaret  Lit- 
tell  has  taken  her  place. 

Eugene  S.  Leggett,  formerly  head  of 
the  Washington  bureau  of  Detroit  Free 
Press  and  now  with  the  national  emer¬ 
gency’  relief  administration,  w’as  guest 
of  honor  at  a  luncheon  at  the  Detroit 
club  Aug.  8. 

(jordon  McKay,  formerly  of  the 
Philadelphia  Record,  and  Ralph  Crop¬ 
per,  until  recently  on  the  Philadelphia 
Evening  Ledger,  have  been  placed  in 
charge  of  publicity  in  the  mayoralty 
campaign  of  S.  Davis  Wilson,  city 
treasurer,  for  the  Republican  nomina¬ 
tion. 

Willard  C.  (Parson)  Teague,  chief 
editorial  writer  of  the  Memphis  Com¬ 
mercial  Appeal,  was  given  a  regular 
“homecoming”  when  he  appeared  as 
chief  speaker  at  the  meeting  of  the 
Nashville  Rotary  Club  Aug.  13.  Mr. 
Teague,  who  was  an  associate  editor  of 
the  Tennessean  papers  before  going  to 
Memphis  in  1934,  was  formerly  presi¬ 
dent  of  the  Nashville  club  and  for  many 
years  was  active  in  its  affairs. 

William  Hippier,  magazine  editor, 
Buffalo  (N.  Y.)  Evening  Nezvs,  has  re¬ 
turned  from  his  \’acation. 

Claude  V.  Barrow,  oil  editor,  Okla¬ 
homa  City  Daily  Oklahoman,  has  re¬ 
turned  to  his  post  after  a  vacation  of 
three  weeks  spent  in  the  west. 

Chuck  Voorhees,  until  recently  assis¬ 
tant  sports  editor,  Philadelphia  Evening 
Ledger,  is  now  assistant  makeup  editor 
of  the  Philadelphia  Inquirer. 

(Tharles  Israel,  city  editor,  Philadel¬ 
phia  Evening  Bulletin,  has  returned 
from  a  cruise  to  Puerto  Rico. 

Joseph  Haeffner,  radio  editor,  Buffalo 
(N.  Y.)  Evening  News,  spent  last 
weekend  in  Baltimore,  Md. 

Elsmonde  J.  Phelan,  formerly  Bristol 
reporter  for  the  Hartford  (Conn.) 


Courant,  has  resigned  as  secretary  to 
Congressman  William  M.  Citron  of 
Connecticut  and  will  return  to  his  for¬ 
mer  new’spaper  post  in  Bristol.  Fran¬ 
cis  J.  King,  who  was  transferred  from 
the  Plainville  and  Manchester  beat  to 
Bristol  when  Phelan  went  to  Washing¬ 
ton,  will  join  the  Courant  city  staff  at 
Hartford. 


John  Nichols,  city  editor.  New  Ken¬ 
sington  (Pa.)  Daily  Dispatch,  has  re¬ 
signed  to  join  the  Lafferty  Advertising 
Service  in  Grand  Rapids,  Mich.  James 
A.  Smith,  sports  editor  of  the  Dispatch 
will  assume  the  city  desk. 


WEDDING  BELLS 

JW.  SEHORN,  son  of  E.  M.  Sehorn, 

•  publisher  of  the  Willows  (Cal.) 
Journal,  to  Elise  Hembree  Aug.  3.  Mr. 
Sehorn  is  employed  by  the  Woodland 
Democrat. 

George  F.  Hull,  Chattano^a  (Tenn.) 
Times  photographer,  to  IHorence  L. 
Mills,  Times  artist  and  copywriter, 
Aug.  10. 

Jack  Dale,  correspondent  for  the 
Associated  Press  at  Jackson,  Miss.,  to 
Miss  Sue  Johnson,  formerly  of  the 
editorial  staff  of  the  Jackson  Clarion 
Ledger,  last  w’eek. 

James  R.  Gouffer,  of  the  editorial 
staff,  Carlisle  (Pa.)  Sentinel,  to  Miss 
Charlotte  Shugarts.  Mr.  (buffer  is 
also  correspondent  for  several  out-of- 
town  newspapers,  including  the  Harris¬ 
burg  (Pa.)  Telegraph. 

Ralph  Cooper,  Chattanooga  (Tenn.) 
Times  courthouse  reporter  to  Dorothy 
Engers,  of  Chattanooga.  Aug.  15. 

Saville  Roger  Davis,  w’riter  of  the 
“World’s  Day”  column  for  the  Chris- 
tain  Science  Monitor,  to  Miss  Anita 
DeVaron  Aug.  12  in  Brookline,  Mass. 
They  have  left  on  a  four-week  trip 
to  Europe. 

George  D.  Boyd,  of  the  circulation 
department,  Jamestown  (N.  Y.)  Jour¬ 


nal,  to  Miss  Margaret  Robertson  also  of 
Jamestown. 

Robert  L.  Moora  to  Miss  Myra  Mont- 
fort,  both  members  of  the  editorial  stifi, 
Newark  (N.  J.)  Sunday  Call,  July  8 
in  Harrison,  N.  Y. 

George  F.  Pierrot,  managing  editor  of 
the  American  Boy,  to  Helen  Hay  Rock, 
former  newspaperwoman,  at  Toledo,  0, 
Aug.  3.  Mrs.  Pierrot  is  secretary  of 
the  World  Adventure  Series,  Detroit 
Institute  of  Arts  Lecture  course,  which 
Pierrot  formed  two  years  ago,  and  still 
directs.  Follow’ing  her  graduation  from 
Smith  college  in  1926,  Mrs.  Pierrot 
worked  on  the  Gary.  (Ind.)  Poll- 
T  ribune. 


SPECIAL  EDITIONS 

Albany  Knickerbocker  Press,  as- 
.  nual  educational  number,  AugsS 
II,  12  tabloid  pages. 

Atlanta  (Ga.)  Cotistitution,  Aug.  H 
style  and  market  week  edition,  12 
tabloid  size. 

Knoxville  (Tenn.)  Journal,  Aug.  L 
1935  annual  educational  edition  8  pags 
Bata-Aa  (N.  Y.)  Times,  Dollar  Da? 
edition,  Aug.  8,  12  pages. 

Wallkill  Valley  News  of  Frankliil 
N.  J.,  July  25,  first  anniversary  editH*| 
12  pages,  tabloid  size. 

Uvalde  (Tex.)  Lcadcr-N ews.  Week¬ 
ly,  recently  printed  a  52-page  S7th  aH 
niversary  edition,  H.  P.  Hornby, 
also  is  U.  S.  customs  collector  in  Saj 
Antonio,  publishes  the  Leader-News. 

Blue  field  (W.  Va.)  Daily  Telegr^ 
Bluefield  College  section,  twenty 
(tabloid),  with  front  and  back  print^ 
in  blue,  Aug.  11. 


BERGMAN  JOINS  RECORD 

Bernard  A.  Bergman,  editor  of  ^ 
March  of  Events  page.  New 
American,  and  formerly  managing 
tor  of  the  Nezv  Yorker,  has  join^  1^, 
Philadelphia  Record  as  feature  editor. 
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UR  OVN  Voi^LO 

;or  Letters 


ioT'HESE  Stories  Went  to  Market” 

1  from  the  Tress  of  Robert  McBride 
ind  Company  ($2)  is  edited  by  Vernon 
McKenzie,  head  of  the  department  of 
journalism  at  the  University  of  Wash¬ 
ington  in  Seattle. 

The  volume,  indorsed  by  such 
nationally  known  writers  as  F.  Scott 
Fitzgerald,  Norman  Reilly  Raine  and 
Arthur  Stringer,  includes  the  work  of 
a  number  of  young  Northwest  writers 
who  attended  a  short-storv-  seminar 
given  by  Professor  McKenzie.  The 
fact  that  all  the  stories  have  been  pub¬ 
lished  in  such  magazines  as  the 
Atlantic  Monthly,  Harper’s  Bazaar, 
Colliers,  the  Saturday  Evening  Post 
and  Red  Book  not  only  testifies  to  the 
ability  of  the  newcomers  but  to  the 
tutelage  they  have  received. 

The  book  will  be  particularly  inter¬ 
esting  to  the  l)eginning  short-story 
vrriter  for  each  of  the  stories  included 
carries  a  short  case  history  that  tells 
how  the  story  was  conceived  and  de¬ 
veloped,  how  it  was  re-written  and 
why,  and  the  way  in  which  it  found 
the  market  it  did.  Quite  aside  from 
its  value  to  students  of  writing,  the 
book  is  excellent  entertainment  in  it¬ 
self  and  well  worth  the  reading. — 
C  G.  T. 

4<  4>  * 

There  are  two  articles  in  the  Au¬ 
gust  Atlantic  Monthly  of  special 
interest  to  newspapermen.  Any  student 
of  writing  and  of  ideas  should  read 
John  Hyde  Preston’s  “A  Conversation” 
—with  Gertude  Stein,  who  urged  him 
"not  to  make  up  your  mind  that  you 
are  any  one  thing,”  and  among  many 
wise  and  witty  sayings  tells  him  that 
she  does  not  think  of  form,  but  about 
writing. 

Right  after  that  article  is  one  of  very 
different  content,  appealing  to  the 
analyst  of  news  and  news  presentation. 
“The  Glut  of  Occurrences:  Today’s 
News  and  To-morrow’s  Newspaper”  is 
by  Herbert  Brucker,  assistant  to  the 
Dean,  Columbia  University  School  of 
Journalism.  The  blurb  in  the  Atlantic 
calls  his  “revolutionary  suggestions  the 
reult  of  detached,  but  informed,  con¬ 
sideration  of  the  proMems  of  news¬ 
papers." 

His  theme  is  that  though  a  news¬ 
paper’s  task  is  always  essentially  the 
the  same,  from  time  to  time  changes  in 
the  manner  of  performing  that  task  be¬ 
come  necessary.”  Nowadays  when  we 
are  no  longer  provincial  in  our  news,  we 


need — not  mere  reporting  stripped  of 
opinion — but  background  and  interpre¬ 
tation.  So  he  welcomes  Time  and  the 
New  Yorker,  and  quotes  Stanley  Wal¬ 
ker’s  characterization  of  their  “facts 
marshalled  in  smart  orderly  fashion,” 
apparently  missing  the  fact  that  this 
smartness  may  not  be  the  thing  in  a 
daily  paper,  and  also  that  the  orderliness 
may  lie  much  more  difficult  to  secure  in 
an  every-day  publication  than  in  a 
weekly. 

Mr.  Brucker  is  pleased  with  the  New 
York  Sun’s  “It  Happened  This  Week,” 
with  the  Richmond  News-LeadePs  Sat¬ 
urday  editorial  summary,  and  with  the 
Neiv  York  Times’  more  recent  two-page 
Sunday  summary  of  the  week’s  news. 
These  are  all  of  a  piece  with  the  news 
weeklies  so  far  as  frequency  goes, 
though  of  course  a  few  days  nearer 
l)eing  up-to-the-minute.  Still  they  are 
rot  demonstrations  that  daily  news  can 
Itc  presented  acceptably  with  back¬ 
ground  and  interpretation. 

There  is  a  hard  and  fast  line  l)etween 
editorializing  and  reporting,  Mr.  Brucker 
reminds  us.  It  would  l)e  instructive  to 
gather  some  of  the  many  exceptions  to 
this  rule.  Mr.  Brucker  mentions  Boake 
Carter  in  passing,  but  he  does  not  criti¬ 
cize  the  news  commentators  or  the  pub¬ 
lishers’  radio  summary  of  the  news — nor 
the  influence  that  this  manner  of  pre¬ 
sentation,  exemplified  by  Lowell  Thomas 
and  H.  V.  Kaltenborn  for  example, 
have  had  on  the  press.  Haven’t  the 
tabloids  been  forced  by  their  two  “con¬ 
trols”  of  brevity  and  interest  to  give 
some  interpretation  and  a  little  back¬ 
ground — and  as  in  the  case  of  the  radio 
l)roadcaster  (and  the  columnist!)  some 
human  interest  in  the  interpreter? 

Mr.  Brucker  places  much  of  the  onus 
on  the  reporter’s  mistaken  notion  that 
his  readers  must  know  the  subject  as 
well  as  he  does.  But  isn’t  the  real  ex¬ 
planation  of  such  an  attitude  a  complete 
lack  of  zest  on  the  reporter’s  part? 
Your  reviewer  is  certain  that  the  zest 
usually  accompanies  the  really  thorough 
knowledge  of  a  specialty,  and  that  it  is 
the  superficial  hack  who  takes  it  for 
granted  that  his  readers  have  the  back¬ 
ground. 

Mr.  Brucker  seems  to  overlook  two 
current  phenomena  that  have  a  distinct 
bearing  on  the  revolution  he  is  hoping 
for.  First,  the  Christian  Science  Moni¬ 
tor — because  it  demonstrates  that  a  six- 
times-a-week  paper  can  be  largely  inter¬ 
pretative,  can  give  background,  and  can 


select  news;  and  because  its  daily  sum¬ 
maries  (page  1  and  3,  two-column  mea¬ 
sure  under  the  head  “The  World’s  Day”) 
are  not  mere  facts  but  facts  in  perspec¬ 
tive  and  with  wise  comment.  Second, 
there  is  the  brief  news  treatment  in  the 
new  newspapers  (weeklies)  for  youth 
of  the  junior  high  school  age.  lliis 
presentation  is  still  fumbling  and  a  little 
uncertain.  It  does  not  do  what  Mr. 
Brucker  criticizes  in  the  daily  adult 
press — it  is  not  guilty  of  underestimating 
its  readers.  Maybe  if  newspaper  editors 
consciously  attempted  to  write  for  that 
audience — keen,  alert,  interested  in  the 
new  world,  but  definitely  not  old  enough 
(who  is?)  to  know  it  all — there  would 
hai>e  to  lie  background  and  interpreta¬ 
tion.  And  besides,  an  expression  in 
understandable  simple  every-day  lan¬ 
guage  of  all  the  complex  and  difficult 
news  of  the  world. — R.  V\’. 

♦  ♦  * 

WILBUR  BURTON,  who  con¬ 
tributes  from  the  (Irient  to  the 
Baltimore  Sun,  wrote  “Mandate  from 
Heaven”  for  the  August  number  of 
Asia.  The  article  is  concerned  with 
aviation  in  China... iVrw  Republic  for 
.•Xugust  14th  carries  the  third  of  the 
series,  “Will  We  Stay  Out  of  the  Next 
War?”  O.  W.  Riegel,  professor  of 
Journalism  at  Washington  and  Lee 
University,  authorized  it  under  the  sub¬ 
title,  “The  Propaganda  Balance  Sheet” 
. . .  Raymond  Gram  Swing,  one-time 
foreign  correspondent,  appears  in  To¬ 
day  for  .\ugust  10th  with  “Ethiopia 
is  Sold  Out.” 

“The  Long  Way  to  .4tlantis”  by 
Norton  McGiffen,  of  the  Buffalo 


[AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


The  Wash-Tub  did  good  work 
but  the  washing  machine 
made  the  job  simple  and  easy 

"IMPROVE!"" 

Is  the  demand  of  Progress 

It  took  some  women  a  Ions  time  to  believe  that  a  machine  could  do  the 
washing  as  thoroughly  as  the  old  way.  But  once  convinced  they  never  went 
back.  It  is  that  way  with  newspapers  which 
have  experienced  the  progress  Wood  Dry 
Mats  have  shown  during  their  twenty  years. 
They  know  that  Wood  Dry  Mats  keep 
ahead  of  their  needs  because  '‘Improve!’’ 
is  an  energy-loaded  watchword  in  the 
Wood  plant. 


Evening  News,  appears  in  the  current 
North  .Atipcrican  Rezneiv.  It  is  con¬ 
cerned  with  Huey  Long  and  the  politi¬ 
cal  outlook  for  1936...  A.  Morgan 
Young,  editor  of  the  Kobe  Japan 
Chronicle,  tells  about  “Japanese  Press 
Censorship”  in  Asia  for  August. .  .“The 
Gentle  Art  of  Selling  Manuscripts” 
is  Berton  Braley’s  contribution  to  the 
August  .American  Mercury. 

Dorothy  Thompson,  former  chief  of 
Central  European  Service,  wrote 
“Dream  Your  Own  Millions”  for  the 
August  10,  Saturday  Ez'eninq  Post. 
The  article  was  concerned  with  public 
spending . . .  Bonus  issues  in  American 
history  are  discussed  by  Chester  T. 
Crowell  (formerly  of  the  N.  Y.  Post 
and  the  Dallas  News)  in  American 
Mercurv  for  August — title,  “The  Old 
.•\rmy  Game” ..  .Redbook  for  August 
carries  a  short  story  “Snookie  Falls 
in  Love”  by  Louis  Sobol  of  the  Netv 
York  Evening  Journal. — C.  G.  T. 

4(  *  4< 

HARRIET  WRATTEN,  of  the  so¬ 
ciety  department,  Racine  (VVis.) 
Journal-Times,  has  written  a  l)ook  “Jo 
.\nne  Lives  Here”  a  combination  of 
prose  for  boys  and  girls  and  photo¬ 
graphy,  telling  the  everyday  events  in 
the  life  of  a  little  girl  and  her  play¬ 
mates.  The  book  was  published  Aug. 
1  by  .\ll)ert  Whitman  &  Co.  of  Chi¬ 
cago. 

♦  ♦  ♦ 

Robert  PICKENS,  veteran  North 
Carolina  newspaper  man,  formerly 
with  P.,  one  time  representative  of 
the  Chicago  Tribune  in  China,  is  author 
of  the  book,  “Storm  Clouds  Over  Asia.” 
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By  JACK  PRICE 


NKVER  before  has  the  small  daily 
newspaper  such  opportunities  to 
obtain  good  local  photographs  as  it 
has  today.  Modern  metho<ls  for  the 
making  of  cuts  and  the  so-called  “one 
man  engraving  units”,  have  ojiened 
new  avenues  for  increasing  IxUh  local 
interest  and  circulation. 

This  column,  a  new  dejMCture  and 
the  first  of  its  kind  in  the  held,  will 
devote  itself  to  the  needs  of  the  pub¬ 
lishers,  editors,  and  news  cameramen. 
Its  only  mission  is  to  increase  effi¬ 
ciency  in  the  production  of  l)etter 
photographs  for  all  publications. 

There  is  no  doubt  about  the  tre¬ 
mendous  value  good  photographs  have 
with  the  readers  of  a  newspaper.  There 
has  l)een  ample  evideiKe  that  interesting 
photographs  have  built  stui)endous  cir¬ 
culations. 

.■\ny  pai)er,  regardless  of  its  present 
photograjffiic  status  for  if  it  is  without 
a  picture  making  department)  may  take 
advantage  of  the  long  experience  of  the 
writer  of  this  column. 

The  small  ncwspajier  dt  siring  to  run 
a  photographic  department,  but  fearing 
the  cost,  can  now  (providing  it  has  en¬ 
graving  facilities)  go  ahead  with  plans 
that  will  enable  it  to  run  such  a  depart¬ 
ment  so  economically  that  it  will  be 
surprising. 

There  is  no  need  for  the  pai)er  to 
hire  an  extra  photographe-.  Renorters 
can  be  put  to  greater  use  for  their 
papers.  Photography  is  no  longer  the 
specialized  profession,  re<|uiring  many 
years  to  master.  Any  rnx)rtcr  can 
make  a  really  good  picture  within  a 
short  time  if  he  will  give  a  little  care 
and  attention  to  a  camera.  The--  are 
many  new  types  of  cameras  and  almost 
any  one  of  them  can  l)e  handled  with 
ease  after  a  little  study.  I  might 
mention  that  some  of  the  greatest  of 
all  news  photographs  hav"  been  made 
by  amateurs. 

There  is  always  some  member  of  the 
staff  who  could  be  taught  the  mechanics 
of  the  dark  room.  De-"loping,  printing 
and  enlarging  are  no  longer  mysteries 
to  confound  the  layman.  If  a  news¬ 
paper  is  not  equipped  with  standard 
cameras,  it  can  furnish  rejxjrters  with 
cameras  of  the  candid  type.  These  cam¬ 
eras  are  so  small  they  can  be  carried 
in  a  coat  pocket.  The  pictures  they 
make  are  small  but  excellent  cuts  can 
be  obtained  from  enlargements.  To 
operate  one  of  these  cameras,  constant 
practice  will  nrove  more  effective  than 
text  book  schooling.  Of  all  the  candid 
cameras  now  in  operation  whether  here 
or  abroad,  statistics  will  show  that  at 
least  60  per  cent  of  the  owners  are 
amateurs. 

Most  important  in  the  news  picture 
making,  is  the  ability  to  judge  the  pic¬ 
torial  value  of  a  story.  The  actual 
technique  of  the  camera  although  im¬ 
portant.  is  not  the  cardinal  factor  in 
obtaining  newspaper  photographs.  It 
does  not  require  any  amount  of  genius 
to  cover  an  average  story.  Any  man 
trained  in  journalism  must  realize  that 
without  pictures,  a  good  story  is  in¬ 
complete.  Who  is  in  a  better  position 
to  render  more  effectively  the  full  cov¬ 
erage  of  an  assignment  than  the  re¬ 
porter? 

It  has  been  customary  for  the  pho¬ 
tographer  to  accompanv  a  reporter  on 
assignment.  The  reporter  usually  gets 
his  story  first  then  persuades  his  sub¬ 
ject  to  iwse  for  pictures.  This  method 
has  not  always  worked.  On  many  oc¬ 
casions  the  subject  balks  at  the  sight 
of  a  cameraman  and  has  a  change  of 
heart.  Situations  like  this  can  easily 
be  remedied  with  the  assistance  of  the 
reporter.  Although  most  reporters  are 
not  receptive  to  the  idea  of  taking  their 
own  pictures,  they  can  be  induced 
through  a  bonus  and  the  glory  to  change 
their  minds.  The  snobbishness  of  the 


scril)e  towards  the  photographer  is 
fast  disappearing.  .V  well-covered  story 
is  still  the  paramount  issue. 

complete  darkroom  to  meet  the 
requirements  of  the  medium  and  small 
newspaper  can  be  equipped  at  an  ap¬ 
proximate  cost  of  $1,IK)0.  This  will 
cover  the  construction  of  the  darkrcxim 
and  purchase  price  of  the  cameras, 
chemicals,  paiier,  film,  etc.  The  ojxjrat- 
ing  cost  of  the  department  depends  in 
a  great  measure  upon  the  quantity  of 
work  demanded  of  it.  Watching  the 
details  will  keep  exjxfnses  within  reason¬ 
able  limits.  Periixlically  checking  the 
apparatus  will  materially  help  efficient 
production. 

Pajiers  with  the  recommended  i)hoto- 
graphic  unit  can  earn  a  substantial 
profit  on  the  pictures  taken.  And  this 
may  be  done  without  comi)eting  with 
the  local  photographer  who  may  lie  an 
advertiser.  Revenue  derived  from  this 
source  may  be  applied  to  maintenance 
of  the  department.  Thus  applie<l  it  will 
reduce  the  expense  considerably. 

Wherever  ixissible  the  newspaiier 
should  employ  a  professional  news 
cameraman.  Such  a  man  is  a  most 
effective  help  in  covering  spot  news 
assignments.  If  it  is  a  matter  of  ex¬ 
pense,  the  publisher  alone  is  able  to 
determine  the  advisability  of  adopting 
this  suggestion. 

The  time  has  come  when  the  small 
daily  can  profitably  run  s|K)t  pictures 
of  news  interest  in  its  own  territory, 
leaving  it  to  the  syndicates  to  supply 
it  with  material  covering  events  out¬ 
side  of  its  field. 

What  could  lie  more  advantageous  to 
a  publisher  than  to  provide  his  readers 
with  an  acceptable  innovation  that  will, 
incidentally,  increase  his  circulation? 
Photography  has  a  very  definite  place 
in  modern  journalism,  and  it  is  lud 
the  sole  prerogative  of  the  metropolitan 
dailies.  Many  of  the  more  progressive 
papers  in  the  smaller  communities  are 
employing  it  to  excellent  advantage. 
Those  which  have  not  yet  adopteel  it 
are  strongly  urged  to  investigate  its 
potentialities. 

It  will  be  required  of  the  photog¬ 
rapher  of  the  near  future  that  he  be  a 
fully  trained  journalist  rather  than  a 
specialized  adjunct. 

REPORTER  ELECTED  MAYOR 

Henry  S.  Wheeler,  of  the  editorial 
staff,  Xi~ivt>ort  (R.  I.)  Daily  .Vra'j,  was 
elected  mayor  of  Newjxirt  last  week, 
tieing  the  first  Republican  electetl  to 
that  office  in  17  years.  Wheeler  who 
has  already  a.ssumed  his  new  work,  will 
continue  with  the  News. 

AT  A  RADICAL  REDUCTION 

THE 

FAMOUS  PRESS  CAMERA 

ZEISS  ORIX  CAMERA 

10x1  5  cm.  (4x6  inches). 

CARL  ZEISS  TESS AR  F4.5  in  Compw  Shiitt«i 

The  old  n*wtp«p«i  standby  conibin- 
int  durability  with  tpaad.  Pictures 
larsc  cnoutk  lor  reproduction  with¬ 
out  enlarsins.  Usually  told  at$1 1  t.SO 
includinf  three  plate  holders  and 
adapter . $59.50. 


ABE  COHEN’S  EXCHANGE  INC. 

ISO  Fukon  Street  New  yorh 


FREE  PRESS  M.  E.  REPLIES 
TO  HOLLYWOOD  WRITER 


{CoHlhiued  from  payc  12) 


group  of  iteople  who  have  not  only  made 
American  prosirerity  possible  but  who 
have  raised  our  standards  of  living. 

I  do  not  see  why  they  should  Ix! 
picked  out  for  abuse  just  to  give  a 
few  Broadway  smart  alecs,  trausnlanted 
to  Hollywood,  a  chance  for  a  Roman 
holiday  and  to  show  how  smart  they 
are. 

.\nd  I’ll  still  fight  to  the  end  of  my 
tyitewriter  ribbon  and  unto  my  last 
breath  for  the  freetlom  of  the  press. 


Churchill  Replies  to 

B  i  n^uy  \s  Cha  r^es 


The  following  statement  from  Doug¬ 
las  W.  t'hurchill  writer  of  the  Holly- 
wockI  article  in  last  week's  Kuitor  & 
PiBLisiiKR  was  received  .\ug.  15: 

“It  IS  understandable  that  Mr.  Bingay 
would  deny  such  grave  charges  as  Ix-ing 
susceptible  to  advertising  pressure.  At 
the  risk  of  l)eing  accused  of  unethical 
conduct  for  revealing  conlideutial  mat¬ 
ters,  as  long  as  my  veracity  has  lieen 
questioned,  1  must  state  that  I  have 
letters  written  me  by  the  Drcc  I’rcss 
declaring  that  the  Treudle  Theatres 
delivered  an  ultimatum  to  the  Free 
Press  that  either  Skolsky  lx;  dropj)ed  or 
their  ailvertising  would  be  withdrawn 
amounting  to  ai)proximately  $500  a 
week.  1  have  other  letters  in  which  the 
matter  is  more  fully  and  frankly  dis¬ 
cussed. 

“The  same  information  was  contained 
ill  an  article  in  the  Motion  Picture 
Herald  of  June  22  which,  as  no  re¬ 
traction  was  ever  printed  by  that  pub¬ 
lication,  indicates  that  the  truth  of  the 
statement  was  not  protested  by  Mr. 
Bingay. 

"l-'or  the  past  year,  in  addition  to  inv 
work  lor  the  -Vctc  York  Tinws.  I  have 
lieen  doing  a  page  of  reviews  for  the 
screen  and  radio  supplement  of  the  Free 
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orri$on  Pla 


^  •  CAM  PAIQ  NS  • 

‘THE  PROVEN  CIRCULATION  BUILDEr'' 


When  we  decided  upon  a  cainpalsn 
we  contracted  with  the  John  F.  Morrison 
Company  solely  on  account  of  their 
haring  the  recommendations  of  the 
Press  Associations  of  sereral  states. 

Our  campaign  financed  itself  learing  us 
money  for  paper  stock  we  need  to 
take  care  of  the  eleven  hundred  and 
twenty  new  subscribers. 

Happy  f  What  more  could  anyone  askt 
It  placed  our  subscription  list  where 
we  can  claim  the  largest  paid  In  ad¬ 
vance  circulation  in  south  central 
Nebraska.  W.  W.  Driggs.  Publisher 
The  Superior  E^reaa 
Superior.  Nebr. 


beJobnln)^rri$oi)0 


NEWSPAPFRDOMS  LEADING 

CIRCULATION  BUILDERS 


■A  over  the 

identical  principles  enunciated  in  my 
article  last  week,  I  have  been  in  dUre^ 
pute  w  ith  the  Free  Press  for  some  time 
This  culminated  in  several  incidents 
chief  of  which  was  the  displeasure  of 
■Mr.  Bingay  over  my  story  in  Edit(*  A 
PuBLiSHEK.  My  resignation  has  bees 
asked  for  but  I  have  declined  to  giy. 
it,  feeling  that  as  the  whole  affair  »  j 
matter  of  integrity  and  principle  that 
if  the  Free  Press  so  desires,  they  can 
fire  me.  This  discharge  lias  not  been 
received  but  I  understand  it  is  forth- 
coming.” 


4,000  CHILDREN  ENTERTAINED 

.\carly  4,000  boys  and  girls  were  : 
guests  of  the  Brockton  (Mass.)  Doi/y  I 
livenimj  Enterprise  on  an  excursion  to  > 
Franklin  Park,  Boston,  .\ug.  6. 


BOOK  MART 


yUE  IxKiks  advertised  below  (or 
ANY  other  binik,  new  or  old) 
are  available  to  EDITOR  &  PUB¬ 
LISHER  readers,  by  return  mail, 
at  list  price,  or  less  when  we  are 
able  to  buy  direct  from  publishers 
at  liargain  prices. 


Books  on  Journalism 


Newspaper  Management,  by  Frank  Thayer.  A 
thorough  presentation  of  the  business  phases  of 
newspaper  publishing,  including  methods  of 
promotion,  editorial  policy  and  adminiitn- 
tion . 14JI 


Principlea  of  Journalism,  by  Casper  S.  Yost.  A 
study  of  journalism  as  a  profession,  of  its  tinu, 
ideals,  and  standards . Jlil 


The  Conscience  of  the  Newspaper,  by  Leoa 
Nelson  Flint.  The  principles  of  conscientiout 
journalism,  derived  by  presentation  of  specific 
cases  from  actual  experience . {IN 


Handbook  for  Newspaper  Workers  (Enhrfd 
Edition),  by  Grant  M.  Hyde.  A  referoxt 
handbook  of  all  the  elements  of  correct  news¬ 
paper  style . ttM 


Newspaper  Editing  (Second  Edition),  by  Gnat 
M.  Hyde.  A  practical  volume  covering  copy- 
reading.  headline-writing,  newspaper  make-up, 
syndicate  and  association  material,  re-wiite 
stories,  etc.,  etc . {115 


Quoted  prices  include  cost  of  wrappiag 
and  mailing.  Address:  Book  Mart,  EDI-  ! 
TOR  &  PUBLISHER,  1700  Times  Build-  j 
ing.  New  York.  Add  10%  ('unadian  orders. 


Principlea  of  Publicity,  by  Glenn  C.  Quiett  lofi  : 
Ralph  D.  (2asey.  Information  on  all  phases  d 
publicity.  The  publicity  worker’s  job  and  ho* 
to  do  it . {IN 


The  Country  Weekly,  by  Phil  C.  Bing.  Dis¬ 
cusses  the  innumerable  problems  connected 
with  the  management  of  a  country  news¬ 
paper .  . {2i« 


History  of  Journalism  in  the  United  Slates,  by  ) 
George  Henry  Payne.  A  short  history  of  Ames- 
ican  journalism  from  the  first  newspaper  to  the  ; 
present  day,  written  by  a  newspaperman  of  [ 
wide  experience . {{-N  i 


FOURTH  FLOOR  SHOPS  BLOC  OPS'^OtMf^  tA 


Address:  Book  Mart 

EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 


,  The  Editorial,  by  L.  N.  Flint.  Treats  of  the  ; 

^  editorial  from  all  points  of  view,  the  historical,  ^ 
I  critical,  creative,  functional  and  typograpU-  j 
i  cal . {2.75 


The  Community  Newspaper,  by  E.  P.  Ham  j 
and  F.  H.  Hcxike.  A  full  and  practical  applka-  i 
tion  cf  the  principles  of  modern  journalism  to  j 
the  needs  of  the  local  newspaper . {2-51  j 


Women  in  Journalism,  by  Genevieve  Jackm 
Boughnet.  A  guide  to  the  opportunities  and  i 
manual  of  the  technique  of  women’s  work  for 
newspapers  and  magazines . {2.51  ^ 


J' 
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(l^bftuary 

I  T.  LEONARD,  publisher  of  the 
J.Gainen-ille  (Tex.)  Daily  Register, 
died  of  heat  prostration  while  seated  in 
his  automobile  near  the  Register  office 
\ug.  9-  ill-health. 

Makti.v  K.  .\oam,  24.  a  member  of 
the  advertising  s^taff  of  the  Lynn 
(Mass.)  Telegram,  was  killed  .Aug. 
in  an  automobile  accident  in  .Alton  Ray. 
\  H.,  while  on  his  way  home  from  a 
jjDce.’  His  companion.  Miss  Helen 
(  Dermon,  21,  of  .Auburndale,  Mass.,  was 
1  seriously  injured.  Adams  was  a  Dart- 
'  mouth  graduate  and  had  been  on  the 
)  staff  of  the  Telegram  for  abt>ut  a  year. 
I  Delos  E.  Nooe,  director  of  the  de- 
partment  of  journalism  in  Texas  Col¬ 
lege  for  Women  at  Denton,  was  killed 
in  an  automobile  accident  at  Denton, 
Aug.  9. 

Thomas  J.  McGkath,  associated 
with  the  American  Type  Founders  com¬ 
pany  as  a  designer  of  tyin?  faces  and 
advertising  layouts,  died  at  his  home 
in  Dorchester.  Mass..  .Aug.  5.  at  the 
5  age  of  75.  His  w'ife.  five  daughters 
■  and  two  sons  survive. 

.Miss  Ghace  Higgi.ns.  executive  in 
the  Rooney  advertising  agency  of  Bos- 
!  ton  and  prominent  in  the  Hub  adver- 
!  tising  field  for  15  years,  died  in  the 
j  Deaconess  Hospital.  Boston,  .Aug.  8. 

I  Henri  Lionais,  30.  son  of  Rene 
Lionais,  general  superintendent  of  the 
.Montreal  French  language  newspai)er. 
Ltt  Presse,  died  there  .Aug.  10,  after  a 
►  lengthy  illness.  His  father  and  mother, 
i  two  brothers  and  two  sisters  survice. 
Paul  P'.  Barron,  35,  Bradford. 
Mass.,  newspaperman,  died  at  his  home 
in  Bradford,  Aug.  10,  of  a  heart  at¬ 
tack.  He  started  his  newspaper  career 
as  reporter  on  the  Haverhill  (Mass.) 
Gazette  and  later  was  with  the  Lynn 
(Mass.)  Telegram  Netvs,  Boston  Tele¬ 
gram;  Neiv  York  Bulletin.  Portland 
(Me.)  Neu’s,  Everett  Daily  Tribune 
and  Providence  Xezvs-Tribune. 


Charles  Morton  Hubner,  80,  (or 
43  years  editor  of  the  Nebraska  City 
News  until  its  consolidation  with  the 
Press  in  1925,  died  at  Nebraska  City 
Aug.  2. 

Mrs.  Florence  Wright,  74.  formerly 
employed  on  the  staffs  of  the  Coloma 
(Mich.)  Courier  and  the  Christian 
Herald,  Detroit,  died  at  her  home  in 
Detroit  Aug.  4. 

Frank  B.  Ainger.  Sr.,  83,  publisher 
of  the  Sturgis  (Mich.)  Journal  from 
1883  to  1899,  former  iiostmaster  and  at 
one  time  deputy  state  oil  inspector,  died 
Aug.  10  in  Detroit. 

Leon  Schoenberg,  50,  for  22  years 
a  solicitor  for  the  display  advertising 
department  of  the  Neto  York  Herald 
Tribune,  died  August  11  at  Parksville. 
N.  Y.  He  was  in  the  classified  depart¬ 
ment  of  the  Nerv  York  American  pre¬ 
viously. 

Mrs.  Samuel  G.  Hippler,  wife  of 
the  Sunday  editor  of  the  Buffalo  Times 
and  for  many  years  a  leading  figure  in 
Episcopal  Church  activities  in  New 
York  State,  died  Aug.  13  in  her  Buffalo 
home  following  a  long  illness. 

Miss  Laura  A.  Smith,  former  col¬ 
umnist  for  the  Indianapolis  Star,  died 
in  the  home  of  her  sister.  Miss  Jessie 
J.  Smith,  2201  North  Alabama  street, 
Indianapolis,  July  31.  She  had  been  ill 
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SERVICE 
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Preaident 


76,  Rue  des  Petits-Champs 
Paris,  France 

Tclephonet  Opera  66*27 
liable  Addreaai  RicantaJir,  Paria 

Travel  Expert* 


Now  York  Hepreaentative: 
mm.  2);  T-  Hondofoon  Company,  Inc. 

Ml  FifUi  Avenuo'^  •  New  York,  N. 
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two  months.  Miss  Smith  wrote  a  daily 
column  ‘‘liiving  Woman  Her  Say”  a 
number  of  years  on  the  editorial  page 
of  the  Star.  While  in  New  York  .she 
wrote  a  column  “A  Hoosier  in  New 
York”  for  the  Star.  Later  she  con¬ 
tributed  “A  Hoosier  in  Paris.” 

Robert  .A.  McLeary,  63,  su]H.‘rvisor 
of  country  circulation  for  the  Toronto 
Mail  and  Empire,  died  in  a  hospital 
there  .Aug.  9  after  a  short  illness.  He 
was  widely  known  in  iiewspaiier  cir¬ 
culation  circles  Ixith  in  Canada  and  the 
United  States.  He  had  lieen  with  the 
Mail  and  Empire  since  1924  and  for 
.Kl  years  previously  was  connected  in 
a  similar  cai)acity  with  the  Globe.  He 
is  survived  by  his  widow,  one  daugh¬ 
ter,  and  three  sons,  all  of  Toronto. 

William  Justus  Boies,  one  of  the 
most  widely  known  financial  writers  in 
the  country,  a  free-lance  for  several 
years  after  20  years  w  ith  the  .Veto  York 
Evening  Post  and  15  as  associate  editor 
of  the  l•inancial  .‘Ige,  died  une.xpectedly 
•Aug.  11  in  Bradford,  N.  H.  He  was 
(i7.  He  was  one-time  insurance  editor 
and  later  banking  editor  of  the  Post. 
He  was  able  to  interview  w  ithout  great 
difficulty  men  like  the  elder  J.  P.  Mor¬ 
gan  and  James  A.  Stillman — uureach- 
ables  to  the  ordinary  financial  reporters. 

Charles  J.  C.xri.in,  who  received  a 
.s(i-year  gold  service  medal  from  the 
Brooklyn  Eagle  in  1926,  died  at  78 
August  13  at  his  home  in  Brooklyn. 
1  le  was  a  member  of  the  ICagle  press¬ 
room  staff  for  58  years. 

1'rank  Marnev.  55,  night  sjKtrts  ed¬ 
itor  of  *he  Brooklyn  Daily  Eagle,  died 
unexpectedly  .August  14  while  on  his 
way  to  work.  He  had  been  ill.  Mr. 
.Niamey  formerly  was  a  copy  reader  on 
the  old  .New  York  World. 


T.  K.  HEDRICK 

T.  K.  Hedrick,  (lO,  a  special  writer 
lor  the  Chicago  Daily  Neies  for  many 
>  ears  and  later  promotion  manager  until 
ins  retirement  because  of  ill  health  five 
rears  ago,  died  .Aug.  10  of  a  heart 
attack  at  his  home  in  Chicago.  He 
was  iKirn  in  Louisiana,  a  son  of  Cyrus 
.NlctN'acken  Hedrick,  who  was  a  briga¬ 
dier-general  in  the  Confederate  army. 
He  liegan  his  newspaper  career  on  the 
Louisi'ille  Courier-Journal  and  later 
worked  on  the  Dallas  Neios.  During 
the  Spanish-.Atnerican  war  he  was  a 
staff  cartoonist  on  the  St.  Louis  Globe- 
Democrat.  He  joined  the  Daily  News 
in  1910.  conducting  the  column.  "Hit 
or  Miss,”  for  a  number  of  years.  He 
also  edited  several  txxiks  by  Carl  .Sand- 
burg  and  other  authors.  In  1923,  he 
liecame  promotion  manager  of  the  Daily 
News. 


MATTHEW  P,  KELLY 

Matthew  P.  Kelly,  65,  editor  and  pub¬ 
lisher  of  the  Watseka  (Ill.)  Iroquois 
County  Times,  died  .Aug.  9  as  a  result 
of  a  broken  hip  suffered  two  days  be¬ 
fore. 


“/Tie  Choice 

OF  THE  WORLD'S  LEADING 

PUBLISHERS 

CLINE  PRESS  DRIVES 
and  CONTROL . . 

Reels,  Tensions,  and  Pasters 

CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wacker  Drive 
New  York;  22U  East  42nd  Street 
San  Francisco.  First  Nat'l  Bank  Bldg. 
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I.  N.  S.  MINNEAPOUS  BUREAU 

S.  I.  Neiman  Named  Northwest  Mana¬ 
ger  of  Service 

Establishment  of  a  bureau  in  Minnea- 
|K)lis  and  the  apixrintment  of  S.  1.  Nei- 
nian  as  Northwest  Division  Manager, 
was  announced  this  week  by  Barry 
b'aris,  editor  and  vice-president  of  Inter¬ 
national  News  Service. 

Neiman,  who  previously  was  business 
I  epresentative  for  1.  N.  S.  in  Penn¬ 
sylvania  and  Ohio,  will  have  charge  of 
both  the  business  and  news  departments 
in  the  Northwest. 

Headquarters  for  the  1.  N.  S.  North¬ 
west  division  have  lieen  established  in 
the  Star  Building,  Minneapolis. 


STORIES  BRING  “CLEANUP” 

.A  clean-up  of  Wayne  County 
(Detroit)  lieer  gardens  was  ordered 
.Aug.  9  by  John  S.  McDonald,  chair¬ 
man  of  the  Michigan  State  Liquor  Con¬ 
trol  Commission  following  a  series  of 
articles  by  Margot  Murphy,  of  the 
Detroit  News  staff,  which  revealed  con¬ 
ditions  described  by  McDonald  as  "de- 
idorable.” 


WALTER  A.  BURR 

Walter  A.  Burr,  43,  Chicago  sales 
representative  of  Metropolitan  Sunday 
Newspapers,  Inc.,  died  Aug.  7  at 
Passavant  Hospital.  He  had  &en  with 
the  Metropolitan  group  for  the  past 
two  years,  having  previously  been  with 
Hearst's  Comic  Weekly  and  at  one  time 
Pacific  coast  representative  for  Hearst 
inagazines.  His  widow,  Katherine 
.Story  Burr,  and  two  children  survive. 


NEW  ENGLAND  DAIUES  OP¬ 
POSE  SALES  TO  RADIO 

(Continued  from  page  3) 

the  developing  in  broadcasting  of  in¬ 
dependent  news  services,  press  and 
radio,  to  be  not  of  benefit  to  news- 
Iiapers.  Regular  news  bulletin  services 
or  broadcasting  services  should  be 
Iiermitted  at  the  present  time  due  to 
the  press — press-radio  fight.  We  do 
not  believe  that  such  services  should 
he  sponsored.  If  it  is  necessary  to  the 
broadcasting  station  that  they  be  spon- 

1 


I  Trained  and 
I  Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  oF  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

I  They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requiremenb 
range  from  S780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  DIimIm 
•36  Fwhut  A«mm  OUcoflo 


NO  CHAIQE  TO  EMPLOYERS 


sored,  the  sponsor  should  be  limited  to 
a  line  at  the  end  of  the  broadcast  that 
this  news  service  is  brought  you  by 
the  Bogus  Gasoline  Company,  with 
which  you  take  hills  on  high— no  more 
commercial  material  than  that.  Be¬ 
cause  of  the  tyjTe  of  organization  of 
the  .A.  P.,  we  do  not  believe  that  the 
.A.  P.  should  sell  its  news  services  ex- 
L'ept  to  member  newspajicrs,  and  we  do 
not  believe  that  the  A.  P.  should  take 
any  radio  station  members  even  if  the 
charter  (lermits.  At  the  present  time, 
we  lx;lieve  that  because  of  this  press- 
radio  fight  the  broadcasting  rules  should 
he  reasonably  liberal,  so  that  the  news¬ 
papers  and  press  associations  will  re¬ 
tain  control  of  news  broadcasting.” 

WILL  PROMOTE  TANGIER 

The  official  tourist  office  of  Tangier 
(Morocco),  North  Africa,  has  just  in¬ 
augurated  a  small-space  campaign  of  ad¬ 
vertising  in  the  United  States,  begin¬ 
ning  with  insertions  in  September  mag¬ 
azines. 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 
Sabtcijption  ol  SI  a  vtar  inclada): 

SI  inaat  of  Worid'i  Praa  Ntwt 
11  Issues  oi  "Pholoirapliv" 

It  issuat  of  "Printias" 

1 1  issuat  of  "MariceUat  6  Dasiaa" 

Only  British  member  of  the  A.  B.  C. 
in  ib  field.  Largest  net  paid  sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

41,  Fattar  Laaa  Loodoa,  E.  C  4 


you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  tbo 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eystar, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  lUinoia. 
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M.  £.’S  SAY  MOVIE  MEN 
BEaN  TO  SEE  UGHT 

{Continued  from  page  5) 


sentatives  of  motion  picture  theatres  to 
prevent  our  papers  from  expressing 


dictate  editorial  policies  to  newspapers ; 
and  some  newsiiaiiers  always  have 
permitted  such  dictation. 

■‘But  the  successful  newspapers — suc¬ 
cessful  in  point  of  reader  conhdence  and 
circulation,  and  therefore  in  advertis¬ 
ing  volume — edit  and  print  the  news  on 
merit ;  they  neither  use  nor  withhold 


A.  P.  WRITER  DIES  AVte  York  Herald  Tribune  and  later 

-  joined  the  .Associated  Press,  where  she 

Elenore  Kellogg,  Outstanding  Woman  wrote  a  weekly  art  news  column,  and 
Reporter,  Succumbs  to  Operation  covjered  general  assignments. 

,,,  „  stones  handled  by  .Miss  KcIIobb 

l-.lenore  Kellogg  important  staff  wn-  during  seventeen  years  of  reporting  in* 
ter  m  the  New  York  bureau  of  the  eluded  a  series  on  the  altercations  in- 


AssiKTiated  Press  and  well-known  New  volving  Texas  Guinan  and  Helen  Mm. 
\ork  newsi>ai)erwoman  who  had  cov-  jran  with  prohibition  agents  during  thr 
ered  many  of  the  nations  biggest  stor-  Volstead  era;  .Alfred  K.  Smith’s  Twim 
les  since  the  war,  died  .August  11  in  through  New  England  in  the  Pre^ 
New  Vork  City  following  a  tumor  dential  campaign  of  1928;  the  latr 
operation.  She  was  only  41.  Dwight  W.  Morrow’s  successful  Seta- 

Her  newspaiier  career,  which  began  torial  campaign  in  New  Jersey  in  1930- 
in  Madison,  Wis.,  after  she  had  studied  the  Earl  F.  Peacox  murder  trial  in 
journalism  at  the  University  of  Wiscon-  White  Plains  in  the  same  year;  and  the 
sin,  inchtd^  service  on  seven  news-  recent  court  action  lietween  Mrs.  Gloria 
Iiafiers  in  Chicago  and  New  York.  Two  Vanderbilt  and  Mrs.  Whitney  over  the  I 
years  ago  she  left  the  employ  of  the  custody  of  Gloria  Vanderbilt.  j 

Supplies  and  Equipmentl 


themselves  against  any  particular  pic-  news  to  please  the  advertiser. 


ture.  Of  course  no  objection  was  made 
so  long  as  we  were  fulsome  in  our 


“There  is  nothing  new  in  the  movies’ 
threats.  Spineless  papers  will  heed 


praise  of  everything  shown  on  the  them ;  courageous  iiapers  w  ill  ignore 
screen,  but  complaints  were  showered  them  and  do  their  duty  by  their  readers. 


down  on  us  immediately  when  we  took 
exceptions  to  anytiiing  offered  us  in  the 
way  of  entertainment. 

“We  persistently  and  pleasantly  re- 


“The  Detroit  News  printed  the  roto 
feature  Hollywood  Unvarnished,  despite 
protests  of  the  movie  people,  because 
we  believed  it  was  interesting  to  the 


sisted  this  attack  until  the  situation  was  hundreds  of  thousands  of  movie-goers 
cleared  up.  If  the  motion  picture  mag-  in  our  territory.’’ 


nates  now  resent  our  free  criticism  of 
what  we  consider  a  jioor  showing,  they 


W.  N.  Blkkuakut,  editor,  San 
Francisco  Xeics:  "1  have  never  had 


keep  their  attitude  to  themselves  and  any  such  exiierience  as  Mr.  Churchill 


take  it  graciously. 


describes,  lieyond  a  studio  asking  for 


“1  have  very  little  enthusiasm  for  the  an  e.xtra  break  on  pictures  or  story 


present  program  of  the  movie  pro¬ 
ducers  to  control  news  from  Holly¬ 
wood  through  pressure  on  the  business 
office,  and  I  do  not  believe  for  a 
moment  that  the  big  newspapers  of  the 
country  will  stand  for  it.  The  motion 
picture  prijducers  may  be  able  to  handle 
small  papers  here  and  there,  but  the 
majority  of  the  press  of  the  United 
States  is  sufficiently  free  to  say  what 


litcause  of  a  liig  advertising  campaign, 
liven  this  has  been  very  rare.  My  own 
e.\iK*riences  have  always  lieen  to  the 
contrary,  with  studios  cordial  at  all 
times  to  the  point  of  conciliation.’’ 

Kich.vki)  j.  FiNNtti.VN’,  editor,  Chi¬ 
cago  Daily  Times:  “Your  letter  of 
.August  9  is  at  hand.  The  young  lady 
of  our  staff  who  reviews  the  movies 
lias  lot)  per  cent  independence  of  judg- 


it  thinks  about  the  pictures  shown  in  ment.  Neither  the  publisher  nor  the 


its  community  and  still  retain  the 
friendship  of  the  motion  picture  busi¬ 
ness.  It  will  be  a  sorry  day  for  pic¬ 
tures  when  the  public  realizes  that 
there  is  no  free  and  honest  comment 
with  regard  to  the  production  of  the 
screen.” 

.Allen  Eouv,  editorial  director. 


editor  of  this  newsiiaper  would  attempt 
to  influence  her  judgment  and  that 
means  that  nobody  else  can. 

“1  am  unaware  of  any  program  to 
control  news  from  Hollywood  by  pres¬ 
sure  on  our  advertising  department. 
If  aiiyliody  has  contempt  for  our  edi¬ 
torial  independence,  the  fact  has  not 


Albany  (N.  Y.)  Knickerbocker  Press  revealed  to  us,  nor  could  such  con- 

and  Evening  Nezos:  “No  siKh  pressure  nioihfication  of  our 

has  ever  been  brought  on  us.  .At  one  , 

time  a  local  e.xhibitor  re.sented  criti- 

cisms  of  pictures  and  made  threats  of  Ihe 

reprisals,  but  he  later  saw'  things  in  a  print  Holly - 

different  light  and  the  affair  never  woo<l  dribble  quite  as  e.xteiisiyely  as  a 
amounted  to  anything  ”  good  many  ucv\  spapers  do,  and  so,  per- 

W.  G.  VoRi-E,  Siindav  and  feature  ^  ^  to 

editor,  Cleveland  Plain  Dealer:  ‘I  judgment  on  the  merits  ot  this  con- 

read  tlie  article  by  Mr.  George  Church-  ‘rover.sy.  However.  I  strongly  endorse 
ill  in  the  last  numlx^r  of  Editor  &  against  cen- 

Publisher.  .1  was  rather  surprised  at  worship  and  I  liope  that  you  will  In; 

some  of  the  statements  made  because  i^utirely  successlul.  The  reason  we 
we  have  never  had  any  experience  of  so  little  Hollywood  news  is  be- 

tliat  kind,  and  we  wouldn’t  have  it  be-  ^'^use  it  is  very  largely  and  very  oivi- 
cause  we  wouldn’t  permit — under  anv  uusly  propaganda.  I  f  we  could  le  s  e 
condition-either  the  movie  producers  reporting  from  that  great  cul- 

or  the  exhibitors  to  influence  in  anv  wav  accurate  and 

our  editorial  attitude.  '  '  trustworthy  as  we  expect  it  to  lie  fron 

“I  don’t  think  any  such  pressure  Washington,  for  example  we  would 
would  1«  attempted  here,  and  I  assure  “  great  deal  more  ot  it. 

you  if  it  was  it  would  be  promptly  DANVILLE  SURVEYS  INDUSTRY 
squelched  as  far  as  we  were  concerned.  ^  ■  ,  n  n 

“While  I  have  no  doubt  some  of  the  H*e  .August  11  issue  ot  the  Damvle 
reporting  of  Hollywood  affairs  is  bad,  Kegister  and  Pee  is  in  the  form  ot  a 
there  is  also  much  that  is  good  and  the  business  and  industrial  survey  ^ition 


good  overbalances  the  bad  I  am  sure. 
It  is  up  to  the  editors  to  distinguish 
which  is  proper  to  be  used  in  all  fair- 


of  5<i  lages,  recording  the  fact  that  the 
1934  volume  of  business  in  the  southern 
textile  and  leaf  tobacco  center  equaled 


ness  both  to  the  public  and  the  pro-  per  cent  of  the  1929  total.  The  sur- 


ducers  of  motion  pictures.  As  far  as 
my  experience  is  concerned,  and  1  have 


vey  edition  shows  that  the  40,000  com¬ 
munity  had  a  manufacturing  production 


been  passing  on  motion  picture  material  ‘*1 ,  Tobacco  sales  of 

ever  since  the  motion  pictures  attained  industrial  jayrolls  of 


vvvi  niv.  c&iiaiilvu  ‘XfPKftJ'K 

any  sort  of  prominence,  there  has  been  -J'QUJ-U' 
very  little  interference  from  the  pro-  [T 
ducers  or  exhibitors  with  the  editorial  [ 
content  of  our  photoplay  department.”  i  Eor  1 
.A  Midwest  M.vnaging  Epitor:  “I  j 
do  not  recall  any  instances  of  pressure 
by  movie  producers  to  censor  movie  ] 
news.  There  are  frequent  efforts  by  j 
press  agents  to  get  ‘ink’  but  they  have  j 
not  been  accompanied  liy  threats  or  i| 
attempts  at  coercion.  This  may  lie  be-  [1 
cause  we  always  have  been  careful  not  || 
to  give  them  any  reason  to  suspect  that  j! 
such  tactics  would  succeed.”  M 

W.  S.  Gilmore,  editor.  Detroit  j 
News:  “Spineless  newspapers,  or  news-  j| 
papers  whose  editorial  policies  are  die-  11 
tated  by  cash  box  interests,  will  jump  ]| 
through  when  the  movie  advertising  fj 
whip  cracks.  j| 

“Courageous  newspapers,  or  news-  | 

I>apers  whose  editorial  policies  are  die-  H 
tated  by  the  editorial  department  alone,  || 
will  print  what  they  want  to  print,  |{  ASH 
despite  threats  to  withdraw  advertising.  [ 

“Some  advertisers — not  the  smart  11 
ones — always  have  felt  privileged  to  »  -  ^ 


Foe  Everything  Electric 
See  General  Electric 

The  ctmfUtt  G-E  line  enables 
you  to  entrust  «m  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


GSMSRAL  •  ELBCraiC 


New  Hoe  Color  Mat 
Registering  Rack 

WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

R.  HOE  &.  CO.,  iNC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


Stereotype  Room 
Elfficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sixes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Ctxnpany 
Worcester,  Mass.,  U.  S.  A. 

CeUe  AddreM  NENSCO 
Worcester,  Mess. 


NATIONAL  ADVERTISERS 

Rnd  in  every  issue  of 

EDITOR  &  PUBLISHER 

vital  facts  that  materially  aid 
them  in  their  campaigns. 


Q  \  A  N  T 

ThoJ'iamsL 

KEEPS  METAL  AT  UNIFORM 
POURING  TEMPERATURE 
REGARDLESS  OF 
PRODUCTION  VOLUME 


BURDEH  GAS  BURNER 

for  Metal  Furnaces, 
Stereo  Pots,  etc. 


•  Here's  a  burner  that  product* 
radiant  heat — no  flame  -  in  30  second*, 
directed  and  controlled.  .Absorbed  5 
times  as  fast  as  nun-radiant  heat,  it 
makes  possible  great  mellintl  speed. 
The  Burdett  Burner  can  be  turned 
down  like  an  atmospheric  burner  to 
permit  proper  temperature  control 
.  .  .  will  burn  any  gas  without  chang¬ 
ing  burner  orifice  ...  Is  safe  .  .  .  saves 
time  .  .  .  cuts  fuel  costs  20%  to  50% — 
no  waste-  no  fumes.  Complete  heat 
diffusion  with  no  flame  prevents  spot 
heating  and  impinging  of  flame  on 
metal.  Pots  last  longer-  furnace 
temperatures,  lower-  casting  rooms, 
cooler.  Burdett  Burner  can  be 
furnished  for  automatic  operation  or 
manual  control.  Write  today  for 
details. 
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I.  P,  P.  CUTS  NET  LOSSES 

Deficit  Cut  From  $1,218,543  in  1934 
Qiiurter  to  $1,068,996 

International  Paper  and  Power  Com- 
ronv  reduced  its  net  loss  in  the  three 
Khs  ended  March  31  to  $1,068,996 
{Joti  $1,318,543  in  the  like  1934  jieriod. 
The  figures  are  on  the  new  basis  first 
adopted  in  the  annual  report  for  1934 
and  are  not  comparable  with  statements 
previously  issued,  it  was  stated. 

Newsprint  tonnage  declined  10  per 
cent  comi>arcd  with  the  first  quarter  of 
1934,  reflecting  the  reduction  by  news¬ 
papers  publishers  of  their  excess  stocks 
jocmnulated  in  November  and  Decem¬ 
ber,  Archibald  K.  Graustein,  president, 
sUted  in  the  report  to  stockholders. 
X$  a  result  of  improvement  in  other 
grades,  however,  total  deliveries  by  the 
company  of  all  pulp  and  paper  in  the 
first  quarter  of  this  year  were  slightly 
^ve  the  corresponding  1934  iieriod. 

Gross  sales  were  $22,487,148,  against 
$20,863,457  in  the  first  quarter  of  1934, 
and  net  earnings  over  expenses  and 
general  taxes  were  up  $169,238. 

"SrrOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .St  per  line 
}  Timet  —  .4#  per  line 
ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .75  per  line 
4  Times  —  .60  per  line 
Count  six  words  to  the  line 
White  space  charged  at  sanu  rate  per  line 
ftr  insertion  at  earned  by  frequancy  at 
intsrtion.  Minimum  space,  three  lines. 
The  Editor  &  Pubhther  reserves  the  right  to 
cisssily,  edit  or  reject  any  copy. 


Newspapers  for  Sale 


Well  equipped  daily;  and  weekly.  Job  shop 
and  unice  supply.  Two  separate  plants. 
Only  papers  in  live,  Southwest  county  seat 
town  of  about  10,000  population.  Nearest 
daily  competition  ever  100  miles.  Netting 
owner  over  430,000  annually.  Reason  for 
■tie,  Republican  In  Democratic  town. 
Price  $100,000,  down  payment  $50,000. 
Give  bank  reference  with  reply.  B-933. 
Editor  &  Publisher. 


Newspaper  Brokers 


M.  C.  Moore,  Newspaper  Broker 

Beverly  Hills,  California,  lias  weekly  and 
exclusive  daily  paper  to  offer. 


Foreign  Publications 


Out-of-Town  Newspapers  Books 

Foreign  .Magaxiiies  I'erludicals 

SCHULTZ  NEWS  AOE.NCY 
112  West  44th  St.,  N.Y.C.,  MEdalllon  3-90G1 


Multigrapbing  and  Mimeographing 


Quick  Service — Quality  Work 
Century  l..etter  Co. 

126  W.  46th  St.  HRyant  9-2277 


Photo-Lithographing 


No  Cuts  Needed.  Illustrate  advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices.  $1.00  per  100;  20c  additional 
lOU’s.  I'assuntlnu,  200  W.  49th.  LO-5-7644 


Situations  Wanted 


.tdverlising  Kxecutive,  38,  married,  in 
present  position  with  Middle  Western  daily 
8  years.  14  years’  successful  advertising 
activity.  Able  to  furnish  the  best  of  ref¬ 
erences  as  to  character,  executive  ability, 
advertising  knowledge,  promotion  and 
salesmanship.  Will  consider  any  sound 
proposition  anywhere.  Not  afraid  of  keen 
competitive  situation.  U-943,  Editor  & 
Publisher. 


-VdvertUing  Man,  thoroughly  experienced, 
01  years  of  age,  seeks  change.  Daily  or 
large  weekly  field.  Qualified  for  any  de¬ 
partment.  Was  owner  and  publisher  fur 
20  years.  Will  locate  anywhere  on  two 
weeks’  notice.  Strong  references.  B-913, 
E  &  P  Personnel  Service. 


.Advertising  Man — Now  assistant  to  space- 
buyer  of  a  leading  agency.  Wishes  to  sell 
space  or  do  promotion  for  newspaper. 
Experienced  in  all  branches  of  commercial 
rerearch  work.  Would  qualify  for  mer¬ 
chandising  department.  University  gradu¬ 
ate.  Young,  ambitious,  hard  worker. 
B-927,  E  ft  P  Personnel  Service. 


Big  Value 
in  this 

•VBVKKTISINU  MANAUKK 
who  is  at  present  Advertising  Manager  on 
the  toughest  sheet  to  sell  in  New  York 
City.  Tireless  worker,  expert  salesman, 
contract  closer.  Originator  of  Ideas  and 
promotions.  For  five  years  Advertising 
Manager  of  large  Brooklyn  Department 
Store — giving  him  Important  background 
in  aiding  your  retail  merchants  with  their 
advertising  and  merchandising  problems. 
Knows  how  to  work  well  with  his  men 
and  make  his  men  work.  Age  37.  Ameri¬ 
can.  Married.  Desires  to  sissociate  in 
smaller  city  in  a  permanent,  congenial 
connection.  Willing  to  prove  ability  before 
requiring  the  salary  that  he  is  worth. 
B-901,  E  &  P  Personnel  Service. 


-Advertising  Manager  or  Assistant — Prefer 
Metropolitan  newspaper  in  Middle  or 
Southwest.  Age  36,  with  12  years’  experi¬ 
ence  In  newspaper  agency  and  merchan¬ 
dising  field,  including  5  years  with  one 
of  largest  dailies.  Now  advertising  man¬ 
ager  large  drug  chain.  B-932,  E  &  P 
Personnel  Service. 


line  Eastern  Hally  has  been  placed  on  the 
market  to  close  an  estate.  Housed  in 
brick  building  on  prominent  street;  fine 
equipment:  doing  profitable  business  and 
It  outstanding  in  its  Held.  Business  run¬ 
ning  nearly  $200,000  annually.  Can  be 
handled  on  $100,000  cash.  Information 
only  to  responsible  parties.  Lon  Feighner 
Agency,  Nashville,  Michigan. 


Advertising  Manager — Salesman.  Wish  per¬ 
manent  connection  where  Initiative  and 
hard  work  backed  by  12  years’  experience 
will  pay  a  future  reward.  32  years  of  age. 
Excellent  education.  Thorough  knowledge 
of  retail  problems  and  promotion.  Not  a 
’’floater"  or  "Job  hunter.”  A  go-getter 
who  knows  Job  and  gets  results.  B-931, 
E  &  P  Personnel  Service. 


.Available  Desirable  Daily  in  New  England, 
The  South,  Pennsylvania,  Illinois.  Also, 
•ome  good  weekly  and  semi-weekly  pub¬ 
lications.  All  earning  dividends.  J.  B. 
Shale,  Times  Building,  New  York. 


Newspaper  For  Exchange 


Will  Trade — f)ld  established  daily  in  exclu- 
•Ive  county  seat  town  of  6,000.  Middle 
Weet.  for  exclusive  paper  In  city  of  10,000 
to  40,000  with  cash  difference.  Money 
maker  all  through  depression  in  rich  agri¬ 
cultural  section.  B-900,  Editor  &  Pub- 
llaher. 


Business  Opportunities 


Wsated-  -To  contact  experienced  news- 
Mperman  with  $25,000;  merger  two 
dallies;  growing  California  field;  high 
grade  proposition.  B-903,  Editor  &  Pub¬ 
lisher. 


.Advertising  Salesman  and  publicity  writer 
with  editorial  ability.  29.  Single.  Uni¬ 
versity  graduate.  Now  crew  manager  sell¬ 
ing  special  page  advertising  on  New 
England  papers.  Have  been  publisher, 
small  sheet.  Want  display  Job  larger 
paper  or  advertising  manager  small  paper, 
or  will  consider  special  setup  to  handle  a 
dally  or  weekly  advertising  feature  to 
develop  your  real  small  accounts.  B-912. 
E  &  P  Personnel  Service.  _ 


.Amherst  College  (Iraduate,  25,  married, 
seeks  editorial  position  with  future.  For¬ 
mer  assistant  editor  college  paper.  Tal¬ 
ented  conscientious,  responsible.  Consider¬ 
able  business  experience,  some  newspaper 
work  since  graduation  In  1932.  Will  go 
anywhere,  Referencea  B-940,  B  &  P 
Personnel  Service. 


Circulation  Manager- — Fifteen  years  experi¬ 
ence.  Available  September  First.  Prefer 
Interview.  Referencea  B-955,  Editor  & 
Publisher.  _ 


Circulation  Promotion 


BHter  Dail-V  Newspaiwtrs  in  every  section 
cf  the  country  are  using  and  unreservedly 
wdorsing  Partlowe  Plan  circulation  build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  In¬ 
crease  regardless  of  business  conditions 
in  your  field,  write  or  wire  collect.  The 
''"•■■Jes  Partlowe  Company,  Occidental 
oullding,  Indianapolis. 


^nd«U  CiimpHiMTHM  sSu<ce«tl — Hudson  De 
West  &  APNo^iates.  World’s  Record  Cir¬ 
culation  Ruilders.  246  Fifth  Ave.,  N.  Y.  C. 


NewspaperdonrHT.eadlnKClrculalionBuilderB 

$MorriM>n  Man 

Plan  That  Pays  and  Proves  It** 
^5*^*  John  F.  Morrison  Company, 

'ih  Hr.,  Shops  Rldg:..  Des  Moines,  Iowa. 


('irciiiatioa  Maiiufcer — A  pood  clean  record 
for  successful  circulation  bulldlnp,  topether 
with  several  years’  practical  manapement 
and  experience.  Can  promise  a  hard  hlt- 
tinp  Circulation  Department,  ffettin^  busi¬ 
ness  at  a  minimum  cost.  Familiar  with 
Mornimr,  Kveninx  and  Sunday.  My  past 
accomplishments  will  speak  for  themselves. 
Steady,  competent  and  loyal.  Prefer  Mid¬ 
dle  West.  Any  size  paper.  Best  refer¬ 
ences  from  my  present  employer.  Answers 
In  the  strictest  confidence.  B-918,  B  &  P 
IVrsonnel  Service.  _ _ 


Cimilation  Manairer —  Aggressive,  ambi¬ 
tious.  capable.  $iood  past  record.  Knows 
carrier  promotion  and  Agency  Manager 
system  from  A  to  Z.  Age  31.  Now 
employed  in  circulation  department  of  one 
of  nation’s  largest  newspapers  at  salary 
of  $00,00  per  week.  Prefer  to  locate  in 
Ea.st  or  extreme  West.  B-947,  £  &  P 
F*ersonnel  Service. 


Newspaper  Boy  Protection 


for  all  your  newspaper  hoys, 
accident  and  death  claims  paid.  Low 
The  New'spaper  Boy's  Protective 
Association,  300  Broadway.  Camden,  N.  J. 


Circulation — Young  man.  age  31,  seeks  po¬ 
sition  as  assistant  manager  or  district  su¬ 
pervisor.  Ten  years’  experience  both  Inside 
and  outside.  Particularly  successful  with 
boy  promotion,  steady  and  loyal  worker; 
go  anywhere.  B-916.  E  &  P  Personnel 
Service. 


Situations  Wanted 


CIaASSIFIKD  managkk 

15  years  successful  record,  now 
•  •mployed.  Get  full  details  from 
£  &  1*  Personnel  Service  Dept. 


ClasNilled  Manager.  Hard  worker  with  good 
records  in  cities  100,000  to  1,000,000.  In- 
(  leased  revenue  30  per  cent  and  rate  col¬ 
lected  per  inch  20  per  cent  on  paper  40,000 
circulation.  Good  business  man  as  well  as 
sales  manager.  Bonus  arrangement  pre¬ 
ferred.  U-938,  K  &  1*  i^ersonnel  Service, 


ClaNsitled  Manager — Thirteen  years’  prac¬ 
tical  experience.  Thoroughly  seasoned  in 
every  phase  of  classlfled  management,  per¬ 
sonnel  training  and  development.  Well 
grounded  knowiedge  of  rate  structure  and 
<08t8  basis.  Strong  adherent  to  practical 
methods  that  build  clean,  protitabie  and 
permanent  patronage.  Steady,  competent 
and  loyal.  Married.  Best  references  from 
present  employer.  B-919  E  &  P  Personnel 
Service. 


fiaNMitleU  Manager,  AsMistant,  or  selling  a 
|)roduct  or  service  to  publishers  in  organ¬ 
ization  where  ePort  is  rewarded  in  sub¬ 
stantial  linanclal  manner.  Experience;  two 
metropolitan  newspapers  past  15  years. 
Age  34.  married,  one  child;  make  home  in 
any  good  city.  B-914  E  &  P  Personnel 
Service. 


Kditor— .Managing,  city  desk  or  Mports. 
All-round  experience.  Not  just  a  good 
man;  plenty  of  them  on  every  hand.  Cir¬ 
culation-building  ideas  as  well  as  editorial 
ability.  Now  employed.  B-941,  E  &  P 
Personnel  Service. 


Editor— News,  city,  telegraph,  7  years  city 
desk  last  job.  Aged  34.  Protestant,  mar¬ 
ried.  Metropolitan,  small  daily  experience. 
Reliable,  sober,  hard  worker  w’ith  good 
background.  Good  personality  and  mixer. 
I'refer  East.  B-936,  E  &  P  Personnel  Ser¬ 
vice. 


Experienced  Executive  requests  opportu¬ 
nity  to  submit  record  In  confidence  to  pub¬ 
lisher  who  needs  assistance  in  increasing 
net  profit.  Successful  career  as  advertis¬ 
ing  salesman  and  manager,  business  man¬ 
ager  and  publisher  on  papers  of  from  50,- 
OOO  to  300,000  circulation.  Age  42.  B-942, 

E  &  P  Personnel  Service. 


FVature  Syndicate  sales  and  promotion  man 
seeks  connection.  Experienced  salesman 
and  sales  manager.  Energetic,  aggressive, 
good  mixer,  producer.  Go  anywhere. 
Young  In  years,  more  than  10  years  in 
newspaper,  press  association  and  syndicate 
field.  B-907.  E  &  P  Personnel  Service. 


t’ollege  Teacher  well  qualified  in  Journal¬ 
ism  desires  to  return  to  editing  or  editorial 
writing  work,  preferably  in  the  Middle 
West.  Background  includes  three  years 
of  small-city  editing,  eight  years  of  college 
teaching,  and  research  in  the  field  of 
Journalism.  B-949,  E  &  P  Personnel  Ser¬ 
vice. 


Here’s  a  Man.  Splendid  background,  fine 
reputation,  youth,  courage,  intelligence, 
college  degree,  seven  years  Display  and 
Glassified  experience.  Now  employed.  New 
<‘ontact  must  have  possibilities.  Single, 
<’hristian,  prefer  Bast.  WH.\T*S  THE 
JOB?  B-935,  E  &  P  Personnel  Service. 


MeciiaDioai  Superintendent  —  Experienced 
man  with  15  years  on  large  newspapers. 
10  years  as  superintendent.  lAst  two 
years  in  business — wants  to  return  to 
newspaper  w'ork  in  city  of  75,000  and  up. 
(’an  effect  economies  in  production.  Best 
references.  B-908,  Editor  &  Publisher. 


THE  CLEARING  HOUSE 
FOR  NEWSPAPER  JOBS 

1.  Thf«c  40-word  "titiMtion”  ads  in  EDITOR  a 
PUBLISHER. 

9.  A  3-fflonlh  lubtcriplion,  or  extenuon.  to 
EDITOR  a  PUBLISHER. 

3.  RtaidrMion  with  E.  a  P.  Pcnonnal  Scnric, 

lor  six  months. 

4.  PrepwMion  by  us  of  100  pholo-litho  buL 

Ulins  aboat  your  qualifications  and  cx- 
p«ri«nccs  with  your  photograph  included 
thcraon.  TImn  w,  send  to  newspapers 
needing  a  men  of  your  abilities. 

DRAFT  an  ad  now  if  you  are  seeking  a  newt- 
paper  connection,  end  send  it  to  us  with 
S5.00  check  or  money  order,  to  cover  all 
the  above  services.  A  registration  blank 
will  then  be  sent  yon.  A  reasonable  ed- 
ditioiMl  percantege  charge  will  be  made 
when  end  if  a  position  is  secured  through 
our  seivices. 

EDITOR  &  PUBLISHER 
PERSONNEL  SERVICE 

1700  Times  Bldg.,  Times  Square,  N.  Y.  C. 


Situation*  Wanted 


News  Ktlitor — Employed  on  Oklahoma 
daily,  town  12, CUD.  Availablo  Sept.  1. 
Ake  27  expeneiujud.  hlarried.  iIa^e 
miliative.  11-945.  Editor  &  I’ublisher. 


News  Expert,  37,  wants  to  swap  secure 
inanaKinK  editorship  thrivink  combination 
for  adventure  of  salvakink  sagginii  daily. 
He  can  develop  small  but  mighty  staff, 
stubstitute  Ideas  fur  money,  attract  loyal 
circulation  without  clatter,  contests  or  cru¬ 
sading.  B-946,  E  &  1’  I’ersonnel  Service. 


Newspuperniuii,  with  12  years’  experience 
all  news  capacities  in  towns  17,000  to  100.- 
UUO  wants  Job.  .Married,  aged  31.  Ooud 
feature  writer,  fast  and  accurate  desk 
man,  reliable  repurter.  Available  Immedi¬ 
ately.  Address  B-937,  E  &  F  Personnel 
Service.  _  _ 


Printer — Young  man,  24.  married.  Just  fin¬ 
ished  trade;  set  type;  feed  and  make 
ready  Jobber,  cylinders,  Kelly.  Good  hub- 
it.s.  Industrious,  knows  he  still  has  a  lot  to 
learn  hut  very  good  now,  desires  position 
w  here  he  can  put  finishing  touches  on. 
H-906,  E  &  P  Personnel  Service. 


Keitorter,  rewrite.  22.  Good  feature  writer. 
Experience  on  large  Eastern  daily  news¬ 
paper.  College  grad.  High  recommenda- 
llons.  H-934.  E  &  P  Personnel  Service. 

Still  u  iSinall-town  Uoy  at  heart,  after  20 
years  on  big  city  newspapers,  assistant 
managing  editor  of  a  leading  U.  S.  daily 
wants  managing  editorship  In  city  up  to 
300,000  population.  Thoroughly  equipped 
by  experience  for  this  Job  or  assistant  to 
publi.sher.  Highest  recommendations  from 
present  and  past  employers.  B-904,  E  &  P 
l*'ersonnel  .Service. _ , 

’rhis  .Man  was  free-lancing  when  the  de- 
pre.s8ion  hit  us — advertising  copy,  lay-out, 
etc.,  for  concerns  of  national  promiiienoe. 
Has  been  In  Louisville  since  the  crash — 
working,  but  not  placed  as  he  should  be. 
Improving  conditions  should  prompt  in¬ 
quiry  from  a  publisher  who  wants  someone 
to  create  and  service  business — or  handle 
editorial  work — o.'  do  both.  Address; 
H-954,  Editor  &  Publisher. _ 

Thoroughly  t’ompeteiit  makeup  man  is  open 
for  situation  in  East  or  West.  Also  experi¬ 
enced  on  ads.  Now  employed.  Married. 
Union.  Sober  and  reliable.  Report  Imme¬ 
diately.  B-925  E  &  P  Peruonnel  Service. 


Wage  I'eak  lieuebed  In  present  Job  on 
small  city  newspaper.  What  can  you  offer 
woman  feature  writer  who  has  also  suc¬ 
cessfully  handled  men’s  runs,  headed 
woman’s  department  in  city  of  200,000, 
and  sold  features  for  metropolitan  Sun¬ 
day  sections?  B-948,  E  &  P  Personnel 
■Service. _ ______ 

Wonted — A  Job  either  writing  copy  In  an 
agency  or  as  a  repot  ter.  H.  J.  University 
of  Missouri  School  of  Journalism  and 
nearly  11  years  on  small  and  metropolitan 
dailies.  Including  reporting  and  display 
advertising.  Specialities:  beauty  problems, 
fashions  and  educational  features.  B-930, 
K  &  1*  Personnel  Service. _ _ 


With  nine  years’  experience  In  New  York 
and  Middle  West,  want  editorial  depart¬ 
ment  or  publicity  Job,  Eastern  metropoli¬ 
tan  area.  Last  handled  city  desk,  daily  of 
81,000  circulation.  Good  rewrite.  Know 
radio,  stage,  movies.  Anything  except 
copy  desk.  Twenty-nine.  References. 

H-928.  E  &  P  Personnel  Service. _ 

Young  Man,  21,  Inexperienced  but  ambitious 
and  eager  to  get  a  start  In  Journalism 
wishes  any  kind  of  Job  In  news  or  adver¬ 
tising  end.  College  graduate,  athlete, 
musician,  with  wide  variety  of  interests. 
Single.  Want  real  work.  Will  go  any¬ 
where  B-926  E  &  P  Personnel  Service. 


Mechanical  Equipment  for  Sale 


linotypes— 1.  5.  8,  11,  13,  19,  25.  Inter¬ 
types  H  and  C.  All  guaranteed.  Terms. 
HOFFMAN  .MACHINERY  &  ENGRAVING 
CO.,  413  I.afayette  St.,  New  Y’ork  City. 


Rebuilt  Equipment  —  Presses,  I.inotypcs, 
New  Type,  printers’  supplies.  We  liqui¬ 
date.  buy.  sell,  trade.  Central  States 
Printers  Exchange,  I’eoria  Illinois. 


For  .Sole:  Due  to  consolidation.  R.  Hoe 
&  Company  dry  mat  roller  with  motor  and 
drive,  and  1,000  Ib.  Ingot  metal  pot  with 
hood,  both  ready  for  use.  Herald-News, 
i’assalc.  N.  J. 


24-Page  Hoe  stereotype  press  at  big 
bargain.  In  dally  use.  HICKORY,  N.  C., 
RECORD. 


Mechanical  Equipment  Wanted 


Wonted — 1  pair  of  Press  cylinders  for  a 
Hoe  color  unit.  21!/2-lnch  cutoff,  99\* 
Inches  long  with  34k-inch  Journals  6  Inches 
long.  Complete  color  In  ring  system  of  4 
intermediate  Ink  drums,  fountain,  and 
ductor  drive.  Vibrating  mechanism,  roller 
shafts,  etc.  B-944,  Editor  &  I’ublisher. 


Photo-Engraving  Equipment  for  Side 


Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E,  T.  Sullebarger  Co., 
116  John  Street.  New  York  City. 


Photo- Engraving  Equipment  for  Sale,  com¬ 
plete  plant  or  any  part.  Miles  Macbir.e- 
Co..  18  E.  16th  Street.  N.  Y. 


Newspaper  Supplies 


stereotype  and  Preesroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply.  Box  131,  West  Lynn, 
Mass. 
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By  MARLEN  PEW 


Question  from  the  field :  “What 
is  tlie  answer  to  the  charge  that 
advertising  is  an  ect)noniic  waste,  and  a 
‘tax’  on  the  consuming  piihlic?’’ 

*  ♦  ♦ 

ADV’ERTISING  is  important  hnsi- 
.  ness  in  the  United  States. 
Something  like  a  billion  and  a  quarter 
of  dollars  is  spent  each  year  in  this  fair 
land  for  commercial  publicity  of  all 
sorts — not  only  in  newspapers,  maga¬ 
zines,  broadcasting  and  billboards,  but 
in  the  lesser  forms  such  as  direct  mail, 
car  cards,  directories,  advertising  spe¬ 
cialties,  advertising  films,  sky  writing, 
airplane  loud  speakers,  and  so  forth.  In 
1929,  according  to  the  Advertising  Fed¬ 
eration  of  America,  the  figure  reached 
two  billions. 

The  charge  that  advertising  is  an  eco¬ 
nomic  waste,  a  “tax”  on  the  consuming 
public,  is  often  made  and  is  accepted 
unthinkingly  by  thousands  who  are  eager 
to  find  a  scapegoat  for  depression 
troubles.  The  charge  is  so  often  in  the 
picture  at  Washington  as  to  l)e  re¬ 
garded  as  a  fixture.  It  is  the  familiar 
counter-attack  of  politicians  under  press 
fire. 

At  the  other  end  of  the  scale,  the 
same  charge  is  mouthed  by  street  ven¬ 
dors,  grocery  clerks,  high-pressure  sales¬ 
men  of  all  sorts ; 

“We  couldn’t  make  you  a  price  like 
this  except  that  we  don’t  spend  mil¬ 
lions  of  dollars  on  advertising  the  way 
some  companies  do.’’ 

Or :  “Yeah,  this  one  is  only  five 
cents  a  can,  and  the  other  one  is  seven. 
You  see,  they  spend  a  hundred  million 
dollars  on  advertising  just  like  that ; 
but  we  save  that  money  and  take  it  off 
the  price.” 

And  in  between,  various  persons  who 
should  know  better  keep  putting  out  a 
whole  series  of  Ixxtks  devoted  almost 
entirely  to  proving  that  everybody 
should  brush  his  teeth  with  prepared 
chalk  because  advertised  toothpastes 
cost  too  much. 

Yet,  while  such  talk  is  bandied  about, 
we  all  know  as  a  matter  of  ordinary  ex¬ 
perience  that  we  go  into  stores  and  buy 
advertised  articles  in  preference  to  un¬ 
known  articles.  Just  where  is  the  truth? 
And  just  how  far  does  advertising  per¬ 
form  a  useful  function  in  our  world? 
Does  advertising  need  governmental 
regulation,  possibly  a  ‘‘death  sentence”? 
*  *  * 

EFORE  answering  such  questions, 
remember  that  it  would  be  poor 
business  to  fire  the  best  salesman  on 
your  staff  just  because  he  wore  loud 
waistcoats  and  drew  twice  as  much 
salary  as  the  other  salesmen.  Perhaps 
he  sells  ten  times  as  much  as  any  other 
salesman. 

Advertisir^  gets  attention  from  the 
public,  and  it  costs  money.  Sometimes 
a  certain  lack  of  good  taste  irritates 
the  more  particular  reader  as  a  loud 
waistcoat  might  do.  But  advertising 
does  sell  go^s,  and  when  well  done 
it  sells  goods  more  efficiently  than  any 
other  available  means.  Voluminous  fig¬ 
ures  are  available  to  prove  that.  The 
mere  fact  that  the  leaders  of  business 
continue  to  advertise  after  all  their 
scrutiny  of  costs  and  results,  is  good 
proof  that  they  could  not  get  the  same 
volume  of  sales  by  spending  the  adver¬ 
tising  appropriation  on  more  salesmen 
or  by  reducing  prices,  say  3  per  cent. 

The  fact  is  that  when  many  i>eople 
criticize  the  cost  of  advertising,  they 
should  more  properly  be  criticizing  the 
cost  of  distribution.  To  a  family  m  the 
Bronx  it  doesn’t  matter  how  cheaply 
a  radio  set  can  be  produced  in  Cincin¬ 
nati.  Obviously  the  cost  of  shipping 
the  set  to  New  York  is  an  inescapable 
distribution  charge.  But  there  are 
other  necessary  charges — store  rent. 


trucking  costs,  salesmen’s  salaries,  in¬ 
surance,  taxes,  accounting  and  adminis¬ 
tration.  The  longer  the  radio  ''et  stays 
in  the  store  the  more  these  charges 
pile  up.  But  if  advertising  brings  in  a 
liuyer  the  first  day  the  set  is  on  sale, 
and  if  continued  advertising  brings  in 
more  and  more  buyers,  the  charges  on 
any  one  set  are  Injund  to  lie  smaller. 
It  is  a  ixmr  job  of  advertising  if  it 
doesn't  save  considerably  more  than  its 
own  cost. 

*  *  * 

IN  a  case  of  that  sort,  it  is  silly  to 

talk  of  “saving”  the  cost  of  adver¬ 
tising  by  not  doing  it.  The  choice  con¬ 
fronting  the  businessman  is  lietween 
siiendmg  on  advertising  and  spending, 
probably  more,  in  other  directions. 

One  might  as  well  sjieak  of  “saving” 

the  toll  over  a  bridge  by  sfiending 
twice  the  amount  on  gasoline  to  <lrive 
a  long  distance  around. 

Siieaking  broadly,  advertising  has  a 
history  of  service  to  consumer,  dis¬ 
tributor  and  manufacturer.  In  America 
it  has  lieen  the  spearhead  of  progress. 
It  has  floated  the  vast  commerical  pro¬ 
duction.  distributed  over  the  nation  as 
if  on  a  blanket,  thus  linking  mass  pro¬ 
duction  and  mass  comsumption. 

Still  speaking  broadly,  no  one  has 
to  pay  the  cost  of  advertising.  It  comes 
out  of  the  savings  from  more  efficient 
distribution — and  it  is  in  the  cards  that 
the  coming  decade  will  see  still  greater 
savings  from  distribution  short  cuts, 
in  which  advertising,  carefully  handled 
and  carefully  controllerl.  will  play  an 
enviable  part. 

*  *  * 

The  .Advertising  hederation  of 
.America  has  made  some  interesting 
studies  of  advertising  costs.  Taking  the 
two  billion  i>eak  of  1929.  the  Federation 
found  that  it  represented  an  increase  of 
nearly  200  per  cent  over  the  $680.(KK1,- 
(KK)  dollars  of  191(i  But  at  the  same 
time  the  aggregate  sales  of  all  corpora¬ 
tions  on  record  rose  from  about  35 
billion  dollars  in  1916  to  something 
well  over  157  billion  dollars,  or  an  in¬ 
crease  of  almost  350  per  cent.  The 
advertising  cost  on  this  basis  dropped 
from  1.94  per  cent  of  all  sales  to  1.27 
i;er  cent  of  sales,  an  increase  of 
alxiut  one-third  in  efficiency.  There  is 
no  way  of  estimating  how  much  it 
would  have  cost  to  lift  sales  by  that 
amount  through  the  work  of  additional 
salesmen.  I  doubt  if  it  could  have  been 
done  at  all. 

Suppose  there  were  no  advertising 
newspapers  or  magazines  and  that  busi¬ 
ness  had  to  be  transacted  by  word  of 
mouth  or  by  personal  letter.  Roy  S. 
Durstine,  general  manager  of  Batten. 
Barton,  Durstine  &  Osborn,  Inc.,  went 
into  that  question  in  a  recent  study.  He 
figured  that  if  a  manufacturer  wanted 
to  tell  about  his  product  to  120,420 
people  in  San  Francisco,  it  would  cost 
him  $3,612.60  for  postage  stamps  alone, 
disregarding  all  the  cost  of  jireparing 
the  letter.  But  a  full  jyage  of  advertis¬ 
ing  in  a  San  Francisco  newspaper 
reaching  that  many  readers  would  cost 
only  $627.20.  Does  that  look  like  an 
economic  waste?  And  how  much  would 
it  have  cost  if  the  manufacturer  had  had 
to  send  salesmen,  each  with  an  ex¬ 
pense  account,  to  tell  the  120,420  San 
Francisco  families  what  he  had  to  sell? 

Such  figures  are  commonplace  to 
newspaper  advertising  solicitors,  but  the 
public  hears  only  of  million-dollar 
appropriations  or  $9,000  magazine  co¬ 
vers,  and  not  unnaturally  concentrates 
its  attention  on  the  costliness  of  ad¬ 
vertising. 

*  *  * 

There  are  two  fundamental  ques¬ 
tions  in  determining  what  advertis¬ 
ing  means  financially  to  the  consumer: 


(1)  How  much  does  it  cost?  (2)  What 
do  1  get  for  it? 

Here  are  some  of  Mr.  Durstine's  fig¬ 
ures  in  answer  to  the  first  question: 

"A  fcK)d  com{)any  with  very  large  ad¬ 
vertising  appropriation  sixmds  three 
cents  iier  capita  jier  year  and  sells  a 
fine  product  at  a  nominal  price.  The 
advertising  of  bread  costs  less  than  the 
wrapiier  to  keep  it  clean.  A  five-cent 
glass  of  Coca-Cola  represems  an  ad¬ 
vertising  exjienditure  of  1567/l(IO,(X)Oth 
f>f  one  cent.  On  a  Lord  Pepperell  shirt 
fi4/100ths  of  a  cent  has  gone  into  t>ub- 
licizing  this  article.  Campbell  Soup 
siiends  3()/l(KJ0ths  of  a  cent  per  can  for 
advertising.  In  about  12  years,  some¬ 
thing  like  18,(KH.I,0()0  radio  sets  have  lieen 
purcliased  for  .American  homes,  and 
sets  are  selling  today  for  one-fifth  or 
one-sixth  the  original  price.  The  retail 
co.st  of  any  article  is  made  up  of  ma¬ 
terials  and  labor  plus  all  distribution 
co.sts,  and  these  include  lacking,  cart¬ 
ing,  transportation,  warehousing,  sales¬ 
men's  exiiense,  credit,  collection  costs, 
linancing  and  advertising.  All  are  es¬ 
sential,  all  interdependent.” 

Department  stores,  according  to  stud¬ 
ies  of  the  Harvard  Bureau  of  Business 
Research,  spend  something  like  3%  or 
314%  (d  their  total  sales  on  advertis¬ 
ing,  smaller  stores  running  down  to 
214%  or  less,  and  huge  metropolitan 
stores,  which  cannot  live  without  vast 
crowds  of  shopiiers,  spending  4%  or 
even  414%.  But  total  mark-up  in  the 
stores,  covering  their  running  expenses 
and  their  profits,  amounts  to  ten  times 
the  average  for  advertising.  If  adver¬ 
tising  were  dropped  altogether,  and  if 
total  sales  declined  only  10  per  cent, 
the  saving  on  advertising  would  be 
willed  out  altogether.  If  sales  dropped 
more  than  that,  the  store  would  be  hard 
put  to  meet  its  overhead  charges.  De- 
liartment  stores  don’t  advertise  for  fun, 
but  liecause  it  is  an  economic  necessity, 
not  an  economic  waste.  Neither  do 
buyers  go  to  department  stores  to  waste 
their  money;  if  women  believed  that  the 
big  department  stores  charged  more, 
quality  considered,  than  the  little  neigh- 
liorhcKKl  stores  that  do  not  advertise. 
Heaven  help  the  department  stores. 

*  ^  ^ 

The  more  obvious  lienefits  of  adver¬ 
tising  are  familiar.  New  products 
are  introduced,  new  improvements  on 
old  products  are  described,  special 
prices  on  familiar  products  are  an¬ 
nounced.  Obviously  the  reader  lienefits. 
It  may  be  more  difficult  to  explain  just 
how  a  buyer  benefits  from  other  adver¬ 
tising  which  persuades  him  to  buy,  but 
the  country  has  had  a  shocking  object 
lesson  in  the  last  five  years  as  to  how 
everjbody  suffers  when  buying  slack¬ 
ens.  John  Benson,  president  of  the 
American  Association  of  Advertising 
.Agencies  describes  the  point  this  way: 

“Some  good,  people  feel  that  we  would 
get  more  out  of  life  if  there  were  less 
momentum  in  it,  if  we  could  slow  down 
the  swirl  and  strife  of  commerce,  live 
more  quietly,  have  fewer  things  and 
more  leisure  to  enjoy  what  we  have, 
time  for  books,  and  music,  for  friends 
and  the  out  of  doors. 

“What  these  people  forget  in  their 
confused  thinking  is  that  economic  stag¬ 
nation  would  result.  With  less  momen¬ 
tum  there  would  be  less  wealth  pro¬ 
duced,  less  distributed  to  the  masses, 
and  much  of  our  material  progress 
would  stop.  If  the  pace  should  lag  we 
would  have  an  unemployment  that 
would  make  the  present  one  seem  puny, 
and  the  wide  stream  of  home  and  per¬ 
sonal  welfare  would  dry  up.” 

*  *  ♦ 

Most  newspapers  and  many  maga¬ 
zines  are  manufactured  and  sold  to 
the  reader  at  prices  which  do  not  cover 
printing  vost,  advertising  revenue  mak¬ 
ing  possible  the  national  information 
service  at  prices  within  the  reach  of 
prince  or  pauper.  If  all  daily  news¬ 
papers  were  to  be  sold  to  the  reader 
at  prices  fixed  to  cover  the  cost  of 
manufacture,  plus  a  fair  margin  of 
profit,  or  about  10  cents  per  copy,  and 
if  present  circulations  could  be  main¬ 
tained  at  such  prices,  the  readers  of  the 
country  would  pay  in  excess  of  a  bil¬ 
lion  dollars  annually  for  morning  and 
evening  newspapers.  If  Sunday  news- 


paiKjrs  were  to  bring  a  price  which 
would  cover  the  cost  of  manufactwt 
and  delivery,  or  around  20  cents  ncr 
copy,  at  present  circulation  levels  the 
lieople  of  the  country  would  excent 
$270,000,000  for  Sunday  reading.  So 
advertising  deserves  credit  for  contrib¬ 
uting  to  the  low-priced  news  journal 
indisi>ensable  in  a  democracy. 

These,  then,  are  some  of  the  more 
familiar  arguments  in  favor  of  the  ad¬ 
vertising  system.  Testimony  of  maim- 
facturers  and  distributors,  from  coast 
to  coast,  amply  supported  by  statistics 
at  the  Department  of  Commerce  in 
Washington,  and  in  every  Kical  Cham- 
lier  of  Commerce,  proves  that  advertis¬ 
ing  in  .America  is  the  life  of  trade,  the 
most  deiiendable,  economic  and  potent 
force  in  the  nation’s  commercial  scheme. 
Its  faults  arc  admitted,  and  are  open  to 
correction.  To  defame  advertisii^ 
ruthlessly  to  tear  it  down  without  pro¬ 
viding  a  substitute,  would  equal  in  van¬ 
dalism  the  destruction  of  the  people’s 
communication  services. 
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COLUMNIST  EXPOSES 
PRESS  AGENT  HOAX 

Claudia  Cassidy  Reveals  That  Story 
Sent  by  Theatre  Publicity  Maa 
Was  Pure  Fiction — Actor 
Repudiates  It 
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CmcAoo,  Aug.  12  —  "In  all  the 
years  that  1  have  been  writing  this 
column  today’s  is  the  most  unpleasant 
1  have  ever  had  to  handle,”  began 
Claudia  Cassidy,  Chicago  Journal  of 
Commerce  drama  critic  in  her  “On  the 
.Aisle”  column  here  today.  The  story 
contradicted  a  previous  story  printed 
last  week,  based  on  a  publicity  releue 
delivered  to  Miss  Cassidy  from  Joe 
Flynn,  press  agent  of  “Three  Men  on 
a  Horse'”  now  playing  here. 

“There  wasn’t  a  word  of  truth  in  it 
and  it  was  deliberately  faked  with  some 
quaint  idea  of  publicity  value,”  declared 
Miss  Cassidy.  “It  stated  that  Hugh 
Rennie  miss^  the  matinee  of  the  Har¬ 
ris  comedy  and  that  Philip  Faversham 
rushed  to  the  rescue  with  the  aid  of  the 
prompter.  Mr.  Rennie  played  the  per¬ 
formance  and  Mr.  Faversham  wasn’t 
even  in  the  theater.” 

Miss  Cassidy  then  explained  that  Mr. 
Rennie,  an  actor  of  standing,  declined 
to  co-operate  in  the  fraud  and  tele¬ 
phoned  her  to  explain  the  hoax  and 
give  his  side  of  the  story.  Rennie’s 
version  of  the  “missed  matinee”  was 
published,  in  part,  as  follows : 

“The  story,  completely  untrue,  pot 
me  in  a  very  bad  light,  for  many  weird 
conclusions  could  be  drawn  from  such 
a  yarn,  seriously  reflecting  on  my  de- 
liendability  as  an  actor,  who  has  been 
constantly  in  the  public  eye  in  legitimate 
plays  throughout  the  country. 

“The  story  was  handed  to  you  by  oor 
publicity  agent,  who  must  have  been 
suffering  from  the  premature  effects  of 
the  mad  moon  or  the  sultry  heat  of  the 
past  few  days.  You  accepted  the  story 
in  good  faith.  It  was  completely  fal* 
and  unauthorized.  I  have  never  missed 
a  performance  nor  have  I  ever  been 
late  to  hold  up  a  performance.” 

Miss  Cassidy  concluded  the  incident 
with  the  following  pointed  paragrajdi: 

“It  has  never  bwn  my  lielief  that  cor¬ 
recting  a  false  statement  makes  up  for 
printing  that  statement  in  the  fint 
place.  It  usually  happens  that  where 
50  people  see  the  first  story,  one  sees 
the  correction.  That  is  why  I  have 
given  this  story  as  much  space  as  its 
inaccurate  predecessor.  If  the  prens 
agent’s  fiction  reflects  upon  Mr.  Ren- 
ne’s  dependability,  it  reflects  doiddy 
upon  the  accuracy  of  the  column  m 
which  it  is  printed.  Mv  apologies  to 
Mr.  Rennie,  and  to  you.”  ^  . 

A  checkup  revealed  the  “missed 
matinee”  lioax  story  appeared  in  three 
other  local  newspapers. 
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Four  city  carriers  of  the  NashvilUl 
Tennessean  recently  won  a  ten-day  trip 
to  New  York  via  Jacksonville,  Fla.,  i" 
a  summer  subscription  campaign. 
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